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Freedom  of  the  Press.  The  privilege  to  report  the  news  without  fear 
or  favor. 

John  Peter  Zenger,  to  whom  this  Editor  and  Publisher  issue  is  dedi¬ 
cated,  knew  the  importance  of  this  privilege  when  he  was  tried  for  libel 
250  years  ago  this  week. 

Today  we  at  The  Boston  Globe  know  how  important  it  is  to  continue 
to  fight  for  Freedom  of  the  Press.  We  also  recognize  the  responsibility  that 
comes  with  this  freedom.  It  must  never  be  abused  or  taken  for  granted. 
We  must  respect  it. 

That  way  we’ll  always  be  a  country  whose  journalists  aren’t  afraid  to 
tell  the  truth.  In  fact,  they’d  be  afraid  to  tell  anjdhing  else. 
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Braham  Newspaper  Sales 

For  years  newspaper  readers  have 
had  to  deal  with  the  problem  of  ink 
rubK)ff.  Now,  Flint  Ink  Corporation 


leads  the  way  in  solving  the  rub-off 
problem  with  “Low-Rub”  Arrowlith 
and  Arrowhead  blacks  for  offset  and 
letterpress  printing.  Extensive  field 
tests  show  that  these  inks  reduce 
rub-off  up  to  80%  compared  to  con¬ 
ventional  news  inks. 

“Low-Rub”  black  offset  inks  are 
available  for  both  open  fountain  and 
injector  presses.  And  we  offer  a 
“Low-Rub”  letterpress  black  as  well. 
These  inks  are  compatible  with  con¬ 
ventional  news  inks.  You  can  expect 
improved  mileage  from  15  to  30% 
and  still  obtain  the  same  runability, 
printability  and  high  quality  as  our 
present  newsprint  inks.  Many  of  our 
customers  are  already  running  these 
“Low-Rub”  inks,  and  more  and  more 
printers  are  asking  to  test  them  each 
week. 

Our  same  commitment  to  research 
that  produced  “Low-Rub”  black  is 
also  pioneering  water-based  Flexo 
news  inks.  These  inks  virtually 
eliminate  rub-off,  and  provide  a 
cleaner  paper  and  a  brighter  image. 

For  more  information  on  “Low- 
Rub”  black,  contact  your  local 
Flint  Ink  representative. 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


Tailored 
To  Newspaper 
Needs 
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Now  newsp^er  managers  can  readily  assess 
and  analyze  the  most  current  information  at  the 
terminal  screen  a'hd  review  the  reports  they  need  on 
demand.  And  in  the  format  that  suits  their  needs. 

By  working  with  many  leading  groups  and  inde¬ 
pendent  newspapers,  we’ve  developed  a  comprehen 
sive  group  of  circulation,  advertising  and  financial 
management  systems  to  cover  every  aspect  of  your 
business.  Tailored  to  suit  the  needs  of  your  industry. 

Currently  in  use  by  a  variety  of  newspapers  — 
large  &  small  —  nationwide. 
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Circulation,  Advertising  and  Business 

Systems  For  Newspaper  Decision  Makers 
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AUGUST 

9-10— West  Texas  Press  Association,  Summer  Convention,  Kiva 
Inn,  Abilene. 

15-17— Mid-Atlantic  Newspaper  Advertising  Marketing  Executives,  Sales 
Marketing  Convention,  Marriott  Hotel,  Charlotte.  N.C. 

22-24— West  Virginia  Press  Association,  Annual  Convention,  Sheraton 
Lakeview,  Morgantown. 

SEPTEMBER 

6-7— Maine  Press  Association,  Fall  Conference,  Bar  Harbor  Club. 
Bar  Harbor. 

8- 11— INPA,  European  Division  Conference,  Klagenfurt,  Austria. 

11- 13— Pennsylvania  Newspaper  Publishers  Association,  Classified 

Sales  Conference,  Altoona  Sheraton. 

12- 14 — Michigan  Press  Association,  Display  Advertising  Conference, 

Kalamazoo  Center  Hilton  Inn,  Kalamazoo. 

12- 14 — Mid-America  Newspaper  Conference,  Rock  Lane  Lodge, 

Branson,  Mo. 

13- 14 — Oregon  Newspaper  Publishers  Association,  Advertising  Convention, 

River  House,  Bend. 

13-15— Latin  American  Affairs  Conference  for  Journalists.  Cosponsored 
by  The  Foundation  for  American  Communications.  The  Tinker 
Foundation  and  The  Institute  of  The  Americas;  L'enfant  Plaza, 
Washington,  D.C. 

13-15— Maryland-Deiaware-D.C.  Press  Association,  Summer  Conference, 
Sheraton  Fontainebieau,  Ocean  City,  Md. 

15-17— Central  States  Circulation  Managers  Association,  Radisson 
Hotel,  LaCrosse,  Wis. 

15-18— Southern  Newspaper  Publishers  Association,  Broadmoor  Hotel, 
Colorado  Springs. 

17— New  Jersey  Press  Association,  Classified  and  Retail  Advertising 
Conferences,  AT&T  Corporate  Center,  Hopewell  Township,  N.J. 

18-21— National  Conference  of  Editorial  Writers,  Antlers  Plaza  Hotel, 
Colorado  Springs. 

18- 21 — National  Newspaper  Association,  100th  Annual  Convention  & 

Trade  Show,  Hyatt  Regency,  Minneapolis. 

19- 20— Allied  Publishers,  Fall  Meeting,  Four  Seasons  Olympic 

Hotel,  Seattle. 

20- 24— Southern  Circulation  Managers  Association,  Daytona  Hilton. 

Daytona  Beach,  Fla. 

21- 25— Canadian  Circulation  Managers  Association,  Bayshore  Westin 

Hotel.  Vancouver,  B.C. 

22- 25— Western  Classified  Advertising  Association,  Annual  Conference, 

MGM  Grand  Hotel,  Reno. 

25- 27— Pennsylvania  Newspaper  Publishers  Association,  Annual  Convention, 

Hershey  Philadelphia  Hotel,  Philadelphia. 

26- 28— Illinois  Press  Association,  Annual  Convention,  Decatur  Holiday 

Inn,  Decatur. 

SeminarsIWorkshopsIClinics 

AUGUST 

11-14 — SNPA  Foundation,  Seminar,  Humanizing  the  News,  Birmingham 
(Ala.)  News. 

17- 21 — Newspaper  Advertising  Co-op  Network,  Summer  Seminar,  Red 

Lion  Motor  Inn-Jantzen  Beach,  Portland,  Ore. 

18- 20— SNPA  Workshop  for  Smaller  Newspapers,  Kiawah  Island  Inn, 

Charleston,  S.C. 

SEPTEMBER 

5- 7— The  Poynter  Institute  for  Media  Studies,  Newspaper  Design/Graphics 

for  Community  College  Advisors,  St.  Petersburg. 

6- 8— Inland  Daily  Press  Association,  Seminar,  How  to  Increase 

Your  Retail  Advertising,  Hyatt  on  Capitol  Square,  Columbus,  Ohio. 

9- 11  /22— The  Poynter  Institute  for  Media  Studies,  Management 

&  Entrepreneurship  for  Graduate  Students,  St.  Petersburg. 

11-13— ICMA/Ohio  State  University,  Circulation  Management  Seminar, 
Columbus. 

15-18 — American  Press  Institute,  Workshop  for  Reporters,  Tulsa 
Doubletree  Hotel.  Tulsa. 
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GOSS  PROCESSING  SYSTEMS: 
SINGLE-SOURCE  SUPPLIER- 

SINGLE-COPY  ACCOUNTABILITY 


TWGPS3000SEACKa- 
tn  BUNDLE  EXtlWG  DEVICE  ASSURES 
E)O>T1(m00NIR(XANDSnCKCIUALITY 


The  GPS  3000,  with  microprocessor'based 
monitoring,  features  three  sets  of  vertical  ejec' 
tor  bars,  mechanically  driven  by  a  variable 
speed  motor  and  mounted  as  an  integral  part 
of  the  stacker  table.  This  bundle  exiting  feature 
helps  assure  stack  quality.  A  continuously  vari^ 
able  rate  of  up  to  60  batch-bundles  per  minute 
matches  press  speeds  up  to  72,000  cph.  There’s 
a  sealed  memory  keyboard  and  diagnostic  panel 
for  dependability.  And  cycle  speed  matches 
press  speed. 

Quiet  and  easy  to  operate,  the  competitively 
priced  GPS  3000  is  part  of  our  complete  line  of 
innovative  mailroom  products 
and  systems.  For  more  informa' 
tion,  contact  Goss  Processing 
Systems,  Graphic  Systems 
Division,  Rockwell  International, 
3100  South  Central  Avenue, 
Chicago,  IL  60650. 
312'656'8600. 
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Rockwell  International 


...where  science  gets  down  to  business 


Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 
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Allbritton  wants  baseball  in  D.C. 

Joe  L.  Allbritton,  owner  of  the  Trenton  (N.J.)  Times  and 
other  newspapers,  is  attempting  to  form  an  investor  group 
to  bring  a  National  League  expansion  baseball  team  to 
Washington,  D.C. 

Allbritton  reportedly  wants  to  put  together  a  group  of  20 
people,  each  putting  up  $2  million  toward  the  new 
franchise. 

Allbritton  is  one  of  four  individuals  or  groups  now  seek¬ 
ing  to  bring  a  baseball  team  to  the  nation's  capital. 


CBS  seeks  libel  suit  dismissal 


A  New  Jersey  superior  court  judge  has  reserved  deci¬ 
sion  on  a  motion  by  CBS  to  dismiss  a  libel  suit  by  two 
former  police  officers  against  “60  Minutes.’’ 

Judge  Kenneth  MacKenzie  gave  no  indication  as  to 
when  he  will  issue  his  decision. 

The  plaintiffs,  former  Orange  detectives  Frank  Possert 
and  Jack  Farley,  charge  CBS  and  reporter  Dan  Rather 
with  defaming  them  in  a  1979  telecast  portraying  the  city’s 
law  enforcement  process  as  racist,  corrupt  and  politically 
motivated. 


By  Doug  Borgstedt 


Its  W  WTHT  THINQ  IN 
VENDING  MAOilN£5-lfYOU 
TRY  TO  SNITCH  8  0R.3 
PAPERS  ON  ONE  QUARTER- 

■  moKourr 


annaunana, 
a  . . 
montklu 


Kditor  A  PudlisPier 


Americas 
Most  Influential 
Medium  for 
Public  Relations 
Advertising 


Editor  &  Publisher 


Beginning  with  our  January  11,  1986 
issue  EDITOR  &  PUBUSHER  will  fea¬ 
ture  monthly  articles  on  Press  Evalua¬ 
tion  of  Public  Relations. 

Questionnaires  relating  to  public  rela¬ 
tions  of  a  specific  industry  will  be  sent  to 
editors  of  daily  newspapers.  The  results 
of  the  questionnaires  will  provide  the  ba¬ 
sic  material  for  each  of  the  articles.  The 
January  11  article  will  be  on  the  auto¬ 
motive  industry. 


For  advertising  information,  please  call  or 
write: 

Donald  L.  Parvin 
Advertising  Manager 
EDITOR  &  PUBUSHER 
11  West  19th  Street 
New  York,  N.Y.  10019 
Phone:  212  675-4380 
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HOW  MANYOF  THESE 

ea:hsdoyouknow?... 

VRKO  General  is  in  the  soft  drink  bottling  business  with  plants  in  Indiana, 
Illinois,  Tennessee,  Ohio  and  West  Virginia.  In  fact,  RKO  General  is  one  of  the 
top  ten  Pepsi  Cola  bottling  companies  in  the  country. 

VRKO  General  is  in  the  hotel  business  with  properties  in  Vermont,  Arizona  and 
California. 

VRKO  General  is  in  the  entertainment  business  with  active  divisions  in  new 
motion  pictures,  home  video  and  television  syndication. 

VRKO  General  is  in  the  television  business  with  WOR-TV  in  Secaucus,  New 
Jersey:  KHJ-TV  in  Los  Angeles  and  WHBQ-TV  in  Memphis. 


VRKO  General  is  in  the  radio  business  with  WOR  and  WRKS  in  New  York; 
WROR  and  WRKO  in  Boston;  WGMS  in  Washington;  WAXY  in  Fort  Lauderdale; 
WHBQ  in  Memphis,  WFYR  in  Chicago;  KFRC  in  San  Francisco;  KHJ  and 
KRTH  in  Los  Angeles. 

We’re  proud  of  what  we  do.  We  want  people  to  know 
what  we  do.  And  we  want  editors  and  reporters  to 
know  how  to  find  out  about  us.  If  you  need  information 
about  RKO  General  or  any  of  its  businesses,  call  Steve 
Ellis,  Monie  Begley  or  Cindy  Rakowitz  at  (212)  764-6725. 
Our  Corporate  Communications  Department  will  get 
you  the  answers. 


RKOy  GENERAL 

A  GBiCORP  C  □  M  P  A  N  Y 


THE  BETTMANN  ARCHIVES 
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“I  know  no  way 
of  judging  the  future 
butbythepast” 

Pntrir 


Patrick  Henry,  1775 


History  is  a  splendid  teacher.  Patrick 
Henry  recognized  that  more  than  200 
years  ago  when  he  urged  the  founders  of 
the  new  American  government  to  learn 
from  the  mistakes  of  established  nations 
and  avoid  repeating  them. 

Today,  Congress  must  remember 
the  lessons  of  the  past.  It  should  re¬ 
examine  the  mistake-ridden  history  of 
rail  regulation  and  resist  current  pres¬ 
sures  to  reregulate  America’s  freight 
railroads. 

Before  1980,  the  continued  existence 
of  our  national  rail  system  was  threat¬ 
ened.  Debilitating  regulatory  measures, 
some  dating  back  to  the  1880’s,  pre¬ 
vented  the  railroads  from  functioning 
like  other  American  businesses.  The 
railroads’  profits  and  share  of  freight 


traffic  declined  steadily  because  restric¬ 
tive  regulation  thwarted  efforts  to  com¬ 
pete  in  terms  of  prices  and  services. 

In  the  1970’s  more  than  20  percent  of 
our  rail  system  was  operating  in  bank¬ 
ruptcy;  43,000  miles  of  track  were  under 
speed  restrictions;  and  the  industry’s 
return  on  investment  sunk  to  a  low  of 
1.2  percent. 

Recognizing  that  America  needs 
healthy  railroads.  Congress  acted.  In 
1980,  the  Staggers  Rail  Act  lifted  some 
of  the  more  crippling  regulations. 

The  remedy  proved  effective.  With 
new  freedom  to  market  services  and 
make  contracts,  railroad  business 
increased.  New  investments  produced 
tremendous  improvements  in  service, 
and  market  competition  controlled 


prices  much  more  effectively  than 
regulation  had. 

The  overwhelming  majority  of  rail 
customers  are  pleased  with  regulatory 
reform  and  its  results.  However,  a  few 
are  pressuring  Congress  to  reregulate 
the  railroads.  History  shows  that  this 
could  Jeopardize  the  future  of  the  rail¬ 
roads  and  their  customers.  E>on’t  let 
them  do  it.  America  needs  a  strong, 
healthy  rail  system. 


For  more  information,  write: 
Historical  Perspective,  Dept.  512, 
Association  of  American  Railroads, 
1920  L  Street,  N.W., 
Washington,  DC  20036. 
Or  if  you’re  on  a  deadline 
call  us  at  (202)  835-9550. 


ASSOCIAnON  OF  AMERICAN  RAILROADS 
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250th  birthday  of  Zenger  acquittal 

The  memorial  to  John  Peter  Zenger,  whose  trial  and  acquittal  on 
libel  charges  led  to  the  adoption  of  the  First  Amendment,  is  now 
located  at  St,  Paul’s  Church  on  the  Eastchester  Village  Green  in 
Mount  Vernon,  N.Y.  It  was  planned  for  that  site  by  a  group  of 
dedicated  and  visionary  newspaper  executives  who  raised  $45,000 
for  that  purpose  35  years  ago.  It  was  a  result  of  an  election  held  by  a 
colonial  governor  on  that  site  that  Zenger  started  his  New- York 
Weekly  Journal  to  publish  the  story  of  the  corruption  and  fraud  which 
no  other  colonial  printer  would  print. 

These  plans  of  the  newspaper-sponsored  Zenger  Memorial  Fund 
were  delayed  by  World  War  II  and  then  sidetracked  by  the  inability 
of  the  Episcopal  Diocese  to  provide  maintenance,  so  the  memorial 
was  installed  at  Federal  Hall  in  New  York  City.  This  was  the  site  of 
the  old  city  hall  where  Zenger  had  been  imprisoned  for  nine  months 
and  where  his  trial  and  acquittal  took  place.  It  is  also  the  site  where 
George  Washington  took  the  oath  of  office  on  April  30,  1 789. 

The  Zenger  Memorial,  including  four  dioramas  relating  the  story  of 
the  trial,  plus  other  memorabilia  of  the  times,  was  created  by  the  Park 
Service  with  funds  raised  from  newspaper  people.  It  was  dedicated  at 
Federal  Hall  in  1953. 

Following  an  enabling  act  by  Congress,  the  Park  Service  took  over 
St.  Paul’s  Church  in  1980.  It  is  now  operated  by  a  non-profit  group  of 
historical  associations  under  agreement  with  the  Park  Service.  In 
1984  the  Park  Service  quietly  moved  the  bulk  of  the  Zenger  Memorial 
from  Federal  Hall  to  St.  Paul’s  for  dedication  there  last  Oct.  28. 

In  a  sense,  the  move  was  a  recognition  of  the  vision  of  the  original 
Zenger  Memorial  group  members  who  saw  that  as  the  proper  place 
for  it.  But  something  has  been  lost  in  the  transfer. 

There  is  now  no  mention  of  Zenger  or  the  Bill  of  Rights  at  the 
former  memorial  site  in  Federal  Hall,  although  Park  Service  officials 
assure  E&P  there  will  be  as  soon  as  funding  can  be  obtained  from 
Congress.  Nor  is  there  any  reference  at  St.  Paul’s  or  Federal  Hall  to 
the  efforts  of  newspaper  people  to  create  the  memorial.  One  panel  in 
the  original  exhibits  said  they  were  “constructed  with  the  financial 
assistance  of  the  newspapers  of  the  United  States,  which  cherish  and 
strive  to  maintain  the  principles  of  freedom  to  which  he  gave  his 
devoted  service.”  Another  listed  the  names  of  the  Memorial  Fund 
directors  and  said  the  list  of  450  contributors  is  on  deposit  in  the 
memorial.  None  of  this  can  now  be  located. 

We  applaud  the  efforts  of  everyone  to  create  a  worthy  memorial 
and  exhibit  at  St.  Paul’s  Church.  We  deplore  the  lack  of  any  memorial 
at  Federal  Hall  and  the  absence  of  any  recognition  at  either  location 
of  the  newspaper  group  that  conceived  and  executed  the  plan. 

It  is  not  too  much  to  ask  Congress  to  provide  funds  for  the  Park 
Service  to  re-create  a  fitting  Bill  of  Rights  museum  at  Federal  Hall. 
Nor  is  it  too  much  to  ask  the  Park  Service  to  provide  recognition  in 
both  places  of  the  role  played  by  newspaper  people  in  creating  the 
Zenger  Memorial.  Such  recognition  is  justified  and  overdue. 
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Letters  to  the  Editor 


Says  unidentified  sources  must  be  a  iast  resort 


I  completely  agree  with  the 
observations  made  by  David  H. 
Brown  in  his  letter  printed  in  your 
June  15  issue.  However,  I  would  take 
it  one  step  further. 

With  regard  to  declining  credibility, 
I  believe  that  journalists  are  falling 
victim  to  themselves.  A  growing  num¬ 
ber  of  reporters  seem  willing,  perhaps 
even  eager,  to  base  stories  on  in¬ 
formation  and  quotes  attributed  only 
to  “informed  sources”  or  “an  official 
who  requested  anonymity.”  This 
technique  has  become  so  overworked 
—  particularly  by  reporters  covering 
official  Washington  —  that  it  has  been 
reduced  to  a  shabby  stratagem. 

Excessive  reliance  on  unnamed 
sources  not  only  reduces  the  believa- 
bility  of  an  individual  news  article,  it 
has  a  negative  impact  on  the  credibil¬ 
ity  of  the  medium  directly  involved 

Was  it  an 
overreaction? 

Vanessa  Gallman  expressed  a  valid 
and  important  concern  in  her  Shop 
Talk  at  Thirty  piece  in  the  July  6  E&P, 
but  I’m  wondering  whether  she  might 
have  been  overreacting  to  the  bad 
situations  all  of  us  have  had  with  in¬ 
terns  from  time  to  time  —  and  I’m 
wondering  whether  the  effect  of  her 
letter  might  not  be  to  provide  a  cop- 
out  for  those  who  already  rationalize 
their  reluctance  to  hire  minority  in¬ 
terns. 

I  can  just  hear  some  of  the  “Who 
me  prejudiced?”  types  saying  that, 
“See?  They  are  all  like  that!”  and 
often  adding,  “See?  Even  their  own 
people  say  they  aren’t  qualified!” 

I  suspect  that  Ms.  Gallman  was 
reacting  to  some  especially  bad  ex- 
perience(s)  and  that  she  wrote  some¬ 
thing  that  should  have  been  left  to 
simmer  overnight  and  then  been 
tossed  out  in  favor  of  a  more  balanced 
piece. 

Rather  than  gut  reaction.  I’d  rather 
have  had  her  put  her  energies  into 
pointing  out  weaknesses  in  prospec¬ 
tive  interns  without  waiting  to  be 
asked. 

I’m  satisfied  that  some  editors 
would  hire  a  minority  intern  just  to 
ease  a  conscience  or  to  fill  a  quota. 

But  it  could  take  another  400  years 
if  we  respond  to  the  problem  by  risk¬ 
ing  a  reinforcement  of  prejudice. 

Dr.  Emil  Dansker 

(Dansker  is  associate  professor.  School 
of  Journalism,  Bowling  Green  Univ.) 
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and,  by  extension,  all  other  news  out¬ 
lets. 

Unfortunately,  the  star  status  be¬ 
stowed  on  a  couple  of  diligent 
Washington  Post  reporters  has  given 
a  generation  of  young  journalists 
visions  of  Robert  Redford  starring  in 
their  life  story. 

Unidentified  sources  must  always 
be  a  last  resort,  used  only  when  the 
facts  have  been  verified  by  indepen¬ 
dent  means  and  there  is  a  legitimate 
concern  for  the  physical  safety  or  job 
security  of  the  source.  Until  I  am 
offered  proof  to  the  contrary  I  will 

Shop  Talk  hit  the  nail 

The  article  in  Shop  Talk  at  Thirty, 
June  8, 1985,  “Newspaper  publishers 
must  unite  to  halt  the  decline  in  read¬ 
ership,”  hit  the  nail  on  the  head. 

We  continually  work  to  convince 
advertisers  that  they  need  to  be  in  the 
newspaper  to  put  their  message 
across  to  the  public. 

We  have  put  forth  extra  effort  with 
the  addition  of  the  TMC  program, 
which  many  newspapers  now  have,  to 
give  the  advertiser  more  complete 
coverage  of  the  market. 

While  we  continue  to  impress  this 
upon  the  advertiser,  many  newspa¬ 
pers  only  advertise  within  their  own 
newspaper  for  new  subscribers.  If  our 

Short 

Especially  relaxed  they  were  after  a 
dinner  of  New  York  stripper  steak  (or 
fish)  ...  —  Desert  Sun,  Palm 
Springs,  Calif. 

*  *  * 

(Headline)  Brynner  abdicates  thrown 
—  Playground  Daily  News,  Fort  Wal¬ 
ton,  Fla. 


continue  to  believe  that  the  “deep- 
throat”  source  of  Watergate  fame 
was  nothing  more  than  a  figment  of 
the  imagination,  conjured  up  to  help 
justify  rushing  to  print  with  stories 
that  could  not  be  adequately  con¬ 
firmed. 

So  not  only  must  journalists  report 
“just  the  facts,”  they  must  be  willing 
to  insist  that  their  sources  go  on  the 
record  or  show  good  cause  for  an  ex¬ 
ception. 

Alan  E.  Hodel 
Atlanta,  Ga. 

on  the  head 

advertisers  had  the  same  marketing 
concept  of  advertising,  where  would 
they  be  and,  better  yet,  where  would 
we  be? 

Reading  the  newspaper  is  a  habit 
which  must  be  developed.  We  need  to 
continually  inform  our  potential  sub¬ 
scribers  of  the  necessity  of  reading  the 
newspaper  and  the  values  that  they 
will  benefit  from  it  and  through  all 
media  sources  available  to  us. 

John  L.  Hayes 


(Hayes  is  circulation  director.  News¬ 
paper  Printing  Corp.,  publisher  of  the 
El  Paso  (Tex.)  Times  and  Herald-Post. 

takes 


The  first  semester  ends  July  3  with 
final  sexaminations.  —  San  Augus¬ 
tine  (Tex.)  Tribune. 

♦  *  * 

Cancers  of  the  breast  and  female 
organs  are  the  only  cancers  that  black 
women  get  more  often  than  black 
men.  —  Cincinnati  Enquirer. 
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Rank 

MSA 

Population 

EBI 

Total  Retail  Sales 

0 

1 

Birmingham 

915,700 

$8,703,675,000 

$4,237,532,000 

2 

Mobile 

468,800 

$4,377,653,000 

$2,358,934,000 

3 

The  Greater 
Huntsville  Market* 

324,700 

$3,268,953,000 

$1,601,487,000 

4 

Montgomery 

291,400 

$2,677,827,000 

$1,377,300,000 

‘Madison.  Limestone  &  Marshall  Counties 
SOURCE;  1985  Survey  of  Buying  Power 


HUNTSVILLE... 

Highest  EBI  Per  Household  of 
any  MSA  in  Alabama— $27,332 


Huntsville  Times  &  News 

Represented  by  Newhouse  Newspapers 
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Publishers  —  open  up  your  wallets 

Audit  Bureau  —  citing  rising  insurance  rates  and  some  ‘dishonest’ 
pubiishers  —  muiis  asking  pubiishers  to  pick  up  its  iegai  biiis 


By  Mark  Fitzgerald 

Alarmed  by  the  increasing  litigious¬ 
ness  of  it  members  and  soaring  insur¬ 
ance  premiums,  the  Audit  Bureau  of 
Circulations  is  considering  new  rules 
requiring  publishers  to  pay  for  its  de¬ 
fense  in  legal  disputes. 

Under  the  proposal,  which  has  re¬ 
ceived  preliminary  approval  from  the 
Audit  Bureau  board  of  directors,  a 
publisher  member  would  pick  up  the 
legal  bill  if  the  organization  is  sued 
because  of  services  the  Audit  Bureau 
has  performed  for  that  publisher. 

In  a  typical  example,  a  newspaper 
would  pay  for  the  Audit  Bureau’s  de¬ 
fense  if  a  competitor  sued  the  paper 
and  the  Audit  Bureau  over  circulation 
statements. 

The  Audit  Bureau  is  considering 
the  rule  change  because  that  particu¬ 
lar  example  of  litigation  is  becoming 
more  typical  —  and  because  members 
are  less  honest  these  days. 

“ABC  is  encountering  a  noticeable 
increase  in  situations  in  which  its  pub¬ 
lisher  members  are  failing  to  comply 
with  their  membership  obligations  as 
delineated  in  the  bylaws  and  rules, 
filing  inaccurate  or  false  Publisher’s 
Statements  and  maintaining  inade¬ 
quate  or  false  records  for  Bureau  au¬ 
dits,”  an  Audit  Bureau  report  says. 

The  report  adds,  however,  that 
only  “an  extremely  small  percentage 
of  publisher  members”  are  responsi¬ 
ble  for  those  cases. 

Nonetheless,  the  bureau  says,  its 
legal  expenses  are  soaring  as  a  result. 

The  recently  concluded  lawsuit  be¬ 
tween  the  Trenton  (N.J.)  Times  and 
the  Trentonian,  for  instance,  cost  the 
Audit  Bureau  $932,000  during  1983 
and  1984,  the  Schaumburg,  Ill. -based 
organization  said. 

Partly  because  of  that  expense,  and 
partly  because  of  the  soaring  cost  of 
professional  liability  insurance  in 


general,  the  Audit  Bureau’s  annual 
premium  has  risen  from  $4,250  in  1980 
to  $1 17,000  this  year. 

According  to  the  Bureau’s  1984 
annual  report,  the  Audit  Bureau  is 
suing  its  insurance  carrier  because  it 
has  refused  to  pay  legal  costs  of  the 
Trenton  litigation. 


Under  the  proposal, 
which  has  received 
preliminary  approval  from 
the  Audit  Bureau  board 
of  directors,  a  publisher 
member  would  pick  up 
the  legal  bill  if  the 
organization  is  sued 
because  of  services  the 
Audit  Bureau  has 
performed  for  that 
publisher. 


Audit  Bureau  president  and  manag¬ 
ing  director  David  Keil  declined  to 
identify  the  Bureau’s  insuror. 

“There  is  considerable  uncertainty 
in  this  insurance  market,”  an  Audit 
Bureau  report  says.  “Even  if  con¬ 
tinued  coverage  is  available  to  ABC, 
the  cost  may  increase  100%  or  more.  ” 

The  Audit  Bureau  is  hit  harder  by 
insurance  problems  than  other  audit¬ 
ing  organizations  because  it  cannot, 
under  its  own  rules,  easily  resign  a 
troubling  audit. 

Also  under  its  regulations.  Audit 
Bureau  auditors  —  not  the  publishers 
who  file  the  reports  —  must  justify 
circulation  numbers. 

The  bureau  is  proposing  to  combat 
these  problems  in  two  ways. 


First,  the  Audit  Bureau  wants  to 
implement  a  better  process  of  iden¬ 
tifying  dishonest  publishers.  The 
bureau  has  given  preliminary  approv¬ 
al  to  a  regulation  that  would  require 
the  staff  to  report  to  the  director  any 
audit  where  there  is  a  difference  of  5% 
or  more  between  a  member’s  Pub¬ 
lisher’s  Statement  and  its  audit. 

Members  violating  the  bylaws 
could  be  censured,  placed  on  proba¬ 
tion  or  expelled  from  the  bureau. 

Second,  the  Audit  Bureau  is  pro¬ 
posing  the  indemnification  bylaw.  , 

Under  proposed  bylaw  2.17,  mem¬ 
bers  would  be  obligated  to  agree  to 
indemnify  Audit  Bureau  directors, 
staff  and  agents  “from  all  liability, 
lawsuits,  claims,  demands  and  loss  or 
damages,  including,  without  limita¬ 
tion,  attorney  fees  and  consequential 
damages,  for  and  arising  from  any  and 
all  actions  or  inactions  of  ABC  taken 
or  not  taken  in  connnection  with  the 
verification  and  dissemination  of  its 
circulation  data  or  other  data.” 

“In  the  event  any  legal  action  is 
taken  against  ABC,”  the  proposed 
bylaw  adds,  “with  regard  to  the  ser¬ 
vices  performed  by  ABC  on  behalf  of 
a  publisher  member,  either  jointly 
with  the  publisher  member  or  alone, 
the  publisher  member  shall  defend 
such  action  at  its  own  expense,  pro¬ 
vided,  however,  that  ABC  shall  have 
the  option  to  assume  the  defense,  at 
the  expense  of  the  publisher 
member.” 

A  “hold  harmless”  agreement 
would  also  be  required  for  Audit 
Bureau  membership  under  the  second 
section  of  the  proposed  bylaw. 

Board  members  will  consider  the  ^ 
proposals  at  their  August  13-15  meet¬ 
ing  in  Montreal.  However,  bureau 
president  Keil  said  the  board  is  con¬ 
tinuing  to  seek  member  reaction  and 
will  probably  not  give  the  proposals 
final  approval  then. 
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Around  the  world  in  220  days? 

Electronics  entrepreneur  buys  Maine  weekly;  but  before  taking 
the  helm,  he  plans  to  sail  his  new  sloop  around  the  world 


By  Roy  Whitcomb 

Days  after  Dodge  D.  Morgan  takes 
the  helm  of  the  weekly  Maine  Tin’.es, 
he’ll  be  at  the  helm  of  his  new  60-foot 
sloop,  “American  Promise,”  sailing 
alone  on  non-stop  voyage  around  the 
world. 

He  hopes  to  complete  the  trip  in  a 
record-shattering  220  days  without  a 
shore  landing  or  an  assist  from 
anyone. 

Morgan  is  a  Massachusetts  elec¬ 
tronics  entrepreneur  who  recently 
sold  his  company.  His  purchase  of  the 
Maine  Times,  in  Portland,  an  alterna¬ 
tive  press  popular  for  its  controversial 
stands  on  the  environment,  industrial 
development,  civils  rights,  the  Viet¬ 
nam  War  and  liberal  politics,  is  not 
expected  to  change  the  newspaper’s 
style  or  content. 

“I  have  no  political  instincts,” 
Morgan  recently  told  a  Maine  Sunday 
Telegram  interviewer.  “I  don’t  have 
a  liberal  or  conservative  view  to  rein¬ 
force. 

“I  just  think  Maine  in  the  next  ten 
years  will  undergo  accelerated 
growth  and  change,”  he  said.  “Maine 
Times  has  played  a  role  in  how  Maine 
has  developed  and  it  will  be  needed 
even  more  so  as  this  change  occurs.” 


Dodge  Morgan 


Peter  Cox,  sole  owner  of  the  16- 
year-old  paper  since  he  bought  out  his 
partner  John  Cole,  expects  to  remain 
for  about  18  months  on  the  editorial 
side  even  after  the  sale  has  been  com¬ 
pleted  in  August. 

Although  no  price  has  been  re¬ 
leased,  estimates  are  that  Cox  will  re¬ 
ceive  between  $500,000  and  $  1  million 
before  he  finally  leaves  the  news¬ 
paper. 


The  newspaper  has  a  17,000  cir¬ 
culation,  down  from  a  peak  of  20,000 
several  years  ago,  and  the  price  is 
considered  substantial  considering 
the  paper’s  modest  profits.  It  has  been 
on  the  market  for  about  two  years, 
Cox  says,  but  he  adds  that  “I  was 
always  more  interested  in  who  (would 
buy  the  paper)  than  how  much.” 

Under  the  terms  of  the  sale,  Cox 
says,  part  of  the  purchase  price  will 
depend  on  future  earnings. 

To  improve  that  possibility,  Mor¬ 
gan’s  first  move  will  be  to  put  a  busi¬ 
ness  manager  in  to  run  the  advertisng 
and  circulation  side  of  the  paper. 

And  when  Morgan  sails  out  of  Port¬ 
land,  Maine,  on  Columbus  Day,  the 
new  team  he  puts  in  place  at  the  paper 
will  have  about  seven  months  to  get 
reorganized. 

Morgan,  who  has  made  his  reputa¬ 
tion  as  a  successful  electronics  manu¬ 
facturer  and  hopes  to  make  another 
reputation  as  a  modern-day  Magellan, 
is  no  stranger  to  the  newspaper  in¬ 
dustry. 

He  has  owned  and  operated  an 
advertising  and  public  relations  agen¬ 
cy  in  Anchorage,  Alaska,  and  was  a 
reporter  for  the  Anchorage  Daily 
News.  He  holds  a  B.A.  in  journalism 
from  Boston  University. 

His  history-making  journey,  while 
it  will  set  a  new  milestone  in  the  his¬ 
tory  of  circumnavigations,  is  not 
being  undertaken  for  the  record  book, 
according  to  Morgan. 

“I  have  been  intimidating  myself 
with  the  dream  of  accomplishing  this 
feat  ever  since  sailing  my  old  36-foot 
wooden  schooner  ‘Coaster’  either 
shorthanded  or  alone  from  Maine  to 
Alaska  over  two  years  in  the  early 
1960s,”  he  says. 

“What  I  learned  about  myself  from 
those  years  aboard  ‘Coaster’  (is)  that 
the  very  best  each  of  us  can  possibly 
do  in  our  lives  is  to  be  true  to 
ourselves  first  and  then  to  be  as  posi¬ 
tive,  as  candid,  as  generous  and  as 
demanding  as  we  can  to  others  within 
the  tiny  scope  of  our  existence,”  he 
says. 

Morgan  is  53,  married  and  the 
father  of  two  children. 

His  wife  Manny,  after  consultation 
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with  a  nutritionist,  is  planning  his 
seven-months  menu  and  a  team  of 
psychologists  from  Boston  College 
plan  to  study  him  before  and  after  his 
journey  for  some  work  on  the  effects 
of  loneliness  over  a  long  priod  of  time. 

To  sustain  him  on  the  trip  a  total  of 


1,600  pounds  of  food  and  packaged 
drinks  will  be  on  board.  There  are  also 
going  to  be  650  pounds  of  tools  and 
275  pounds  of  clothing. 

His  sloop,  built  at  the  cost  of  about 
$1  million,  is  constructed  to  withstand 


knockdowns  of  90  degrees  and  wind 
speeds  of  five  force  (24  knots)  or 
higher. 

During  the  summer,  Morgan  has 
been  sailing  the  sloop  along  the  New 
England  coast  on  sea  trials. 


Wire  Service  Guild  may  strike  UPl 

Guild’s  executive  committee  agrees  to  hold  vote  authorizing 
a  strike  in  the  event  a  bankruptcy  judge  voids  union  contract 


The  executive  committee  of  the 
Wire  Service  Guild  unanimously  de¬ 
cided  to  hold  a  vote  authorizing  a 
strike  in  the  event  a  federal  bankrupt¬ 
cy  judge  voids  the  union's  contract 
with  United  Press  International. 

The  union  has  yet  to  schedule  the 
vote,  but  Guild  officials  said  they  ex¬ 
pected  the  strike  authorization  to 
pass. 

The  Wire  Service  Guild  represents 
about  750  UPI  employees. 

Judge  George  F.  Bason  Jr.  on  Au¬ 
gust  2  was  scheduled  to  open  a  hear¬ 
ing  on  UPI  management’s  motion  to 
have  the  bankruptcy  court  void  the 
company’s  contract  with  the  union. 
He  must  rule  on  the  motion  by  30  days 
after  the  hearing  opens. 


Carmichael  said  a 
strike  could  result  in 
UPl’s  folding,  but  he  said 
the  action  was  necessary 
because  employees  had 
no  more  to  give  to  the 
company. 


Management  contends  the  step  is 
necessary  in  order  for  it  to  implement 
wage  concessions  that  will  help  UPI 
to  continue  to  operate  in  the  black. 

The  concessions  sought  by  man¬ 
agement  include  a  slowing-down  of 
the  wage  restorations  to  the  Septem¬ 
ber  1984  levels,  an  increase  in  the 
work  week  for  37.5  hours  to  40  hours, 
and  a  change  in  the  way  overtime  is 
calculated. 

Recent  talks  between  management 
and  the  union  over  new  concessions 
broke  down  after  Guild  officials  said 
union  members  had  already  conceded 
enough  give-backs. 

“The  union  and  its  members  have 
for  several  years  been  extremely  re¬ 
sponsive  to  UPI’s  needs,”  said 
secretary-treasurer  Dan  Carmichael. 


“Last  year  the  company  said  never 
again  would  it  come  back  to  em¬ 
ployees  (for  more  conessions).  That 
trust  has  been  violated.” 

Carmichael  was  referring  to  wage 
concessions  accepted  in  September 
1984  that  included  a  25  percent  pay 
cut,  with  wages  to  be  restored  in 
phases  over  the  following  15  months, 
and  deferral  of  a  year’s  payment  to  the 
pension  fund. 

UPI  employees  were  promised  at 
the  time  that  6.5  percent  of  the  com¬ 
pany’s  stock  would  be  divided  among 
them.  Those  shares  have  yet  to  be 
distributed. 

Wire  Guild  officials  said  that  an 
affirmative  vote  by  the  membership 
made  it  almost  certain  that  the  execu¬ 
tive  committee  would  authorize  a 
strike  against  UPI  if  the  contract  is 
voided. 

Carmichael  said  a  strike  could  re¬ 
sult  in  UPI’s  folding,  but  he  said  the 

Judge  says  try  to 
resolve  dispute 
via  mediation 

Federal  Bankruptcy  Judge  George 
F.  Bason  Jr.,  who  is  presiding  over 
the  Chapter  11  proceedings  in 
Washington  involving  United  Press 
International,  has  told  the  news  agen¬ 
cy  and  the  Wire  Service  Guild  to  re¬ 
solve  their  contract  dispute  through 
mediation. 

The  first  mediation  session  was 
scheduled  for  August  2,  prior  to  the 
opening  of  a  court  hearing  before 
Judge  Bason  on  UPI’s  motion  to  have 
its  Guild  contract  voided. 

The  first  session  will  be  mediated 
by  a  federal  bankruptcy  trustee  pend¬ 
ing  the  appointment  of  a  mediation 
specialist. 

It  was  unclear  whether  Judge 
Bason  on  August  2  would  hear  testi¬ 
mony  on  the  motion  to  void  the  con¬ 
tract  or  wait  to  see  if  the  matter  could 
be  resolved  through  mediation. 


action  was  necessary  because  em¬ 
ployees  had  no  more  to  give  to  the 
company. 

Carmichael  added  that  UPI  man¬ 
agement  “has  been  threatening  to  go 
to  court  (over  the  contract)  all  along. 
We  feel  they  always  intended  to  and 
are  not  surprised  by  it.” 

William  K.  Adler,  UPI’s  chief 
spokesman,  said  “most  staffers  and 
managers  agree  that  a  strike  would  be 
disastrous  for  UPI.” 

Adler  said  the  company 
does  not  believe  the 
union  will  go  through 
with  calling  a  strike. 

Rather,  he  termed  the 
authorization  vote  “a 
positioning  move”  by  the 
union  “to  make  its  case 
more  forceful”  in  the 
hearing  and  “put 
pressure  on  the  judge.” 

Adler  said  the  company  does  not 
believe  the  union  will  go  through  with 
calling  a  strike.  Rather,  he  termed  the 
authorization  vote  “a  positioning 
move”  by  the  union  “to  make  its  case 
more  forceful”  in  the  hearing  and 
“put  pressure  on  the  judge.” 

Adler  said  the  court  hearing  to  void 
the  union  contract  is  the  “last  major 
challenge”  UPI  faces  in  its  move  to 
stay  operational. 

UPI  opens  Phoenix 
picture  bureau 

United  Press  International  has 
opened  a  new  picture  bureau  in 
Phoenix,  Ariz. 

The  bureau  will  be  run  by  Martin 
Jeong,  28,  who  has  worked  as  a  photo 
stringer  for  UPI  in  San  Francisco  for 
the  past  two  years,  covering  both 
sports  and  general  news. 


EDiTOR  &  PUBLISHER  for  August  3,  1985 


13 


Hollywood  eyes  Detroit 

Tv  producers  Lear  and  Perenchio  make  a  $453-million  offer  to  buy 
Detroit  News  parent  firm  —  ENA;  top  exec  dark  says  iVs  not  for  saie 


By  Mark  Fitzgerald 

After  months  of  industry  specula¬ 
tion  and  rumblings  from  some  Scripps 
family  members,  the  Evening  News 
Association  finally  became  the  offi¬ 
cial  target  of  a  hostile  takeover 
attempt — but  from  a  surprising  direc¬ 
tion. 

Hollywood  television  producers 
Norman  Lear  and  A.  Jerrold  Peren¬ 
chio  on  July  30  announced  a  $1 ,000-a- 
share,  or  $453-million,  bid  for  ENA, 
publisher  of  the  Detroit  News,  the 
Palm  Springs  (Calif.)  Desert  Sun  and 
other  dailies,  weeklies  and  broadcast 
properties. 

“It’s  ‘All  in  the  Family’  meets 
‘Family  Feud,’’’  one  financial  analyst 
laughed,  referring  to  the  hit  series 
Lear  produced  in  the  early  1970s  — 
and  to  recent  fractiousness  inside 
closely  held  ENA. 


“Its  ‘All  in  the  Family’ 
meets  ‘Family  Feud,”’  one 
financial  analyst  laughed, 
referring  to  the  hit  series 
Lear  produced  in  the 
early  1970s  —  and  to 
recent  fractiousness 
inside  cioseiy  heid  ENA. 


The  Lear  and  Perenchio  offer  is 
four  times  higher  than  the  $250-per- 
share  buy-back  offer  ENA  tendered 
last  winter.  Earlier,  ENA  sold  on  a 
thin  market  at  anywhere  from  $50  to 
$150. 

The  immediate  effect  of  the  offer 
was  to  fuel  speculation  that  a  bidding 
war  would  soon  be  under  way. 

Investment  banker  Porter  Bibb 
promptly  declared  that  more  bidders 
would  emerge. 

“No  one  is  publicly  identifying 
himself,  but  I  can  state  emphatically 
that  there  are  other  bidders  out 
there,’’  Bibb  told  E&P  in  a  telphone 
interview. 

Bibb  is  managing  director  of  Laden- 
berg,  Thalmann  &  Co.,  an  investment 
banking  firm  hired  —  along  with 


another  firm,  Donaldson,  Lufkin  & 
Jenrette  —  by  some  Scripps  family 
dissidents  who  have  been  seeking  to 
build  a  stake  of  24%  and  force  a  sale  of 
the  company. 

Both  investment  firms  are  urging 
the  family  members  to  wait  for  other 
bidders  to  emerge.  Bibb  said. 

“We  alerted  our  group  (July  29) 
that  we  consider  the  $1,0()0  bid  at  the 
minimally  acceptable  level,’’  Bibb 
said.  He  noted  that  the  shares  are 
already  trading  in  the  limited  public 
market  at  $1,000  bid,  $1,250  asked. 

Bibb  said  that  $1,400  to  $1,600  a 
share  —  an  estimate  made  by  news¬ 
paper  analyst  John  Morton  of  Lynch, 
Jones  &  Ryan  —  is  closer  to  his  own 
group’s  estimate  of  stock  worth. 

A  source  close  to  the  group  indi¬ 
cated  the  bloc  now  represents  just 
under  25%  of  the  453,000  outstanding 
shares. 

Anyone  trying  to  take  over  the 
company  will  need  to  “make  a  serious 
approach’’  to  this  so-called  dissident 
family  bloc.  Bibb  said. 

The  family  members,  fourth-  and 
fifth-generation  descendants  of  James 
E.  Scripps,  in  recent  years  have  com¬ 
plained  that  their  holdings  are 
seriously  undervalued  and  lack  liq¬ 
uidity  because  of  the  private  own¬ 
ership  structure. 

These  family  members  have  not 
been  satisfied  with  statements  from 
ENA  president  Peter  B.  Clark  that  the 
company  should  first  acquire  more 
media  properties  and  then  go  public. 
At  a  shareholder  meeting  last  winter 
he  said  that  process  would  be  com¬ 
pleted  within  five  years. 

Another  big  stockholder,  Cran- 
brook  Educational  Community,  has 
retained  the  investment  house  of 
Donaldson,  Lufkin  &  Jenrette  Secu¬ 
rities  Corp.  to  explore  the  prospects 
for  its  own  6.5%  stake. 

Perhaps  the  most  telling  sign  that  a 
bidding  war  may  be  in  the  offing  was  a 
development  that  has  characterized 
nearly  every  single  big  media  com¬ 
pany  corporate  struggle  in  the  last 
year:  Gannett  Co.  was  rumored  to  be 
preparing  a  bid. 

A  Gannett  spokesman  declined  to 
comment  on  the  reports. 

Gannett  has  said  repeatedly  that  it 
will  not  participate  in  unfriendly 


takeovers.  It  said  the  same  thing  when 
the  Des  Moines  Register  and  Tribune 
Co.  —  like  ENA  an  old  family-owned 
compay  —  became  the  target  of  an 
unwanted  bidding  war. 

However,  the  Arlington,  Va.-based 
firm  nonetheless  emerged  as  the  own¬ 
er  of  the  Des  Moines  Register  and 
Jackson  (Tenn.)  Sun  newspapers, 
and  14%  stake  in  R&T  sister  company 
Cowles  Media  Co.,  when  the  R&T 
board  decided  to  stop  fighting  the 
takeover  and  hold  a  formal  bid  for  its 
properites. 


The  immediate  effect  of 
the  offer  was  to  fuei 
specuiation  that  a 
bidding  war  wouid  soon 
be  under  way. 


An  executive  of  a  firm  that  ENA 
had  thought  was  about  to  launch  a 
takeover  war  last  winter  said  a  bid¬ 
ding  war  could  get  under  way. 

“Do  1  think  there  is  a  possibility  of  a 
bidding  war?  Yes,  I  think  there  is  a 
very  real  possibility  of  that  occurring. 
And  depending  on  how  the  directors 
of  ENA  handle  it,  that  could  be  a  very 
bad  thing  or  not  so  bad,’’  John  Booth 
II  told  E&P. 

Booth  is  a  prinicpal  in  Booth  Amer¬ 
ican  Co.,  a  Detroit-based  radio  and 
cable  tv  operator  which  last  Decem¬ 
ber  ENA  had  feared  was  positioning 
itself  to  launch  a  takeover.  In  a  May 
settlement  of  a  lawsuit  which  ENA 
filed.  Booth  American  said  it  intended 
to  be  only  a  passive  investor  with  less 
than  a  5%  stake. 

Booth  said  nothing  in  the  settle¬ 
ment  restrains  his  company  in  the  cur¬ 
rent  bidding,  but  that  he  wanted  to 
talk  to  ENA  top  management  before 
taking  any  action. 

“We  really  don’t  have  any  position 
on  it  (the  Lear  and  Perenchio  bid), 
except  we  think  the  price  is  low,’’ 
Booth  said. 

The  bid  from  Lear  and  Perenchio — 
who  formed  L.P.  Media  to  make  the 
bid  —  is  exactly  half  the  recent  well- 
publicized  stock  estimate  by  Carmel, 
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California-based  media  analyst  Paul 
Kagan,  who  himself  has  bought  stock 
in  the  company. 

For  its  part,  ENA  declared  that  it 
would  fight  the  bid  —  and  predicted 
the  Scripps  family  would  back  up 
management. 

“The  Evening  News  is  not  for 
sale,”  company  president  Peter  B. 
Clark  said  in  a  prepared  statement. 
“We  will  vigorously  oppose  any 
takeover  attempt  and  we  expect  to 
succeed.” 

In  a  comment  to  the  Detroit  News, 
Clark,  a  great-grandson  of  the  com¬ 
pany's  founder,  said  his  family  “has 
been  committed  to  journalistic  excel¬ 
lence”  for  more  than  a  century  and  is 
in  the  business  of  “journalistic  excel¬ 
lence  .  .  .  not  in  the  business  of  mak¬ 
ing  money.” 

A  week  before  the  surprise  Lear 
and  Perenchio  bid,  ENA  retained 
Solomon  Brothers,  the  big  New  York 
investment  banking  firm,  to  help  in 
takeover  defenses  and  to  make  further 
media  acquisition. 


Bibb  said  that  $1,400  to 
$1,600  a  share  —  an 
estimate  made  by 
newspaper  anaiyst  John 
Morton  of  Lynch,  Jones  & 
Ryan  —  is  cioser  to  his 
own  group’s  estimate  of 
stock  worth. 


Clark  and  other  directors  own  a 
majority  interest  in  the  company. 

The  terms  of  the  Lear  and  Peren¬ 
chio  offer  cast  considerable  doubt 
about  the  future  of  the  Detroit  News. 

Under  the  offer,  the  two  say  they 
will  quickly  and  sharply  reduce  the 
debt  of  the  new  company  —  which, 
given  their  highly  leveraged  bid, 
would  almost  require  shedding  some 


ENA  assets. 

In  the  offer  to  shareholders,  L.P. 
Media  said  the  company’s  cash  flow 
over  the  next  two  years  would  not 
allow  it  to  retire  the  debt  soon  enough. 

The  offer  mentions  three  scenarios 
for  the  new  company:  keeping  all 
properties;  selling  all  properties,  but 
WDVM-tv,  a  highly  profitable 
Washington,  D.C.,  station  ENA  got 
in  a  swap  with  the  Washington  Post 
Co.  in  the  1970s;  selling  the  Washing¬ 
ton  station  and  all  newspapers  except 
the  Desert  Sun. 

The  two  Hollywood  executives 
said  their  offer  would  total  $460  mil¬ 
lion,  including  acquisition  fees  and 
expenses.  They  told  ENA  share¬ 
holders  they  would  would  each  con¬ 
tribute  $62.5  million,  with  the 
remainder  coming  from  a  $375-million 
line  of  credit  from  two  banks. 

Lear  and  Perenchio  pledged  to  re¬ 
duce  the  debt  of  the  new  company 
from  $375  million  to  $95  million  within 
two  years  of  acquisition. 

Despite  its  position  as  the  circula¬ 
tion  and  advertising  leader  in  its  mar¬ 
ket,  the  Detroit  News  has  reportedly 
been  a  consistent  money-loser,  and 
faces  a  continued  and  expensive 
newspaper  war  with  Knight-Ridder- 
owned  Detroit  Free  Press. 

ENA  has  bankrolled  the  newspa¬ 
per’s  fight  with  revenues  from  its 
broadcasting  company.  ENA  itself  is 
profitable,  but  with  a  1984  earnings  of 
$13  million  on  revenues  of  $310 
million,  its  after-tax  margin  compares 
unfavorably  with  the  industry 
averages  for  diversified  newspaper 
companies. 

In  addition  to  a  fight  from  ENA, 
Lear  and  Perenchio’ s  offer  faces  two 
legal  obstacles  that  the  executives 
made  immediate  moves  to  remove. 

First,  it  apparently  runs  afoul  of  the 
Michigan  Anti-Takeover  Statute, 
which  provides  considerable  protec¬ 
tions  for  the  existing  managements  of 
privately  held  companies.  Among 
these  are  provisions  that  can  delay 
takeovers  and  that  require  time¬ 


consuming  hearings  on  any  proposal. 

On  the  day  they  launched  their 
offer,  Lear  and  Perenchio  went  to 
federal  court  in  Detroit  asking  that  an 
injunction  be  issued  staying  enforce¬ 
ment  of  that  Michigan  law  until  its 
constitutionality  could  be  deter¬ 
mined.  A  federal  judge  set  Aug.  2  for  a 
hearing  on  that  request. 


“The  Evening  News  is 
not  for  saie,”  company 
president  Peter  B.  dark 
said  in  a  prepared 
statement.  “We  wiii 
vigorously  oppose  any 
takeover  attempt  and  we 
expect  to  succeed.” 


At  the  same  time,  the  two  men  are 
asking  the  Federal  Communications 
Commission  —  which  rules  on  broad¬ 
cast  transfers  —  to  allow  them  to 
place  their  shares  in  a  voting  trust 
controlled  by  G.  William  Miller,  the 
former  U.S.  Treasury  secretary. 

The  effect  of  the  request  is  to  speed 
the  acquisition  by  allowing  Lear  and 
Perenchio  to  buy  up  shares  before  the 
FCC  rules  on  their  application  to 
take  over  ENA.  Earlier  this  year,  the 
FCC  approved  a  similar  trust  pro¬ 
posed  by  Jack  Kent  Cooke  in  its 
now-concluded  bid  for  Metromedia. 

In  addition  to  its  newspapers  and 
the  Washington  tv  station,  ENA  owns 
television  stations  in  Oklahoma  City; 
Tucson;  Mobile,  Ala.;  and  Austin, 
Texas,  plus  two  radio  stations  in  De¬ 
troit. 

Under  FCC  “grandfather” 
clauses,  ENA  has  been  allowed  to 
keep  its  radio  stations  in  Detroit, 
WWJ-am  and  WJOI-fm,  but  any  new 
purchaser  would  be  forced  to  shed 
either  the  paper  or  the  broadcasting 
properties. 


On  the  trail  of  an  explosive  story 

Pennsylvania  reporter  comes  to  New  York  City  to  check  out 
contaminated  water  tip;  ends  up  in  a  feud  with  media-sawy  mayor 


By  Andrew  Radolf 

Reporter  Peter  Kelley  came  to  New 
York  on  the  trail  of  a  hot  story:  some¬ 
one  may  have  intentionally  contamin¬ 
ated  the  city’s  water  supply  with 
radioactive  plutonium  and  officials 
were  covering  it  up. 

But  instead  of  the  hoped-for  block¬ 
buster,  Kelley  himself  wound  up  in 


the  center  of  a  controversy  with  a 
media-savvy  mayor,  who  was  blam¬ 
ing  the  out-of-town  reporter  with 
threatening  to  create  a  public  health 
panic. 

Kelley  covers  the  nuclear  industry 
for  the  Harrisburg  (Pa.)  Patriot  and 
Evening  News,  and  his  stories  also  are 
carried  by  Newhouse  News  Service. 

Several  weeks  ago  he  received  a 


confidential  tip  from  a  New  York  con¬ 
tact  that  the  city’s  water  supply  had 
been  contaminated  with  radioactive 
plutonium  at  levels  “200  times  too 
high.” 

But  the  source  did  not  specify  200 
times  what  —  the  background  levels 
for  plutonium  or  the  maximum  level 
for  safe  drinking  water. 

(Continued  on  page  26) 
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Ad  Bureau  soothsayer 

Vice  president  of  marketing  and  new  technoiogy  Charies  Kinsoiving 
predicts  whats  ahead  for  newspapers  in  the  coming  decade 


Like  dinosaurs  in  the  Ice  Age  of  conglomerate  own¬ 
ership,  most  family-owned  newspapers  are  facing  extinc¬ 
tion  within  10  years,  says  Newspaper  Advertising  Bureau 
vice  president  of  marketing  and  new  technology  Charles 
Kinsolving. 

That  was  but  one  prediction  for  the  coming  decade 
Kinsolving  revealed  at  the  summer  meeting  of  the  Interna¬ 
tional  Newspaper  Advertising  and  Marketing  Executives 
in  Milwaukee  this  week. 

“In  1971,50%  of  all  U.S. dailies  were  owned  by  groups. 
Today,  over  70%  of  all  dailies  are  group-owned,”  Kinsolv¬ 
ing  said.  “We  feel  that  by  1995,  about  85%  of  all  U.S. 
dailies  will  be  group-owned.” 

Kinsolving  said  those  groups  are  diversifying  ownership 
into  other  media,  including  radio,  television  and,  most 
recently,  cable. 

As  of  April  1984,  TV  Digest  reports,  18%  of  the  6,400 
cable  systems  in  operation  were  owned  by  newspaper- 
related  companies.  Many  newspaper  groups  own  maga¬ 
zines,  he  said,  and  are  applying  to  the  FCC  for  cellular 
phone  licenses,  as  well. 

“In  fact,  many  companies  that  started  in  newspapers 
are  now  primarily  in  other  media,”  he  said.  “Capital 
Cities,  which  bought  ABC  this  year,  is  a  case  in  point.” 

Kinsolving  said  the  recent  FCC  deregulation  of  merger 
and  acquisition  activity  which  lifted  the  7-7-7  rule  to  own¬ 
ership  of  1 2  television,  1 2  AM  and  1 2  FM  stations  each  has 
allowed  conglomerate  media  to  proliferate. 


“IVe  predict  that  by  1995,  90%  of  all 
communications  will  be  in  the  hands  of 
15  major  conglomerates,”  he  said. 


“We  predict  that  by  1995,  90%  of  all  communications 
will  be  in  the  hands  of  15  major  conglomerates,”  he  said. 

Cable  (“an  analog  for  our  multiple-option  society”)  now 
is  available  to  69%  of  U.S.  homes  and  claims  56%  penetra¬ 
tion  of  these  “homes  passed”  and  45%  of  all  homes  in  the 
country.  Those  cable  subscribers  have  access  to  20-plus 
channels  from  32  national  basic  cable  program  services, 
such  as  CNN,  ESPN  and  USA,  and  12  national  pay  ser¬ 
vices,  including  HBO,  Showtime/TMC  and  Cinemax. 

But,  Kinsolving  cautions,  cable  is  not  the  only  game  in 
town.  Homes  with  backyard  satellite  dishes  and  videocas¬ 
sette  recorders  already  pose  a  problem  for  the  cable  in¬ 
dustry. 

At  last  count,  between  750,000  and  one  million  U.S. 
homes  are  equipped  with  backyard  dishes  and  the  market 
grows  at  a  rate  of  40,000  to  60,000  a  month. 

And  since  recent  legislation  has  lifted  restrictions  on 
signal  theft  or  piracy,  the  programming  those  dish  owners 
receive  is  free,  while  cable  subscribers  pay. 

Industry  analysts  predict  steady  growth  for  the  back¬ 
yard  dish  population,  approximating  that  by  1995  nearly 
six  million  homes  will  be  equipped  with  satellite  dishes. 


Another  element  in  new  technology  are  videocassette 
recorders,  giving  consumers  more  viewing  options  and 
control.  VCRs  will  be  in  27%  of  U.S.  television  house¬ 
holds  by  year-end.  Pay  cable  has  suffered  from  the  in¬ 
crease  of  VCRs,  since  owners  take  an  average  of  1.3 
channels  instead  of  two  or  three. 

“We  think  that  the  VCR  will  be  almost  as  common  an 
appliance  as  the  telephone  and  the  television  by  1995,” 
Kinsolving  said.  ‘By  then,  over  70%  of  U.S.  television 
households  will  own  a  VCR.” 

Facets  of  the  cable  industry  plan  to  fend  off  competition 
from  the  VtR  by  offering  pay-per-view  programming, 
such  as  equipping  the  cable  subscriber  with  a  special  box 
called  an  addressable  converter.  Costing  more  than  a 
video  rental,  the  service  eliminates  picking  up  and  return¬ 
ing  the  tape. 

The  future  of  pay-per-view,  however,  relies  on  whether 
the  cable  industry  can  install  the  addressable  equipment 
needed  in  the  home  to  receive  programming,  he  said. 
Today,  about  five  million  of  39  million  cable  households 
are  addressable,  but  cable  operators  are  optimistic  about 
pay-per-view’s  ability  to  bring  back  revenue  going  to 
video-tape  rentals.  By  1995,  pay-per-view  will  contribute 
$2  billion  of  cable’s  estimated  $28  billion  in  total  revenue, 
he  said. 

Also  by  1995,  cable  programming  services  will  trim  the 
fat  of  overwhelming  channel  selection  since  studies  show 
that  even  with  100  channels  viewers  only  use  six  or  seven, 
including  commercial  channels.  Kinsolving  said. 

In  the  next  decade,  cable  operators  will  expand  their 
role  as  service  providers  by  finding  ways  to  utilize  their 
channel  capacity.  Channel  space  will  be  used  to  provide 
fire  and  burglar  alarm  systems  and  to  deliver  software  to 
personal  computer  users. 

The  marriage  of  computer  and  telecommunications 
technology  has  created  an  electronic  publishing  industry 
consisting  of  electronic  data  base  services  and  videotex  of 
particular  relevance  to  newspaper  people  since  the  daily 
newspaper  is  the  largest  data  base  in  America. 

“Some  of  our  (newspapers’)  profit  centers,  most  not¬ 
ably  classified  advertising,  are  very  vulnerable  to  electro¬ 
nic  distribution,”  he  said. 

Already  AT&T  has  launched  an  electronic  classified 
real  estate  project  in  Monmouth  County,  N.J.,  Kinsolving 
explained. 

“Consider  the  consequences  to  our  classified  business  if 
AT&T  strikes  a  deal  with  the  major  realtors  to  develop  a 
national  classified  real  estate  data  base  available  to  home 
computer  users,”  he  cautioned. 

“Although  the  threat  doesn’t  seem  imminent  now,  let’s 
not  wait  until  it’s  too  late  to  do  something  about  it.  1  am  not 
advocating  that  you  all  go  out  and  set  up  an  electronic 
classified  data  base  but,  by  modernizing  our  procedures 
with  the  use  of  classified  front-end  systems,  we  put 
ourselves  in  the  position  to  take  action  when  the  time  is 
right.” 

The  driving  force  behind  all  this  activity,  he  said,  started 
with  the  development  of  the  microchip,  the  brain  center  of 
what  is  now  known  as  the  personal  computer.  And  so  far. 
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he  said,  the  PC  is  concentrated  in  the  business  market. 

Personal  computers  have  reached  a  14%  penetration  in 
the  home,  he  said,  growing  to  34%  by  1995.  Some  insiders 
believe  that  as  PC  penetration  grows  in  the  home  market, 
videotex  will  gain  users  and  become  the  electronic  in¬ 
formation  and  transactional  medium  serving  the  home 
market,  he  said,  but  so  far  it  has  received  lukewarm  recep¬ 
tion. 

Three  commercial  videotex  services  serve  the  home 
market,  he  said:  Viewtron  in  south  Florida,  Gateway  in 
Orange  County,  California  and  Keyfax  in  Chicago.  Collec¬ 
tively,  they  claim  5,000-plus  subscribers,  well  below  orig¬ 
inal  expectations,  he  said. 

Because  of  expense  involving  equipment,  telephone 
charges  and  a  monthly  subscription  fee,  the  consumer  has 
not  embraced  this  technology.  Another  reason  is  consum¬ 
ers  don’t  perceive  videotex  as  offering  something  they 
can’t  get  through  traditional  sources.  Also,  the  services 
are  not  user  friendly,  meaning  difficulty  with  access  and 
the  long  wait  time  for  graphics. 


“Some  of  our  (newspapers’)  profit 
centers,  most  notably  classified 
advertising,  are  very  vulnerable  to 
electronic  distribution,”  he  said. 


Kinsolving  said  he  believes  improvements  in  videotex 
will  help  overcome  some  of  these  problems,  and  videotex 
will  achieve  some  degree  of  success  as  a  transactional 
medium  in  home  banking,  shopping  and  messaging.  By 
1995,  he  said,  videotex  will  be  in  15  million  households  or 
18%  of  U.S.  homes. 

Teletext,  an  outgrowth  of  electronic  publishing,  which 
allows  subscribers  to  display  text  information  on  their 
home  television  screen  by  using  a  special  decoder,  howev¬ 
er  does  not  allow  for  interactivity.  Its  development  in  the 
U.S.  has  been  hampered  by  the  lack  of  agreed-upon  tech¬ 
nical  standard.  Therefore,  he  said,  no  company  will  mass- 
produce  the  decoders  needed  by  the  consumer  to  access 
the  service. 

Additionally,  teletext  will  only  survive  if  supported  by 
advertising  since  the  consumer  will  not  pay  for  the  decoder 
or  a  monthly  access  fee.  Kinsolving  said  teletext  has 
potential  as  a  medium  for  directory-type  information  such 
as  movie  listings  and  restaurant  guides. 

Kinsolving’s  forecast  for  1995: 

•  Cable  television  will  be  a  dominant  force  in  the  adver¬ 
tising  community,  drawing  over  $5  billion  in  ad  revenues 
by  1995. 

•  National  ad  dollars  will  most  likely  come  from  a  re¬ 
allocation  of  television  advertising  budgets,  but  on  a  local 
level  cable  will  compete  directly  with  newspapers. 

•  No  other  telecommunications  modes  will  have 
achieved  significant  advertising  revenues  by  1995. 

•  By  1995,  newspapers  will  have  26%  of  total  advertising 
expenditures,  a  slightly  smaller  share  than  today’s  28%. 
However,  the  whole  pie  will  more  than  double  by  1995. 

•  Of  all  daily  newspapers,  85%  will  be  part  of  a  com¬ 
munications  conglomerate,  which  also  will  own  broadcast 
and  cable  properties. 

•  Fifteen  companies  will  own  90%  of  all  communica¬ 
tions  facilities,  including  telephone  lines,  relays  and  satel¬ 
lites.  But  there  will  be  infinitely  more  choices  for  consum¬ 
ers  in  terms  of  access  both  to  entertainment  and  informa¬ 
tion. 

•  Of  U.S.  homes,  60%  will  subscribe  to  cable  and  another 
5%  will  get  cable  programming  from  alternate  feed  sys¬ 
tems. 


•  Six  million  homes  will  have  satellite  dishes. 

•  Of  the  current  32  basic  and  12  pay  services  on  cable,  a 
shakeout  will  hone  this  down  to  20  and  six. 

•  Pay-per-view  will  represent  an  appreciable  share  of 
cable  revenues. 

•  Cable  television  will  attract  $5  billion  in  advertising 
revenues. 

•  Of  U.S.  homes,  70%  will  own  a  VCR,  more  than  those 
who  have  cable. 

•  Of  U.S.  homes,  34%  will  have  a  personal  computer. 

•  Of  U.S.  homes,  18%  will  be  connected  to  videotex 
services,  particularly  for  specialized  and  commercial 
niche  services. 

•  Newspapers’  share  will  decline  slightly,  but  the  pie 
will  be  so  much  bigger  that  our  employers  will  continue  to 
rush  happily  to  the  bank. 

—  M.K.  Guzda 

Newspapers  work  on  ways 
to  maintain  ad  market  share 

Because  of  a  slowing  economy  evidenced  in  the  first  half 
of  1985,  newspapers  will  see  a  decline  in  gains  this  year  and 
need  to  address  long-term  solutions  to  stem  the  reversing 
tide  of  dollars  toward  other  media. 

Craig  Standen,  president  of  the  Newspaper  Advertising 
Bureau,  said  this  week  he  expects  a  7%  gain  in  national, 
9%  in  retail  and  10%  in  classified  advertising  for  an  overall 
increase  of  9%  this  year. 

Speaking  at  the  summer  convention  of  the  International 
Newspaper  Advertising  and  Marketing  Executives  in  Mil¬ 
waukee,  Standen  said  the  good  news  is  ad  expenditures 
will  total  $25.9  billion  —  more  money  in  newspapers  than 
advertisers  haVe  ever  spent  in  any  advertising  medium. 

Even  so,  newspapers’  share  of  the  advertising  dollars 
reaching  the  consumer  market  has  declined  from  42%  in 
1960  to  36%  in  1984,  he  said,  causing  some  concern  for 
“long-term  trends  and  challenges  that  must  be 
addressed.” 

National  and  retail  advertising,  which  both  dropped 
10%  during  the  past  quarter-century  in  newspapers,  grew 
in  television  during  the  same  period,  Standen  said. 

The  growth  of  cable  and  videocassette  recorders  and  the 
proliferation  of  the  1 5-second  commercials  account  for  the 
shift  in  dollars,  he  said,  while  direct  mail  and  preprints  add 
to  the  drain. 

However,  newspapers  can  cap  the  flow  of  dollars  going 
to  other  media,  in  part  with  the  direction  of  an  industry¬ 
wide  steering  committee  which  will  define  specific  prob¬ 
lems,  Standen  said. 

“The  Future  of  Advertising”  committee,  which  met  two 
weeks  ago  in  Chicago,  has  decided  on  10  major  issues 
“that  will  significantly  leverage  our  advertising  revenues 
in  the  future,”  he  said. 

Those  issues  include  improving  reproduction  quality; 
building  audience/penetration  levels;  alternate  distribu¬ 
tion  systems;  pricing  and  positioning;  standardization; 
classified;  newspaper  sales  structure;  quality  of  sales  per¬ 
sonnel;  promotion;  and  marketing  circulation  audience. 

Standen  said  each  item  will  be  assigned  to  a  specific  task 
force  composed  of  executives  from  marketing,  advertis¬ 
ing,  editorial,  promotion,  research,  circulation,  finance 
and  production. 

“The  goal  is  to  develop  a  plan  for  the  newspaper  busi¬ 
ness  that  will  significantly  improve  our  competitive  posi¬ 
tion  in  the  marketplace,  long-term,”  Standen  said.  “Easy 
to  say,  but  a  very  ambitious  undertaking  that  will  demand  a 
lot  of  time  and  thought  .  .  .  and  the  willingness  to  change 
or  modify  the  way  we  do  business  in  the  future,  with  the 
necessary  investment  to  ensure  that  we  do  it  right.” 

Standen  said  some  major  efforts  already  have  been 
launched. 
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Perspective  on  Promotion 


Promoting  the  small  daily  newspaper 

Working  with  iimited  time  and  resources,  promotion  managers  benefit 
from  a  personai  touch  and  that  “totai  newspaper’'  feeiing 


By  Michael  G.  Kane 

The  job  can  be  diverse,  stimulating 
and  personal.  It  can  also  be  frustrat¬ 
ing,  overwhelming  and  occasionally, 
downright  impossible. 

The  job  is  promotion  at  small  news¬ 
paper  dailies  around  the  country,  and 
increasingly  this  responsibility  is 
rested  on  the  shoulders  of  one-  or  two- 
person  promotion  “departments” 
who  on  the  whole  find  that  the  plusses 
that  go  with  the  job  far  outnumber  the 
negatives. 

This  development  of  the  promotion 
function  by  smaller  dailies  is  an  im¬ 
portant  trend.  Historically,  the  job 
was  a  hat  among  hats  worn  by  one 
person  and  viewed  primarily  as  an  ex¬ 
tracurricular  activity.  More  times 
than  not,  promotion  and  marketing 
creativity  fell  through  the  cracks. 

The  pros  and  cons  of  promoting  the 
small  daily  are  actually  intertwined 
and  are  accentuated  by  a  simple  fact: 
the  promotion  and  marketing  con¬ 
cerns  of  smaller  newspapers  parallel 
those  of  their  larger  brothers.  Gener¬ 
ally  serving  distinct  and  homogen¬ 
eous  markets,  smaller  dailies  are  real¬ 
izing  that  promotion  can  play  a  vital 
role  in  positioning  the  newspaper  by 
capitalizing  on  the  unique  advantages 
they  have  over  their  competitors. 

“There  are  intense  battles  within 
smaller  markets,”  said  Greg  Stevens, 
assistant  publisher  of  the  Napa 
(Calif.)  Register.  “The  scale  is 
smaller  but  the  competition  is  just  as 
heartfelt.  You  have  to  be  just  as  cre¬ 
ative  in  the  smaller  markets.” 

What  are  some  of  the  advantages  of 
working  the  promotion  function  in  a 
smaller  market? 

“I  think  your  promotions  are  more 
manageable  and  are  noticed  by  a  larg- 


(Kane  is  special  projects  manager 
of  the  International  Newspaper 
Promotion  Association  in  Reston, 
Va.  This  is  part  of  a  continuing  se¬ 
ries  of  monthly  articles  dealing  with 
different  aspects  of  newspaper  pro¬ 
motion.) 
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er  percentage  of  the  market,”  said 
Stevens.  “Because  you  work  in  a 
tighter  environment,  you’re  more  in 
touch  with  the  needs  of  the  market.” 

Stevens  believes  that  smaller  dai¬ 
lies  have  a  “good  handle”  on  the  pro¬ 
motion  function  as  they  are  forced  to 
“tackle  meaningful  promotions  only, 
because  that’s  all  that  time  allows.” 

Indeed,  promoting  the  small  daily 
can  be  a  harrowing  experience,  with 
limited  time  and  resources  as  the  big¬ 
gest  roadblocks  to  promotion  produc¬ 
tivity.  The  key  to  overcoming  these 
and  other  problems  is  “results-orient- 
ed”  promotion  planning. 

“Reactive  management  is  not  good 
enough  to  handle  change,”  said  Ron 
Semple,  senior  vice  president  of  the 
Shaw-Free  Press  Newspaper  Group 
based  in  suburban  Chicago.  “The 
whole  idea  with  planning  is  to  control 
change  and  create  the  future  as 
opposed  to  letting  it  simply  unfold.” 

Semple  said  that  planning  can  pro¬ 
vide  a  smaller  newspaper  with  a  sys¬ 
tematic  way  to  maintain  its  manpower 
and  resources  and  allow  for  change 
along  the  way. 

The  planning  process,  according  to 
Semple,  does  not  take  long  to  master, 
and  calls  for  a  plan  of  action  over  a 


specified  time  period.  Among  other 
things,  the  planning  process  calls  for, 
in  writing,  the  following:  a  mission 
statement,  analysis  of  external  and  in¬ 
ternal  assumptions  about  the  environ¬ 
ment,  company  strengths  and  weak¬ 
nesses,  objectives  to  pursue  the  mis¬ 
sion  statement  and  an  action  plan  for 
each  set  of  objectives. 

It’s  very  important  for  small  news¬ 
papers  that  the  mission  statement 
have  a  termination  date,  forcing  a  reg¬ 
ular  planning  review  process  by 
which  it  is  renewed  or  changed. 
“Smaller  newspapers  especially 
tend  not  to  do  this,”  Semple  said. 

What  should  the  smaller  newspaper 
be  promoting?  Three  things,  accord¬ 
ing  to  Semple. 

“First,  sell  your  local  news  mo¬ 
nopoly  to  your  reader,”  he  said.  “If 
newspapers  cherish  and  intensify  this 
monopoly  they  will  remain  the  princi¬ 
pal  source  of  information  in  their 
communities  regardless  of  change.” 

“Second,  sell  reader  access  to  the 
advertiser.  There  is  no  monopoly 
here;  competition  for  the  advertising 
dollar  is  vicious.” 

“Third,  always  plan  the  communi¬ 
ty  back  onto  itself.  Hot  dogs.  Grand¬ 
ma’s  pie  and  the  Mudville  News — tell 
them  you’re  an  integral  part  of  the 
community.” 

It  is  also  important,  of  course,  to 
show  readers  that  the  newspaper  is  an 
integral  part  of  the  community  and 
small  dailies  are  in  a  great  position  to 
“touch”  the  market  with  quality 
community  service  programs.  This 
type  of  promotion  goes  a  long  way  in 
enhancing  the  image  of  small  dailies 
by  building  a  close  personal  relation¬ 
ship  with  their  readers. 

These  programs  do  not  have  to  be 
costly  to  be  effective.  Smaller  news¬ 
papers  have  found  that  they  can  orga¬ 
nize  CPR  classes  and  senior  citizen 
clinics;  send  local  kids  to  summer 
camp;  and  act  as  a  clearinghouse  for 
donations  to  local  charities,  all  with¬ 
out  draining  the  promotion  budget. 

As  one  civic-minded  publisher  of  a 
small  daily  put  it,  “Community  ser¬ 
vice  is  the  personality  angle  of  the 
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newspaper. 

In  the  face  of  changing  readership 
habits  and  stiffen  competition,  re¬ 
search  has  also  taken  on  added  impor¬ 
tance  in  the  last  decade  as  well.  Many 
smaller  dailies,  like  the  Palladium- 
Item  in  Richmond,  Ind.,  have  recent¬ 
ly  developed  their  own  market  bro¬ 
chures  to  increase  national  advertis¬ 
ing  and  better  acquaint  advertisers 
with  their  “home  market.” 

Using  a  wealth  of  secondary  data 
sources — from  census  figures  to  var¬ 
ious  records  in  the  community  court¬ 
house — smaller  dailies  are  helping 
advertisers  and  themselves  do  a  better 
job  of  planning  and  selling.  When  pri¬ 
mary  research  is  necessary,  smaller 
dailies  again  have  a  unique  advan¬ 
tage:  reliable  feedback. 

“In  small  markets,  readers  are 
more  prone  to  tell  you  exactly  what 
they  want  and  don’t  want  in  a  newspa¬ 
per,”  said  Paula  Redmann,  market¬ 
ing  and  promotion  coordinator  for  the 
Bismarck  (N.D.)  Tribune.  “You 
can’t  just  put  out  a  daily  newspaper 
and  expect  everyone  to  love  it.  You 
have  to  keep  in  touch.” 

To  understand  the  role  of  small  dai¬ 
ly  promotion  managers  is  to  under¬ 
stand  the  environment  in  which  they 
work.  Despite  the  stretch  of  time  and 
talent,  these  managers  represent  the 
ultimate  newspaper  generalists  and 
they  make  it  clear  that  the  job  does 
have  its  personal  and  professional  re¬ 
wards. 

“There  are  so  many  different  ele¬ 
ments  that  go  into  the  job,”  said  Al¬ 
lan  R.  Murphy,  director  of  personnel 
and  promotion  for  the  Herald-Tele¬ 
phone  in  Bloomington,  Ind.  “You 
never  lack  for  the  creative  chal¬ 
lenge.” 

“And,”  Murphy  added,  “you’re 


never  bored.” 

With  so  many  different  depart¬ 
ments  vying  for  the  time  and  attention 
of  one  or  two  people,  it  would  seem 
that  the  tugs  would  inevitably  lead  to 
war.  This  can  be  a  problem  as  one 
promotion  manager  put  forth:  “The 
work  getting  done  depends  of  who’s 
screaming  the  loudest.” 

However,  many  of  these  promotion 
managers  play  an  important  role  in 
regular  managerial  meetings,  and  the 
inevitable  interaction  with  all  depart¬ 
ments  is  regarded  as  being  highly 
beneficial.  This  personal  coordina¬ 
tion  of  departmental  efforts  helps  the 
promotion  manager  promote  the 
product  with  a  totally  integrated  mar¬ 
keting  thrust. 

“You  get  that  ‘total’  feeling  of 
working  promotion  at  a  smaller  news¬ 
paper,”  said  Robert  J.  Cook,  vice 
president/circulation  at  the  Daily 
Times-Call  in  Longmont,  Colo. 
“You  can  actually  see  an  idea 
through  every  stage  of  production.” 

D.  Jordan  Richard,  III,  general 
manager  of  the  Daily  News  Leader  in 
Staunton,  Va.  said  that  promotions 
there  “have  taken  on  the  flavor  of  the 
entire  newspaper,  ’  ’  explaining  that  an 
exchange  of  promotion  ideas  at  regu¬ 
lar  managerial  meetings  focuses  on 
the  question,  “How  would  your  de¬ 
partment  like  the  product  to  be  pro¬ 
moted?” 

Bismarck’s  Redmann  put  it  in  per¬ 
spective:  “You  never  know  where  the 
next  good  idea  will  come  from,  so 
you  have  to  be  flexible  and  keep  your 
ears  open  at  all  times.” 

Promotion  Shorts 

The  following  examples  highlight  a 
few  of  the  successful  promotion  pro¬ 
jects  undertaken  by  small  dailies  dur¬ 
ing  the  last  couple  of  months: 


The  Myrtle  Beach  (S.C.)  Sun  News 
added  six  new  zoned  news  and  adver¬ 
tising  pages  for  each  of  the  six  school 
attendance  areas  in  its  principal  cov¬ 
erage  area. 

The  Gwinnett  Daily  News  in  Law- 
renceville,  Ga.  started  a  program  in 
which  12  students  cover  their  high 
school  events  for  the  paper.  Their  ar¬ 
ticles  appear  in  the  paper  on  a  regular 
basis  and  are  identified  with  a  byline 
and  photo. 

The  Pottsville  (Pa.)  Republican 
found  great  advertiser  appreciation 
when  it  sends  floral  arrangements  to 
major  advertisers  in  recognition  of 
important  milestones.  A  mock  front 
page  format  serves  as  a  greeting  card 
and  accompanies  the  display. 

The  Belleville  (Ill.)  News-Demo¬ 
crat  organized  a  contest  for  a  slogan 
and  symbol  for  the  city.  The  mayor 
presented  two  checks  for  $  100  each  to 
the  winners,  selected  from  hundreds 
of  entries. 

The  Bismarck  (N.D.)  Tribune  de¬ 
veloped  a  reader  “Cash  Trivia  Quiz” 
contest  to  carry  it  through  a  circula¬ 
tion  price  increase.  The  paper  re¬ 
ceived  14,000  entries  over  a  four- 
week  period. 

The  Waterbury  (Conn . )  Republican 
&  American  designed  a  four-page  fly¬ 
er  that  capsuled  information  about  the 
papers  and  their  services.  The  flyer 
features  spot  color  and  full  color  pho¬ 
tos. 

The  Daily  Review  in  Hayward, 
Calif.,  cosponsored  a  contest  to  raise 
funds  for  the  restoration  of  the  Statue 
of  Liberty.  A  replica  of  the  Statue  was 
placed  in  a  local  mall  to  encourage 
donations.  A  drawing  was  held  on  the 
Fourth  of  July  of  those  who  visited  the 
replica  and  the  winner  received  an  ex¬ 
pense-paid  trip  to  New  York. 


Economist  predicts  bright  future  for  newspapers 


A  prominent  Stanford  University 
media  economist  predicted  that 
“newspapers  will  continue  to  thrive” 
even  if  classified  ads  and  other  infor¬ 
mation  become  widely  available 
through  telecommunication  in  the 
next  10  to  15  years. 

The  reason  is  that  newspapers  have 
an  “extremely  cheap  memory  de¬ 
vice”  that  makes  them  highly  com¬ 
petitive:  newsprint,  James  N.  Rosse 
told  about  100  journalists  at  a  recent 
campus  meeting  on  media  and  public 
policy  sponsored  by  the  John  S. 
Knight  fellowships  of  Stanford’s  De¬ 
partment  of  Communication. 

Rosse,  who  also  is  Stanford’s  pro¬ 
vost,  contended,  however,  that  high¬ 
er  newsprint  prices  and  changing 
technology  benefited  smaller  newspa¬ 
pers  at  the  expense  of  larger  ones  in 
the  past  decade. 


Prior  to  the  1973  energy  crisis,  he 
noted,  newsprint  costs  were  only  8% 
to  11%  of  costs  for  small  papers, 
compared  to  28%  ot  32%  for  big-city 
dailies. 

Before  computers,  Rosse  contin¬ 
ued,  metro  daily  composing  room 
costs  were  about  12%  to  13%  of  total 
expenses  in  contrast  to  22%  to  23% 
for  smaller  papers. 

But  today,  he  said,  newsprint 
prices  are  stable  or  declining  in  real 
terms. 

“The  main  impact  of  technology 
has  already  been  felt,”  he  stated. 
“The  surviving  papers  are  fairly 
strong.” 

According  to  Rosse,  in  Dallas, 
Denver,  Chicago,  New  York  and  oth¬ 
er  cities  with  two  or  more  competing 
newspapers,  “it  doesn’t  take  long  for 
the  smaller  paper  to  quickly  become 


uneconomic. 

He  said  he  didn’t  see  many  circum¬ 
stances  creating  a  competitive  disad¬ 
vantage  in  the  immediate  future  but 
forecast  that  such  a  situation  is  “not 
too  far  off.” 

The  speaker  asserted  that  a  large 
newspaper  responds  to  declining  pen¬ 
etration  of  its  total  market  with  sup¬ 
plementary  issues  covering  every 
household.  When  this  happens,week- 
ly  newspapers  and  shopping  guides 
“tend  to  get  zapped,”  he  added. 

The  result,  Rosse  said,  has  been 
“dozens  and  dozens”  of  complaints 
“that  the  incremental  product  is  being 
priced  below  cost.” 

Turning  to  newspaper  joint  operat¬ 
ing  agreements,  Rosse  commented 
that  they  may  be  “clumsy  and  ineffi¬ 
cient”  from  an  economic  view  but 
(Continued  on  page  65) 
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No  progress  as  Chicago  Tribune  strike  enters  third  week 

ITU  official  contends  employees  from  other  newspapers 
have  been  brought  in  to  help  put  out  the  paper 


By  Mark  Fitzgerald 

The  strike  against  the  Chicago  Tri¬ 
bune  by  three  production  unions 
moved  into  its  third  week  with  few 
reports  of  progress. 

Non-union  workers  continued  to 
put  out  a  paper  that  is  now  virtually 
identical  to  editions  before  the  June  18 
strike.  The  editions  have  approx¬ 
imately  the  same  amount  of  process 
color,  and  include  tabloid  classified 
ads  and  Monday  business  sections 
that  had  been  missing  in  the  first  two 
week  of  the  strikes. 

However,  the  Tribune  still  has  not 
published  its  afternoon  “Green 
Streak”  edition. 

International  Typographical  Union 
vice  president  Alan  Heritage  told  a 
rally  of  strikers  that  the  paper  was 
being  produced  by  workers,  including 
employees  on  loan  from  several 


newspapers  such  as  the  Washington 
Post,  Portland  Oregonian,  Orlando 
Sentinel,  Lakeland  (Fla.)  Ledger  and 
Ft.  Lauderdale  (Fla.)  News  &  Sun- 
Sentinel. 


The  unions  and  Tribune 
management  remained 
far  apart  on  the  key  issue 
affecting  the  composing 
room  employees  and 
mailers . . . 


Striking  workers  won  support  from 
the  Chicago  Paperhandlers  Union 
Local  2,  which  decided  to  honor  the 
picket  lines  of  the  three  striking 
unions:  Chicago  Typographical 
Union  Local  16;  Chicago  Web 
Printing  Pressmen's  Union  Local  7; 


and  Chicago  Mailers  Union  Local  2. 

The  unions  and  Tribune  manage¬ 
ment  remained  far  apart  on  the  key 
issue  affecting  the  composing  room 
employees  and  mailers:  a  demand  by 
the  company  that  it  be  able  to  transfer 
workers  to  any  job  in  the  Tribune. 

In  return  for  granting  wide-ranging 
concessions  that  allowed  the  Tribune 
to  easily  introduce  state-of-the-art 
technology  and  automation,  CTU 
typographers  had  previously  been 
awarded  lifetime  job  guarantees. 

In  negotiations,  the  union  has 
agreed  to  mandatory  transfers  if  they 
are  coupled  with  a  buyout  offer  to 
workers. 

A  Tribune  statement  said  the  news¬ 
paper  had  offered  “the  chance  to 
accept  a  termination  incentive  for  a 
specified  number  of  employees  as  an 
alternative  to  being  assigned  to  work 
in  other  areas.” 


Neuharth  did  approach  CBS  —  in  June,  not  May 


Last  May  at  the  American  News¬ 
paper  Publishers  Association  conven¬ 
tion  in  Miami,  Gannett  chairman  and 
chief  executive  officer  Allen  H. 
Neuharth  harshly  criticized  journal¬ 
ists  for  reporting  that  Gannett  was 
seeking  to  take  over  or  merge  with 
CBS. 

“Everything  that  has  been  said  or 
written  about  CBS  and  Gannett  as 
possible  merger  or  takeover  partners 
is  fiction,"  Neuharth  stated  at 


ANPA.  He  also  warned  journalists 
not  to  be  taken  in  by  the  “media  man¬ 
ia”  gripping  Wall  Street. 

Yet  it  was  recently  revealed  that 
Neuharth  did  indeed  approach  CBS 
about  a  possible  merger  with  Gannett 
as  a  way  for  CBS  to  fend  off  Ted  Tur¬ 
ner’s  hostile  takeover  bid. 

Time  Inc.  was  cited  as  another 
company  Neuharth  approached  with 
a  merger  offer. 

Charles  Overby,  chief  Gannett 


spokesman,  explained  the  discrepan¬ 
cy  between  Neuharth’s  words  and  ac¬ 
tions  by  saying  that  the  offer  to  CBS 
was  made  in  June,  after  Neuharth  had 
admonished  the  press 

“In  May,  everybody  said  he  was 
talking  to  CBS  and  he  had  not.  In 
May,  everybody  was  wrong,”  Over¬ 
by  said. 

Neuharth  did  not  return  a  phone 
call  to  his  office. 


Tv  networks  agree  to  turn  over  some  tapes  to  govt. 


The  four  major  television  news  net¬ 
works  have  reached  agreements  with 
the  Justice  Department  to  comply 
with  a  federal  grand  jury’s  subpoenas 
of  vidoetapes  the  networks  made  in 
covering  the  recent  hostage  crisis  in 
Lebanon. 

ABC  News  said  it  will  give  the  gov¬ 
ernment  “everything  that  appeared 
on  the  air”  and  will  screen  outtakes 
“to  determine  which  are  useful.” 

ABC  said  its  action  regarding  the 
subpoenas  is  consistent  with  its  poli¬ 
cy  to  cooperate  with  law  enforcement 
agencies  “under  exceptional  cir¬ 
cumstances”  involving  threats  to  hu¬ 
man  life,  national  security  or  informa¬ 
tion  about  a  crime  that  has  been  com¬ 
mitted. 


CBS  News  and  NBC  News  are 
cooperating  under  similar  policies  to 
ABC’s  and  said  they  would  provide 
what  was  shown  and  relevant  out- 
takes. 

Cable  News  Network  said  that  it 
was  also  willing  to  provide  any  mate¬ 
rial  that  had  been  presented  to  view¬ 


ers.  A  spokesman  said  that  virtually 
all  of  the  tapes  made  by  the  24-hours 
network  during  the  hostage  crisis  had 
been  aired. 

1  he  grand  jury  subpoenas  had  re¬ 
quested  all  videotapes  made  during 
the  hostage  crisis  that  began  with  the 
hijacking  in  Athens  of  a  TWA  jet. 


Newswoman  to  be  prof-in-residence 


Diane  L.  Borden,  deputy  managing 
editor  of  the  Oakland  Tribune,  has 
been  named  the  1985-86  Gannett 
Foundation  professor-in-residence  at 
the  University  of  Kansas  William 
Allen  White  School  of  Journalism  and 
Mass  Communication. 

Borden  is  the  first  woman 


appointed  to  the  position. 

In  related  developments,  Ernest  F. 
Larkin,  professor  of  journalism  at  the 
University  of  Oklahoma,  will  serve  as 
Gannett  Distinguished  Visiting  Pro¬ 
fessor  in  Advertising  at  the  Universi¬ 
ty  of  Florida,  Gainesville,  during  the 
1985-86  school  year. 
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All  your  money  in  broadcast? 

Wait  ’til  you  see  this. 

CHRONICLE  VS. 
BROADCAST^ 

Put  just  half  into  Tlie  Chronicle  and  get 

TARGET:  METRO 
HOUSTON 

ADULTS  18-54, 

even  more  reach. 

$35,000+  HHI 

Better  yet,  put  all  of  it  into  a  mix. 

$12,500  Chronicle 
Reach:  68% 

$25,000  Broadcast 

Half  Chronicle.  Half  broadcast.  Now  you’ve 

Reach:  64% 

got  the  most  reach.  For  no  more  money. 

For  more  amazing  numbers,  call  Joycelyn  Marek, 
Research  Manager,  collect  at  (713)  220-7401. 


CHRONICLE, 
BROADCAST  MIX 

$25,000  BEST  BUY 

TARGET:  METRO 
HOUSTON 
ADULTS  18-54, 
$35,000+  HHI 

Reach:  83% 

Frequency:  3,8 
GRPs:  315 


Houston  Chronicle 

Houston’s  primary  advertising  investment 


Sources:  1984  Belden  Continuing  Market  Study.  Houston  PMSA.  Broadcast  Advertisers’  Report.  Local  estimates.  Chronicle  schedules 
use  5  ads  (3  daily,  1  Sat. ,  1  Sun.).  Broadcast  budget:  70%  TV,  30%  radio.  Represented  by  Sawyer  Ferguson  Walker.  @ 


ADVERTISING - 


Retail  chain  exec  praises  newspapers 


For  Target  stores  of  Minneapolis, 
newspapers  hit  the  spot. 

Speaking  to  the  International 
Newspaper  Advertising  and  Market¬ 
ing  Executives  convention  in  Mil¬ 
waukee  this  week.  Target  vice  presi¬ 
dent  of  advertising  Paul  Higham 
lauded  newspapers  for  their  unique 
ability  to  draw  consumers  into  the 
store. 

“Target  is  an  ad-driven  company,” 
Higham  said.  “Our  research  shows 
people  come  in  from  specific  ads.” 

Most  specifically,  they  respond  to 
ads  in  circulars  carried  in  the  local 
papers  where  Target  does  its  busi¬ 
ness,  he  said. 

In  a  1984  survey  of  the  Denver  mar¬ 
ket,  Higham  said  79%  of  those  polled 
said  “they  looked  through  the  Target 
circular  nearly  every  week.”  Of  that 
group,  69%  said  they  looked  for  the 
Target  circular  every  Sunday. 


“They  actually  seek  it  out,”  Hig¬ 
ham  emphasized. 

Newspapers,  Higham  said,  offer 
predictability,  which  enables  Target 
to  control  the  ad  process  and,  in  turn, 
helps  control  advertising  expense. 

“Our  list  of  customers  are  your 
subscribers,”  Higham  told  newspa¬ 
per  ad  execs.  “You  provide  a  service 
with  very  little  waste.” 

What  Higham  said  makes  newspa¬ 
pers  the  premier  medium  is  the  sub¬ 
scriber  type  which  very  nearly  paral¬ 
lels  Target  customers.  Both  are  be¬ 
tween  the  ages  of  25  to  44,  both  are 
high  school  graduates  or  college- 
educated  and  both  read  the  newspap¬ 
er  with  regularity,  he  said. 

Of  all  Rocky  Mountain  News  and 
Denver  Post  subscribers,  93%  are 
Target  shoppers,  he  added.  And  the 
editorial  climate  that  satisfies  the 
Target  customer  is  the  same  that 


appeals  to  Target  the  advertiser,  he 
said. 

“It’s  the  essence  of  the  newspaper 
itself  —  it’s  not  the  circulation 
schemes  .  .  .  it’s  the  content  of  the 
newspaper  that  pre-screens  and  pre¬ 
qualifies  good  customers,”  Higham 
said. 

“We  do  consider  subscriber 
penetration  one  of  the  best  signposts 
for  retail  inventory,”  Higham  said. 

He  added  that  Target  needs  to 
know  how  strong  the  local  paper  is  in 
the  market  the  store  is  located  or  is 
considering  locating.  Audit  Bureau 
zip  code  information  ranks  high, 
especially  when  available  through 
carrier  route. 

“And  not  because  we  want  to 
mail,”  Higham  said.  “That’s  too  ex¬ 
pensive.”  But  because  Target  “has 
passed  on  locations  because  the 
newspaper  readership  wasn’t  high 
enough.  We  need  to  locate  stores 
where  you’re  the  strongest.” 

—  M.K.  Guzda 


Harte-Hanks’  Texas  dailies  carry  their  own  Sunday  magazine 


Harte-Hanks  Communications 
announced  that  13  of  its  Texas  dailies 
will  begin  featuring  a  company- 
produced  Sunday  magazine  on 
September  8. 

To  be  called  Texas  Weekly,  the 
magazine  will  have  a  regional  focus. 

Though  Texas  Weekly  will  initially 
only  be  distributed  through  the  13 
Harte-Hanks’  Texas  newspapers,  the 
company  said  the  new  magazine  will 
be  made  available  to  non-competing 
newspapers  in  “selected  Texas  mar¬ 
kets  in  the  future.” 

Philip  Schoch,  former  editor  of  the 
San  Angelo  Standard-Times,  was 
named  editor  and  publisher  of  Texas 
Weekly. 

The  magazine  will  have  its  offices  at 
Harte-Hanks’  San  Antonio  headquar- 

Ft.  Lauderdale  daily 
offers  magazine 

The  Fort  Lauderdale  News  and 
Sun-Sentinel  Company  began  pub¬ 
lishing  a  controlled  circulation  maga¬ 
zine  to  acquaint  advertisers  and  ad 
agencies  with  its  market  area. 

Called  Florida’s  Money  Market, 
the  glossy,  four-color  semimonthly  is 
being  mailed  to  1 ,000  advertising  “de¬ 
cision  makers,”  the  company  said. 

The  idea  behind  the  magazine  is  to 
position  the  company’s  NewsISun- 
Sentinal  as  “the  only  newspaper  that 
delivers  this  upscale,  affluent  market¬ 
place,”  said  R.  E.  Plaisted,  marketing 
director. 


ters,  but  it  will  be  printed  at  the  com¬ 
pany’s  Abilene  Reporter-News  on 
Ultrabrite  newsprint  with  “air  dry 
offset”  printing,  Schoch  said.  The 
magazine  will  have  a  four-color  cover 
and  feature  process  color  inside. 

Harte-Hanks’  newspapers  in  Cor¬ 
pus  Cristi,  San  Angelo  and  Bryan- 
College  Station  will  be  dropping 
Family  Weekly  when  Texas  Weekly  is 
introduced,  Schoch  said. 

He  added  that  the  Abilene  and 
Wichita  Falls  papers  had  dropped 
Family  Weekly  several  months  ear¬ 
lier,  before  the  current  controversy 

ANA  forms  phone 
ads  committee 

The  Association  of  National 
Advertisers  has  formed  a  National 
Telephone  Directory  Advertising 
Committee  to  help  its  members  cope 
with  the  rapid  changes  in  telephone 
directory  publishing  and  advertising 
that  have  occurred  since  the  breakup 
of  AT&T. 

Chaired  by  Janis  L.  Hewitt,  adver¬ 
tising  manager  of  Mary  Kay  Cosmet¬ 
ics,  Inc.,  the  committee  will  hold  its 
first  meeting  on  August  15. 

L.A.  Times  to  train 
minority  journaiists 

The  Los  Angeles  Times  will  train  10 
people  in  its  1985-86  Minority  Edito¬ 
rial  Training  Program,  now  in  its 
second  year. 


surfaced  over  Gannett  Co.’s  plans  for 
USA  Weekend. 

“The  idea  for  Texas  Weekly  had 
been  kicked  around  for  over  a  year,” 
Schoch  said.  He  said  that  when  Gan¬ 
nett  unveiled  its  plans  to  revamp 
Family  Weekly  into  USA  Weekend, 
“that  spurred  us  on”  to  develop 
Texas  Weekly. 

U.  of  Michigan 
gets  Kellogg  grant 

The  University  of  Michigan  has  re¬ 
ceived  an  $80,000  grant  from  the 
W.K.  Kellogg  Foundation  to  provide 
four  fellowships  to  American  journal¬ 
ists  for  study  and  research  during  the 
1985-86  academic  year. 

The  four  will  join  eight  other  Amer¬ 
ican  journalists  and  four  from  Asian 
countries  on  the  Ann  Arbor  campus  in 
September  to  form  the  13th  class  of 
the  Journalists  in  Residence  program. 

A  total  of  178  journalists  have  par¬ 
ticipated  in  the  non-credit,  non¬ 
degree  program  since  its  inception  in 
1973. 

The  four  fellows  receiving  the  Kel¬ 
logg  grants  are  Stephen  M.  Frank,  fe¬ 
atures  writer  of  the  Albany  (N.Y.) 
Times  Union  and  Knickerbocker 
News;  Sandra  Gregg,  Washington 
Post  metro  reporter;  Dean  N.  Jensen, 
Milwaukee  Sentinel  art  critic  and  fea¬ 
ture  writer;  and  Carolyn  C.  Ness, 
assistant  metro  editor  of  the  San 
Francisco  Examiner. 


22 


EDITOR  &  PUBLISHER  for  August  3,  1985 


THE  CELEBRATION  OF  A  CENTURY. 


Today's  copy  Of  The  World-Herald  isn't  people  and  the  institutions  they 

just  today's  news,  it's  the  daily  ^  trust,  are  as  much  a  part  of  the 
renewal  of  a  personal  relation-  pattern  of  life  as  the  turn  of  the 

ship  that  began  in  1885  when  seasons, 

the  first  reader  picked  up  the  The  centennial  we  mark 

first  copy  and  made  us  part  of  August24ismorethanours.lt 

his  life.  \  belongs  to  millions,  who've 

In  the  Midlands  where  we  come  with  us  this  far  and,  we 

publish,  such  partnerships  \4>^'”54\y  hope,  will  let  us  be  part  of  their 
tend  to  endure.  The  tiesXjET^y^  lives  in  our  second  hundred 
between  people,  and  between  ^  years. 


C^maha  liarld''©f raid 


ADVERTISING 


Classifieds  from  the  countryside 


By  M.K.  Guzda 

The  ad  read:  FOR  SALE  —  Wed¬ 
ding  dress,  size  7,  never  worn.  Phone 
382-4910. 

“Knowing  the  curiosity  of  folks  in 
my  area.  I’ll  bet  they  spent  half  the 
night  in  finding  whose  telephone  num¬ 
ber  that  was,”  said  Charlotte  Schex- 
nayder,  who  publishes  the  4,500- 
circulation  Dumas  (Ark.)  Clarion. 

You  probably  won’t  find  a  42-foot 
sailing  ketch  or  hundred  thousand- 
dollar  mansion  listed  in  the  Clarion 
classifieds,  but  Schexnayder  said 
you’d  be  hard  put  to  find  a  more  cap¬ 
tive  audience. 


‘There  may  be  family 
trouble  signaled  by  the 
ad  which  proclaims,  7 
won’t  be  responsible  for 
my  wife’s  debts,’  but  the 
town’s  merchants  at  least 
are  forewarned.” 


“In  a  small  town,  it  is  often  said  we 
only  confirm  what  people  have  been 
talking  about  all  week.  Our  classifieds 
may  wish  a  happy  40th  birthday  to  the 
town’s  social  leader  who  isn’t  particu¬ 
larly  happy  about  that  milestone  — 
but  she  is  delighted  to  find  real  an¬ 
tiques  available  through  another  col¬ 
umn  in  the  classifieds,”  Schexnayder 
said. 

“There  may  be  family  trouble  sig¬ 
naled  by  the  ad  which  proclaims,  ’I 
won’t  be  responsible  for  my  wife’s 


debts,’  but  the  town’s  merchants  at 
least  are  forewarned.  The  young  cou¬ 
ple  needing  used  furniture  is  relieved 
to  find  an  ‘almost  new  sofa,’  and  the 
found  yellow  alley  cat  is  the  joy  to  the 
young  reader  who  lost  it.” 

Although  Schexnayder’s  reflec¬ 
tions  about  her  readership  sound  best 
told  from  the  front  porch  of  the  gener¬ 
al  store,  she  describes  the  heart  and 
soul  of  classifieds  from  which  most 
newspapers  originated. 

“In  a  rural  area,  the  classified  pages 
are  almost  a  paid  public  forum  .  . 
she  said.  “In  a  small  community, 
what  better  way  is  there  to  put 
together  the  people  who  need  ser¬ 
vices  with  those  who  offer  services, 
or  to  provide  an  up-to-the-minute  list¬ 
ing  of  items  for  sale  or  to  bring 
together  the  people  who  need  em¬ 
ployees  with  those  who  need  jobs?” 

In  one  instance,  a  merchant  who 
misplaced  a  customer’s  check  for 
$170  ran  an  ad  asking  “the  lady  with 
the  small  child  who  bought  the  three 
chairs,  two  large  rockers,  baby  rock¬ 
er,  May  11,  at  Mockingbird  Hill  on 
Highway  35  North  in  Monticello,  (to) 
please  send  me  a  duplicate  check.” 

Out  of  curiosity,  Schexnayder  in¬ 
quired  of  the  merchant  whether  the 
customer  reimbursed  him.  She  had. 

In  some  cases,  the  results  of  a  clas¬ 
sified  are  not  always  immediately 
apparent  to  the  advertiser,  said 
Schexnayder,  offering  a  tongue-in- 
cheek  example. 

A  man  who  lost  a  valuable  dog  and 
advertised  a  $500  reward  for  it  got  no 
replies.  He  called  the  newspaper 
office,  asking  to  see  the  ad  manager, 
his  assistant  and  the  editor,  who  all 
were  out  of  the  office. 


“Goodness!  Is  everyone  out?”  the 
man  asked  in  exasperation. 

“Yes,”  the  office  boy  replied. 
“They’re  all  hunting  your  dog.” 

Other  rural-oriented  ads  that  would 
seem  hilariously  absurd  to  city  dwell¬ 
ers  actually  should  be  read  between 
the  lines  to  perceive  the  real  message. 


“In  a  rural  area,  the 
classified  pages  are 
almost  a  paid  public 
forum she  said,  “In 
a  small  community,  what 
better  way  is  there  to  put 
together  the  people  who 
need  services  with  those 
who  offer  services ...?” 


Under  the  heading  of  a  card  of  sym¬ 
pathy,  one  ad  read,  “The  whole  com¬ 
munity  sympathizes  with  the  Jones 
family  in  their  loss,  and  we  express 
our  sorrow  to  them.  Three  hogs  be¬ 
longing  to  the  Jones  family  ate  cockle- 
burrs  and  passed  away.” 

“It  wasn’t  a  bit  funny  for  the  Jones 
to  lose  their  winter  meat  supply,” 
Schexnayder  pointed  out. 

“I  read  recently  that  the  number  of 
weekly  newspapers  had  increased  to 
7,340,  and  weekly  newspaper  circula¬ 
tion  had  risen  to  over  49  million,”  said 
Schexnayder,  who  also  serves  as  a 
representative  in  the  Arkansas  state 
legislature.  “These  figures  certainly 
refute  the  contention  that  people  are 
not  reading  anymore,  and  that  news¬ 
papers  are  losing  their  influence.” 


Sears’  print  ad  plans 

By  M.  L.  Stein 

Sears  advertising  aims  at  develop¬ 
ing  a  new  image  in  keeping  with  a 
$  1.7-billion  redesign  of  its  stores,  a 
company  official  told  California 
newspaper  ad  executives. 

This  means  a  big  increase  in  color 
among  other  changes  by  the  nation’s 
largest  retailer,  emphasized  G.  M. 
“Jerry”  Byrne,  Sears  manager  for 
field  media  services. 

The  main  idea  of  both  its  print  and 
broadcast  advertising  is  to  portray 
Sears  as  “an  exciting  and  contempo¬ 
rary  place  to  shop,”  Byrne  said  at  a 
meeting  of  the  California  Newspaper 
Advertising  Executives  Association 


include  more  color 

(south)  in  Montebello  July  1 1. 

Byrne  disclosed  that  Sears’  ad  plan 
has  two  objectives;  “to  heighten  the 
impact  and  appeal  of  our  print  and 
broadcast  advertising  and  to  use  a 
simple  advertising  campaign  to  effec¬ 
tively  convey  the  changes  .  .  .  tak¬ 
ing  place  at  Sears.” 

Seventy-five  percent  of  the  com¬ 
pany’s  advertising  budget  will  in¬ 
volve  “local  print  media,”  Byrne 
disclosed. 

An  increased  share  of  the  advertis¬ 
ing  is  aimed  at  reaching  its  “core  cus¬ 
tomers,”  he  said.  He  described  those 
as  “our  best  customers  .  .  .  people 
who  have  a  Sears  credit  card  and/or 
are  regular  catalog  shoppers.” 


The  main  elements  of  Sears’ 
“Store  of  the  Future”  advertising 
will  be,  according  to  Byrne,  a  less 
cluttered,  more  contemporary  news¬ 
paper  format;  a  “significantly  high¬ 
er”  percentage  of  four-color  photo¬ 
graphy;  and  a  “more  exciting  and 
contemporary”  catalog. 

“Our  newspaper  advertising  must 
support  and  be  consistent  with  the 
‘Store  of  the  Future,’  ”  he  asserted. 
Thus,  he  continued,  it  cannot  always 
include  every  item  in  the  company’s 
promotional  plan. 

Byrne  said  that  Sears’  ultimate  ad¬ 
vertising  objective  calls  for  a  unified 
campaign — “one  that  can  work 
across  all  advertising:  print  and  elec¬ 
tronic,  local  and  national,  regular  and 
(Continued  on  page  61) 
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he  First  Amendment 


presupposes  that  right  conclusions 
are  more  likely  to  be  gathered  out  of 
a  multitude  of  tongues, 
than  through  any  kind  of  authoritative 
selection, 

to  many  this  is,  and  always  will  be,  folly, 
but  we  have  staked  upon  it  our  all.” 

—JudfH’  Ixnrnfd  Hand 
.liiirricfiii  Jurist 


MORNING  ADVOCATE  STATE  TIMES  SUNDAY  ADVOCATE 


52S  LAFAY6TTE  STREET  BATON  ROUGE,  LOUISIANA  70621 


On  the  trail 

(Continued  from  page  15) 

The  difference  was  crucial,  Kelley 
explained.  Two  hundred  times  back¬ 
ground  levels  would  pose  a  cancer 
risk  of  one  in  500  million.  Two  hun¬ 
dred  times  the  safe  drinking  level 
would  result  in  a  cancer  risk  of  be¬ 
tween  one  in  a  million  and  1 ,000  in  a 
million. 

Kelley  said  he  “made  a  list  of  ethi¬ 
cal  questions”  involved  in  pursuing 
the  story  and  discussed  the  matter 
with  publisher  Raymond  Cover  and 
city  editor  Dale  Davenport. 

“Both  agreed  we  couldn’t  publish 
without  exact  figures  of  what  was  in 
the  water.  It  was  clear  to  us  all  along 
we  needed  that  response  (from  the 
city).  We  didn’t  want  to  cause  a 
panic.” 

Two  weeks  of  making  telephone 
calls  to  city  officials  got  Kelley  no¬ 
where.  He  convinced  his  editor  to 
send  him  to  New  York  City  for  two 
days  to  try  to  nail  down  the  story. 

Kelley  stayed  at  a  friend’s  apart¬ 
ment  to  cut  down  on  expenses  and 
began  making  the  rounds  of  city 
offices,  including  the  health  depart¬ 
ment,  the  Department  of  Environ¬ 
mental  Protection,  and  officials  in  the 
mayor’s  office. 

Kelley  still  got  nowhere. 

He  left  his  editor’s  phone  number 
with  several  officials,  but  the  reporter 
said  no  one  from  the  city  ever  called 
Davenport. 

Kelley  said  he  did  not  give  his  num¬ 
ber  or  address  in  New  York  because 
he  knew  that  the  FBI  and  New  York 
City  Police  Department  were  also  in¬ 
vestigating  the  matter  and  he  did  not 
want  to  be  taken  in  for  questioning. 

Kelley  related  that  after  waiting  45 
minutes  in  Deputy  Mayor  Victor  Bog- 
ner’s  officer,  Bogner  “vanished” 
through  another  exit  and  had  his 
secretary  tell  Kelley  to  leave. 

At  that  point,  Kelley  wrote  a  note  to 
Bogner  that  was  to  lead  to  the  con¬ 
troversy. 

“Newhouse  News  Service  current¬ 
ly  investigating  allegations  of  most  se¬ 
rious  nature  regarding  claimed  New 
York  City  contamination  with 
radioactive  material,”  the  note  said. 

“Request  cordially  we  dispense 
with  formalities  and  proceed  im¬ 
mediately  to  review  facts  of  case 
already  known  to  us  and  to  formulate 
appropriate  City  Health  Dept,  re¬ 
sponse  before  we  publish.” 

The  note  went  on  to  request  that 
Bogner  arrange  interviews  with  city 
health  officials  and  concluded:  “Will 
telephone  Thursday  (July  25)  1  p.m. 
and  thereafter  in  hope  of  your  favor¬ 
able  response.  Deadline  imminent.” 

The  city  responded  to  Kelley’s  note 


not  with  interviews,  but  with  a  mayor¬ 
al  press  conference  called  for  Friday 
afternoon,  July  26. 

At  the  press  conference.  Mayor  Ed¬ 
ward  I.  Koch  revealed  that  in  early 
April  the  city  had  received  a  note  from 
a  man  saying  he  would  contaminate 
the  city’s  water  supply  with  pluto¬ 
nium  trichloride,  a  laboratory- 
produced  chemical  compound,  unless 
all  charges  were  dropped  against 
“subway  vigilante”  Bernhard  Goetz. 

Koch  said  that  subsequent  tests 
found  levels  of  plutonium  about  200 
times  higher  than  background  levels, 
but  he  stressed  that  there  was  no  pub¬ 
lic  health  danger  from  that  amount. 

Koch  charged  in  the  press  confer¬ 
ence  that  the  reason  he  was  making 
the  matter  public  was  because  the 
Harrisburg  paper  was  about  to  pub¬ 
lish  a  story  on  the  plutonium  incident 
and  he  wanted  to  avert  a  panic. 

Koch’s  revelations  about  the  pluto¬ 
nium,  and  his  charges  against  Kelley, 
made  the  front  pages  and  led  the  even¬ 
ing  newscasts. 

In  a  follow-up  press  conference  on 
July  29,  Koch  said  that  he  would  not 
have  made  the  plutonium  findings 
public  at  all  if  not  for  the  “cockama- 
mie”  claims  he  said  Kelley  was  mak¬ 
ing  about  the  cancer  dangers  from  the 
excess  levels. 

Koch  also  said  on  July  29  that  he  did 
not  learn  about  the  plutonium  inci¬ 
dent  until  June  21. 

Lee  Jones,  a  spokesman  for  the  may¬ 
or,  said  it  was  the  two_word  sentence — 
“Deadline  imminent” — in  Kelley’s 
note  that  convinced  city  officials  the 
Harrisburg  paper  was  about  to  publish 
its  story. 

“Our  impression  was  a  story  would 
break  on  the  weekend  with  inaccurate 
information,”  said  Jones.  “We 
thought  it  was  in  the  public  interest, 
even  though  the  water  was  safe,  to 
break  Peter  Kelley’s  exclusive.  Our 
judgment  was  that  it  was  imperative 
not  to  respond  to  the  story  but  to  tell 
the  story.” 

Jones  added  that  the  mayor’s  office 
decided  on  a  press  conference  be¬ 
cause  it  did  not  want  to  “play  catch¬ 
up”  over  the  weekend. 

Jones  also  said  that  Kelley  wasn’t 
the  only  reporter  working  on  the 
story.  He  said  Earl  Ubell,  science  edi¬ 
tor  of  WCBS-tv,  was  also  making  in¬ 
quiries  in  the  matter. 

Jones  said  the  “isotopic  material” 
found  in  the  water  supply  came  from 
plutonium  239,  not  from  plutonium 
trichloride.  He  said  the  source  of  the 
plutonium  was  still  under  investiga¬ 
tion  and  would  not  specify  if  nuclear 
fallout  or  wastes  from  nuclear  reac¬ 
tors  could  be  the  source. 

Kelley  said  the  phrase  “Deadline 
imminent”  in  his  note  was  not  a  threat 


that  the  story  was  about  to  be  pub¬ 
lished.  He  said  the  deadline  referred 
to  his  need  to  return  to  Harrisburg. 

Kelley  maintained  that  he  con¬ 
tinually  emphasized  to  city  officials 
that  the  Harrisburg  papers  had  no  in¬ 
tention  of  publishing  his  story  until  he 
received  “second  confirmation  on  the 
results”  of  the  city’s  tests. 

“We  never  intended  to  publish 
those  risk  assessments,”  Kelley  said. 
“They  never  called  my  editor  and 
they  didn’t  meet  with  me.” 

He  explained  that  he  used  the  high¬ 
er  risk  assessment  figures  in  querying 
officials  on  a  worst-case  scenario 
basis. 

However,  Kelley  said  he  believed 
the  Harrisburg  papers  eventually 
would  have  been  able  to  print  the  con¬ 
tamination  story  even  without  city 
cooperation  by  getting  confirmation 
from  other  sources. 

City  editor  Davenport  also  said  the 
Harrisburg  papers  “were  in  no  way 
threatening  imminent  publication  of 
the  story  without  the  necessary  con¬ 
firmation.  The  numbers  and  risk 
assessments  we  had  didn’t  match  (the 
city’s).  We  felt  he  (Koch)  had  to  come 
forward.” 

Kelley  said  Koch’s  press  confer¬ 
ences  were  the  result  of  Election  Year 
politics.  He  called  them  an  attempt 
“to  deflect  criticism  from  his  adminis¬ 
tration  for  mishandling”  the  situa¬ 
tion. 

“The  mayor  is  in  a  difficult  position 
in  an  Election  Year,”  Kelley  said. 
“There’s  a  situation  of  little  public 
health  danger  but  a  sensitive  issue. 
What  he  does  is  not  tell  anybody 
about  it.” 

Kelley  said  he  was  “not  mad”  that 
Koch’s  press  conference  cost  him  an 
exclusive.  He  said  he  was  more  con¬ 
cerned  that  the  plutonium  story  was 
done  “responsibly.” 

Part  of  the  problem,  Kelley 
believes,  is  that  the  mayor  and  his 
aides  at  first  did  not  trust  him  or  take 
him  seriously  because  he  was  from  a 
relatively  small,  out-of-town 
newspaper. 

“They  didn’t  think  we  knew  about 
this  situation  and  were  determined  to 
cover  it  up,”  he  said.  “I  just  sensed 
that  because  we  were  a  paper  they 
never  heard  of,  they  couldn’t  trust 
me.” 

Kelley  said  that  in  the  end  he  was 
“so  successful”  in  convincing  city 
officials  “we  were  serious  about 
pursuing  the  story”  that  “we  scared 
them  (into  believing)  we  were  going  to 
publish  that  weekend.” 

Kelley  added  that  he  felt  his  experi¬ 
ence  with  Koch  and  his  aides  con¬ 
vinced  them  that  New  York  City  isn’t 
the  only  place  where  “professional” 
journalists  are  at  work. 
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There's  no  place  like  New  England 


.  .  .  DEVOTED  TO  FREEDOM  OF  THE  PRESS  SINCE  1704 


The  American  colonies’  first  newspaper,  the  Boston 
News-Letter,  published  weekly,  appeared  just  two  years 
after  the  establishment  of  Britain’s  first  newspaper.  The 
main  content  of  the  Boston  paper  was  European  news 
brought  by  ship  captains,  with  little  local  news.  But  colonial 
newspapers  soon  grew  in  number,  influence  and  content. 
James  Franklin,  Benjamin’s  elder  brother,  estab¬ 
lished  the  New  England  Courant  in  1721.  This  outspoken 
newspaper  so  outraged  Boston’s  power  elite  that  James  was 
jailed  and,  for  a  time,  the  paper  was  printed  under  Ben 
Franklin’s  name.  On  emerging  from  jail,  James  moved  his 
press  to  free-thinking  Rhode  Island,  where  he  resumed  print¬ 
ing  in  peace. 

The  1735  acquittal  of  John  Peter  Zenger  of  a  libel 
charge — after  a  year  in  jail — resulted  in  reluctance  by  colo¬ 


nial  governments  to  prosecute  printers  who  published  oppos¬ 
ing  viewpoints.  Growing  opposition  here  to  British  policies 
insured  that  there  would  be  no  scarcity  of  these,  expressed  in 
many  New  England  newspapers.  Samuel  Adams’  fulmina- 
tions  against  the  1765  Stamp  Act  appeared  in  many  papers 
over  a  variety  of  signatures.  His  writings  were  persuasive  in 
making  the  act  ineffectual  as  a  revenue  source,  and  it  was 
repealed  the  following  year. 

Today,  fifty  New  England  newspapers — or  their  direct 
inheritors — have  been  published  for  100  years  or  more,  the 
oldest  being  the  Hartford  Courant,  continuously  published 
since  1764.  Together,  they  represent  a  continuing  bulwark 
against  the  misuse  of  power,  and  a  beacon  for  public  enlight¬ 
enment. 


Smart  marketing  starts  with  New  Engiand  daiiy  newspapers 


Bangor  Daily  News  (M) 

Bangor  Weekend  News  (S) 

The  Lewiston  Daily  Sun  (M) 
Lewiston  Journal  (E) 

Sunday  Sun-Journal  (S) 

Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Union  Leader  (M) 

Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


Burlington  Free  Press  (M&S) 
Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (AD&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  (E) 

Daily  Evening  Item  (Lynn)  (E) 

The  Middlesex  News  (E&S) 

The  Patriot  Ledger  (Quincy)  (E) 

Salem  Evening  News  (E) 

Springfield  Daily  News  (E) 

Springfield  Union  (M) 

Springfield  Republican  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


CONNECTICUT 

The  Advocate  (Stamford)  (E&S) 
Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Greenwich  Time  (E&S) 

Hartford  Courant  (M&S) 
Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M&S) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E&S) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

The  Newport  Daily  News  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
The  Westerly  Sun  (E) 
Woonsocket  Call  (E) 


wnership  Changes 


The  117-year-old  Southern  Stan¬ 
dard  of  Arkadelphia,  Arkansas,  has 
been  sold  to  Freeman  Newspapers, 
Inc.,  of  Pine  Bluff,  Arkansas. 

The  weekly  and  its  allied  total  mar¬ 
ket  newspaper.  Mail  Call,  were  sold 
by  Samuel  M.  Hodges  to  E.W.  Free¬ 
man,  III,  and  to  A.C.  Freeman,  own¬ 
ers  of  the  Pine  Bluff  Commercial  and 
other  newspapers  in  Arkansas  and 
Mississippi. 

Hodges  also  owns  and  publishes 
the  Benton  (Ark.)  Courier,  a  daily. 

Jim  Hall  Media  Services,  Inc.,  of 
Troy,  Alabama,  represented  Hodges 
in  the  negotiations. 

4t  it  it 

The  Forum  Publishing  Co.  of  Fargo, 
North  Dakota,  has  purchased  weekly 
newspapers  and  a  commercial  print¬ 
ing  operation  in  western  Minnesota. 

The  Detroit  Lakes  Tribune  and  the 
Becker  County  Record  are  published 
in  £)etroit  Lakes,  Minnesota,  which  is 
50  miles  east  of  Fargo. 

Each  weekly  has  a  circulation  of 
about  7,800. 

The  commercial  printing  operation 
is  located  in  Detroit  Lakes  and  Haw¬ 
ley,  Minnesota. 

Another  biweekly  newspaper  in¬ 
volved  in  the  acquisition  is  published 
in  Park  Rapids,  Minnesota,  and  has  a 
circulation  of  6,000. 

The  Forum  Publishing  Co.  also 
publishes  the  Fargo  (N.D.)  Forum 
and  the  Willmar  (Minn.)  Tribune.  The 
company  also  owns  tv  stations  in  Far¬ 
go  and  Grand  Forks,  North  Dakota; 
Sioux  Falls,  Aberdeen  and  Pierre, 
South  Dakota.  It  also  owns  an  AM 
and  FM  radio  station  in  Fargo. 


The  68-year-old  Daily  Court  Reporter 
of  Dayton,  Ohio,  has  been  purchased 
by  Allen  C.  Foster,  publisher  of  the 
daily  Legal  News  and  Herald  News¬ 
papers  of  Toledo,  Ohio. 

The  former  owners  are  the  Beringer 
family  of  Akron,  Ohio.  Charles  Berin¬ 
ger  continues  to  publish  legal  dailies 
in  Akron,  Youngstown  and  Ravenna, 
Ohio. 

James  A.  Martin  Associates,  news¬ 
paper  brokers  of  Columbus,  Ohio, 
handled  the  transaction. 

♦  ♦  * 

The  Suburbanite  Newspapers  ac¬ 
quired  the  masthead  of  the  Teaneck 
(N.J.)  News,  a  38-year-old  weekly, 
and  incorporated  it  into  the  Teaneck' 
Suburbanite. 

The  Teaneck  edition  of  the  North 
Jersey  Suburbanite  Co.,  Inc.,  which 
is  based  in  Cresskill,  New  Jersey  was 
founded  in  1981. 


The  North  Jersey  Suburbanite  is’ 
the  flagship  paper  of  Suburbanite 
Newspapers,  which  boasts  a  com¬ 
bined  circulation  of  more  than  46,0(X). 

9|c  :)(  4c 

The  Dickinson  (N.D.)  Press  has  been 
sold  to  Thomson  Newspapers,  Inc.  of 
£)es  Plaines,  Illinois. 

The  Thomson  group  purchased  the 
newspaper  from  Clark  O.  Murray, 
principal  officer  of  Inland  Newspaper 
Machinery  Corp.,  and  Les  Daughtry, 
publisher  of  the  Galveston  (Tex.)  Dai¬ 
ly  News. 

Thomson  now  owns  89  daily  news¬ 
papers  and  four  weeklies  in  the  Unit¬ 
ed  States. 

1|C  9|e  i|e 

Control  of  the  Centerville  (Ala.)  Press 
was  transferred  from  publisher  James 
W.  Oakley,  Jr.,  to  David  A.  Specht  of 
Specht  Newspapers,  Inc. 

Specht  owns  three  other  newspa¬ 
pers  in  Alabama,  as  well  as  properties 
in  Florida  and  Louisiana. 

Broker  in  the  transaction  was  Jim 
Hall  Media  Services,  Inc.,  of  Troy, 
Alabama. 

♦  *  ♦ 

Peter  W.  Cox,  who  founded  the  week¬ 
ly  Maine  Times,  Topsham,  Maine,  in 

LEGAL  BRIEFS— 

Minneapolis  daiiy 
wins  iibel  suit 

The  Minneapolis  Star  and  Tribune 
did  not  libel  a  city  police  officer  and 
national  guardsman,  though  it  did  de¬ 
fame  him,  a  Minnesota  jury  decided 
recently. 

After  a  day’s  deliberation,  the  jury 
decided  that  an  article  about  a  prison¬ 
er-of-war  control  exercise  contained 
defamatory  statements  against  Duane 
Paisley,  but  that  they  were  not  mater¬ 
ially  false. 

“It’s  the  kind  of  libel  suit  you  love; 
the  jury  says  the  article  defames  him 
—  and  says  (the  article)  is  true,’’  Star 
and  Tribune  associate  general  coun¬ 
sel  Patricia  Ann  Hirl  told  a  meeting 
(June  18)  of  the  Organization  of  News 
Ombudsmen. 

At  issue  was  a  1977  article  about  an 
investigation  into  the  prisoner  exer¬ 
cise  that  was  conducted  by  the  257th 
Military  Police  Company.  Paisely 
was  the  unit’s  captain. 

One  participant  complained  about 
the  manner  in  which  guardsmen 
acting  as  prisoners  were  treated  dur¬ 
ing  the  exercise.  The  official  inves¬ 
tigation  concluded  there  was  no  mis¬ 
treatment,  but  recommended  “cor- 


1968  with  John  Cole,  has  reached 
agreement  to  sell  the  17,000- 
circulation,  statewide-distributed 
newspaper  to  Dodge  D.  Morgan,  53, 
who  formerly  owned  Controlonics 
Corporation,  Westford,  Mass. 

Cox  said  Morgan  would  take  over 
at  the  Maine  Times  after  completing  a 
solo  tip  around  the  world  in  his  60- 
foot  sailing  sloop,  American  Promise. 
♦  ♦  ♦ 

The  Recorder  of  Monterey,  Virginia, 
a  century-old  weekly  serving  Bath 
and  Highland  Counties,  has  been 
purchased  by  Palmer  and  Susan  Stacy 
of  Alexandria.  Mr.  Stacy  is  an  attor¬ 
ney  and  his  wife  is  a  foundation  ex¬ 
ecutive. 

The  principals  in  the  transaction 
were  brought  together  by  Edwin  O. 
Meyer  Associates,  Inc.,  a  newspaper 
brokerage  and  consulting  firm  based 
in  Richmond,  Virginia. 

♦  ♦  * 

Martinelli  Publications,  a  group  of 
weekly  newspapers  in  Westchester 
County,  N.Y.,  has  acquired  the 
Pelham  (N.Y.)  Sun. 

The  newspaper  was  sold  by  the 
family  of  James  E.  Kennett,  who  have 
owned  the  newspaper  since  the  1920s. 


recti ve  action.’’ 

Paisley  objected  to  his  portrayal  in 
the  article,  which  he  said  characte¬ 
rized  him  as  a  flamboyant,  cruel  and 
insensitive  commander. 

The  newspaper  contended  the 
story  was  not  libelous  because  it  was 
substantially  true  and  failed  to  meet 
the  actual-malice  legal  test  for  libel. 
Newspaper  attorney  W.  James  Fitz- 
maurice  noted  during  the  trial  that  the 
National  Guard  company  had 
stopped  the  practices  that  occurred 
during  the  exercise. 

N.Y.  bill  to  allow 
clippings  in  court 

The  New  York  State  Legislature 
approved  a  bill  that  would  allow 
newspaper  clippings  to  be  admitted  as 
evidence  in  state  courts  without  re¬ 
quiring  a  newspaper  employee  to  tes¬ 
tify  they  are  authentic. 

The  bill  now  goes  to  Gov.  Mario 
Cuomo. 

Under  current  state  law,  lawyers 
submitting  newspaper  clippings  or 
ads  as  evidence  must  also  subpoena  a 
newspaper  staffer  to  testify  they  were 
actually  published.  The  new  law 
would  eliminate  that  requirement. 
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Some  words  are  timeless. 


"The  question  before  the  Court 
and  you  gentlemen  of  the  jury  is 
not  of  small  or  private  concern. . . 
It  is  the  best  cause.  It  is  the  cause 
of  liberty. . . . 

". . .  Your  conduct  this  day . . . 
will  have  laid  a  noble  foundation 
for  securing  to  ourselves,  our 
posterity,  and  our  neighbors  that 
to  which  nature  and  the  laws 
of  our  country  have  given  us  a 
right — the  liberty —  both  of 
exposing  an  opposing  arbitrary 
power. . .  by  speaking  and 
writing  truth." 

— Andrew  Hamilton,  in  summation 
to  the  court  during  the  1735  trial  of 
John  Peter  Zenger  in  New  York 
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A  printer,  a  lawyer,  and  the  free  press 

John  Peter  Zenger’s  fight  against  corruption  in  the  Coioniai 
government  ied  to  his  triai  and  acquittai  on  the  charge  of  iibei 


By  Frederic  Breakspear  Farrar 

It  all  started  with  four  small  pieces  of  paper.  Each  piece 
was  an  issue  of  John  Peter  Zenger’s  New-York  Weekly 
Journal  that  Governor  William  Cosby  said  contained 
“false,  scandalous,  and  seditious”  libels. 

The  Journal,  typical  of  early  American  Colonial  news¬ 
papers,  was  full  of  news  and  opinions  much  of  which  were 
copied  from  the  other  nine  newspapers  published  during 
1735  in  British  America.  It  was  the  comments  that  put 
Zenger  in  jail  because  the  Journal  had  been  founded  to 
criticize  Cosby’s  administration. 

In  October,  1733,  Governor  Cosby  had  attempted  to  fix 
an  election  in  Westchester  County.  Zenger  was  present  on 
the  Eastchester  green  when  angry  voters  defeated  deci¬ 
sively  the  governor’s  candidate.  After  writing  an  account 
of  this  vicious  election,  Zenger  and  his  friends  could  not 
get  the  story  published.  The  New-York  Weekly  Journal 
was  started  and  featured  the  Cosby  election  antics  in  its 
first  issue  on  November  5,  1733. 

The  governor  endured  the  Journal  ’ s  jabs  for  a  year;  and 
then,  in  a  fury,  Cosby  arrested  the  newspaper  printer  for 
libel.  The  law  was  simple.  It  did  not  matter  who  wrote  the 
criticism;  only  the  printer  was  responsible.  And  the  gov¬ 
ernment  held  that,  to  avoid  arrest,  no  one  should  attack 
public  officials. 

New  York  was  a  small  town  in  1735.  Men  hunted  quail 
east  of  the  “Broad  Way”;  and  trees,  pastures,  farms,  and 
woods  covered  the  island  of  Manhattan .  Such  a  small  town 
could  reasonably  support  only  one  newspaper  as  was  true 
in  Annapolis,  Maryland. 

New  York’s  paper  was  the  Gazette  when  the  Journal 
began  in  1733.  However,  the  city  of  Boston  had  five  news¬ 
papers  while  Philadelphia  had  two:  the  American  Weekly 
Mercury  and  Franklin’s  Gazette. 

.^11  these  newspapers  watched  the  Zenger  trial  closely 
and  agreed  with  lawyer  Andrew  Hamilton’s  statement  at 
the  trial:  “When  your  neighbor’s  house  is  on  fire,  we 
ought  to  take  care  of  our  own.” 

Government  permission  to  print  a  newspaper  was  essen¬ 
tial  in  the  colonies.  In  the  17th  century,  two  pioneer  Bos¬ 
ton  newspapers  failed  to  get  approval;  and  each  printed 
only  one  issue.  Finally,  in  1704,  the  Boston  News-Letter 
began  with  “Published  by  Authority”  displayed  promi¬ 
nently  beneath  its  masthead.  But  Colonial  newspaper 
printers  continued  sparring  with  government.  James 
Franklin  was  in  constant  conflict  with  Boston  officials  and 
tried  to  avoid  prosecution  by  pretending  his  apprentice  and 
younger  brother,  Benjamin,  was  the  printer  of  the  liberal 
Courant.  Newspaperman  William  Bradford  left  Philadel¬ 
phia  in  disgust  after  being  threatened  with  a  libel  suit  and 

(Farrar  is  a  professor  at  the  School  of  Communications 
at  Temple  University,  Philadelphia.  He  teaches  the  his¬ 
tory  of  journalism  and  directs  the  advertising  se¬ 
quence.  He  spent  34  years  in  newspaper  advertising  as 
a  sales  executive  before  joining  the  Temple  faculty.) 


started  the  first  newspaper  in  New  York.  Bradford  had 
trained  young  John  Peter  Zenger;  but,  ironically,  Brad¬ 
ford’s  Gazette  supported  Cosby  now,  and  Zenger’s  paper 
opposed  this  government  voice. 

By  the  trial  date  of  August  4,  1735,  John  Peter  Zenger 
had  been  in  jail  nearly  ten  months,  held  there  by  the  will  of 
Governor  Cosby.  The  Grand  Jury  would  not  indict  Zenger 


Zenger’s  wife,  Anna  Catherine,  printed 
the  newspaper  each  week  with  advice 
from  her  husband  passed  through  a 
hoie  in  the  ceii’s  door. 


nor  would  the  New  York  Council  act.  High  bail  kept 
Zenger  in  jail.  Despite  his  close  confinement,  the  New- 
York  Weekly  Journal  missed  only  one  issue,  the  one  due 
directly  after  the  printer’s  arrest.  Zenger’s  wife,  Anna 
Catherine,  printed  the  newspaper  each  week  with  advice 
from  her  husband  passed  through  a  hole  in  the  cell’s  door. 

John  Peter  had  been  in  the  colonies  as  a  printer  for  a 
quarter  of  a  century  after  emigrating  from  Germany.  He 
started  his  newspaper  at  the  urgent  suggestion  of  the 
prominent  lawyers  Lewis  Morris  and  James  Alexander. 
Cosby  had  removed  Morris  as  Chief  Justice  of  the  Su¬ 
preme  Court  after  the  Judge  had  refused  to  cater  to  the 
Governor.  Many  years  later  in  1776,  Lewis  Morris’s 
namesake  and  grandson  would  sign  the  Declaration  of 
Independence.  James  Alexander,  a  brilliant  young  attor¬ 
ney,  along  with  his  friend,  William  Smith,  had  been  dis¬ 
barred  because  of  their  attempts  to  defend  Zenger. 
Cosby’s  crony,  James  De  Lancey,  became  the  new  Chief 
Justice;  and  this  young  judge  wholeheartedly  supported 
the  prevalent  legal  interpretation  of  libel:  “The  greater  the 
truth,  the  greater  the  libel.” 


Cosby  had  faiied  to  rig  the  jury.  But, 
he  had  tried. 


Just  before  Zenger  was  jailed,  four  issues  of  the  Journal 
were  ordered  “ .  .  .  to  be  burnt  by  the  Hands  of  the  com¬ 
mon  Hangman,  or  Whipper,  near  the  Pillory  in  this 
City  .  .  .”.  This  ancient  practice  to  dispose  of  dissenting 
opinions  is  still  alive  in  20th-century  book  burnings.  Usu¬ 
ally,  the  people  enjoyed  such  spectacles  but  not  this  time. 
Zenger’s  cause  was  popular,  and  New  Yorkers  ignored  the 
paper  burning.  Few  local  officials  attended  and  the  Coun¬ 
cil  protested.  The  whipper  refused  to  carry  out  the  paper 
punishment;  so  the  sheriff  made  his  slave  bum  the  four 
pieces  of  paper. 

There  was  a  simple  reason  for  this  popular  aversion  to 
(Continued  on  page  32) 
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Zenger^s  fight 

(Continued  from  page  31) 

the  royal  governor.  Described  as  narrow,  vain,  avaricious, 
unprincipled,  contemptible,  and  tyrannical.  Governor 
William  Cosby  was  easy  to  dislike.  As  an  example  of  his 
political  acumen  on  Cosby’s  first  day  in  New  York,  a 
farmer  was  whipped  because  the  man’s  cart  blocked  the 
governor’s  coach. 

Cosby  had  taken  the  lucrative  New  York  governorship 
solely  to  recoup  a  fortune  squandered  in  London.  His 
superiors  in  far-off  London  were  months  away  by  slow- 
sailing  ships,  so  Cosby  was  the  law.  As  a  first  step,  he 
badgered  the  Assembly  into  granting  him  a  large,  illegal 
cash  gift.  Then,  Cosby  sued  his  predecessor  for  half  of  his 
acting  governor’s  salary.  It  was  this  lawsuit  which  result¬ 
ed  in  Lewis  Morris’s  removal  as  Chief  Justice. 

As  this  midsummer  trial  began,  Cosby  had  failed  to  rig 
the  jury,  but  he  had  tried.  Since  the  libel  laws  required 
proof  only  that  the  accused  printed  the  libel  and,  since 
Zenger’s  lawyers  had  been  disbarred,  the  Cosby  forces 
anticipated  an  easy  victory.  But  a  Philadelphia  lawyer, 
Andrew  Hamilton,  rose  in  defense  of  Zenger  and  quickly 
acknowledged  that,  yes,  John  Peter  Zenger  had  printed  the 
Weekly  Journals  with  the  alleged  libels. 

At  this  moment  in  history,  Andrew  Hamilton  was  the 
country’s  leading  lawyer  and  the  first  British  American 
admitted  to  the  bar  in  London.  Prominent  in  Pennsylvania 
politics  and  a  wealthy  landowner,  Hamilton  had  given  the 
land  for  the  new  statehouse  now  called  Independence 
Hall.  Hamilton  Street  in  Philadelphia  today  runs  through 
his  former  estate.  Bush  Hill.  The  headquarters  of  the 
Philadelphia  Inquirer  and  Daily  News  are  on  land  of  this 
early  champion  of  the  free  press. 

Andrew  Hamilton’s  motive  to  participate  in  Zenger’s 
trial  was  altruistic  since  he  sought  no  fee  and  underwent  an 
uncomfortable  three-day  trip  despite  his  recurring  gout. 
Hamilton  was  adroit  at  disarming  opponents  by  dismissing 
his  talents  because  of  infirmities  and  age .  Actually ,  he  was 
only  59  years  old  in  1735.  Some  say  Andrew  Hamilton 
began  the  tradition  expressed  in  the  adage:  “Whenever 
someone  is  in  serious  trouble  with  the  law,  he  should  get  a 
Philadelphia  lawyer.’’ 

Whenever  someone  is  in  serious 
troubie  with  the  iaw,  he  shouid  get  a 
Phiiadelphia  iawyer. 

The  admission  of  Zenger’s  guilt  stunned  the  court. 
There  was  a  long  silence.  No  one  seemed  to  know  what  to 
do.  Finally,  as  the  Attorney  General  sought  an  end  to  the 
trial,  Hamilton  said,  in  effect,  not  so  fast.  Then  the  Phila¬ 
delphia  lawyer  began  to  make  his  points  that: 

Free  men  have  a  right  to  complain; 

Truth  is  a  defense  of  libel; 

A  libel  jury  should  judge  the  law  and  the  facts. 

Haughty  Chief  Justice  De  Lancey  struck  down  these 
arguments  and  said  the  law  is  simple  and  direct:  to  print  is 
to  libel.  Hamilton  had  no  choice  but  to  address  the  jury  on 
both  the  libel  and  the  law.  He  reminded  the  12  men  that 
they  lived  in  New  York  and,  as  Cosby’s  neighbors,  the 
jury  could  judge  whether  Zenger  printed  the  truth  about 
the  governor.  If  there  was  a  public  wrong,  then  all  free 
men  should  have  the  right  to  complain.  Such  men  were  not 
subject  to  support  a  governor  who  was  out  to  destroy  a 
colony. 

Holding  that  the  liberty  of  the  press  is  as  essential  as  any 
freedom,  Hamilton  reminded  the  jury: 

“.  .  .  it  is  not  the  cause  of  a  poor  printer  ...  It  is 


the  best  cause.  It  is  the  cause  of  liberty  ...  A  noble 
foundation  for  securing  to  ourselves,  our  posterity  and  our 
neighbors,  that,  to  which  nature  and  the  laws  of  our  coun¬ 
try  have  given  us  a  right — the  liberty — both  of  exposing 
and  opposing  arbitrary  power  ...  by  speaking  and 
writing  truth.’’ 

Despite  the  prosecutor’s  final  plea  that  Hamilton  was 
“making  merry’’  with  the  law;  despite  the  Chief  Justice’s 
charge  to  the  jury  to  determine  only  who  printed  the  few 
pieces  of  paper,  the  jury  returned  within  ten  minutes  and 
pronounced  John  Peter  Zenger  not  guilty. 

The  people  of  New  York  were  delighted.  Three  huzzas 
were  given  and  shouting  shook  the  hall.  The  joyful  cele¬ 
brants  went  off  to  the  Black  Horse  Tavern  for  dinner  and 
toasts  with  their  Philadelphia  lawyer,  Andrew  Hamilton. 
But  Zenger  missed  the  party!  Justice  De  Lancey  had  the 
last  word  and  refused  to  release  the  printer  until  the  next 
day. 

What  happened  on  that  warm  Monday,  August  4, 1735, 
was  great  fun,  highly  illegal  and  of  significance  for  to¬ 
day’s  citizens  of  the  United  States  and  the  Free  World. 
Although  the  1 9th  century  would  dawn  on  a  new  American 
nation  before  truth  became  a  legal  defense  in  libel  cases, 
Hamilton’s  description  of  a  free  people  kept  governments 
from  shackling  the  press.  In  creating  a  new  atmosphere  of 
civil  disobedience,  the  Zenger  trial  made  possible  Ameri¬ 
can  resistance  to  the  Stamp  Act,  the  tea  duties,  and  the 
British  army  at  Lexington  and  Concord.  That  irascible, 
extraordinary  18th-century  patriot,  Gouveneur  Morris, 
said:  ‘  ‘The  trial  of  Zenger  in  1 735  was  the  germ  of  Ameri¬ 
ca’s  freedom,  the  morning  star  of  that  liberty  which  subse¬ 
quently  revolutionized  America.’’ 

Zenger  printed  a  pamphlet  on  the  trial  which  was  re¬ 
printed  and  discussed  widely  throughout  the  colonies  and 
Great  Britain.  The  pamphlet  was  featured  in  leading  Brit¬ 
ish  publications  such  as  The  Gentleman’ s  Magazine  and 
liberal  London  newspapers  such  as  The  Craftsman  and 
Common  Sense.  Simply,  “A  Brief  Narrative  of  the  Case 
and  Tryal  of  John  Peter  Zenger,  Printer  of  the  New-York 
Weekly  Journal”  made  Englishmen  everywhere  consider 
their  liberties  and  a  free  press. 

Governor  William  Cosby  didn’t  last  long  enough  to 
change  his  ways.  He  died  early  in  1736,  and  New  Yorkers 
were  pleased  to  greet  his  more  reasonable  successor.  Lew¬ 
is  Morris  became  Governor  of  New  Jersey  and  died  the 
same  year  as  did  Zenger.  Andrew  Hamilton  returned  to  his 
Pennsylvania  politics  and  to  Bush  Hill  where  he  died  on 
the  sixth  anniversary  of  the  trial. 

John  Peter  Zenger  became  the  public  printer  in  New 
York  and  New  Jersey  and  continued  as  organist  at  the 
Garden  Street  Dutch  Reformed  church.  He  died  on  July 
28,  1746,  and  his  obituary  appeared  in  the  New  York  Eve¬ 
ning  Post  on  the  eleventh  anniversary  of  his  trial. 

The  Journal  was  published  by  Anna  Catherine  and 
Zenger’s  son  until  young  John  Peter’s  death  in  1 75 1 .  Anna 
moved  to  Golden  Hill  in  New  York  which  later  was  the 
scene  of  the  first  armed  resistance  to  the  British  army 
occupation  in  1770,  predating  by  several  weeks  the  infa¬ 
mous  Boston  Massacre.  However,  with  only  one  martyr 
death  and  lacking  such  publicists  as  Samuel  Adams  and 
Paul  Revere,  the  fights  on  Golden  Hill  are  known  only  to 
history  buffs.  Two  Zenger  daughters  lived  long  lives  well 
into  the  19th  century,  witnessing  the  birth  and  growth  of 
the  United  States. 

It  all  started  with  four,  small  pieces  of  paper  which  were 
the  newspapers  of  250  years  ago .  Because  of  such  newspa¬ 
pers,  the  free  press  still  lives.  The  cause  of  truth  and 
freedom  are  fought  as  vigorously  today  as  when  Andrew 
Hamilton  stood  up  in  New  York  courthouse  on  August 
4,  1735,  and  said  he  would  defend  a  poor  printer  of  news¬ 
papers. 
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The  Zenger  case  today 

Its  impact  on  freedom  of  the  press  in  this  country— 
a  growing  contemporary  significance 


By  James  Russell  Wiggins 

Few  incidents  in  American  history  have  had  an  impact 
on  freedom  of  the  press  in  this  country  more  important  or 
sustained  than  that  of  the  seditious  libel  trial  of  John  Peter 
Zenger,  publisher  of  the  New-York  Weekly  Journal,  in 
August  1735. 

The  importance  of  the  trial  derives  from  its  influence  on 
press  freedom  in  the  English-speaking  world,  its  contribu¬ 
tion  to  the  liberty  of  the  press  to  attack  abuses  of  govern¬ 
mental  power  during  and  after  the  Revolution,  and  English 
and  American  law  on  seditious  libel. 

Current  struggles  of  the  press  under  prosecutions  for 
libel  give  the  Zenger  trial  a  growing  contemporary  inter¬ 
est. 

When  the  First  Amendment  was  adopted  in  1791,  it 
restrained  Congress  from  passing  any  law  restricting 
“freedom  of  the  press.” 

What  was  meant  by  “freedom  of  the  press"  was  then 
widely  understood  to  mean  the  right  to  get  information, 
the  right  to  print  without  prior  restraint,  the  right  to  print 
the  truth  with  impunity,  and  the  right  to  distribute.  These 
were  rights  familiar  to  18th  century  Americans.  The 
Zenger  case  dealt  with  one  of  these  four  elements  of  press 
freedom  long  before  the  adoption  of  the  Constitution  or 
the  First  Amendment. 

The  history  of  the  Zenger  case  cannot  be  fully  related 
here,  but  its  essential  elements  must  be  grasped  if  its  sig¬ 
nificance  is  to  be  understood.  Zenger’s  newspaper  con¬ 
fronted  an  arbitrary  New  York  government.  It  was  the 
only  avenue  of  the  opposition  to  that  government. 

William  Cosby,  the  royal  governor,  dominated  the  as¬ 
sembly  chosen  by  royalist  influence  and  continued  from 
year  to  year.  When  displeased  with  the  law  court  he  dis¬ 
missed  the  chief  justice  and  replaced  him  without  consent 
of  the  council  or  approval  of  the  sovereign.  The  governor 
became  so  enraged  that  in  the  fall  of  1734,  Cosby  got  the 
council  to  order  issues  of  the  Weekly  Journal  to  be  burned. 
The  court  of  quarter  sessions  would  not  order  it  done.  New 
York’s  alderman  refused  to  order  it.  Finally  a  slave  of  the 
sheriff  burned  the  offending  copies. 

Cosby  then  tried  to  get  a  grand  jury  to  indict  but  failed. 
He  then  urged  the  Assembly  to  act  against  Zenger.  That 
failing,  he  proceeded  on  information  charging  the  edi¬ 
tor  with  ‘  ‘tending  to  raise  Factions  and  Tumults  among  the 
people.”  Zenger  was  arrested  and  imprisoned.  When  his 
counsel  at  his  trial  in  April  challenged  the  authority  of  the 
Cosby  judges,  the  lawyers  were  disbarred.  At  Zenger’s 
trial  in  August,  he  was  represented  by  Andrew  Hamilton, 
a  distinguished  Philadelphia  lawyer. 

(Wiggins  is  publisher  and  editor  of  the  Ellsworth 
(Maine)  American;  former  executive  editor  of  the 
Washington  Post;  president  of  the  American  Society  of 
Newspaper  Editors,  1959-60;  and  recipient  of  the  John 
Peter  Zenger  Award  of  the  University  of  Arizona  in 
1957.) 


Hamilton  astonished  the  court  by  asserting  the  right  of 
the  jury  to  determine  if  the  matter  published  was  seditious 
libel,  and  by  claiming  truth  as  a  defense.  To  the  jury  he 
said:  “The  question  before  you  is  not  the  cause  of  a  poor 
printer,  nor  of  New  York  alone;  it  is  the  best  cause — the 
cause  of  liberty.  Every  man  who  prefers  freedom  to  a  life 
of  slavery,  will  bless  and  honor  you  as  men  who,  by  an 
impartial  verdict,  lay  a  noble  foundation  for  securing  to 
ourselves,  our  posterity,  and  our  neighbors,  that  to  which 
nature  and  the  honor  of  our  country  have  given  us  the 
right — the  liberty  of  opposing  arbitrary  power  by  speaking 
and  writing  truth.”  The  jury  pronounced  Zenger  “not 
guilty.”  The  historian  George  Bancroft  reported  that  a 
Revolutionary  War  patriot  later  hailed  the  verdict  as  “the 
morning  star  of  the  American  Revolution.” 

Hamilton’s  arguments  that  the  jury  had  the  power  to 
decide  on  the  guilt  or  innocence  of  the  accused  and  the 
right  to  rule  truth  a  defense  in  a  libel  case  were,  in  the 
opinion  of  lawyers  in  the  colonies  and  in  England,  “bad 
law.” 


‘T/ie  question  before  you  is  not  the 
cause  of  a  poor  printer it  is  the  best 
cause  —  the  cause  of  iiberty.” 


Blackstone  was  the  most  quoted  authority  on  the  law 
and  he  said:  “Every  libel  has  a  tendency  to  break  the 
peace,  or  provoke  others  to  break  it,  which  offense  is  the 
same  whether  the  matter  contained  be  true  or  false:  and 
therefore  the  defendant,  on  an  indictment  for  publishing  a 
libel,  is  not  allowed  to  allege  the  truth  of  it  by  way  of 
justification.” 

Arthur  Schlesinger,  Sr.  quotes  an  Englishman  as  saying 
of  Hamilton’s  argument:  “If  it  is  not  law,  it  is  better  than 
law,  it  ought  to  be  law,  and  will  always  be  law,  where 
Justice  prevails.” 

The  larger  issue,  Hamilton  had  argued,  was  “the  liber¬ 
ty — both  of  exposing  and  opposing  arbitrary  Power  (in 
these  parts  of  the  world  at  least)  by  speaking  and  writing 
Truth.”  When  the  colonial  press  mounted  its  attack  on 
British  authority  30  years  later,  it  was  to  the  Zenger  ver¬ 
dict  that  one  editor  after  another  appealed  to  justify  bitter 
attacks  on  the  establishment. 

Finally,  in  1791,  English  law  caught  up  with  Hamilton. 
Fox’s  Libel  Act  stated:  “That,  on  every  such  trial,  the  jury 
may  give  a  general  verdict  of  guilty  or  not  guilty  upon  the 
whole  matter  put  in  issue  upon  such  indictment  or  infor¬ 
mation;  and  shall  not  be  required  or  directed  by  the  court 
or  judge  before  whom  such  indictment  or  information 
shall  be  tried,  to  find  the  defendant  or  defendants  guilty, 
merely  on  the  proof  of  the  publication  by  such  defendant 
(Continued  on  page  34) 
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or  defendants  of  the  paper  charged  to  be  a  libel.  ...” 

The  United  States  Sedition  Act  in  effect  from  1798  to 
1801,  a  measure  otherwise  odious  to  press  freedom,  also 
embraced  Hamilton’s  view  of  truth  as  a  defense  in  libel 
actions  stating:  ”...  if  any  person  shall  be  prosecuted 
under  this  act  for  the  writing  or  publishing  any  libel  afore¬ 
said,  it  shall  be  lawful  for  the  defendant,  upon  the  trial  of 
the  cause,  to  give  in  evidence  in  his  defense,  the  truth  of 
the  matter  contained  in  the  publication  charged  as  libel. 
And  the  jury  who  shall  try  the  cause,  shall  have  a  right  to 
determine  the  law  and  the  fact,  under  the  direction  of  the 
court,  as  in  other  cases.” 

Andrew  Hamilton  defended  John  Peter 
Zenger  without  charge,  but  there  are  no 
such  legal  free  rides  nowadays. 

Alexander  Hamilton,  in  People  v.  Croswell,  in  1794  put 
the  whole  matter  in  a  nutshell.  “Freedom  of  the  press,”  he 
said,  “consists  of  the  right  to  publish  with  impunity, 
truth,  with  good  motives,  for  justifiable  ends,  though  re¬ 
flecting  on  government,  magistracy,  or  individuals.” 

The  two  words  in  Alexander  Hamilton’s  succinct  state¬ 
ment  that  are  of  great  contemporary  interest  and  concern 
are  “with  impunity.”  Such  is  the  present  state  of  libel  law 
in  the  United  States  that  no  editor  may  say  that  he  may 
publish  the  truth  “with  impunity.”  The  press  generally 
hailed  Sullivan  v.  New  York  Times  as  a  landmark  decision. 
It  placed  alleged  libel  of  public  persons  on  a  different 
ground,  rejecting  as  libelous  of  public  persons  matter  pub¬ 
lished  in  good  faith  and  without  “malice.” 

Two  problems  have  followed. 

The  definition  of  a  public  person  has  become  a  fluctuat¬ 
ing  matter.  Moreover,  the  courts  construe  “malice”  not  in 
the  vernacular  manner  but  interpret  it  to  mean  failure  to 
take  reasonable  measures  to  ascertain  the  truth  or  indiffer¬ 
ence  to  the  knowledge  that  a  matter  is  untrue. 

The  effort  to  establish  “malice”  or  the  absence  of  it  has 
opened  the  door  to  inquiry  into  the  state  of  the  mind  of 
editor  or  reporter.  Hitherto,  in  this  country,  citizens  were 
believed  secure  against  inquisition  into  what  a  man  thinks. 
One  may  not  write  or  speak  truth  “with  impunity”  if 
government  may  inquire  into  not  only  what  was  written 
but  also  into  what  was  in  the  mind  of  the  writer  before  he 
wrote  and  while  he  was  writing. 

There  has  been  a  veritable  tide  of  libel  suits  in  recent 
years.  The  amounts  sought  in  these  cases  reached  a  new 
high.  The  nice  distinctions  as  to  “malice”  have  served 
more  to  confuse  than  to  clarify.  Israeli  Defense  Minister 
Ariel  Sharon  sued  Time  and  in  that  proceeding  the  jury 
held  Time  had  falsely  reported  that  Sharon  had  discussed 
measures  to  get  revenge  for  the  murder  of  Lebanese  Presi¬ 
dent-Elect  Bashir  Gemayel,  but  it  ruled  that  Time  did  not 
know  the  story  was  false  nor  have  any  doubts  about  its 
accuracy,  and  therefore  had  not  been  proven  guilty. 

General  William  Westmoreland  sued  CBS  over  a  series 
alleging  he  had  misled  the  country  and  President  Lyndon 
Johnson  on  enemy  strength,  and  after  a  protracted  trial  and 
before  a  verdict  was  reached,  Westmoreland  withdrew  his 
suit  in  exchange  for  a  CBS  statement  that  it  had  not  intend¬ 
ed  to  impugn  his  patriotism. 

Rev.  Jerry  Falwell  sued  Hustler  for  publishing  a  satiri¬ 
cal  advertisement  suggesting  Falwell  was  a  drunk,  but  a 
jury  disagreed,  although  it  awarded  Falwell  $200,000  for 
emotional  distress. 


*•  THAMK$  FOR  LKSHTINS  T«E  WAY-/" 


A  panel  of  the  U.S.  Court  of  Appeals  in  Washington  re¬ 
instated  Mobil  Oil  Company  president  William  P.  Tavou- 
lare’s  1982  libel  judgment  against  the  Washington  Post, 
basing  the  reversal  on  a  contention  that  the  Post’s  muck- 
raker  role  showed  there  was  publication  with  malice.  The 
Post  is  appealing  to  the  full  appeals  court. 

The  U.S.  Court  of  Appeals  in  St.  Louis  ruled  there 
would  have  to  be  a  trial  to  determine  if  Newsweek  had 
libeled  Governor  William  Janklow  of  South  Dakota  by 
reporting  he  had  once  been  accused  of  raping  an  Indian 
girl.  A  federal  district  judge  had  held  there  was  insuffi¬ 
cient  evidence  of  actual  malice  and  granted  the  magazine 
summary  judgment.  The  Texas  Supreme  Court  has  held  a 
plaintiff  cannot  collect  punitive  damages  if  he  suffered  no 
actual  injury  as  the  result  of  publication  of  libelous  infor¬ 
mation.  It  overturned  a  $2.5  million  punitive  damage 
award. 


A  Revolutionary  War  patriot  later 
hailed  the  verdict  as  “the  morning  star 
of  the  American  Revolution.” 


That,  and  many  other  libel  cases  suggest  the  perils  of 
publication.  Verdicts  for  plaintiffs  in  many  of  these  cases 
would  have  involved  confiscatory  amounts  of  money. 

It  is  not,  however,  confiscatory  verdicts  alone  that  di¬ 
vest  editors  of  the  right  to  print  “with  impunity”;  it  is,  as 
well,  the  cost  of  counsel.  There  is  no  practical  limit  on  the 
power  of  an  individual  to  bring  a  libel  suit.  Once  such  a 
suit  is  commenced,  counsel  must  be  retained.  The  cost  of 
the  simplest  libel  case  can  be  ruinous  for  small  publica¬ 
tions.  Some  litigants  have  moved  to  offset  such  frivolous 
suits  by  counter-suits  aginst  complainants.  This  may  help, 
but  it  is  certain  to  increase  the  costs  of  counsel. 
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Circuit  courts  continue  to  wrestle  with  the  application  of 
the  “public  figure”  rule  and  the  “malice”  rule  in  Sullivan 
V.  New  York  Times.  The  First  Circuit  struggled  with  the 
question  of  whether  a  company  making  sound  equipment 
merited  “public  figure”  treatment  in  a  case  against  the 
Consumer’s  Union.  (Bose  v  Consumer’ s  Union) 

The  Second  Circuit  recommended  a  specific  limitation 
to  the  constitutional  protection  extended  to  articles  about 
public  figures.  It  reached  the  curious  conclusion  that  be¬ 
cause  Charles  J.  Bufalino,  a  Mafia  type,  was  not  identified 
in  stories  as  a  public  figure,  the  Associated  Press  was 
presumptively  precluded  from  relying  upon  the  malice 
standard  in  Sullivan  v.  New  York  Times. 

The  Fourth  Circuit  held  interestingly  that  the  mere  pas¬ 
sage  of  time  does  not  convert  a  public  figure  from  that 
status.  {Time  v.  Johnson.) 

The  Fifth  Circuit  has  discussed  the  quality  and  quantity 
of  proof  necessary  to  prove  constitutional  malice  in  at  least 
II  cases. 

The  Sixth  Circuit  has  dealt  with  “public  figure”  prob¬ 
lems  in  seven  cases.  In  Orr  v.  Argus  Press  the  court  inter¬ 
estingly  held  that  a  shopping  mall  promoter  was  a  public 
figure  when  the  project  collapsed.  In  another  interesting 
‘  ‘  public  figure  ’’case  it  was  held  that  a  high  school  student 
senate  president  was  a  “public  figure.”  (Henderson  v. 
Van  Buren) 

The  Seventh  Circuit  handled  eight  different  “public 
figure  cases.”  It  also  dealt  with  an  interesting  “malice 
case”  (Time  v.  Pape)  in  which  an  erroneous  report  of  a 
public  document  was  held  not  due  to  malice. 

The  Eight  Circuit  dealt  with  41  decisions  touching  on 
defamation  and  privacy. 

The  Ninth  Circuit  has  dealt  with  five  cases  involving 
public  figures. 

The  Tenth  Circuit  dealt  with  one  multimillion  dollar 
libel  judgment  against  Penthouse  magazine,  with  former 
Chief  Judge  Seth  writing:  “The  story  is  a  gross,  unpleas¬ 
ant,  crude,  distorted  attempt  to  ridicule  the  Miss  America 
Contest  and  contestants.  It  has  no  redeeming  features 
whatever.  There  is  no  accounting  for  the  vast  divergence 
in  views  and  ideas.  However,  the  First  Amendment  was 
intended  to  cover  all  of  them.” 


The  Eleventh  Circuit  dealt  extensively  with  the  public 
figure  and  malice  issues  in  the  E.  Howard  Hunt  v.  Liberty 
Lobby,  in  which  it  ordered  a  new  trial. 

In  the  District  of  Columbia  the  Court  made  an  unusual 
“public  figure”  finding  in  Ryder  v.  Time.  It  held  that 
Richard  J.  Ryder,  a  past  member  of  the  Virginia  House  of 
Delegates  and  an  unsuccessful  candidate  for  the  Virginia 
State  Senate,  was  not  a  public  figure  for  the  purposes  of  his 
defamation  action  based  on  a  Time  story  containing  the 
following  passage:  “Virginia  .  .  .  attorney  Richard 
Ryder  took  stolen  money  and  a  sawed-off  shotgun  from 
his  client  and  stored  t’.em  in  his  own  safety  deposit  box 
and  .  .  .  was  temporarily  suspended  from  practice.” 
The  court  held  Ryder’s  public  activities  “had  nothing  to 
do  with  the  reference  to  Richard  Ryder  in  the  essay,  and  in 
any  case,  these  activities  were  no  longer  engaged  in  by  the 
plaintiff.” 

These  illustrative  citations  are  taken  from  the  Libel  De¬ 
fense  Resource  Center  50  State  Survey  for  1984.  They 
demonstrate  how  difficult  it  is  for  laymen  to  reach  a  clear 
understanding  of  “public  figure”  status  and  of  “malice” 
in  the  Sullivan  v.  New  York  Times  case. 

The  great  metropolitan  papers  can  finance  litigation 
arising  from  these  complicated  and  sometimes  conflicting 
opinions  but  small  publications  can  be  intimidated  by  the 
mere  cost  of  legal  advice,  to  say  nothing  of  the  risk  of  libel 
verdicts. 

This  has  become  a  threat  to  “impunity”  that  is  bound  to 
diminish  publication  of  news  and  comment  on  public  af¬ 
fairs.  The  cost  of  error  as  to  fact  or  “malice”  in  the 
language  of  Sullivan  v.  New  York  Times  can  be  prohibitive 
for  small  publications.  And  even  the  cost  of  a  successful 
defense  can  put  an  unbearable  burden  on  a  little  newspa¬ 
per.  The  inevitable  result  of  such  a  hazard — new  or  in  our 
society — is  going  to  be  more  cautious  coverage  of  public 
affairs.  Andrew  Hamilton  defended  John  Peter  ^nger 
without  charge,  but  there  are  no  such  legal  free  rides  about 
nowadays. 

The  current  costs  of  Zenger’s  case  would  have  been  the 
end  of  the  New-York  Weekly  Journal.  Poor  2^nger  spent 
ten  months  in  jail  because  he  could  not  even  produce  bail. 
Now  as  in  1735  “the  liberty  of  opposing  arbitrary  power 
by  speaking  and  writing  the  truth”  is  the  issue. 


John  Peter  Zenger  Award  Winners 


Winners  of  the  John  Peter  Zenger  Awards,  1954-1984, 
at  the  University  of  Arizona,  Tucson,  include: 

CLARK  R.  MOLLENHOFF 

Cowles  Publications 

1961 

PALMER  HOYT 

Denver  Post 

1954 

JOHN  H.  COLBURN 

Richmond  Times-Dispatch 

1962 

BASIL  L.  WALTERS 

Chicago  Daily  News 

1955 

JAMES  B.  RESTON 

New  York  Times 

1963 

JAMES  S.  POPE 

Louisville  Courier  Journal 

1956 

JOHN  N.  HEISKELL 

Arkansas  Gazette 

1964 

JAMES  R.  WIGGINS 

Washington  Post 
&  Times  Herald 

1957 

EUGENE  C.  PULLIAM 

Arizona  Republic 
&  Phoenix  Gazette 

1965 

JOHN  E.  MOSS,  Chairman 

House  Government 

Information  Subcommittee 

1958 

ARTHUR  KROCK 

New  York  Times 

JOHN  S.  KNIGHT 

1966 

1967 

HERBERT  BRUCKER 

Hartford  Courant 

1959 

Knight  Newspapers,  Inc. 

WES  GALLAGHER 

1968 

VIRGIL  M.  NEWTON  JR. 

Tampa  Tribune 

1960 

The  Associated  Press 

(Continued  on  page  41) 
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The  John  Peter  Zenger  Memorial 


On  August  4,  1735,  250  years  ago,  John  Peter  Zenger 
was  tried  and  acquitted  of  libel  charges  brought  by  a  colo¬ 
nial  governor.  It  paved  the  way  for  the  adoption  of  the 
First  Amendment  to  the  Constitution  and  the  establish¬ 
ment  of  freedom  of  the  press  almost  60  years  later. 

Saint  Paul’s  Church  on  the  Village  Green  in  Eastches- 
ter,  N.Y.,  (now  Mount  Vernon)  where  “The  Great  Elec¬ 
tion  of  1733“  was  held,  is  a  Historic  Site  under  the  control 
of  the  National  Park  Service. 

It  is  a  “Shrine  for  the  Bill  of  Rights”  and  its  newly 
restored  parish  house  contains  the  memorial  to  John  Peter 
Zenger.  It  was  Zenger’s  reportage  of  that  fraudulent  elec¬ 
tion  which  caused  him  to  establish  the  New-York  Weekly 
Journal  because  no  other  colonial  paper  would  print  the 
story.  The  Journal  subsequently  incurred  the  wrath  of 
Governor  Cosby  who  caused  four  later  issues  to  be  burned 
and  brought  the  indictment  for  libel. 

Federal  Hall,  formerly  called  the  Sub-Treasury  Build¬ 
ing,  at  Nassau  and  Wall  Streets,  New  York  City,  the  site 
of  the  old  city  hall  where  Zenger  was  jailed  for  ten 
months  and  where  his  trial  and  accmittal  took  place,  con¬ 
tains  an  empty  room  where  the  Zenger  Memorial  was 
located  from  1953  to  1984  when  it  was  moved  to  St. 
Paul’s.  There  is  no  reference  there  any  more  to  the  Bill  of 
Rights  or  to  Zenger  although  the  Park  Service,  also  in 
charge  of  that  building,  has  plans  for  creating  a  new  “Mu¬ 
seum  of  American  Government”  there  which  will  use 
some  of  the  original  exhibit  and  stress  the  Bill  of  Rights. 

In  neither  place  is  there  any  reference  to  the  efforts  of 
many  newspaper  executives  beginning  in  the  mid-thirties, 
who  had  the  idea  to  establish  a  memorial  to  Zenger  and  the 
Bill  of  Rights  at  St.  Paul’s  Church  and  who  raised  the 
money  for  that  purpose. 

The  original  St.  Paul’s  Church  is  believed  to  have  been 
founded  in  1 665  and  the  first  wooden  meeting  house  erect¬ 
ed  there  in  1692.  The  present  stone  structure  was  started  in 
1763  and  completed  in  1767. 

The  2()0th  anniversary  of  the  Zenger  trial  was  com¬ 
memorated  at  the  church  in  1935.  Through  the  efforts  of 
the  Rev.  W.  Harold  Weigle  the  Church  became  the  scene 
of  many  observances  involving  the  press.  An  editorial  in 
Editor  &  Publisher  March  1 ,  1941 ,  following  celebration 
of  Bill  of  Rights  Week  there,  proposed  the  Church  be 
recognized  as  a  Shrine  to  the  Bill  of  Rights  because  “it  is 
directly  associated  with  every  basic  tenet  of  democracy — 
free  speech,  free  press,  free  worship,  freedom  of  assem- 


..ters  so  INSIDE  AND  PWVYfWniE  FIRST /WEMJMENT. 


iklu* 


Saint  Paul's  Church 
Mount  Vernon,  N.Y. 

bly,  equal  Justice.”  It  proposed  that  the  newspapers  of 
America  should  create  a  fund  for  that  purpose. 

A  committee  of  eminent  citizens  headed  by  Sara  Delano 
Roosevelt  was  also  seeking  restoration  and  federal  protec¬ 
tion  for  the  Church  and  Green.  In  1943,  it  was  declared  a 
Historic  Site  by  the  Secretary  of  the  Interior. 

In  1941  the  Zenger  Memorial  Fund,  Inc.,  was  estab¬ 
lished  by  a  group  of  newspaper  people  to  raise  money  for  a 
(Continued  on  page  41) 


Zenger’s  New  York  Weekly  Journal 
is  reproduced  in  the  centerfold 

Stapled  in  the  center  of  this  issue  of  E&P  is  a 
reproduction  of  an  issue  of  John  Peter  Zenger’s  The 
New-York  Weekly  Journal  that  was  published  by  his 
wife  while  he  was  being  held  in  prison  awaiting  trial  on 
the  charge  of  libel. 

It  is  not  one  of  the  issues  that  led  to  his  imprisonment, 
but  it  reports  on  the  public  burning  of  the  “seditious 
journals”  ordered  by  the  New  York  Council. 

Editor  &  Publisher  is  indebted  to  Michael  Carter 
and  Richard  Daskus  of  Temple  University’s  Duplicating 
Services  Department  for  this  excellent  reproduction 
that  closely  matches  the  original,  even  to  the 
watermarked  paper. 
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THE 

New  -  York  Weekly  J  O  U  RN  AL 


Containing  the  frepjefl  Advices^  Foreign^  and  Domfiick, 
MU  If  DA  T  DeceiBbfii..3/^  1734* 


A  Continuation  of  the  thacedings  con^ 
coming  thejfhffs. 

From  the  Votes  of  the  Affembly. 

Die  Sab,  g  ho  A,  M  2  Nov,  1734. 

AMeffage  from  the  Council  by 
Mr.  Livingjlon^  deliring  this 
Houfe  to  return  by  him,  to  that  Board, 
the  feveral  feditious  Journals  of  Zen- 

fer\  Numb.  7,  47,  48,  •  49.  and 
'wo  Frinted  Ballads^  which  were  de¬ 
livered  by  a  Committee  of  that  board 
to  a  Committee  of  this  Houfe,  the 
t^th  of  October  laft,  together  with  the 
Propofals  of  the  Committee  of  that 
Board,  delivered  therewith,  to  a  Com- 
initee  of  this  Houfe.  And  then  with¬ 
drew. 

OnTuefday  the  $th  q^November,  1734. 
The  Quarter  S^Jfons  for  the  Gty  of 
New-York  began^  when  the  Sherif 
delivered  to  the  Court  an  order  tohich 
was  read  by  the  Qerk  in  tbefe  Words, 

At  a  Council  held  at  Fort  George,  in 
New-York,  the  t  Nov.  1734, 

Prefent  his  Excellency  William  Cofby^ 
Captain,  General  and  Governor,  in 
chief,  &c, 

Mr.  Clark  I  Mr.  Chief  Juftice, 

Mr.  Harifon,  j  Mr.  Courtland^ 

Pr.  Golden,  |  Mr.  Lane, 

Mr.  Lhingfton,  1  Mr.  Horfmanden. 

Mr.  Kennedy,  | 


Whereas  by  an  order  of  this  Board 
of  this  Day,  fome  of  J,  Feter  Zenger*s 
Journalls,  entitled  the  Mrw-rorik  week¬ 
ly  Journall,  c  ontaining  the  frelheft 
Advices,  Foreign,  and  Domeftick, 
Numb.  7.  47.  48.  49.  were  ordered 
to  be  burnt  by  the  Hands  of  the  com¬ 
mon  Hangman,  or  Whipper,  near  the 
Pillory  in  this  City,  on  Wednefday 
the  6th  Inilant,  between  the  Hours 
of  Eleven  and  Twelve  in  the  Fore¬ 
noon  *,  as  containing  in  them  many 
Things  tending  to  Litton  and  Fac¬ 
tion,  to  bring  his  Majeftics  Govern¬ 
ment  into  Contempt,  and  to  difturb 
the  Peace  thereof,  and  Containing  in 
them  likewife,  not  only  Refledions 
upon  his  Excellency  the  Governor  in 
particular,  the  Legillature  in  general, 
but  alfo  upon  the  moil  confiderable 
Perfons  in  the  mod  diftinguilhed  Sta¬ 
tions  in  this  Province.  It  is  therefore 
ordered  that  the  Mayor,  and  Magift- 
rates  of  this  City,  do  attend  at  the 
Burning  of  the  feveral  Papers  or  Jour¬ 
nals  aforefaid.  Numbered  as  above 
Mentioned. 

fred,  Morris, 
Dp.  Cl  Cone. 

To  Robert  Lurting,  Efm  Mayor  of 
the  City  0^  New-York,  and  the 
reft  of  the  Magifrates  for  the  faid 
City  and  County, 

Upon  Reading  of  which,  the  Courtlfor- 
bid  the  eutring  thereof  in  their  Books  at 
that  Time,  and  many  of  them  declared, 

that 


that  if  it  (hould  be  Entered,  they  would 
have  their  Proteft  entered  againft  it. 

On  fVcttfdayy  the  6tk  of  November^  the 
SherrifF  of  Nevo-Tork^  moved  the  Court  of 
Quarter-Selfions,  to  comply  with  the  faid 
Order  j  upon  which  one  of  the  Aldermen 
offered  a  Proteft,  which  was  read  by  the 
Clerk,  and  approved  of  by  all  the  Aider- 
men,  either  eiprelly  or  by  not  objeding 
to  it,  and  is  as  iblloweth. 

And  whereas  this  Court  concieve*  they 
are  only  to  be  commanded  by  the  Kings 
mandatory  Writs,  authorifed  by  Law,  to 
which  they  conceive  they  have  the  Right 
of  (hewing  Caufe  why  they  don’t  'obey 
them,  if  they  believe  them  improper  to 
be  obey’d,  or  by  orders  —  which  have 
Arne  known  Laws  to  Authorife  them,  and 
whereas,  this  Court  conceives  this  Order 
to  be  no  mandatory  Writ  warrented  by 
Law,  nor  knows  of  no  Law  that  Authori¬ 
zes  the  making  the  Order  aforefaid. 
Whereas  an  Order  has  been  ferved  on  this 
Court,  in  thefe  Words  •,  fo  they  think 
themfelves  under  no  Obligation  to  obey 
it,  which  obedience  they  think  would  be 
in  them,  an  opening  a  Door  for  Arbitrary 
Commands,  which  when  once  opened, 
they  know  not  what  dangerous  Con  fequen- 
ces  may  attend  it.  Wherefore  this  Court 
concieves  it  felFe  bound  in  duty  (for  the 
Prefervation  of  the  Rights  of  this  Corpo¬ 
ration,  and  as  much  as  they  can  the  Li¬ 
berty  of  the  Prefs*  and  |the  People  of  the 
Province,  fince  an  Aflembly  of  the  Pro¬ 
vince,  and  feveral  Grand-Juries,  have  re- 
fufed  to  ndeddle  with  the  Papers,  when  ap- 
ply’d  to  by  the  Councill)  to  proteft  againft 
the  Order  aforefaid,  &  jto  forbid  all  the 
MembeSrs  nf  this  Corporation,  to  pay  and 
obedience  to  it,  untill  it  be  Ihewn  to  this 
Court,  that  the  fame  is  authorized  byfome 
known  Law  which  they  neither  know, 
nor  believe  that  it  is:  ^  ^ 

Upon  Reading  of  which  it  was  Required 
of  the  Honourable  Francis  HarrifM^  re¬ 
corder  of  this  Corporation  and  one  of  the 
Members  of  the  Councill  (prefent  at 
makeing  faid  order)  to  Ihew  by  what 
Law  or  Athority  the  faid  Order  was  made, 
upon  which  he  fpoke  in  fupport  of  it,  and 
cited  the  cafe  of  Dr.  SachtvereVs  Sermon, 
which  was  by  the  Houfe  of  Lords  ordered 
to  be  Burnt  by  the  Hands  of  the  Hang¬ 
man,  and  that  the  Mayor  and  Aldermen 
of  London  fttould  attend  the  doing  of  it 
To  which  one  of  the  Aldermen  anftrercd 
to  this  purpolb.  That  he  conceived  the 
Ci^  was  no  ways  Parallel,  becaufe  Dr. 


Sacheverfly  and  his  Sermon,  were  impea¬ 
ched  by  the  Houle  of  Commons  of  Hn- 
gland  which  is  the  Grand-Jurry  of  the 
Nation,  and  Rcprefentative  of  the  whole 
People  of  Env  lan«l,  that  this  their  Im¬ 
peachment  they  profecuted  before  the 
Houfe  c  f  Lords,  the  greatcft  Court  of 
Jiiftice  of  Biittain,  and  which  beyond  Me¬ 
mory  of  Man,  has  had  Cognicance  ©f 
Things  of  that  Nature  5  that  there  Sache- 
Xirelly  had  a  fair  Hearing  in  defence  of 
himfclf  and  of  his  Sermon.  Aud  after 
that  fair  Hearing,  he  and  his  Sermon, 
were  juftly,  fairly,  and  legally  condem¬ 
ned  \  that  he  had  read  the  Cafe  of  Dr. 
Sachc’oerdU  and  thought  he  could  charge 
his  Meinorry,  that  the  Judgment  of  the 
Houfe  of  Lords  in  that  Cafe  was,  that  the 
Mayor,  and  Shcaiifs  of  London^  and 
MiddlfjfH,  Ihonld  attend  the  Burning  of 
the  Sermon,  and  not  the  Aldermen,  and 
farther  he  remembered,  that  the  Order 
upon  that  Judgment,  was  only  direded  to 
the  Sherifs  of  LoitdoHy  and  not  even  the 
Moyor,  who  did  not  attend  the  Doing  it, 
and  farther  laid,  that  would  Mr.  Hcfordfr, 
Ihcw  that  the  Governonr  and  Council^  had 
fuch  Authority  as  the  Houfe  of  Lords, 
And  that  the  Papers  ordered  to  be  Burnt 
were  in  like  Manner  legally  Profecuted 
and  Condemned  ;  there  the  Cafe  of  Dr. 
Sitchexerelly  might  be  to  the  Purpole,  but 
without  Ihcwing  that  it  rather  proved  that 
cenfure  ought  not  to  be  pronounced  till 
a  fair  Tryall  by  'a  competent  and  legal 
Authority  were  lirft  had.  Mr.  Recorder^ 
was  delired  to  produce  the  Books  from 
whence  he  cited  his  Authorities,  that  the 
Court  mightjudge  of  them  themfelves,  and 
was  held  that  ifhe  could  produce  fufficient 
Authorities  to  warrant  this  Order,  they 
would  readily  obey  it,  but  otherwife  not. 
Upon  which  he  laid  he  did  not  carry  his 
Books  about  with  him.  To  which  it  was 
Anfwered  he  might  fend  for  them,  or 'or¬ 
der  a  Counftable  to  fetch  them,  upon 
which  he  arofe  and  at  the  lower  End  of 
the  Table  he  mentioned,  that  Bifbop  Bur- 
nets  Letter  was  ordered  by  the 

Houfe  of  Lords  to  be  Burnt  by  the  high 
Bailif  of  IVtfimiuliery  upoai  which  he  ab¬ 
ruptly  went  away,  without  Writing  an 
Anfwer  or  promiling  to  bring  his  Books 
and  did  not  return  fitting  the  Court. 

After  Mr.  Recorders  departure,  it  wae 
moved  that  the  Proteft  fhould  be  entered, 
to  which  it  was  Anfwered  that  the  Proteft 
could  not  be  entered  without  entring  alfo 
the  Order,  and  it  was  not  fit  to  take  any 

Notice 


A 


Notice  of  it,  and  therefore  it  was  pro-  the  Army  to  theDuke  of  Wirtemberg: 
pofed  that  no  Notice  thould  be  taken  which  *tis  expefted  will  feparate  in  8 
in  their  Books  of  either,  which  was  or  lo  Days. 

unanimoufly  agreed  to  by  the  Court,  ExtraH  oj  the  Paris  Letter  ALa  Maine^ 
the  Sherrif  then  moved  that  the  Court  dated  OBo,  9, 

would  direft  their  Whipper  to  per-  We  have  at  laft  received  Letters 
form  the  faid  Order,  to  which  it  was  from  our  Army  in  Italy  of  the  •xjth 
Anfwered,  that  as  he  was  the  Officer  part,  with  an  exad  Acount  of  the 
of  the  Corperation  they  would  give  Number  Killed  and  Wounded  onbotli 
no  fuch  Order.  Soon  after  which  the  Sides,  the  1 in  the  Battle  of  Gu- 
Court  adjourned  and  did  not  attend  aflalla, 

the  Burning  of  the  Papers.  On  our  Sde  there  where  1400  Kil- 

Afterwards  about  Noon,  the  Sheriff  led,  and  2624  Wounded,  in  all  4024. 
after  Reading  the  Numbers  of  the  fe-  But  the  Enemy  had  2000  Killed,  ana 
■veral  Papers,  which  were  Ordered  to  6800  Wounded  making  together  8800 
be  Burnt,  delivered  them  unto  the  Men  Killed  or  Wounded.  The  prin- 
Hands  of  his  own  Negro,  and  Orde-  cipal  Imperial  Officers  killed  were, 
red  him  to  put  them  into  the  Fire,  Prince  Louis  of  Wirtenburg,  the 
which  he  did,  at  which  Mr.  Recorder,  Prince  of  Sax  Gotha,  the  Prince  de 
Jeremiah  Dunbar,  Efq,  and  feveral  of  Waldeck,  General  Colmenero,  the 
the  Officers  of  the  Garrifon  attended.  General  of  the  Artillery,  M.  Lun- 

gufmberg  General  of  the  Huffars,  Ge- 
neral  Wallis,  Count  Chiufki,  Colonel 
FOREIGN  AFFAIRS.  Harrach,  and  the  Count  de  Verbon. 

From  Germany.  The  Prince,  of  Their  chief  Officers  wounded  were 
Conti  being  charmed  with  the  the  Major  Generals  Wachtcndonck, 
intrepid  Behaviour  of  a  Grenadier,  to  Weftphalis  Welzeck,Lanthieri,  Chon- 
one  of  the  horreft  Action  at  the  Siege  komberg,  fleme,  and  Harrach. 
of  Phiiipfburjf,  threw  him  his  Purfe,  There  are  none  of  the  General 
cxcufing  the  Smallnefs  of  the  Sum  it  Officers  of  the  ARMY  of  the 
contain’d,  as  being  too  poor  a  Reward  Allies,  that  were  wounded  in  this 
for  his  Courage.  /The  next  Morning  laft  Battle,  that  have  as  yet  Died  ^  but 
the  Grenadier  went  to  thePrince  with  the  Marquis  de  Harcourt  has  had  his 
a  pi5ir  of  large  Diamond  Buckles,  a  Leg  cut  off,  and  the  Marquis  dePezf; 
Diamond  Ring,  and  other  Jewels  of  who  was  Shot  thro*  the  ^lly,  is  a» 
confiderable  Value  *,  Sir  fays  he,  the  well  as  can  be  expeded,  his  Fever  be- 
Gold  I  found  in  your  Purfe  I  fuppofe  your  ing  abated,  and  he  finds  himfelf  eafy 
Highnefs  intended  for  me,  but  Thefe  I  in  the  Breft,  fo  that  tis  hop*d  he  will 
bring  hack  to  you,  as  having  no  right  to  recover. 

them.  You  have,  faid  the  Prince  doubly  Berlin,  OBo.  2.  According  to  all 
deferved  them  \  by  your  Bravery,  and  Account*  from  Potfdam,  there  are 
your  Hone  fly  j  where fom  they  are  yours,  lefs  hope*  than  ever  of  hi*  Pruflitn 
By  fuch  Adions  has  this  gallant  Prince  Majefty**  Recovery,  the  Swellings  en- 
gained  the  Love  and  Admiration  of  all  crCafing  in  his  L^s  and  Body  ;  he 
France  at  the  Age  of  1 7.  has  alfo  had  within  this  Day  or  two 

Upper  Rhine,  OBo.  6.  Prince  Eu-  Convulfions  in  his  Face,  which  are 
gene  fet  out  the  2^/  Inftant  efcorted  by  looked  upon  as  certain  Forerunner?  of 
I  $00  Horfe,  for  Ulm,  where  his  another  Attack  of  an  Apopleity  ;  (b 
Highnefs  is  to  embark  on  the  Danube,  that  without  fome  very  fudden  Alte- 
and  go  thence  by  Water  to  Vienne  ^  rations,  a  few  Days  will  probably  put 
and  the  Duke  of  Beveren,  and  the  He-  an  end  to  this  Prince’s  Life, 
redirary  Prince  fet  out  next  Day  for  P.  S.  A  Report  is  juft  now  fpnod 
Wolfcnbuttle,  leaving  the  Command  of  here  that  his  Majejly  is  Dead, 


LONDON. 

O&o.  1.  Yefterdayan  Exprefs  arrived 
at  Court,  by  which  we  have  •  an  Account 
of  a  Vidory  gained  by  the  linperialilts 
over  the  Frencn  in  Italy,  at  the  C^ftle  «  f 
GuaflaU,  wherein  the  Allies  fullained  the 
following  Lodes,  viz. 

29  Pair  of  Kettle  Drums 
jccoo  Weight  of  Powder 
4CCOO  Weight  of  Lead 
500C0  Match 

Wax  Flambeaux 
iccoo  Bumbs 

25  Pieces  of  Cannon 
Soo  Large  Savillat  Saufages 
The  King  of  Sardinia’s  Tent  valued  at 
locoo  Rixdollars 
2050  Horfes 
3000  Mules 

[  The  King’s  Cheft,  with  7  Millions 
of  Rixdollars, 

$$  Mortars 

600  Shovels  and  Pickaxes 
1000  Hand  Granades 
500  Aums  of  Wine 
5000  Weight  of  Silver  Plate 
1000  Oxen 
500  Milch  Cows 
100000  Weight  of  Nails 
$0  Baris  of  Flints 
300  Packs  of  Accoutrements 
400  Firelocks 

The  King  of  Sardinia’s  Watch  let  with 
Jewels, 

The  Chancery 
300  Bales  of  Paper. 

A  Lift  of  50  Spies  kept  in  the  King’s  Salary 
Six  Months  Provilionfor  10000  Men 
3000  OiHcers  taken,  and 
I  $000  Common  Soldiers 
12000  Slain. 


Nrvo'Ttrk,  Decern.  2d,  1734. 

By  a  privrte  Letter  from  LottJoM,  via, 
Philwelphia,  which  came  here  on  Fryday 
we  are  Informed  that  His  Majefty 
has  ordered  the  Province  of 
to  be  a  feperatc  Government  from  Mw* 
IVk,  and  that  a  CommiintNi  is  daily  ex- 
ped^  to  pals  the  Seals,  to  appoint 
Sir  William  Kiitb  Governour  of  that 
Colony. 


Cuflom  H<ufe*M^«»York, 

Inward  Entries. 

Sloop  Snrah.  Rolu  rt  Ratfey  from  Surerhum. 
SIfop  Jactb  Abraham  Kip  frem  St.  Auguliin, 
Brt);.  Rrbecah.  Andrew  Mansfield  from  Jamaica, 
Slo«>p  Delight,  Edward  Vine  from  Havana  and 
Bahamas.  Outward  Entries. 

Sloop  Anne  At  Eli  fa.  Wynant  Wvnants  for  N. 
Carolina.  Sloop  Catharin.  Jf^ac  Johnfon  for  St. 
Chriltophcrs,  Ship  Prince  William,  IThomas 
Paver  for  Jamaica.  Snow  Elifabcth  k  Catharin, 
John  Luih  tor  Beifafi. 

Cleared  for  Departure. 

Sloop  Marv.  Jrfus  Smith  to  Berbados,  floop 
Mary,  Patrick  Nealfon  to  Jamaica,  floop  Elila* 
beth,  Francis  Judkins  to  St.  Thomas,  floop  Two 
Brothers.  Leonard  Johnfon  to  Vir.  inia,  floop  Anne 
At  Elifa,  Wynant  Wvnants  to  N-CareJina,  Brig. 
Prince  Fredric,  J.  Wiiifcn  to  S-  Carolina,  fliip 
Albany,  William  Bryant  to  London. 

ADVERTISEMENTS. 

There  if  to  be  Sold,  en  reafonable  Tcrira 
a  Certain  MelTuai^e  or  Tenement  and  3oo  Acres 
cf  good  Land,  with  two  Grifl-Mills,  and  a  fine 
Stream  of  Water  there  unto  belonging  feituate  at 
the  Fiih-Kill,  on  the  Eafl  Side  of  Hudlons-Ki^tty 
in  Dutches  County^  now  in  the  Pefieflon  of  Cutha- 
fine  Hrett  Widow,  the  fame  is  very  Coiivetiient 
for  Trade,  and  has  been  Setled  for  Near  Five  and 
Twenty  Years  pad.  Whoever  hts  a  Mind  to  pur- 
chafe  the  fame 'may  appiv  to  Mr.  yoftfk  Keudt 
in  the  City  of  Anv-rork  Merchant,  or  to  the 
fiid  CuiburiM  Brett^  and  be  Informed  of  the  Title 
and  Conditions  of  Sale. 

+  That  the  following  Traft  cf  Land  and  Lotts, 
are  to  be  fold  by  Bki^rd  F«»D«at,  of  the  City  of 
New  York,  v<x..  A  certain  Traft  of  Land,  laying 
and  fronting  Rariton  Rives,  nearby  Capt.  Phi¬ 
lip  Folkerfons  containing  3)3  Acres. 

One  tapper  Water  Lott  of  Ground,  being  with 
in  the  .City  ofNew-York,  fronting  Oueen-^reet, 
over  againft  Philip  Dayl|S,  broad  atoiit  2$  foot, 
and  in  length  as  far  in  the  Eafl  River  asj  to  iow 
Water  Mark. 

Three  Lotts  of  Ground  being  within  the  Citv 
aforefaid  fronting  Ar.ne-Street,  jovning  to  the 
Brewhoufe,  of  ■' '  Holt,  deceafed.  now  in  the 
Pefleflion  of  Jacob  Trombert,  each  Lott,  broad 
in  front  about  2?  foot  and,  in  Length  about  140 
Foot. 

One  Lott  of  Ground^  L-.ving  and  bieng  near  the 
Ciupple  Bulh,  and  alfo  the  Houfe  where  he 
now  Livfs,  is  to  be  Lett,  Inquire  of  faid 
Xitkurd  y»n  Dum. 

I  To  Ar  ftid.  the  Houfe  *tid  Lat  of  John  Symenfe  in 
tie  Broud  Wuyyin  New-York,  tie  Houfe  is  us  good  »s 
ene,  uud-iusnery  good  Stout- Wuiis  ;  there- U  tCjuMsil 
iitcheu, «  Grufs-Flut,  Wvod  Yurd^/everul  Fruit  Treegf 
und  other  Conveniences  belonging  to  It,  tncjuirt  »f  John 
Symenfe,  nt/vs  in  tojfcffioa  of  tie  frtmljj-s. 


N  EW-TO  RK-  I*rinted  and  Sold  by  Joba  Peter  Zettger :  By  whom  Subfcriptiona 
for  this  Paper  are  taken  at  three  Shillings  per  Qiiarter  3  and  Adveitifements  at  three 
ShilBngsthe  firft  Week,  and  one  Shilling  every  Week  after. 


DONALD  F.  BOLLES 
Arizona  Republic 


1976 


Zenger  Award  Winners 


(Continued  from  page  35) 

J.  EDWARD  MURRAY  1969 

Arizona  Republic 

ERWIN  D.  CANHAM  1970 

Christian  Science  Monitor 

THE  NEW  YORK  TIMES  1971 

DAN  HICKS  JR.  1972 

Monroe  (N.Y.)  County  Observer 

KATHARINE  M.  GRAHAM  1973 

Washington  Post 

TOM  GISH  1974 

The  Mountain  Eagle 

SEYMOUR  M.  HERSH  1975 

New  York  Times 


Zenger  Memorial 

(Continued  from  page  36) 


museum  honoring  Zenger  on  that  spot.  The  committee 
included:  Arthur  Hays  Sulzberger  of  the  New  York  Times; 
Edwin  S.  Friendly  of  the  New  York  Sun;  Roy  Howard  of 
Scripps  Howard  and  the  New  York  World-Telegram;  Wil¬ 
liam  Randolph  Hearst,  Jr.,  of  thj  New  York  Journal  and 
American;  F.  M.  Flynn  of  the  New  York  News;  Howard 
Davis  and  A.  V.  Miller  of  the  New  York  Herald  Tribune. 
The  late  James  Wright  Brown  of  Editor  &  Publisher  was 
president  of  the  drive. 

In  1 94 1  the  American  Society  of  Newspaper  Editors  in  a 
formal  resolution  endorsed  the  creation  of  a  memorial  to 
the  Bill  of  Rights  at  St.  Paul’s  and  urged  the  support  of  its 
members.  The  same  resolution  was  later  passed  by  the 
American  Newspaper  Publishers  Association,  the  South¬ 
ern  Newspaper  Publishers  Association,  the  Inland  Daily 
Press  Association,  the  National  Editorial  Association,  the 
California  Newspaper  Publishers  Association  and  more 
than  a  dozen  state  press  associations. 

World  War  II  interrupted  the  effort  but  between  1941 
and  1953  the  Committee  raised  $45,000  from  450  newspa¬ 
per  people.  Difficulties  arose  with  the  Episcopal  diocese 
about  perpetual  care  and  maintenance  of  the  memorial 
should  it  be  built,  so  the  whole  project  was  transferred  to 
Federal  Hall  where  the  Park  Service  was  in  charge.  The 
money  was  used  for  the  creation  of  four  dioramas  about 
Zenger — built  by  Park  Service  technicians — the  burning 
of  newspapers  in  front  of  city  hall,  Zenger  in  prison  hand¬ 
ing  documents  through  bars  to  his  wife  Anna  who  ran  the 
newspaper  in  his  absence,  the  courtroom  scene  of  the  trial, 
and  Zenger  at  his  printing  press.  (The  first  three  are  intact 

Ceremony  marks  250th  anniversary 

Lawrence  K.  Beaupre,  vice  president/executive 
editor  of  Gannett  Westchester  Rockland  Newspapers, 
will  be  the  featured  speaker  Aug.  4  at  ceremonies  at  St. 
Paul’s  Historic  Site,  marking  the  250th  anniversary  of 
John  Peter  Zenger’s  acquittal  of  libel  charges. 

The  town  of  Eastchester  and  the  city  of  Mount 
Vernon  will  jointly  hold  the  commemoration  on  the  site 
of  the  Great  Election  of  1733. 


ROBERT  W.  GREENE 

Newsday 

1977 

ROBERT  H.  ESTABROOK 

Lakeville  Journal 

1978 

JACK  C.  LANDAU 

Reporters’  Committee 
for  Freedom  of  the  Press 

1979 

WALTER  CRONKITE 

CBS  News 

1980 

PAUL  S.  COUSLEY 

Alton  (Ill.)  Telegraph 

1981 

FRED  W.  FRIENDLY 

Columbia  School 
of  Journalism 

1982 

TOM  WICKER 

New  York  Times 

1984 

at  St.  Paul’s.  The  last  succumbed  to  time  and  the  move.) 
The  exhibit  also  includes  a  reproduction  of  a  colonial 
printing  press  and  various  original  documents  about 
Zenger. 

The  drive  for  a  memorial  to  Zenger  came  to  a  climax  in 
1978  when  Congress  passed  the  National  Parks  and  Recre¬ 
ation  Act  which  embraced  St.  Paul’s  Church  National  His¬ 
toric  Site  into  the  National  Park  Service  simultaneously 
with  the  donation  of  the  site  by  the  Episcopal  Diocese  of 
New  York  and  the  City  of  Mount  Vernon.  Since  then  the 
National  Historic  Site  has  been  administered  by  a  non¬ 
profit  corporation  of  local  organizations  and  citizens. 

The  Society  of  the  National  Shrine  of  the  Bill  of  Rights 
at  St.  Paul’s  Church,  is  composed  of  10  member  organiza¬ 
tions  which  represent  civic,  historic  and  religious  groups. 

Each  member  organization  appoints  three  member  rep¬ 
resentatives  to  serve  on  the  Society’s  Board  of  Directors. 

The  Society  operates,  preserves,  maintains  and  pro¬ 
motes  St.  Paul’s  National  Historic  Site  under  a  coopera¬ 
tive  agreement  with  the  National  Park  Service  of  the  Unit¬ 
ed  States  Department  of  the  Interior  who  are  the  owners  of 
the  site. 

The  ten  member  organizations  are:  Bronx  County  His- 
torial  Society;  City  of  Mount  Vernon;  Eastchester  Histori¬ 
cal  Society;  Episcopal  Diocese  of  New  York;  Huguenot- 
Thomas  Paine  Historical  Association;  Interfaith  Clergy  of 
Mount  Vernon;  International  Garden  Club;  Pelham  His¬ 
torical  Society;  Steuben  Society  of  America;  Westchester 
County  Historical  Society. 


International  USA  Today 
to  be  printed  in  Switzerland 

Gannett  Co.  announced  that  it  will  start  printing  its 
international  edition  of  USA  Today  near  Zurich,  Switzer¬ 
land,  in  May. 

Material  transmitted  to  Europe  by  satellite  will  be  repro¬ 
duced  on  the  presses  of  Ringier  Co.,  publisher  of  Blick, 
Switzerland’s  largest  newspaper. 

So  far,  Gannett  has  printed  the  USA  Today  internation¬ 
al  edition  near  New  York  City  and  flown  copies  to  Europe. 
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Toronto  Sun  reporter  faulted  for  misrepresentation 


The  Ontario  Press  Council  ruled  the 
Toronto  Sun  published  an  unfair  story 
when  one  of  its  reporters  misrepre¬ 
sented  herself  to  gather  information 
about  a  mental  health  center. 

The  reporter  obtained  information 
about  the  Queen  Street  Mental  Health 
Centre  by  posing  as  a  psychology  stu¬ 
dent  interested  in  doing  volunteer 
work. 

Sister  Janet  Murray  complained  to 
the  council  about  the  story,  which 
was  published  last  December. 

“Deception  should  be  used  by  a 
newspaper  only  as  a  last  resort  to 
obtain  a  story  that  is  in  the  public 
interest,”  the  council  stated.  “In  this 
case  the  deception  was  unwarranted 
and  the  resulting  story  was  unfair." 

The  Sun  argued  that  misreprenta- 
tion  can  sometimes  be  justified  when 
reporting  on  public  intstitutions.  The 
newspaper  said,  however,  that  the  re¬ 


porter  should  have  admitted  her 
identity  after  visiting  the  center  and 
asked  for  comment  on  the  story. 

The  council  also  upheld  complaints 
against  the  Sun  for  its  use  of  the  word 
“Arabs”  in  a  front-page  headline  last 
December  about  the  hijacking  of  an 
American  plan  at  Tehran  Airport. 

The  headline  said:  “Arabs  threaten 
to  kill  more  Americans.” 

Michael  Lynk,  a  Canadian  of  Arab 
descent,  remarked  to  the  council  that 
the  story  described  the  perpetrators 
as  “terrorists”  or  “hijackers”  and 
not  Arabs. 

Rashab  Saleh,  president  of  the 
Canadian  Arab  Federation,  said  the 
headline  portrayed  all  Arabs  as  out  to 
kill  Americans  and  said  four  indi¬ 
viduals  could  not  be  considered  rep¬ 
resentative  of  the  world’s  150  million 
Arabs. 

The  council  said  newspapers 
should  not  “identify  people  by  color, 
race  or  religious  faith  unless  the  in¬ 


formation  is  indispensable  or  is  perti¬ 
nent  to  the  story  or  headline.” 

The  council  rejected  a  third  com¬ 
plaint  against  the  Sun  which  charged 
the  newspaper  with  having  published 
misleading  information  in  March  ab¬ 
out  the  shooting  of  an  Ontario  Provin¬ 
cial  Police  officer. 

A  Toronto  man  complained  that  the 
Sun  sought  to  create  a  false  impres¬ 
sion  about  the  death  of  Constable 
Jack  Ross,  killed  during  a  shootout  in 
Woodstock,  Ont.,  in  order  to  create 
sympathy  for  his  widow’s  efforts  to 
restore  capital  punishment. 

The  complainant  said  the  article 
created  the  impression  Ross  was 
killed  by  a  murder  suspect  when  in 
fact  he  was  accidentally  shot  by  his 
own  partner. 

The  council  ruled  that  although  the 
Sun’s  story  was  misleading  about 
who  shot  Ross,  there  was  no  evidence 
the  newspaper  deliberately  attempted 
to  create  a  false  impression. 


Capital  Cities  sells  3  tv  stations;  seeks  waiver  in  one  market 


Scripps  Howard  Broadcasting  is 
one  of  three  winning  bidders  for  the 
three  television  stations  put  up  for 
sale  by  Capital  Cities  Communica¬ 
tions  as  a  result  of  its  merger  with 
ABC  Inc. 

Scripps  Howard  Broadcasting  is  in 
final  negotiations  to  buy  WXYZ-tv, 
the  Detroit-owned  and  -operated 
ABC  station,  for  $200  million  to  $220 
million. 

Scripps  is  also  in  negotiations  to 
acquire  WFTS-tv,  an  independent 
station  owned  by  Capital  Cities  in 
Tampa,  for  $40  million. 

WTNH-tv,  a  Capital  Cities’  ABC 
affiliate  in  Hartford,  will  be  sold  for 
$170  million  to  a  company  controlled 
by  partners  of  Whitcom  Investment 
and  Cook  Inlet  Region  Inc.,  an 
Anchorage-based  firm  established  by 
the  Alaska  Native  Claims  Settlement 
Act  of  1971. 


A  group  led  by  Essence  Com¬ 
munications  Inc.,  publisher  of  Es¬ 
sence  magazine,  won  the  bidding  for 
Capital  Cities’  Buffalo  tv  station, 
WKBW. 

Capital  Cities  may  be  eligible  for 
several  tax  breaks  on  its  capital  gains 
liabilities  as  a  result  of  the  sales. 

Federal  Communications  Commis¬ 
sion  rules  allow  the  seller  to  defer 
capital  gains  tax  on  a  communications 
property  sold  to  minority  interests  if 
the  proceeds  from  the  sale  are  rein¬ 
vested  in  a  communications  business 
within  three  years. 

The  sales  of  the  Hartford  and  Buffa¬ 
lo  stations  may  qualify  for  the  tax  de¬ 
ferral  because  those  transactions  in¬ 
volved  minority  firms. 

Capital  Cities  may  also  qualify  for  a 
similar  tax  break  in  the  sale  of  its  De¬ 
troit  station.  In  order  to  promote  di¬ 
versity  of  ownership,  the  FCC  offers  a 


tax  certificate  to  a  company  which 
sells  off  a  media  property  in  a  market 
where  it  owns  several. 

Both  Capital  Cities  and  ABC  own 
radio  stations  in  Detroit. 

The  sale  of  the  Buffalo  station 
would  also  qualify  for  a  tax  certifi¬ 
cate,  in  addition  to  the  minority  defer¬ 
ral,  because  Capital  Cities  owns  a 
Buffalo  radio  station. 

Capital  Cities  has  also  asked  the 
FCC  for  a  waiver  of  its  signal  overlap 
rules  that  would  require  the  sale  of 
either  its  Philadelphia  television  sta¬ 
tion,  WPVI-tv,  or  ABC’s  New  York 
station,  WABC-tv.  The  two  stations’ 
signals  overlap  in  central  New  Jersey. 

Media  analysts  speculated  that  the 
sales  of  tv  properties  to  minority  in¬ 
terests,  by  furthering  established 
FCC  policy,  would  aid  Capital  Cities 
in  its  waiver  request. 


Audit  Bureau  says  zip  code  reporting  will  be  optional 


The  Audit  Bureau  of  Circulation 
board  of  directors  has  laid  to  rest  the 
controversy  over  mandatory  zip  code 
reporting. 

In  a  final  decision,  the  board  said 
circulation  breakdowns  by  informa¬ 
tion  will  remain  optional  for  news¬ 
papers. 

The  decision  reverses  a  controver¬ 


sial  November  1982  declaration  by 
the  board  that  the  bureau  would  re¬ 
quire  zip  code  reporting  within  three 
years.  Some  small  papers  had  com¬ 
plained  about  the  expense  of  the  re¬ 
porting,  while  some  big  newspapers 
had  expressed  concern  that  compet¬ 
ing  media  would  use  the  numbers  to 
belittle  newspaper  penetration  levels. 


As  before,  a  newspaper  reporting 
by  zip  code  must  include  all  zip  code 
areas  receiving  25  or  more  copies 
within  the  City  Zone,  Retail  Trading 
Zone  and/or  Newspaper  Designated 
Market.  Breakdown  for  areas  beyond 
these  zones  would  be  at  the  pub¬ 
lisher’s  discretion. 

All  zip  code  breakdowns  also  must 
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be  by  total  only.  Options  are  single¬ 
copy  sales  and  carriers;  motor  route 
and  mail;  or  by  home  delivery,  single¬ 
copy  sales  and  mail. 


Publishers  can  provide  their  own 
analysis  separately  or  have  an  ABC- 
verified  analysis  released  in  a  news¬ 
paper’s  audit  report. 


The  same  requirements  and  options 
will  apply  to  Canadian  newspapers 
who  want  to  report  circulation  by  For¬ 
ward  Sortation  Area. 


Publisher  ordered  to  turn  over  crime  book  profits 


A  New  Jersey  Superior  Court  judge 
has  upheld  the  constitutionality  of  the 
state’s  “Son  of  Sam’’  law  that  bars 
any  person  convicted  or  accused  of  a 
crime  from  earning  money  from 
media  accounts  of  the  crime  unless 
payments  go  to  the  state’s  Violent 
Crimes  Compensation  Board. 

The  ruling  ordered  that  any  profits 
from  a  book  about  Joseph  Kallinger, 
the  psychotic  killer  of  a  Leonia 
woman,  Maria  Fasching,  must  be 
turned  over  to  the  state. 

The  ruling  not  only  applied  to  Kal- 
linger,  but  also  ordered  the  book’s  au¬ 
thor  and  hard-cover  and  paperback 
publishers  to  surrender  any  profits. 

The  New  Jersey  law  is  modeled  af¬ 
ter  a  1973  New  York  statute  enacted 
to  prevent  serial  killer  David  Berko- 
witz  from  selling  his  story.  Eleven 
other  states  have  enacted  “Son  of 
Sam’’  laws,  and  several  others  are 
considering  similar  legislation. 

The  New  Jersey  law  also  pertains  to 


any  “agent,  assigner,  beneficiary, 
conservator,  executor,  guardian,  rep¬ 
resentative,  relative,  friend,  associate 
or  conspirator”  of  the  criminal. 

Judge  J.  Emmet  Cassidy  stated  that 
authors,  publishers,  and  other  press 
representatives  fall  under  the  law’s 
categories.  They  can  meet  expenses, 
he  ruled,  but  cannot  make  profits 
from  accounts  or  depictions  of  crimes 
in  which  criminals  were  paid  for  inter¬ 
views. 

Judge  Cassidy  voided  a  1975  con¬ 
tract  in  which  author  Flora  Rheta 
Schreiber  agreed  to  pay  Kallinger 
12.5  percent  of  her  earnings  from  a 
book  in  exchange  for  exclusive  inter¬ 
views. 

The  book.  The  Shoemaker:  Anat¬ 
omy  of  a  Psychotic,  was  published  by 
Simon  and  Schuster,  and  later  in 
paperback  by  New  American  Li¬ 
brary. 

Fasching’s  family  initiated  the  suit 
to  recover  any  money  earned  by 


Schreiber’s  book. 

Schreiber  said  she  would  appeal  the 
ruling,  which  she  called  “terribly  un¬ 
just.”  Simon  &  Schuster  also  plans  to 
appeal. 

The  author  and  the  book  publishers 
had  challenged  the  New  Jersey  law  on 
grounds  that  it  violated  the  First 
Amendment  by  prohibiting  freedom 
of  speech  on  a  matter  of  public  con¬ 
cern. 

Acknowledging  that  his  ruling 
could  curtail  freedom  of  speech  or  the 
press.  Judge  Cassidy  stated,  “The 
state  or  federal  government  may 
abridge  First  Amendment  rights  when 
substantial  interests  of  society  are  at 
stake.” 

Bruce  Rich,  legal  counsel  to  the 
Freedom  to  Read  Committee  of  the 
American  Association  of  Publishers, 
said  Judge  Cassidy’s  ruling  would 
take  away  “incentive  for  an  author  or 
publisher  to  examine  the  sociology  or 
psychology  of  crime.” 


Two  more  journalism  schools  accredited;  total  reaches  86 


The  Accrediting  Council  on  Educa¬ 
tion  in  Mass  Communication  and 
Journalism  has  added  two  schools  to 
its  list  of  accredited  programs  to  bring 
the  total  number  of  accredited  jour¬ 
nalism  schools  to  86. 

The  newly  accredited  schools  are 
the  Department  of  Journalism,  Uni¬ 
versity  of  Alaska;  and  the  Depart¬ 
ment  of  Mass  Communications,  Jack- 
son  State  University,  Mississippi. 

In  addition  to  awarding  accredita¬ 
tion  to  the  two  departments  as  a 
whole,  the  council  approved  se¬ 
quence  accreditation  for  the  news- 
editorial  and  radio/tv  sequences  at  the 
University  of  Alaska  and  the  print 
journalism  and  broadcast  programs  at 
Jackson  State. 

The  council  elected  Tom  Bowers, 
associate  dean  at  the  School  of  Jour¬ 
nalism,  University  of  North  Carolina, 
to  a  two-year  term  as  chair  of  the 
accrediting  committee.  Susanne 
Shaw,  editor  of  the  Kansan,  Uni¬ 
versity  of  Kansas,  was  elected  vice 
chair. 

The  council  also  asked  president 
Joseph  Shoquist,  managing  editor  of 
the  Milwaukee  Journal,  to  appoint  a 
committee  to  study  the  intrepretation 
of  its  curriculum  standard  which  spe¬ 
cifies  that  about  75  percent  of  an 
undergraduate’s  course  of  study 
should  be  in  general  education  with  an 
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emphasis  on  the  arts  and  sciences. 

John  Lavine,  president  of  the  In¬ 
land  Daily  Press  Association,  will 
chair  the  study  committee. 

In  other  matters,  Roger  Gafke,  ex¬ 
ecutive  director  of  the  council,  has 
asked  to  be  relieved  of  his  duties  by 


next  spring  because  of  the  demands  of 
his  position  as  vice  chancellor  at  the 
University  of  Missouri. 

Sharon  Murphy,  dean  of  the  Col¬ 
lege  of  Journalism  at  Marquette  Uni¬ 
versity,  will  chair  the  search  commit¬ 
tee  for  a  new  executive  director. 


NNA  celebrates  100th  anniversary 


The  National  Newspaper  Associa- 
tion  will  celebrate  its  100th 
anniversary  when  it  convenes  its 
annual  convention  this  September  in 
Minneapolis. 

The  NNA  was  founded  as  the 
National  Editorial  Association  in 
1885  by  B.B.  Herbert,  publisher  of  the 
Red  Wing  (Minn.)  Advance.  The 
Advance  later  became  known  as  the 
Red  Wing  Daily  and  Weekly  Repub¬ 
lican. 


The  NEA  adopted  its  present  name 
in  1%5. 

As  part  of  its  anniversary  celebra¬ 
tion,  NNA  published  a  special  section 
of  its  weekly.  Publishers’  Auxiliary, 
citing  the  association's  history  and 
key  accomplishments. 

The  NNA  is  one  year  older  than  the 
American  Newspaper  Publishers 
Association,  which  will  celebrate  its 
centennial  at  its  1986  convention  in 
San  Francisco. 


Stevenson  awarded  college  degree 


H.L.  Stevenson,  former  editor  in 
chief  of  United  Press  International, 
received  his  college  degree  June  20 
from  the  University  of  the  State  of 
New  York,  22  years  after  dropping 
out  of  college. 

Stevenson,  who  is  now  affiliated 
with  Crain  Communications,  dropped 
out  of  college  in  Mississippi  in  1953  to 


join  UPI  as  a  reporter. 

Stevenson  was  awarded  his  bache¬ 
lor  of  science  degree  after  taking 
courses  at  a  state  college  near  his 
Westchester  home  and  a  special 
assessment  exam  in  journalism. 

The  special  assessment  exam  en¬ 
ables  degree  candidates  to  get  credit 
for  experience  outside  the  class. 


Artifacts  of  Washington  journalism  go 
into  time  capsules  being  embedded  in  cor¬ 
nerstones  of  the  refurbished  National 
Press  Building  in  Washington.  Barbara  P. 
Vandegrift,  archivist  for  the  Natinal  Press 
Club,  adds  the  June  22,  1 985,  Editor  & 
Publisher  that  reported  the  merger  of  the 
club  with  its  longtime  rival,  the 
Washington  Press  Club. 


Time  capsules  embedded  in  lobby  cornerstones 
of  National  Press  Building  in  Washington,  D.C. 


By  James  E.  Roper 


Moody’s  Investors  Service  recent-  of  the  planned  repurchase  on  future 
ly  announced  that  it  is  reviewing  for  cash  flows,  debt  protection  measure- 
downgrade  the  Times  Mirror  Co.’s  ments  and  financial  flexibility, 
senior  debt  ratings  and  its  rating  for  Moody’s  is  also  scrutinizing  Times 
commercial  paper.  Mirror’s  plans  to  refinance  with  long- 

The  review  was  prompted  by  Times  term  fixed  debt  the  “significant 
Mirror’s  decision  to  buy  back  as  much  amount’’  of  variable-rate  borrowings 

as  10.4  percent  of  its  stock  for  about  in  the  company’s  capital  structure. 
$450  million.  Under  review  are  the  Aa3  rating  of 

Moody’s  review  is  focusing  on  the  Times  Mirror’s  senior  debt  and  the  (P) 
company’s  use  of  variable-rate  debt  Aa3  rating  of  a  shelf  registration,  and 
to  finance  the  stock  program.  the  company’s  Prime-1  rating  for 
Moody’s  is  also  evaluating  the  effects  commercial  paper. 

Omaha  World-hierald  will  reorganize 


The  Omaha  World-Herald  board 
approved  a  reorganization  plan  that 
will  establish  separate  structures  for 
the  company’s  largest  newspaper  and 
its  other  interests. 

The  new  corporate  structure  will 
create  one  chain  of  responsibility  for 
the  newspaper  and  a  separate  chain  of 
responsibility  for  the  other  sub¬ 
sidiaries. 

Harold  W.  Andersen,  president 
and  chief  executive  officer  of  the 
World-Herald  corporation  since 


1966,  will  become  chairman  and  CEO 
of  the  restructured  corporation.  He 
will  also  be  publisher  and  CEO  of  the 
newspaper. 

John  Gottschalk,  who  was  vice 
president  for  general  management  of 
the  World-Herald  Co.,  was  named 
president  and  chief  operating  officer. 

G.  Woodson  Howe,  who  was  ex¬ 
ecutive  editor  of  the  World-Herald 
newspaper,  was  appointed  by 
Andersen  to  be  the  newspaper’s 
editor. 


Two  time  capsules  containing  arti¬ 
facts  of  Washington  journalism  have 
been  embedded  in  the  lobby  corner¬ 
stones  of  the  refurbished  National 
Press  Building  in  Washington,  D.C. 

President  David  Hess  of  the 
National  Press  Club  said  at  the  de¬ 
dication  ceremonies  that  while  some 
people  talked  romantically  about  the 
capsules  lasting  a  thousand  years,  it 
might  be  more  practical  to  think  about 
the  treasures  remaining  undisturbed 
for  50  years  or  so,  the  outer  limit  of  the 
building’s  life  expectancy. 

The  capsules  are  shallow,  rec¬ 
tangular  stainless  steel  boxes  sealed 
with  silicon  caulk  to  keep  out  water  or 
noxious  fumes.  One  box  reinterred 
items  from  the  original  cornerstone  of 
1926;  workmen  inadvertantly  drilled 
into  the  cornerstone  in  1967  and 
spilledthe  material  onto  the  street. 

The  second  box  contains  more 
recent  items  such  as  publications  of 
the  press  club,  photographs  of  its 
presidents,  a  videotape  history  of  the 
club,  and  a  July  22,  1985,  issue  of 
Editor  &  Publisher  that  reported  the 
merger  of  the  National  Press  Club  and 
the  Washingtorl  Press  Club  into  the 
National  Press  Club. 

Into  the  capsule  went  a  roster  of 


Cameras  record  the  event  as  National  Press  Club  president  David  Hess 
prepares  to  place  an  issue  of  Editor  &  Publisher  magazine  in  the  new  National 
Press  Building  time  capsule.  Sheldon  Wesson,  chairman  of  the  club's  archives 
committee,  watches  on  the  extreme  left. 


members  of  the  old  Washington  Press 
Club,  a  current  Congressional  Direc¬ 
tory  that  includes  the  names  of  all 
journalists  accredited  to  the  congres¬ 
sional  galleries,  Hudson’s  Directory 
that  lists  the  beats  of  Washington  re¬ 
porters,  a  videotape  history  of  the 


National  Press  Club  and  copies  of  its 
code  of  ethics. 

As  the  boxes  were  closed,  indi¬ 
vidual  members  got  to  toss  in  personal 
items,  including  a  membership  card, 
snapshots  and  a  string  of  amethyst 
beads  “for  luck.” 


Moody’s  may  lower  Times  Mirror’s  rating 


44 


EDITOR  &  PUBLISHER  for  August  3,  1985 


Fresno  Bee  defies  gag,  publishes  story 

Another  judge  lifts  the  ban,  refuses  to  hold  paper  In  contempt 


By  M.  L.  Stein 

The  Fresno  (Calif.)  Bee,  which  de¬ 
fied  a  judge’s  order  banning  publica¬ 
tion  of  a  grand  jury  investigation  sto¬ 
ry,  won  a  victory  when  another  judge 
lifted  the  ban  two  days  later. 

Legal  developments  came  rapidly 
after  Superior  Court  Judge  James  L. 
Quaschnick  issued  a  temporary  re¬ 
straining  order  July  15  prohibiting  the 
Bee  from  printing  articles  based  on  a 
district  attorney’s  report  summarizing 
a  Fresno  County  grand  jury  probe  into 
a  county  computer  contract. 

According  to  the  Bee,  the  D.A.’s 
report  of  the  grand  jury  investigation 
revealed  that  the  county’s  $1. 7-mil- 
lion  contract  with  a  Pennsylvania 
computer  firm  was  awarded  “without 
any  meaningful  negotiations  over 
price  or  conditions.’’ 

Bee  executive  editor  George 
Gruner  termed  the  judge’s  ruling  a 
“violation  of  the  Constitution  and 
Bill  of  Rights”  and  ran  the  story  in 
the  July  16  issue. 

At  the  same  time.  Bee  attorney  Val 
Saldana  pressed  for  a  reversal  of 
Quaschnick’s  order.  The  day  after  the 
grand  jury  story  was  published,  Supe¬ 
rior  Judge  Dwayne  Keyes  refused  to 
issue  a  preliminary  injunction  that 
would  have  continued  the  ban  on  pub¬ 
lication  of  the  computer  contract  sto¬ 
ry- 

“It  is  with  rare  exception  that  the 
court  has  restrained  publication,” 
Keyes  said. 

“We  are  privileged  to  be  in  a  free 
country  and  one  of  those  freedoms 
has  been  clearly  stated  and  clearly  in¬ 
terpreted.  It  may  cause  damage  and 
the  remedy  may  not  be  what  it  should 
be,  but  there  is  a  remedy  provided.” 

The  Bee’s  Gruner  said: 

“We  are  pleased  with  Judge 
Keyes’  decision  .  .  .  We  did  not 
undertake  publication  lightly  and  feel 
our  actions  served  the  public’s  right 
to  know  about  the  workings  of  gov¬ 
ernment  officials.  We  shall  continue 
to  operate  on  that  premise  in  covering 
developments  in  the  [computer  con¬ 
tract]  investigation.” 

Gruner  added  that  the  newspaper’s 
decision  to  ignore  Quaschnick’s  order 
“was  not  intended  to  convey  any  dis¬ 
respect  for  him  as  an  individual  or  for 
the  Fresno  County  Superior  Court.” 

The  publication  Restriction  had 
been  obtained  by  attorney  Sal  Scian- 
dra,  representing  John  Rust,  associate 


general  manager  of  Systems  &  Tech¬ 
nology  Corp.,  the  Pennsylvania  com¬ 
puter  firm,  and  Jerome  Behrens,  a 
lawyer  who  appeared  for  an  unidenti¬ 
fied  county  employee,  who  had  testi¬ 
fied  before  the  grand  jury  and  has 
been  fighting  to  keep  his  information 
and  name  secret. 

Behrens  told  Judge  Keyes  the 
Bee’s  violation  of  the  ban  called  for  a 
contempt  citation.  Keyes  refused  to 
issue  one. 

Sciandra  argued  that  two  substan¬ 
tial  countervailing  issues  were  at 
stake:  the  right  of  the  press  to  publish 
information  of  public  concern  and 
Rust’s  right  not  to  have  matters  di¬ 
vulged  that  he  gave  in  confidence  to  a 
secret  grand  jury  proceeding. 

High  Court  rejects 
paper’s  libel  appeal 

The  U.S.  Supreme  Court  let  stand  a 
$50,000  libel  verdict  against  the  week¬ 
ly  Alexandria  (Va.)  Port  Packet  for  a 
1980  article  that  allegedly  implied  a 
couple  had  fatally  beaten  their  nine- 
month-old  son. 

The  Packet  appealed  a  Virginia 
Supreme  Court  decision  that  said  the 
newspaper  had  displayed  simple 
negligence  in  printing  the  article  and 
must  pay  compensatory  damages. 

The  Supreme  Court  upheld  the  Vir¬ 
ginia  court’s  dismissal  of  a  $100,000 
punitive  damage  award  against  the 
Packet. 

The  son  of  E.  Gary  Lewis  and 
Carolyn  Lewis  died  June  12,  1980,  of 
head  injuries  that  subsequently  were 
ruled  accidental  by  Alexandria 
police. 

Prior  to  the  police  ruling,  the  Packet 
published  an  article  about  child  abuse 
in  which,  using  a  fictitious  name  for 
the  child,  it  portrayed  him  as  a  victim 
of  child  abuse.  The  story  also  did  not 
name  the  Lewises. 

Police  later  said  the  boy  was  fatally 
injured  when  he  fell  from  a  high  anti¬ 
que  bed  in  the  couple’s  home. 

The  Lewises  claimed  in  their  suit 
that  the  story  contained  enough  de¬ 
tails  about  the  incident  to  make  them 
identifiable  to  people  in  the  com¬ 
munity. 

John  Haynes,  majority  owner  of  the 
Packet,  said  the  $50,000  verdict 
would  not  endanger  the  paper’s  fu¬ 
ture. 


The  attorney  contended  that  the  in¬ 
tegrity  of  the  grand  jury  system  itself 
was  at  stake,  adding: 

“The  grand  jury  system  has  func¬ 
tioned  ever  since  Common  Law  under 
a  veil  of  secrecy  and  it  has  been  deter¬ 
mined  that  that  veil  of  secrecy  is  nec¬ 
essary.” 

Keyes  replied  that  he  sympathized 
with  Rust  but  was  bound  by  the  Con¬ 
stitution.  He  noted  that  only  in  rare 
instances  have  the  courts  restrained 
publication. 

“It  may  be  in  some  future  time 
when  the  grand  jury  records  will  join 
that  narrow  area,”  the  judge  com¬ 
mented. 

Libel  suit  dismissal 
upheld  on  appeal 

The  Michigan  Court  of  Appeals  up¬ 
held  a  lower  court’s  dismissal  of  a 
libel  suit  against  the  Detroit  News,  on 
grounds  the  plaintiff  failed  to  prove 
the  newspaper  acted  with  malice. 

The  appellate  court  unanimously 
concluded  that  a  Wayne  County  Cir¬ 
cuit  Court  judge  correctly  rejected  the 
suit  by  Walter  A.  Kurz  and  his  son 
who  claimed  that  a  Jan.  20, 1980  News 
story  reporting  Kurz’s  arraignment 
on  assault  charges  was  libelous. 

Kurz  alleged  the  News’  story  con¬ 
tained  false  and  defamatory  state¬ 
ments  which  the  newspaper  had  no 
right  to  print. 

The  three-judge  appeals  panel  said 
the  newspaper’s  “qualified  privilege 
of  ‘fair  comment’”  to  discuss  matters 
of  public  concern  “applies  whether  or 
not  plaintiff  is  a  public  official.” 

Maine  governor 
delays  camera  bill 

A  measure  backed  by  both  print 
and  broadcast  media  that  would  allow 
cameras  and  tape  recorders  in  Maine 
courtrooms  is  being  held  by  Gov. 
Joseph  E.  Brennan  until  the  state 
legislature  reconvenes. 

Press  secretary  David  Cheever  said 
Gov.  Brennan  is  holding  the  bill  be¬ 
cause  he  wants  “to  resolve  to  his 
personal  satisfaction  that  the  rights  of 
the  victim  and  the  rights  of  the  ac¬ 
cused  and  the  integrity  of  the  judicial 
process  will  not  be  abridged  in  any 
way.” 
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Scribe®,  the  software  distributed  by  UNILOGIC  LTD. 
for  composing  pages  on  computer,  supports  the  Apple 
LaserWriter  printer.  Unilogic  has  announced. 

The  combination  of  Scribe  and  LaserWriter  “makes  it 
easy  for  virtually  anyone  to  produce  professional-looking, 
camera-ready  documents,”  according  to  Unilogic,  based 
in  Pittsburgh,  Pa. 

♦  ♦  ♦ 

MYCRO-TEK  INC.  of  Wichita,  Kan.,  has  combined  its 
front-end  system  with  the  Titus  LaserSetter  for  process¬ 
ing-free  typesetting. 

Mycro-Tek  has  linked  the  LaserSetter  to  its  550  System 
and  1 100  Plus  for  typesetting  on  dry  paper. 

Output,  using  hyphenation  and  justification,  is  at  more 
than  300  lines  per  minute  with  10-point  type  and  leading 
and  an  11 -pica  line,  and  resolution  is  at  300x300  dots  per 
inch.  Copy  can  be  set  at  between  eight  and  16  points  with 
lines  up  to  50  picas. 

Text  running  longer  than  will  fit  on  letter-  or  legal-size 
paper  is  automatically  fed  to  subsequent  pages. 

Richard  Bailey,  Mycro-Tek  vice  president  for  market¬ 
ing,  said  the  LaserSetter  can  be  cost-effective,  especially 
for  weeklies  and  small  dailies. 

9|C  i|C  4c 

WORDWARE  has  been  formed  in  New  York  as  a  divi¬ 
sion  of  STERLING-MARC  INC.  to  provide  custom  docu¬ 
mentation  services  to  companies  needing  original  or  im¬ 
proved  user  manuals. 

According  to  Victoria  Sterling,  founder,  “There  was  a 
clear  need  for  better  user  manuals  and  training  materials  in 
the  business  computer  environment.  Highly  powerful  soft¬ 
ware  packages  were  being  developed  and  introduced 
which  only  a  few  people  could  understand  and  operate. 
Yet  today,  the  level  of  a  company’s  technology  is  a  com¬ 
petitive  tool.  Clear  documentation  is  essential.  It  supports 
the  use  of  the  software’s  full  capabilities.” 

The  company  develops  documentation  that  attempts  to 
speak  the  language  of  the  users  of  such  products  as  com¬ 
puter  software. 

AUTOMATIC  DATA  PROCESSING  INC.  in  Roseland, 
N.J.,  has  offered  an  on-line  personnel  and  payroll  system 
that  operates  on  personal  computers. 

ADP,  a  provider  of  computer  services,  said  its  Interac¬ 
tive  Personnel  and  Payroll  (IPP)  service,  available  for  the 
IBM  PC  and  XT,  allows  unlimited  on-line  personnel  in¬ 
quiry,  on-site  ad  hoc  report  printing  and  multi-terminal 
access.  Further,  more  than  35  common  personnel  reports 
are  available  through  a  standard  library. 

ADP  says  its  IPP  service  provides  automatic  processing 
and  delivery  of  payroll  anywhere  in  the  United  States. 

NATIONAL  DECISION*SYSTEMS  of  San  Diego  has 
introduced  a  personal-computer-based  system  for  acces¬ 
sing  marketing  and  demographic  information  from  optical 
laser  disks. 

The  system,  the  Infomark  Laser  PC  System",  is  “the 
first  complete,  self-contained  system  to  combine  six 
national  marketing  and  demographic  databases  with  a  per¬ 
sonal  computer  and  laser  disk  data  storage  system,” 
according  to  Thomas  Gay,  NDS  executive  vice  president. 

Infomark  “transforms  any  desk  top  into  a  complete 
turnkey  research  workstation  for  instant  demographic 
analysis,  customer  target  marketing,  new  product  plan¬ 
ning,  site  evaluation  and  selection,  sales  and  marketing 
programs,  expansion  strategies  and  more,”  Gay  said. 

The  system’s  data  bases  include  demographic  census 


m  m  a  m  a 

information  with  up  to  225  characteristics  for  any  location, 
VISION  geo-demographic  cluster  data,  shopping  center 
data  and  consumer  expenditure  data. 

Using  an  IBM  PC-XT,  color  monitor,  printer,  plotter, 
laser  disk  reader  and  a  12-inch  laser  disk  holding  up  to  a 
billion  bytes  of  information,  the  system  can  print  a  wide 
variety  of  marketing  reports  or  color  graphics  for  geo¬ 
graphical  regions  or  other  categories. 

The  entire  setup  sells  for  about  $20,000. 

4c  4«  4< 

BASF  SYSTEMS  CORP.  of  Bedford,  Mass.,  has  intro¬ 
duced  a  plate  processor,  the  WR-120  nylomat®,  designed 
to  process  120  newspaper  plates  an  hour. 

The  WR-120  is  easy  to  use,  practically  maintenance-free 
and  can  be  used  for  nyloprint  plates  backed  by  steel  and 
aluminum,  according  to  A.  Albert  Lenos,  national  market¬ 
ing  manager  for  BASF. 

A  new  washout  system  conserves  electricity  and  water 
and  swing-up  sections  make  vital  processor  components 
easily  accessible. 

4c  4c  4c 

STUDIO  SOFTWARE  CORP.  of  Irvine,  Calif.,  has  in¬ 
troduced  programs  that  permit  page  makeup  to  be  done  on 
IBM  personal  computers. 

The  programs,  called  DO-IT,  will  be  marketed  by  QMS 
of  Mobile,  Ala.,  under  the  name  DO-IT/QUIC. 

With  the  software,  according  to  James  Busby,  QMS 
president,  “Presentations,  reports  and  newsletters  you 
could  not  afford  to  typeset  before  can  now  be  quickly  and 
easily  transferred  into  high-quality  multi-column  pages 
complete  with  headlines,  captions,  and  footnotes.” 

4c  4c  4c 

COMPUGRAPHIC  CORP.  has  begun  marketing 
KnowledgeMan™  data  base  management  software  as  part 
of  its  line  of  business  programs  for  the  graphic  arts  in¬ 
dustry. 

KnowledgeMan,  designed  to  run  on  the  company’s 
Modular  Composition  System,  contains  elements  of  data 
management  to  support  mailing,  parts  lists,  catalogues  and 
directories. 

Priced  at  $600,  the  program  performs  ad  hoc  inquiries, 
spread  sheet,  statistical  analyses  and  screen  and  printed 
forms  management  and  includes  a  structured  program¬ 
ming  language. 

KnowledgeMan  is  a  product  of  MICRO  DATA  BASE 
SYSTEMS  INC. 

AGFA-GEVAERT  INC.  of  Waldwick,  N.J..  has  begun 
marketing  a  compact  vertical  camera  that  is  highly  auto¬ 
matic. 

The  camera,  the  RPS  2024  Compact,  employs  micro¬ 
processing  for  much  of  the  decision  making  on  sizing, 
focusing  and  aperture.  The  copyboard  is  lit  with  anti-flare, 
800-watt  halogen  lamps.  It  features  three  Agfa  lenses.  All 
functions  are  displayed  on  a  control  panel  and  the  machine 
is  said  to  be  self-diagnostic. 

4c  4c  4: 

Robert  G.  Savageau,  technical  director  of  FLINT  INK 
CORP.  of  Detroit,  has  been  given  this  year’s  Printing  Ink 
Pioneer  Award  by  the  National  Association  of  Printing  Ink 
Manufacturers. 

Savageau,  who  has  specialized  in  ink  curing  processes, 
joined  Flint  in  1977. 

The  award  was  established  29  years  ago  to  honor  con¬ 
tributors  to  the  ink  industry. 
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"Liboiy  of  speech 
and  of  the  press,  is  also 
not  absolute  right,  and 
the  state  may  punish 
its  abase.,  f 

(Hil  l  Il'SIK  1  III  (.Ill  s 
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LIBEL  INSURANCE 


Libel  suits  have  become  increasingly 
prevalent  in  contemporary  publishmg 
and  can  stand  in  the  way  of  the  story. 
When  a  decision  needs  to  be  made  at 
the  editor’s  desk  or  in  the  publisher’s 
office,  The  Mutual  Insurance  Com¬ 
pany  Limited,  Hamilton,  Bermuda,  is 
there  to  protect  those  decisions.  Should 
a  lawsuit  arise.  Mutual  is  substantial 
protection  against  potential  economic 
disaster  which  could  cost  a  publisher 
his  business. 

The  newspaper  industry  has 
relied  upon  the  protection  of  the 
Mutual  Insurance  Company  Limited, 
Hamilton,  Bermuda,  since  1939.  With 
defense  costs  rising  exponentially 
over  the  past  decadfe,  libel  insurance 
is  of  even  greater  value  today. 


Mutual  offers  libel  insurance  to 
qualified  newspapers  and  extends  the 
right  of  a  publisher  to  select  counsel 
and  participate  in  the  management  of 
its  own  case.  ANPA  publications  are 
offered  occurrence  policies,  not  just 
claims  made,  with  low  deductibles  to 
minimize  loss. 

A  publisher  needs  the  protection  that 
only  libel  insurance  can  provide  his 
business.  The  Mutual  Insurance  Com¬ 
pany  Limited,  Hamilton,  Bermuda,  is 
still  the  only  company  to  provide 
punitive  damage  coverage  across  the 
U.S.  and  Canada,  and  has  the  fifty- 
seven  years  of  experience  that 
publishers  trust. 


THE  MUTUAL 
INSURANCE  COMPANY 
LIMITED, 

HAMILTON,  BERMUDA 

RO.  Box  1179,  Hamilton  5,  Bermuda 
(809)292-7633 
(Send  all  mail  via  OVERSEAS 
AIRMAIL) 
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PROTECTION  FOR 
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NEWSPEOPLE  IN  THE  NEWS 


AAargaret  Klein  Brian  Bain 


Reuters  Ltd.  has  named  AAargaret  A.  Klein,  managing  editor,  to  the  newly 
created  position  of  news  development  manager  for  North  America. 

Klein  will  work  closely  with  mai^eting,  development  and  editorial  departments  on 
tailoring  news  to  meet  subscriber  needs.  She  will  report  to  John  Hull,  marketing  and 
development  manager  for  North  America. 

Klein  was  financial  services  editor  from  1 973  to  1 982.  She  joined  Reuters  from  th;} 
Associated  Press  in  1 968  and  was  named  managing  editor  for  the  United  States  and 
Canada  in  1982. 

In  other  changes,  Brian  Bain,  news  editor,  was  appointed  assistant  editor  for 
Reuters  North  America.  Bain,  who  joined  the  Reuters  Middle  East/Asia  desk  in 
London  in  1 965,  moved  in  1 973  to  the  Washington  bureau,  where  he  became  editor 
in  1979. 

Bain  will  be  succeeded  as  news  editor  by  Andrew  Nibley,  currently  news  editor  in 
Washington.  Nibley,  a  former  United  Press  International  bureau  chief  and  econom¬ 
ics  reporter,  joined  the  Reuters  financial  desk  in  1980. 

Jeffrey  Antevil,  Washington  editor  in  charge,  succeeds  Nibley  as  news  editor 
Washington  effective  Sept.  2.  He  joined  the  Washington  bureau  in  1979  from  the 
New  York  Daily  News,  where  he  had  been  State  Department  correspondent. 


Jane  Scholz,  assistant  to  the  vice 
president  for  City  Group  operations 
of  Knight-Ridder  Newspapers,  Inc., 
was  named  president  and  publisher  of 
the  Gary  (Ind.)  Post-Tribune.  She 
succeeds  John  Cornett,  who  took 
early  retirement  after  five  years  as 
publisher  of  the  newspaper  and  30 
years  with  Knight-Ridder. 

Scholz  began  her  career  as  a  repor¬ 
ter  at  the  Fort  Wayne  Journal- 
Gazette  in  1970  and  three  years  later 
joined  the  Miami  Herald  at  its  Stuart 
bureau.  She  later  covered  Palm 
Beach  County  and  business  news  for 
South  Florida.  From  1977,  she  held  a 
succession  of  editing  posts  and  in  1981 
moved  to  the  business  side  in  manage¬ 
ment  positions  in  circulation,  adver¬ 
tising  and  production.  Last  year  she 
assumed  her  most  recent  post  as 
assistant  to  W.W.  Harwell  Jr.,  vice 
president/operations . 

♦  *  * 

Dianne  Klein,  a  former  United 
Press  International  correspondent, 
has  been  assigned  to  staff  the  Houston 
Chronicle's  new  Mexico  City  bureau 
on  a  full-time  basis. 

Klein  spent  seven  years  with  UPI 
covering  San  Juan,  Washington,  New 


York,  Madrid  and  Mexico  City. 

♦  ♦  * 

Ian  Urquhart  has  been  appointed 
editorial  page  editor  of  the  Toronto 
Star. 

Urquhart,  35,  has  been  the  Star’s 
national  editor  for  four  years,  direct¬ 
ing  the  Ottawa  bureau,  the  Ontario 
legislative  bureau  and  staff  writers 
across  Canada. 

Urquhart  joined  the  Toronto  Tele¬ 
gram  in  1970  and  moved  to  the  Star 
when  the  Telegram  folded  in  1971 .  He 
quit  the  Star  in  1975  to  work  for  Mac¬ 
lean’s  magazine  and  rejoined  the  Star 
in  1981. 

♦  *  ♦ 

Joseph  H.  Adams  has  been  named 
circulation  director  of  Bristol  (Va.) 
Newspapers  Inc. 

Adams  has  become  responsible  for 
daily  circulation  operations  at  the 
Bristol  Herald-Courier  and  Virginia- 
Tennessean,  including  distribution, 
sales  and  service. 

Adams,  32,  came  to  Bristol  from 
the  Greenville  (S.C.)  News  and  Pied¬ 
mont,  where  he  worked  for  eight 
years  in  various  positions.  He  has  also 
edited  bimonthly  trade  publications 
for  Clark  Publishing  Co.  in  Green¬ 
ville. 


1(1  III  * 

C.  Peter  Jorgensen,  publisher  of 
Century  Publications  Inc.  of  Win¬ 
chester,  Mass.,  has  been  elected  to 
the  board  of  WNEV-TV,  the  CBS  net¬ 
work  affiliate  in  Boston. 

Jorgensen  is  publisher  of  three 
community  weeklies,  the  Arlington 
Advocate,  Belmont  Citizen  and  Win¬ 
chester  Star;  president  of  National 
News  Service  in  New  York,  pub¬ 
lishers  of  the  Commercial  and  Finan¬ 
cial  Chronicle  and  Bank  and  Quota¬ 
tion  Record,  respectively,  weekly 
and  monthly  compendiums  on  stock 
market  activity;  and  is  involved  in 
trade  organizations. 

Ill  III  4c 

United  Press  International  has 
named  Allan  Siegert  to  the  new 
position  of  vice  president/sales  for  the 
newspaper  division. 

Siegert  will  coordinate  sales  of  20 
regional  sales  executives,  said  John 
E.  Mantle,  executive  vice  president 
and  general  manager  of  the  newspap¬ 
er  division. 

Siegert,  who  moves  up  from  vice 
president  and  central  division  mana¬ 
ger,  has  also  served  as  a  regional  sales 
executive.  He  joined  UPI  in  Atlanta  in 
1978  as  a  news  writer  and  newscaster 
for  UPI  Newstime,  a  cable  tv  service. 
Before  that  he  worked  as  a  reporter  in 
radio  and  newspapers. 

♦  *  ♦ 

Christopher  Frye  has  been 
appointed  as  a  copy  editor  for  Agri 
News. 

Frye,  a  longtime  Minnesota  jour¬ 
nalist,  was  promoted  from  staff  writ¬ 
er.  Prior  to  joining  Agri  News  last 
year,  he  was  editorial  director  for 
Mack  Publishing  Co.  in  Plainview, 
Minn.,  where  he  supervised  editorial 
staffs  at  three  newspapers.  He  has 
also  worked  at  the  Plainview  News 
and  Rochester  Post-Bulletin. 

*  ♦  ♦ 

Ralph  Anderson,  after  a  career  in 
newspaper  production  with  the  St. 
Petersburg  Times  and  Evening  Inde¬ 
pendent,  has  joined  Americhem  Prod¬ 
ucts  Inc.  as  director  of  newspaper  ser¬ 
vices. 

Anderson  spent  33  years  at  St. 
Petersburg,  moving  from  pressroom 
superintendent  to,  in  the  last  10  years, 
plant  production  manager.  He  has 
been  active  in  trade  associations. 

*  *  ♦ 

Mary  Ellen  Haskett  has  been 
named  a  national  sales  representative 
for  the  newspaper  and  broadcast  ser¬ 
vices  of  Reuters  North  America.  She 
formerly  was  United  Press  Interna¬ 
tional’s  vice  president  for  the  North¬ 
east. 
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Fernando  Dovalina 


Richard  Stevenson 


David  Sjosten 


Fernando  Dovalina  has  been 
named  assistant  managing  editor  in 
charge  of  morning  and  Saturday  edi¬ 
tions  of  the  Houston  Chronicle. 

E)ovalina,  43,  has  been  news  editor 
since  1976.  He  came  to  the  Chronicle 
in  1%8  as  a  police  and  general  assign¬ 
ment  reporter  and  advanced  to  sever¬ 
al  editorial  jobs. 

Dovalina  has  also  worked  as  copy 
editor  for  the  Beaumont  (Tex.)  Enter¬ 
prise  and  as  a  copy  editor  and  col¬ 
umnist  for  the  Fort  Worth  Star  Tele¬ 
gram.  He  is  a  visiting  faculty  member 
at  the  University  of  Arizona,  where 
he  helps  train  minority  copy  editors. 


David  A.  Sjosten  has  been  elected 
vice  president  of  the  Worcester 
(Mass.)  Telegram  &  Gazette  Inc.  by 
the  board  of  directors. 

Sjosten,  who  has  been  general  man¬ 
ager  since  1982,  will  continue  to  direct 
advertising,  circulation,  production, 
promotion,  purchasing  and  research. 

Sjosten,  who  joined  the  newspa¬ 
pers  in  1973  as  director  of  employee 
relations,  has  also  been  assistant  to 
the  vice  president-business  adminis¬ 
tration. 

He  has  been  active  in  several  news¬ 
paper  trade  associations. 


Bill  James,  general  manager  of  the 
Cass  County  (Mo.)  Democrat- 
Missourian,  has  been  appointed  pub¬ 
lisher  and  vice  president  of  the  new 
corporate  owner. 

James,  who  has  been  with  the  paper 
for  13  years,  was  chosen  at  a  special 
meeting  of  stockholders  who  recenty 
acquired  the  company. 


Malcolm  A.  Borg,  chairman  of 
the  company  that  publishes  The  Re¬ 
cord  in  Bergen  County,  N.J.,  has 
been  awarded  an  honorary  doctor  of 
humane  letters  degree  from  Ramapo 
College  in  New  Jersey. 

The  college  cited  Borg’s  “signifi¬ 
cant”  contributions  to  civic,  profes¬ 
sional  and  charitable  causes  over  the 


course  of  his  25-year  career  in  pub¬ 
lishing. 

♦  ♦  ♦ 

Col.  Richard  E.  Stevenson  of  the 
Air  Force  has  taken  over  as  the  26th 
commander/editor  in  chief  of  the 
Pacific  Stars  and  Stripes  at  the  news¬ 
paper’s  headquarters  in  Tokyo. 

Stevenson,  42,  succeeds  Col. 
Dennis  M.  Mehigan  of  the  Army  as 
chief  of  the  daily  newspaper  for 
American  military  and  Defense  De¬ 
partment  personnel  serving  in  the  Pa¬ 
cific  area. 

Stevenson,  who  was  commissioned 
in  1964  through  the  Air  Force  Re¬ 
serve,  has  held  several  public  rela¬ 
tions  posts  with  the  Air  Force  and 
Pentagon,  including  information 
officer  for  the  Strategic  Air  Command 
Advance  Echelon  at  Tan  Son  Nhut 
Air  Base  in  Vietnam. 

*  ♦  ♦ 

Jerry  L.  Epling,  a  25-year  veteran 
of  the  Herald-Dispatch  in  Hunting- 
ton,  W.  Va.,  has  been  named  produc¬ 
tion  director. 

Epling,  46,  succeeds  Harold  Hop¬ 
kins,  who  is  retiring  after  38  years 
with  the  company. 

Epling,  who  has  been  assistant  shift 
supervisor  in  the  composing  room 
since  1977,  will  report  to  the  pub¬ 
lisher. 

♦  ♦  * 

Richard  W.  Cosgrove  has  re¬ 
signed  as  president  and  publisher  of 
the  Clearwater  (Fla.)  Sun  as  part  of  an 
agreement  made  when  the  Hearst 
Corp.  bought  the  paper  last  year. 

Cosgrove  agreed  to  stay  for  six 
months  following  the  purchase  in  De¬ 
cember  from  Jefferson  Pilot  Publica¬ 
tions.  Hearst  announced  the  resale  of 
the  38,000-circulation  paper  three 


days  after  its  purchase. 

Before  joining  the  Sun  in  1982,  Cos¬ 
grove  was  publisher  at  the  Coos  Bay 
(Ore.)  World  for  five  years. 

Harold  E.  Martin,  former  presi¬ 
dent  of  Jefferson  Pilot,  has  been  serv¬ 
ing  as  a  consultant  for  Hearst  and  will 
continue  as  such. 

*  *  * 

Jane  A.  Bennett  has  been  named 
editor  of  The  Record,  a  new  statewide 
public  notice  newspaper  for  New 
Mexico. 

Bennett,  who  has  worked  in 
teaching,  educational  finance  and 
journalism,  said  the  compendium  of 
governmental  data  will  be  directed  at 
professionals  and  managers  and  will 
be  available  in  libraries  and  schools. 

if  If  it 

Pamela  A.  Abouzeid,  28,  has  been 
appointed  lifestyle  editor  of  The  Reg¬ 
ister  in  Shrewsbury,  N.J. 

Abouzeid,  formerly  a  Register  re¬ 
porter,  returns  to  the  Register  from 
the  Oakland  (Calif.)  Tribune,  where 
she  was  San  Francisco  bureau  chief. 

Frank  G.  Bottone  was  named 
advertising  director  for  the  Register. 

Bottone,  who  was  classified  ad 
director  since  1%9,  joined  the  Regis¬ 
ter  in  1960  as  classified  account  ex¬ 
ecutive. 
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NEWSPEOPLE  IN  THE  NEWS 


James  Conley,  senior  vice  presi¬ 
dent  in  charge  of  broadcasting  for  the 
Meredith  Corp.,  has  been  elected 
director  of  Park  Communications  Inc. 

Conley,  who  joined  Meredith  in 
1968,  has  had  extensive  management 
experience  in  radio  and  television 
broadcasting,  according  to  Roy  H. 
Park,  founder  and  president  of  Park. 

Conley  has  worked  with  ABC- 
owned  television  stations  beginning 
in  1%2  and  has  been  active  in  trade 
organizations. 

Park  owns  and  operates  seven  tv 
stations,  14  radio  stations  and  75 
newspapers. 

♦  ♦  ♦ 

John  Foreman  has  been  appointed 
managing  editor  of  the  Champaign- 
Urbana  (Ill.)  News-Gazette. 

Foreman,  the  former  city  editor, 
joined  the  staff  in  1977  as  general 
assignment  reporter  and  became 
night  city  editor  in  1981  and  day  city 
editor  in  1982. 

Foreman  succeeds  Susan  Miller, 
who  recently  moved  to  Scripps  Ho¬ 
ward  Newspapers. 

^  Hi  ^ 

Larry  A.  Frankel  has  been 
named  labor  relations  director  of  the 
Washington  Post. 

Frankel  joins  the  Post  from  the 
Oakland  (Calif.)  Tribune,  where  he 
was  vice  president/opearations  and 
general  counsel  and  had  been  director 
of  industrial  relations. 

Paul  Mcknight  has  been 
appointed  general  manager  of  the 
Queen  Anne’s  Record-Observer  and 
the  Bay  Times. 

McKnight,  who  has  been  editor  of 
the  Record-Observer  since  1982,  has 
sparked  improvements  in  design, 
editorial  content  and  advertising 
marketing,  accoding  to  H.  Hurtt  De¬ 
ringer,  manager  of  the  Kent  Group, 
Chesapeake  Publishing  Corp.,  said  in 
making  the  announcement. 

McKnight,  47,  started  in  newspap¬ 
ers  with  the  Newark  (Del.)  Weekly- 
Post  in  1967  selling  advertising,  re¬ 


porting  and  eventually  becoming 
managing  editor  before  moving  to 
television  in  the  1970s  as  a  talk  show 
host  and  reporter  with  Rollins  Televi¬ 
sion.  He  returned  to  newspapers  in 
1979  with  the  Cecil  Whig  in  Elkton, 
Md. 

9|e  :|c  ^ 

Taisto  Tuupanen,  known  as  Ty, 
has  been  named  vice  president/ 
advertising  for  the  Pasadena! 
Altadena  Weekly. 

Tuupanen  since  1970  has  been  with 
the  Los  Angeles  Daily  News  in  a 
series  of  jobs,  most  recently  as  gener¬ 
al  advertising  manager. 

His  responsibiliteies  include  man¬ 
aging  all  revenues  centers,  including 
display,  classified  and  legal  ads  as 
well  as  circulation. s 

Ron  Slack  will  move  from  vice 
president/advertising  to  vice  presi¬ 
dent/special  projects. 

^  a|e 

Mary  Anne  Dolan  resigned  as  edi¬ 
tor  of  the  Los  Angeles  Herald  Ex¬ 
aminer,  effective  Aug.  1 . 

The  38-year  old  Dolan  said  she  is 
leaving  to  pursue  other  interests.  She 
will  continue  with  the  Herald  as  a  con¬ 
sultant  and  will  write  a  weekly  col¬ 
umn.  She  has  also  signed  a  contract  as 
a  commentator  with  ABC  News  and 
plans  to  write  a  book. 

J.  Roger  Grier,  vice  president 
and  group  executive  for  newspapers 
at  the  Hearst  Corp.,  parent  company 
of  the  Examiner,  praised  Dolan  for 
her  editorial  achievements,  including 
coverage  of  the  1984  Olympic  Games 
in  Los  Angeles. 

Dolan  started  with  the  Herald  seven 
years  ago  as  assistant  managing  editor 
for  features  and  entertainment.  She 
succeeded  James  Bellows  as  editor 
in  1981 .  Before  joining  the  paper  she 
was  assistant  managing  editor  of  the 
Washington  Star. 

No  replacement  for  Dolan  has  been 
named.  Herald  managing  editor  John 
Lindsay  and  executive  editor  Stan¬ 
ley  Cloud  will  run  the  paper  while 
the  company  looks  for  a  new  editor. 


Frank  McColloch,  a  former  ex¬ 
ecutive  editor  of  McClatchy  News¬ 
papers,  has  been  tapped  as  managing 
editor  of  the  San  Francisco  Ex¬ 
aminer. 

McColloch,  65,  who  recently  re¬ 
tired  from  McClatchy,  found  his  new 
post  in  newspaper  story  book  style. 

While  McColloch  was  interviewing 
David  Burgin  (who  recently  took 
over  as  Examiner  editor)  for  a  Califor¬ 
nia  Magazine  article,  Burgin  men¬ 
tioned  that  he  was  looking  for  a  man¬ 
aging  editor  and  asked  if  McColloch 
could  recommend  anyone. 

Burgin  recalled  that  while  McCol¬ 
loch  was  thinking,  he  asked  his  inter¬ 
viewer  if  he,  McColloch,  would  be 
interested. 

To  Burgin’s  delight,  McColloch  re¬ 
plied  in  the  affirmative. 

“We  are  getting  a  giant  of  journal¬ 
ism,”  Burgin  said  of  McColloch,  who 
has  also  been  a  news  executive  with 
the  Los  Angeles  Times  and  Time 
magazine,  where  was  Saigon  bureau 
chief  during  the  Vietnam  war. 

Editor  Burgin  also  announced  that 
Cyra  McFadden,  best-selling  Marin 
County  novelist,  has  been  hired  to 
write  a  thrice  weekly  column,  and 
that  he  is  negotiating  with  gonzo 
jounalist  Hunter  Thompson  to  do 
another  column  for  the  Examiner. 

Obituaries 

Mims  Thomason,  74,  former  presi¬ 
dent  and  chairman  of  the  board  of  U  n- 
ited  Press  International,  died  of 
pneumonia  (July  26)  at  Greenwich 
(Conn.)  Hospital. 

Thomason  served  as  president 
from  1962  to  1972  and  as  chairman 
until  his  retirement  in  1974. 

His  first  newspaper  job  was  at  the 
Knoxville  (Tenn.)  News-Sentinel, 
where  he  worked  while  in  college. 
After  graduation,  he  joined  the  Knox¬ 
ville  Journal,  where  he  became  city 
editor. 

Thomason  worked  for  the  Raleigh 
(N.C.)  bureau  of  United  Press  and 
briefly  for  the  Detroit  Times  and  the 
Suffolk  (Va.)  News-Herald.  He  re¬ 
turned  to  United  Press  as  a  salesman 
in  Detorit  and  became  central  division 
manager  in  Chicago  in  1943. 

When  UP  acquired  Acme  Newspic- 
tures  in  1952  and  started  United  Press 
Newspictures,  Thomason  became 
vice  president  and  general  manager  of 
the  New  York-based  operation. 

While  at  UP  Newspictures,  Tho¬ 
mason  expanded  the  operation  into  a 
worldwide  service. 

He  is  survived  by  his  wife,  two 
daughters,  one  son  and  nine  grand¬ 
children. 
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When  your  company  or  business 
depends  upon  payments^lue  in  order  to 
make  do,  then  you  are  long  overdue  for 
Pre-Authorized  Drafts  from  Deluxe. 

PA.D!s  (as  we  like  to  them)  mean 
an  end  to  monthly  billing  statements. 
Because  your  customers  simply  authorize 
monthly  payments  or  donations  in  ad¬ 
vance.  You  deposit  the  drafts  (PA.D.)  when 
the  payment  is  due  just  like  any  check. 
Your  account  is  credited  as  easy  as  that. 

No  postage.  No  “late  payment"  mailings. 
And  a  substantial  reduction  in  overall 
collection  costs. 

Just  as  important,  when  you  use 


Pre-Authorized  Drafts  hx)m  Deluxe,  you 
have  a  clearer  look  at  your  Cash  Flow 
picture.  Because  you  can  more  accurately 
predia  it  rather  than  make  an  educated 
guess.  And,  when  you  use  PA.D!s  from 
Deluxe  you  get  the  leader  in  the  business 
of  fmancial  forms  printing.  Which  means 
all  the  accuracy,  flexibility,  speed  and 
reliability  that  you  require  no  matter  what 
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the  size  of  your  company  or  organization. 

Call  for  our  free  booklet  “Finally,  A 
Solution  for  the  Fiigh  Cost  of  Collections!’ 
All  you  have  to  do  is  call  1-800-426-0539 
(in  Mich^an,  call  1-800-482-4893).  Well 
drop  it  in  the  return  mail  right  away.  Then, 
barring  rain,  sleet,  snow,  or  gloom  of 
night,  ybu  should  have  it  in  your  hands 
in  a  couple  of  days. 


St 


DELUXE 


Forms  Division 

Deluxe  Check  Printers,  Inc. 


NEWS/TECH - 


Phoenix  dailies  plan  $31 -million  plant  improvement 


A  $31-miIlion  improvement  of  its 
southeast  production  facility  in  Mesa 
is  planned  by  the  Arizona  Republic! 
Phoenix  Gazette. 

The  company’s  announcement  said 
the  money  will  be  spent  for  new 
equipment  and  building  construction 
and  expansions. 

Conrad  Kloh,  sales  and  marketing 
director,  said  the  need  to  expand 
stems  from  the  area’s  “phenomenal 
growth.’’ 

“Growth  in  the  southeast  Valley 
market  area  is  projected  to  outstrip 
our  current  ability  to  serve  this  area,’’ 
he  added. 

Kloh  said  that,  according  to  recent 
statistics,  Arizona  will  rank  first  in  the 
nation  in  percentage  population 
growth  and  fourth  in  the  total  num¬ 
bers  of  people  moving  to  the  state  for 
the  years  1982-2000. 


The  newspapers,  he  continued, 
project  that  circulation  increases  will 
be  13.5%  overall,  and  24.3%  in  the 
east  Valley  between  1985  and  1990. 

Leading  the  expansion  project  is  a 
61,476-square-foot  addition  to  the 
Mesa  printing  facility,  according  to 
Bill  Hogan,  the  newspapers’  director 
of  operations.  The  existing  65,000- 
square-foot  building  will  be  increased 
to  accommodate  the  addition  of  a 
third  Goss  offset  press,  he  noted. 

The  work  is  scheduled  for  comple¬ 
tion  by  January  1987,  Hogan  said. 
Hogan  disclosed  that  the  majority  of 
all  inserting  operations  will  be  moved 
from  Phoenix  to  Mesa.  He  said  plans 
also  include  the  acquisition  of  Ferag 
automated  inserting  equipment. 

Hogan  said  the  addition  of  the  new 
press  will  be  accomplished  by  strip¬ 
ping  one  of  the  main  presses  in  the 


Phoenix  plant  and  moving  the  two- 
story  main  press  frame  to  Mesa. 
There  it  will  be  retrofitted  with  updat¬ 
ed  Goss  offset  units  at  a  total  cost  of 
$8  million. 

A  two-story,  $1 -million  circulation 
office  center  will  be  built  near  the  pro¬ 
duction  center,  he  announced. 

Other  equipment  updates  installed 
recently  or  being  installed  currently 
include: 

•  A  $5-million  pagination  system 
developed  by  Information  Interna¬ 
tional  Inc. 

•  A  new  newsprint  storage  ware¬ 
house  in  downtown  Phoenix. 

•  An  updated  System  Integrators 
Inc.  computer  front-end  system  for 
the  newsrooms. 

•  On-line  computer  operations  for 
the  circulation  department. 


Minneapolis  Star  and  Tribune  opts  for  Goss  presses 


The  Minneapolis  Star  and  Tribune 
has  opted  for  two  Goss  Headliner 
offset  presses  for  its  new  riverfront 
production  plant. 

The  new  presses  will  allow  the  Star 
and  Tribune  “to  put  more  color  into 
the  paper  and  to  provide  the  highest 
quality  half-tone  and  color  reproduc¬ 
tion  possible,’’  according  to  Roger 
Parkinson,  publisher  and  president, 
who  said  the  decision  was  based  on 
two  years  of  study  by  a  task  force. 

The  10-unit,  750-ton  presses,  four 
stories  high  and  nearly  half  a  block 


long,  are  to  be  operable  by  April  1987, 
and  plans  call  for  four  more  presses  by 
1992. 

No  price  was  announced  for  the 
sale. 

The  presses  from  Chicago-based 
Graphic  Systems  Division  of  Rock¬ 
well  International  will  be  equipped 
with  columnar-controlled  ink  injec¬ 
tors  with  the  option  to  install  a  keyless 
anilox  inking  system. 

Downstairs,  they  will  have  running 
belt  tension  on  three-arm  reels  that 
are  designed  to  handle  50-inch  di¬ 


ameter  rolls  of  newsprint,  a  feature 
expected  to  increase  the  number  of 
copies  per  newsprint  roll  to  27,000 
from  17,000. 

A  system  is  being  developed  for 
automatically  guided  vehicles  to  auto¬ 
matically  load  reels. 

The  microprocessor-controlled  fol¬ 
der  will  have  three  levels  of  formers 
capable  of  printing  one  to  six  sections 
straight  and  up  to  12  sections  collect. 

The  presses  will  be  expandable  to 
12  units  and  at  top  speeds  of  70,000 
papers  an  hour  will  produce  96-page 
papers  straight  or  1^  pages  collect. 


NAPP  announces  winners  of  newspaper  reproduction  contest 


The  West  German  newspaper 
Allegmeine  Zeitung  has  taken  top 
honors  for  color  and  the  Dutch  paper 
Gooi  Eemlander  has  won  for  black 
and  white  in  NAPP  Systems  (USA) 
Inc.’s  “Best  in  the  World’’  newspa¬ 
per  reproduction  contest. 

The  competition  attracted  170  en¬ 
tries  from  NAPP  customers  around 
the  world  in  four  geographical  and 
two  circulation  categories. 

In  the  United  States  and  Canada, 
winners  in  the  category  for  large 
newspapers,  those  with  circulations 
exceeding  100,000,  were  the  Seattle 
(Wash.)  Times  for  color  and  the  Akron 
(Ohio)  Beacon  Journal  for  black  and 


white.  For  smaller  papers,  those  with 
circulations  less  than  100,000,  the 
Santa  Rosa  (Calif.)  Press  Democrat 
won  for  color,  and  the  Schenectady 
(N.Y.)  Gazette  took  black  and  white. 

In  Europe,  for  large  newspapers. 
Die  Landpost  in  Hagen,  West  Ger¬ 
many,  earned  both  color  and  black- 
and-white  awards.  For  small  papers, 
Wiener  Kirchen  Zeitung  in  Vienna, 
Austria,  won  for  color,  and  Reckling- 
hauser  Zeitung  in  Recklinghausen, 
West  Germany,  topped  for  black  and 
white. 

In  Japan,  for  large  papers,  Asahi 
Shimbun  (Setagaya)  of  Tokyo  won  for 
color,  and  Gifu  Nichi  Nichi  Shimbun 


in  Gifu  won  for  black  and  white.  For 
small  papers,  Chiba  Nippo  in  Chiba 
took  top  honors  for  black  and  white. 

In  the  international  black-and- 
white  category,  the  Waikato  Times  in 
Hamilton,  New  Zealand,  won  for 
small  papers,  and  the  Sunday  Times  in 
Perth,  Australia,  won  for  large  pa¬ 
pers.  For  international  color,  the  win¬ 
ner  was  The  Advertiser  in  Adelaide, 
Australia. 

First-place  winners  in  each  division 
earned  $500  prizes  and  the  best  of  the 
best  winners  took  an  extra  $1,0(X). 

A  three-judge  panel  narrowed  en¬ 
tries  to  five  finalists  in  each  division 
before  employees  from  NAPP  news¬ 
papers  voted  for  winners. 
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Payment  must  accompany  Market  Guide  and  Year  Book  orders. 

New  York  State  residents  add  applicable  sales  tax. 
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with  your  payment. 


Technical  Briefs 


U.S.  Printing  Ink 
acquires  Leber  Ink 

United  States  Printing  Ink  of  East 
Rutherford,  N.J.,  has  taken  over  the 
Leber  Ink  Co.  Inc.,  a  52-year-old 
Seattle-based  ink  maker  with  four 
West  Coast  plants. 

Leber  will  be  operated  as  a  division 
of  U.S.  Printing  Ink  and  will  retain 
current  managers  Bruce  Leber,  chair¬ 
man,  and  Lewis  Leber,  president. 

Leber  makes  a  variety  of  inks  with 
concentration  on  applications  in  web 
offset,  newspapers,  business  forms 
and  flexographic  package  printing. 

The  terms  of  the  deal  were  not 
announced. 

“Acquisition  of  Leber  Ink  con¬ 
tinues  our  growth  on  the  western  sea¬ 
board,”  Ronald  C.  Baker,  president 
of  U.S.  Printing  Ink,  said  in  a  pre¬ 
pared  statement.  “In  addition  to  its 
headquarters  in  Seattle,  Leber  also 
brings  us  maufacturing  facilities  in 
Portland,  Oregon  (and)  San  Francisco 
and  Los  Angeles,  California.” 

Baker  said  U.S.  Printing  Ink  would 
add  “substantial”  production  capac¬ 
ity  for  Leber  operations. 

U.S.  Printing  Ink  makes  most  kinds 


of  ink  and  specializes  in  publication 
inks  for  newspapers,  commercial 
printing  and  packaging.  It  is  a  subsidi¬ 
ary  of  Millmaster  Onyx  Group  Inc. 

Sun  Chemical 
acquires  finishing 
equipment  firm 

Sun  Chemical  Corp.,  a  major  ink 
maker,  has  purchased  Special  Pro¬ 
ducts  Engineering  Corp.,  a  manufac¬ 
turer  of  in-line  finishing  equipment  for 
web  presses  based  in  Needham, 
Mass. 

Sun  bought,  for  an  undisclosed 
amount  of  cash,  all  the  company's 
stock  and  will  operate  it  under  present 
management  as  a  unit  of  Sun's  graphic 
equipment  group. 

Sun,  based  in  New  York,  said  that 
Robert  Fokos,  the  founder  of  Special 
Products,  had  agreed  to  work  with  the 
company,  and  WebTech  Inc.  of 
Effingham,  Ill.,  would  continue  as  the 
company's  marketing  agent  for  North 
America. 

Special  Products  had  been  under¬ 
going  reorganization  and  the  sale  was 


approved  by  a  court. 

Special  Products  makes  a  variety  of 
post-press  systems  for  such  functions 
as  folding,  perforating,  gluing,  cutting 
and  applying  special  finishes  to 
printed  materials. 

Chronicle  Videotex 
names  presidents 

Abbott  H.  Ezrilov  has  been  named 
president  of  Chronicle  Videotex  Inc., 
the  San  Francisco  area  public  access 
videotex  firm. 

Ezrilov,  43,  joined  the  two-year  old 
company  in  February  as  vice  pesident 
for  marketing  and  sales. 

Peter  E.  Thieriot,  president  of 
Chronicle  Videotex  and  Chronicle  In¬ 
formation  Services,  also  appointed 
Thomas  J.  Morgan,  30,  as  executive 
vice  president,  operations  and  de¬ 
velopment. 

Chronicle  Videotex  operates  Bay 
Area  Teleguide  and  San  Diego  Tele¬ 
guide,  services  providing  information 
on  video  terminals,  which  are  accessi¬ 
ble  by  the  public,  on  such  subjects  as 
shopping,  restaurants,  transporta¬ 
tion,  and  entertainment. 
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only  from  MPS. 


EDITOR  &  PUBLISHER  for  August  3,  1985 


The  "2  on  1"  desk  with  MPS's  exclusive 
swivel  wing  makes  a  perfect  arrangement  for  VDT 
sharing  and  space  saving.  And  because  of  its  unique 
construction,  the  "2  on  I"  can  be  easily  separated 
at  any  time,  another  wing  added,  making  two  com¬ 
plete  free-standing  desks.  No  tools  are  required  for 
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Photographer,  newspaper  awarded  $295,000  in  damages 


A  federal  judge  in  Los  Angeles 
ruled  that  agents  of  the  Immigration 
and  Naturalization  Service  violated  a 
news  photographer’s  First  Amend¬ 
ment  rights  when  they  interfered  with 
him  while  on  assignment  and  the  court 
awarded  him  and  his  newspaper 
$295,000  in  damages. 

Octavio  Gomez,  who  is  a  resident 
alien  from  Mexico,  charged  that  INS 
agents  on  two  occasions  pulled  him 
aside  and  demanded  his  immigration 
papers  while  he  was  taking  photo¬ 
graphs  of  other  agents’  activities  for 
his  newspaper.  La  Opinion. 

Gomez  and  La  Opinion  filed  a  com¬ 
plaint  with  the  United  States  Attor¬ 
ney’s  office,  who  promised  an  inves¬ 
tigation.  The  newspaper  later  pub¬ 
lished  a  front-page  story  on  the  inves¬ 
tigation. 


The  International  Newspaper 
Advertising  and  Marketing  Execu¬ 
tives  membership  approved  a  dues  in¬ 
crease  at  its  135th  convention  in  Mil¬ 
waukee  this  week. 

Effective  January  1986,  the  dues 
schedule  will  change  to:  Newspapers 
with  circulations  less  than  10,000, 
$70;  10,000  to  20,000,  $130;  20,000  to 
30,000,  $170;  30,000  to  40,000,  $240; 
40,000  to  50,000,  $270;  50,000  to 
100,000,  $330;  100,000  to  200,000, 
$415;  200,000  to  300,000,  $695; 
300,000  to  400,000,  $775;  400,000  to 
500,000,  $845;  and  over  500,000, 
$910. 


“The  right  of  a  newspaper  and  a 
newspaperman  were  interfered  with 
in  a  very  serious  way,  and  it  was  done 
intentionally,’’  stated  Federal  Dis¬ 
trict  Judge  Mariana  Pfaelzer.  “There 
was  a  clear  attempt  to  keep  the  news¬ 
paper  from  taking  pictures.’’ 

The  incidents  relating  to  the  case 
involved  a  1981  demonstration  by 
churchwomen  who  had  ringed  a  van 
leaving  INS  headquarters  to  protest 
the  federal  policies  involving  Salva¬ 
doran  refugees  and  a  sweep  by  INS 
agents  the  same  week  of  the  area 
around  La  Opinion’s  offices. 

Gomez  said  that  during  the  church- 
women’s  demonstration,  an  INS 
agent  put  a  hand  over  his  camera  and 
he  was  led  away  from  the  demonstra¬ 
tion.  The  agents  demanded  to  see 
Gomez’s  green  card,  which  shows 


Representatives  and  supplements 
with  circulation  of  100,000  to  500,000, 
$230;  500,000  to  one  million,  $265; 
one  million  to  two  million,  $355;  two 
million  to  three  million,  $440;  three 
million  to  four  million,  $705;  four  mil¬ 
lion  to  five  million,  $845;  and  more 
than  five  million,  $910. 

For  both  newspapers  and  repre¬ 
sentatives,  additional  (more  than 
three)  associates,  $70. 

Auxiliary  memberships’  dues  will 
increase  to  $115  for  affiliated  asso¬ 
ciations;  $285  for  trade  publications; 
$460  for  auxiliary  firms;  $25  for  edu¬ 
cators;  and  $70  for  associate  mem¬ 
bership  for  auxiliary  members. 


proof  of  resident  alien  status,  and  said 
they  were  putting  him  on  “limited  sta¬ 
tus.’’  The  trial  revealed  there  is  no 
such  INS  designation  as  “limited 
status.’’ 

In  the  second  incident,  Gomez  was 
taking  pictures  of  agents  arresting  a 
man  who  had  fled  the  sweep  on  a  bicy¬ 
cle.  He  said  agents,  recognizing  him 
from  the  demonstration,  took  away 
his  camera  and  threatened  to  “break 
your  camera  and  break  your  face’’  if 
he  continued  to  take  photographs. 

Judge  Pfaelezer  ordered  that  two 
INS  agents  must  pay  punitive  dam¬ 
ages  of  $15,000  and  $5,000  and 
ordered  the  federal  government  to 
pay  $100,0(X)  in  damages  to  La  Opin¬ 
ion  and  $175,000  to  Gomez. 

Stephen  O’Neil,  an  assistant  U.S. 
attorney,  said  INS  agents  are  entitled 
to  ask  a  resident  alien  for  his  immigra¬ 
tion  papers  and  were  doing  their  jobs 
when  they  stopped  Gomez. 

Legionnaires’ 
disease  outbreak 
at  the  N.Y.  Times 

The  New  York  Times  announced  on 
July  29  that  29  employees  suffered 
from  an  outbreak  of  respiratory  ill¬ 
ness,  including  six  employees  who 
are  believed  to  have  had  Legion¬ 
naires’  disease. 

The  Times  said  the  diseases  oc¬ 
curred  in  mid-June  at  its  mid- 
Manhattan  headquarters  and  that  the 
outbreak  “appears  to  be  over.’’ 

All  of  the  29  employees  have  re¬ 
covered,  the  Times  said.  Legion¬ 
naires’  disease,  once  identified,  re¬ 
sponds  to  antibiotics. 

There  have  been  no  pneumonia¬ 
like  cases  reported  to  the  Times 
medical  staff  since  July  8.  The  incuba¬ 
tion  period  for  Legionnaires’  disease 
is  two  to  eight  days. 

The  Times  reported  the  29  cases  to 
New  York  City  and  federal  health 
officials.  Blood  tests  of  14  of  the 
stricken  individuals  revealed  that  six 
showed  the  presence  of  antibodies 
which  would  indicate  they  had 
Legionnaire’s  disease. 

Legionnaires’  disease  is  named  for 
an  outbreak  in  July  1976  at  Phi¬ 
ladelphia’s  Bellevue  Stratford  Hotel 
that  afflicted  182  people,  killing  29. 

The  bacteria  which  causes  the  dis¬ 
ease  breeds  in  standing  water  and  can 
spread  through  droplets  that  become 
airborne  through  air-conditioning  and 
ventilating  units. 

Even  before  the  outbreak  was  iden¬ 
tified,  the  Times  changed  the  filters  in 
its  air  conditioning  units. 
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have  In  common? 
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Ad  executives’  group  hikes  its  dues 


I 


Photographer  helps  rescue  family  —  then  snaps  his  pictures 


A  Santa  Fe  New  Mexican  photog¬ 
rapher  helped  rescue  (July  21)  a  fami¬ 
ly  from  a  burning  semitrailer.  Only 
^ter  they  were  safe  did  photographer 
Mike  Heller  snap  a  dramatic  picture. 

Heller  said  his  actions  were  more 
typical  than  the  stereotype  of  a  news 
photographer  ignoring  the  plight  of 
victims  just  to  get  a  good  shot. 

“I  think  that’s  a  stigma  we’re  kind 
of  stuck  with,”  Heller  said  in  a  tele¬ 
phone  interview.  “I  didn’t  save  those 
guys  single-handedly  by  any  means, 
but  it  shows  that  people  come 
together  in  times  of  trouble  like  that.” 

Heller  said  he  was  returning  from 
an  assignment  when  he  came  upon  the 
aftermath  of  a  collision  between  the 
semitrailer  and  a  pickup  truck  on  In¬ 
terstate  40  near  Grants,  N.M. 

“I  saw  a  clearing  cloud  of  dust.  It 

Woonsocket  Call 
adds  Sunday  paper 

The  Woonsocket  (R.I.)  Call 
announced  it  will  begin  publishing  a 
Sunday  edition  on  September  15. 

The  Call  said  the  decision  came  in 
response  to  economic  and  lifestyle 
improvements  in  its  market. 

Four  major  sections  are  planned  for 
the  Sunday  Call:  News,  Sports,  Life¬ 
style  and  Business.  The  edition  will 
also  have  full-color  comics,  a  new 
national  Sunday  magazine  and  the 
Call’s  own  TV  Crier. 

The  Sunday  paper  will  also  feature 
a  redesigned  masthead,  section  head¬ 
ers  in  color  and  new  typefaces.  The 
newspaper  intends  to  place  more 
emphasis  on  photographs  and  mod¬ 
ernized  graphics. 

N.Y.  Times  names 
prepress  director 

Melanie  J.  Rosen  has  been  pro¬ 
moted  from  administration  manager 
of  the  operations  department  to  pre¬ 
press  director,  the  New  York  Times 
has  announced. 

Rosen’s  responsibilities,  according 
toJ.A.  Riggs  Jr.,  senior  vice  president 
for  operations,  will  include  all  pro¬ 
duction  operations  as  far  as  plate¬ 
making,  including  composing  room, 
photoengraving,  electronic  page 
makeup  and  satellite  transmissions. 

Rosen,  who  joined  Times  opera¬ 
tions  in  1980  in  corporate  planning, 
succeeds  Rick  Lutz,  who  resigned  to 
take  up  real  estate  development. 
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must  have  happened  just  seconds  be¬ 
fore,”  he  said. 


The  rescue  came  just  a 
day  after  Heller  had 
received  an  angry  letter 
from  a  father  whose 
daughter  had  been  in  a 
wreck  he  photographed. 
The  abusive  letter 
referred  to  the 
photographer  as 
“bloodthirsty.” 


Heller  said  he  saw  through  a  six- 
inch  opening  ”a  kid’s  face  illuminated 
from  the  glow  of  the  flames.”  He  un¬ 
latched  the  door,  but  couldn’t  pull  it 
back. 

“Eventually,  another  semi  driver 
came  along  and  he  and  I,  in  an  adrena¬ 
lin  rush,  bent  it  in  half  and  bent  it 
back,”  Heller  said. 

Other  truck  drivers  came  along 


with  fire  extinguishers,  slowing  the 
flames  while  Heller  and  the  first 
trucker  pulled  out  the  youngest  of  the 
four  family  members  trapped  in  the 
cab. 

“He  was  yelling,  ‘Save  my  brother, 
save  my  father!’  I  grabbed  my 
camera,  which  my  girlfriend  had 
brought  to  me,  and  shot  off  a  couple  of 
frames  of  the  kid  screaming,”  Heller 
said.  At  the  time  the  photograph  was 
taken,  the  boy’s  father  and  his  two 
brothers  were  being  lifted  from  the 
cab. 

Heller  also  used  bandages  from  a 
small  medical  kit  he  carries  to  treat 
some  wounds. 

“I  encourage  all  my  staff  to  carry  a 
medical  kit,”  Heller  said. 

The  rescue  came  just  a  day  after 
Heller  had  received  an  angry  letter 
from  a  father  whose  daughter  had 
been  in  a  wreck  he  photographed.  The 
abusive  letter  referred  to  the  photog¬ 
rapher  as  “bloodthirsty.” 

“We’re  a  long  way  between  hospit¬ 
als  out  here.  And  what  the  guy  doesn’t 
know  was  that  if  I  was  the  first  one  on 
the  scene,  I  may  have  been  able  to 
help  his  daughter,”  Heller  said. 
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CALIF. 

Bulletin-e 

ROPLocol . 

.  51.719 

51.154 

Preprint  Local . 

.  26,636 

23,018 

ROP  Notionol . . 

.  14,766 

15,838 

Preprint  Notional . 

9,400 

6,352 

Classified . 

.  10.193 

9.389 

GRAND  TOTAL . 

.  112.714 

106,161 

BANGOR,  Ml. 

Doily  News-m 

ROP  Locol .  20,346  3,495 

Preprint  Locol .  17,727  14,515 

ROP  Notional .  2,309 

Preprint  Notional .  1 .782 

Clossified .  15.743  _ 

Total .  57,907  18,010 


Doily  News-S 

ROP  Local . 

Preprint  Local . 

ROP  Nottonol . 

Preprint  Notionol... 

Clossified  . 

Total.. 

GRAND  TOTAL .. 


News-S 

ROP  Locol . 

Preprint  Local 

ROP  Notionol . 

Preprint  National... 
Clossified  . 

Totol . 

GRAND  TOTAL .. 


HeroW-e* 

ROP  Local  .. 
Preprint  Local.. 
ROP  Notional  ... 


1985 

1984 

1985 

1984 

JLl  RUN 

PART  RUN 

Full  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

RUPPALO,  N.V. 

ROP  Notionol . 

.  20,551 

180 

21,025 

71 

Preprint  Notional . 

9,227 

7,984 

38,523 

44,220 

Clossified . 

.  175.109 

14.673 

171.648 

_ 12i22 

13,728 

17,226 

13,200 

18,546 

GRAND  TOTAL.... 

.  465,419 

93.362 

443,538 

80,529 

7,519 

8,978 

1,452 

562 

1,574 

PO«T  WMTH,  TlX 

-32.522 

_ 2SiQ2 

Stor-Telegrom-m 

97,462 

18,678 

105,169 

20,120 

ROP  local . 

85,567 

32.033 

83,650 

24,203 

Preprint  Locol . 

23,276 

18,312 

18,065 

17,615 

ROP  Notional 

8,030 

10,220 

29,874 

23,071 

Preprint  Notional . 

2,600 

1,806 

15,180 

29,370 

6,204 

22,374 

Classified 

185.352 

186.259 

4.019 

4,323 

Totol . 

304,825 

50,345 

300,000 

41,818 

5,148 

1,254 

2,508 

’3.001 

_ 2ja5 

Stor-Telegrom-e 

67.222 

29.370 

_ 6^ 

_ iim 

ROP  local . 

.  61,289 

32,033 

62,737 

24,203 

164,684 

48,048 

149,827 

45,002 

Preprint  Local . 

23,276 

18,312 

18,065 

17,615 

ROP  Notional . 

7,679 

9,978 

Preprint  Notionol . 

2,600 

1,806 

Clo»ified 

132.123 

135.419 

CALGARY,  ALTA. 

Total . 

226,967 

50,345 

228,005 

41,818 

1.847,776 

1,907,167 

Stor-Telegrom-S 

705,354 

714,116 

ROPLocol . 

.  48,005 

52,981 

37,064 

21,903 

1.152.583 

1.260.881 

Preprint  Local . 

36,592 

4,414 

21,161 

8,904 

3,705,713 

3,882,164 

ROP  Notional . 

3,589 

3,496 

Preprint  Notional . 

10,530 

7,614 

Classified . 

95.202 

77.5K 

Totol . 

GRAND  TOTAL  .. 


-S7J95  146.917  3Q.807 

825,710  158,085  674.922  114,443 


ROP  Local . 

....  44,810 

36,899 

Preprint  Local 

39,735 

28,035 

ROP  Notionol . 

4,354 

4,551 

Preprint  Notionol . 

7,304 

5,820 

Clossified . 

....  32.556 

33.225 

GRAND  TOTAL . 

....  128,759 

108,530 

ORIINSBURO,  FINN. 


Herald-m 

ROP  Local . 

Preprint  Locol . 

ROP  National 

Clossified . 

GRAND  TOTAL . 


Register-mS 

ROP  Local . 

Preprint  LkoI . 

ROP  Notional . 

Preprint  Notionol.. 


10,194  10,804 

2,253  4.116  1,086  4,105 

1,249  491 

3,848  2,430  4,522  1,189 

10.591  _  11.981  _ 

28.135  8.546  —^,884  ^224 

86,042  24,556  94,765  15,666 


BIRMINGHAM,  ALA. 

Post-HeraW-m 

ROP  Locol .  28,755  33,945 

Preprint  Locol .  5,729  4,568 

ROPNotionol .  3,995  4,795 

Preprint  Notional .  1,334  1,804 

Clossified .  39.968  36.885 

Totol .  79,781  81,997 

News-e 

ROPLocol .  44,415  12,595  46,468  14,611 

Preprint  Local .  7,975  58  6,272  77 

ROPNotionol .  4.122  4,932 

Preprint  Notional .  1,334  1.804 

Clossified .  40.806  _  38.075  _ 

Totol .  98,652  12,653  97,551  14,688 

News-S 

ROPLocol .  33,580  28,067 

Preprint  Local .  18,595  12,263 

ROP  Notional .  5,493  5,964 

Preprint  Notionol .  3,027  3,188 

Clossified  31.038  23.299 

Totol.,  91.733  _  72.781  _ 

GRAND  TOTAL .  270,166  12,653  252,329  14,688 

*lndicates  newspapers  reporting  figures  in 
lines. 


Preprint  locol . 

ROP  Notionol . 

Preprint  Notionol.. 


Preprint  Local . 

RCP  Notional . 

Preprint  Notionol.. 


58,330 

20,282 

61,275 

23,126 

14,579 

33,895 

15,319 

38,644 

824 

286 

2,106 

795 

42.»4 

42.901 

116,069 

54,463 

121,601 

62,565 

OIS  MOINIS,  la. 

7,127 

50,875 

9,540 

54,844 

11,486 

12,288 

5,982 

5,040 

1,653 

2,158 

24,()?4 

24.538 

40,856 

62,361 

41,276 

67,132 

15,776 

2,196 

15,016 

3,336 

559 

15,429 

1,342 

7,123 

1,715* 

3,354* 

7,620 

7,322 

31.791 

_ 26JS4 

57.461 

17.626 

_ 5i6l£ 

_ isa52 

98.317 

79,986 

94,894 

77,591 

DITROIT 

,  MICH. 

51,519 

26,192 

44,992 

11,983 

9,814 

11,842 

8,745 

14,105 

11,437 

792 

10,383 

601 

1.456 

1,913 

60.604 

42.724 

134,830 

38,826 

108,757 

26,689 

27,445 

3,970 

28,446 

2,181 

9,419 

11,688 

9,990 

11,212 

6,695 

21 

6,724 

42 

•  1,254 

2,047 

1,569 

2,281 

02.606 

26.642 

77.349 

17.726 

_ Z0J21 

_ liZli 

212,179 

56,552 

182,128 

42,405 

Tribune-Revlew-m 

ROP  local . 

Preprint  locol . 

ROP  Notional . 

Classified. 

Total . 

Tribune-Review-S 
ROP  local 

Preprint  locol . 

ROP  Notional . 

Preprint  Notionol . 

Classified. 

Total . 

GRAND  TOTAL . 


Houston  Chronicle-o/d.S 


36.265  26,785 

34,704  780  14,465 

1,906  1,203 

4,158  129 

mu _ im 

-23.228  _ Z8Q  _ 52J41 

177,148  1,300  128,088 

HOUSTON,  TlX. 


ROP  Local . 

....  12,989 

15,004 

Preprint  Local . 

161 

1,090 

ROP  Notional . 

16,471 

22,706 

Preprint  Notional . 

8,669 

7,856 

Classified 

313.959 

837 

355.072 

GRAND  TOTAL . 

343,419 

9,667 

392,782 

8,946 

Stor-m 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notionol . 

Classified . 

Totol . 

News-e 

ROP  Local . 

Preprint  local . 

ROP  Notional . 

Preprint  Notional . 

Clossified. 

Total . 


INDIANAPOLIS,  INO. 

....  75,216  1,914  85,969  1,853 

2,229  4,679 

5,808  8,356 

618  1,068 

87.211 _ 52J14  _ 

148,935  4,761  153,441  7,600 


44,559  1,914  51,659  1,853 

2,229  4,905 

5,390  7,587 

618  1,068 

88.423 _ iZi54  _ 

116,372  4,761  116,900  7,826 


Note;  Detroit  News  period  runs  from  May  20  to  June  16,  1985 


Stor-S 

ROP  local .  35,462  38,576 

Preprint  local  2,220  9,907  2,371  10,497 

ROP  Notional  4,453  5,277 

Preprint  Notionol .  1,420  2,095 

Classified,  42.700  _  38.307  _ 

Totol .  86.219  9.907  86.626  10.497 

GRAND  TOTAL .  351,526  19,429  356,967  25,923 

KITCHINU-WATIRLOO,  ONT. 


ROP  Locol . 

....  75,237 

78,436 

DOVIR,  Dll. 

Preprint  Locol . 

....  55,407 

49,827 

State  News-m 

ROP  Notional 

8,421 

11,510 

ROP  Local . 

....  50,637 

50,060 

Preprint  Notional . 

1,946 

2,657 

ROP  Notiorwl . 

1,228 

Clossified . 

...  22.605 

_ 15.445 

GRAND  TOTAL . 

147,496 

148,643 

GRAND  TOTAL . 

....  74,470 

67,138 

IINCOLN,  NIB. 

PORT  lAUDIRDALI,  Pla. 

News  &  Sun  Sentinel-m,eS 

ROPLocol .  187,717  78,509  186,983 

Preprint  local .  72,815  55,898 


Joumal-Star-m,eS 

ROP  local .  55,396 

Preprint  Local .  47,502 
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MEET  AMERICA’S  FIRST 
ON-UNE  COMPLETE 
CO-OP  SELUNG  SYSTEM! 
FASTLIIMK~ 


You  work  in  a  fast-paced  business  where  time  is 
money  and  the  latest  information  is  critical.  Your 
sales  staff  needs  every  possible  advantage  to 
beat  the  competition,  especially  when  it  comes  to 
the  costly,  time-consuming  coop  sell.  And  you’re 
in  luck.  Because  every  possible  advantage  is  now 
yours  for  the  taking.  It’s  called  FASTLINK!  It’s 
your  ins^t  connnection  with  America’s 
coop  dollars. 

histant  Monnatlon! 

For  the  first  time  ever,  instant  information  on 
thousands  of  msyor  manufacturers  and  late 
breaking  coop  offers  are  available  on-line 
through  a  simple  computer  telephone  link.  All 
you  need  is  a  phone,  terminal  and  modem. 

Instant  access  24  hours  a  day! 

Day  or  night,  FASTLINK  is  just  a  local  phone  call 
away!  And  there  are  no  long  distance  charges. 
Your  only  expense  is  for  the  actual  time  you  use 
the  system.  You  won’t  find  any  hidden  charges 
with  FASTLINK. 

histant  return  on  Investment! 

FASTLINK  is  an  amazing  sales  tod.  It  supplies 
you  with  the  information  you  need  when  you 


need  it.  And  it  helps  you  use  the  information 
to  prepare  and  build  sales  presentations. 
FASTLINK  provides  you  with  fully  customized 
merchant  budget  planners,  plan  summaries, 
accrual  and  prior  approval  letters.  That  means 
you  can  fbrgd  about  your  co-op  papenvork 
overload. 

FASTLINK  handles  all  derical  functions  related 
to  managing  plan  files,  contacting  manufacturers 
for  plan  information  on  a  continuous  basis. 

That  means  you  save  the  time  and  expense 
of  keeping  up  with  constantly  changing 
information.  In  short,  FASTLINK  keeps  the  infor¬ 
mation  coming  in  and  keeps  the  derical  details 
at  a  minimum.  It  lets  your  sales  force  concentrate 
on  one  thing.  Selling. 

Instant  Opportunityl 

Tapping  the  co-op  market  was  never  this  fast! 

As  fast  as  you  can  dial  the  phone,  you  enjoy 
the  benfits  of  FASTLINK.  Ifs  an  opportunity  you 
won’t  want  to  miss.  So  call  or  send  in  the  coupon 
today  for  your  free  on-line  demonstration,  and 
meet  FASTLINK. 


Call  today  for  a  free  demonstration 

1-800-292-COOP! 

In  Mass,  call  collect:  617-266-0687 


I  CO-OP  RESOURCE  CENTER, 

{  c/o  Landon  Associates,  Inc.  (Dept.  #E1) 
}  38  Newbury  Street,  Boston,  MA  02116 


CO-OP  RESOURCE  CCIMTCR-^ 

a  Division  of  Media  Monitors,  Inc. 

Represented  Nationally  by  Landon  Associates,  Inc. 

Co-op  Resource  Center  is  a  Registered  Service  Mark  of  Media  Monitors,  Itk.  e  Copyright  1985.  All  rights  reserved. 


Jun*  1985/1984 
ADVIRTISINO  DATA 
SUPPLIED  8Y  PUBLISHER 
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I98S  1984 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ROP  National .  4,011  3,112 

Pioprint  Notionol .  7,634  9,262 

Clossifitd .  35.915  30.659 

GRAND  TOTAL .  150,458  135,785 


MiMPHIS,  TINN. 

Commarciol  A(ipeal-m 

ROPlocol .  55,829  43,659  57,776  45,520 

Prtprint  local .  21,465  37,861  18,876  45,812 

ROP  Notional .  6,655  2,766  7,733  2,303 

Preprint  Notionol .  1,894  901  2,148 

CloMifwl .  46.652  _ _ 2^ 

Tolol .  132,495  85,187  134,918  97,589 

Camntrciol  Appeol-S 

ROPlocol .  29,783  27,115 

Preprint  locol  28,776  13,774  20,769  5,919 

ROP  Notional  4,301  4,689 

Preprint  Notionol .  6,300  5,349 

Ctesified  31  422  _  23.662  _ 

Totol .  iro.582  13.774  81.584  5.919 

GRAND  TOTAl .  233,077  98,961  216,502  103,508 

MOPmiAL,  QUI. 

Gruttte-m* 

ROPlocol .  1,521,707  1,544,506 

Reprint  Locol .  885,226  915,832 

ROP  Notionol .  573,249  585,869 

Preprint  Notional .  56,590  103,682 

Clossified .  1.939.523  898.549 

GRAND  TOTAl .  3,976,295  4,048,438 

NOTE:  Includes  TV  Times-65,579  lines  in  1985,  41,265  lines  in  1984 
Devoir-m* 

ROPlocol .  248,703  227,280 

ROP  Notionol .  160,759  176,895 

Clossified .  17.617  17.261 

GRAND  TOTAL .  427,079  421,836 


NASHUA,  N.H. 


Teiegraph-B 

ROP  Local . 

.  45,745 

50,870 

ROP  Notionol . 

5,820 

5,846 

Classified. . 

.  37.219 

_ 

GRAND  TOTAl . 

.  88,784 

91,190 

NASHVILLE, 

HNN. 

Tennesseon-m 

ROP  Locol . 

.  55,585 

59,557 

Preprint  Local . 

.  18,005 

15,811 

ROP  Notional . 

4,847 

6,401 

Preprint  Notionol . 

1,601 

1,934 

Clossified . 

30.160 

_ 24i32 

Total . 

.  110,198 

110,142 

8anner-e 

ROP  local . 

.  54,477 

58,339 

Preprint  Locol . 

.  18,005 

15,811 

ROP  Notional . 

4,807 

6,121 

Preprint  Notional . 

1,601 

1,934 

Closified . 

.  29.572 

_ 21228 

Totol . 

.  108,462 

108,113 

Tennesseans 

ROPlocol . 

.  40,866 

28,293 

Preprini  local . 

.  35,104 

23,083 

ROP  Notionol . 

2,448 

2,251 

Preprint  Notional . 

7,895 

5,090 

Clossified . 

.  24.847 

_ 

Total . 

111.160 

7iM7 

GRAND  TOTAL.... 

.  329,820 

282,412 

NIWPORT  NEWS,  VA. 

Doily  Press-n 

ROP  Local . 

.  53,099 

51,857 

Preprini  local . 

9,984 

7,619 

6,720 

ROP  Notional . 

3,345 

3,421 

Preprint  Notionol.... 

1,828 

2,423 

47727 

44.277 

Total . 

.  115,983 

7,619 

108,698 

‘Indicates  newspapers  reporting  figures  in 
lines. 


1985  1984 

Full  RUN  PART  RUN  FULL  RUN  PART  RUN 


Times-Herold-e 

ROPlocol .  40,986  46,310 

Preprint  local .  9,984  7,409  6,720  4,817 

ROP  Notional .  2,928  3,259 

Preprint  Notional .  1,828  2,423 

Clossified .  33.133  _  36.326  _ 

Total .  88,859  7,409  95,038  4,817 

Doily  Press-S 

ROP  local .  37,259  28,901 

Preprint  Locol .  10,176  33,130  13,440  7,035 

ROP  Notional .  782  1,036 

Preprint  Notional .  7,334  5,952  247 

Clossified .  17.645  11.758  _ 

Total .  73.196  33.130  61.087  7.282 

GRAND  TOTAl .  278,038  48,158  264,823  17,273 

PIOAFOIK,  VA. 

Virginio  Pilot-m 

ROPlocol .  49,273  2,630  63,111  4,160 

Preprint  local .  6,197  284  5,781 

ROP  Notional .  7,138  12  10,086  64 

Preprint  Notional  2,510  3,157 

Clossified .  58.340  _3,5fi2  66.904  2.873 

Totol .  123,458  6,515  149,039  7,097 

Ledger-Stor.e 

ROPlocol .  46,214  X422  51,029  29,431 

Preprint  Locol .  5,517  607  5,637  212 

ROP  Notional .  7,001  190  9,238  511 

Preprint  Notiorrol .  2,440  3,157 

Clossified .  62.286  _27,322  75.523  27.467 

Total .  123,458  62,551  144,584  57,621 

Pilot-ledger-Slar-S 

ROPlocol .  37,638  25,792  27,830  16,189 

Preprint  Locol .  16,164  869  11,514  645 

ROP  Notionol .  1,920  201  2,072 

Preprint  Notional .  9,426  8,014 

Classified .  32.164  _4,942  26.911  4.607 

Total .  97,312  31,811  76,341  21,442 

Virginian-Pilot,  Ledger-Stor-sot 

ROPlocol .  11,970 

ROP  Notionol .  707 

Clossified .  20.719 

Totol .  33.396  _ 

GRAND  TOTAL .  377,624  100,877  369,964  86,160 

NORTH  BAY,  ONT. 

Nugget-m* 

ROP  Locol .  33,522  37,276 

Preprint  local .  29,019  19,019  22,657  12,549 

ROP  Notional .  7,320  6,140 

Preprint  Notional .  3,137  1,220 

Classified .  22.507  _  23.994  _ 

GRAND  TOTAL .  92,359  22,156  91,287  12,549 

OOOIN,  UTAH 

Stondord-Exorniner-e 

ROP  locol .  58,340  64,789 

Preprint  local .  67,050  62,554 

ROP  Notional .  7,001  6,595 

Preprint  Notional .  5,372  1,968 

Classified .  44  754  43.671 

GRAND  TOTAl .  182,517  179,621 


ORLANDO,  TLA. 

Sentinel -old 

ROPlocol .  109,912  110,415  110,261  78,114 

Preprint  Locol .  75,284  22,412  50,418  17,502 

ROP  Notional .  31,663  614  21,131  3,282 

Classified .  170.682  9,188  150  124  7,139 

GRAND  TOTAL .  387  541  142,629  331,934  106,037 

NOTE:  Preprint  Notional  included  in  ROP  Notional. 


MLM  SPRINOS-PALM  DESERT-INDIO,  CALIF. 


Desert  Sun-e 

ROP  locol .  57,508  60,033 

ROP  Notionol .  9,602  6,540 

Classified  31.542  31.153 

Totol  98,652  97,726 

Doily  News-e 

ROPlocol .  24,234  23,412 

ROP  Notional .  2,880  3,380 

Classified .  3.888  4.253 

Totol .  31.002  31.045 

GRAND  TOTAl .  129,654  128,771 


1985  1984 

tUlL  RUNPART  RUN  FULL  RUN  PART  RUN 


PHOENIX,  ARIZ. 

Republic-m 

ROPlocol .  137,376  4,458  140,770  3,280 

Preprint  local .  39,087  7,811  41,283  11,793 

ROP  Notional .  11,646  14,178 

Preprint  Notionol .  2,003  3,051 

Clossified .  140.772  1.189  132.634  522 

Totol .  330,884  13,458  331,916  15,610 

Goieite-e 

ROPlocol .  125,915  4,687  133,528  3,361 

Preprint  local .  39,087  7,811  41,283  11,793 

ROP  Notionol .  11,145  13,708 

Preprint  Notional .  2,003  3,051 

Clossilied .  140.876  1.276  132.182  551 

Total .  319,026  13,774  323,752  15,705 

Republic-S 

ROP  Local .  70,624  67,852 

Preprint  locol .  39,656  34,534 

ROP  Notional .  7,266  7,997 

Preprint  Notional .  7,338  6,178 

Clossified .  80.114  72.746 

Total .  204.998  189.307  _ 

GRAND  TOTAL .  854,908  27,232  844,975  31,315 

PORTLAND,  ME. 

Press  Herold-m 

ROPlocol .  29,014  28,905 

Preprint  Local .  15,135  18,853 

ROP  Notionol .  3,782  4,642 

Preprint  Notionol .  801  981 

Clossified  19.611  18.016 

Total  68,343  71,397 

Evening  Express-e 

ROPlocol .  26,519  27,068 

Preprint  locol .  14,031  18,706 

ROP  Notional  3,729  4,650 

Preprint  Notional .  801  981 

Clossified .  19.016  16.743 

Total .  64,096  68,148 

Telegrom-S 

ROPlocol .  18,055  17,569 

Preprint  Local .  21,152  20,062 

ROP  Notionol  1,351  841 

Preprint  Notional .  2,031  2,290 

Clossified .  19.012  15.592 

Totol .  61.601  56.354 

GRAND  TOTAL .  194,040  195,899 

PORTLAND,  ORE. 

Oregonion-o/d 

ROPlocol .  103,222  7,955  97,000  5,435 

Preprint  Local  71,219  55,633 

ROP  Notional  16,902  748  19,422  969 

Preprint  Notionol .  8,536  7,688 

Classified .  130.819  124.463  _ 

GRAND  TOTAl .  330,696  8,703  304,206  6,404 

PROVIDENCE,  R.I. 

Journol-m 

ROPlocol .  53,542  21,012  48,641  19,436 

Preprint  Local  12,399  12,135  11,381  6,205 

ROP  Notional  6,414  8,299 

Preprint  Notional .  2,058  1,737 

Classified .  37.247  2.Q13  33.754  258 

Totol .  111,660  35,160  103,812  26,019 

Bulletin-e 

ROPlocol .  50,825  21,012  41,946  19,456 

Preprint  Local  10,983  26,615  12,375  19,443 

ROP  Notional  6,047  7,395 

Preprint  Notionol .  2,058  1,737 

Classified...  28.175  2.013  23.192  25fi 

Totol .  98,088  49,640  86,645  39,257 

Joumol-S 

ROPlocol .  47,128  41,813 

Preprint  local .  52,072  27,511  34,441  13,269 

ROP  Notionol  5.995  6,024 

Preprint  Notionol .  8,195  4,300 

Classified...  18.999  17.206 

Total .  132.389  27.51 1  103.784  13.269 

GRAND  TOTAL .  342,137  112,311  294,241  78,545 

QUEBEC,  QUE. 

Le  Soleil-m* 

ROPlocol .  1,054,423  1,261,823 

Preprint  local .  413,800  484,720 

ROP  Notional .  492,554  561,142 

Preprint  Notional .  63,480  33,120 

Classified .  404.006  412.935 

GRAND  TOTAl .  2,428,263  2,753,740 
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1985  1984 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


RiADINO,  PtNN. 


1985  1984 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1985  1984 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ROPLocol . 

43,141 

50,937 

Preprint  Local . 

14,395 

20,427 

ROP  Notionol . 

3,199 

5,107 

Ckissifiid. . 

..  27.581 

_2ia24 

Totol . 

90,334 

102,045 

Eogle-S 

ROP  Local . 

44,821 

32,494 

Preprint  Local . 

9,730 

21,410 

12,258 

3,010 

ROP  Notionol 

2,848 

2,751 

Preprint  Notionol . 

8,910 

7,290 

Classified. . 

..  13.847 

9191 

Total . 

..  80.174 

21.410 

_ ii2S£ 

_ IQlfl 

GRAND  TOTAL . 

..  170,512 

21,410 

144,351 

3,010 

RINOp 

NEV. 

Gozette-Joumal*mS 

ROP  Locol . 

47,545 

71,832 

Preprint  Local . 

92,244 

77.996 

ROP  National . 

4,430 

3,020 

Preprint  Notional . 

9,870 

5,841 

Classified... 

93.545 

_ ZL223 

GRAND  TOTAL . 

,.  248,092 

229,782 

RICHMOND,  VA. 

Times-Dispotch-m 

ROPLocol.. 

47,484 

252 

50,920 

124 

Preprint  Locol 

14,924 

4,300 

11,019 

5,790 

ROP  Notional 

4,404 

9,308 

Preprint  Notionol . 

1,585 

1,775 

Clouified . 

31.847 

28.812 

Total . 

.  104,444 

4,552 

101.834 

5,914 

News  Leoder-e 

ROP  Local . 

38,047 

252 

42,157 

124 

Preprint  Local 

10,357 

4,488 

7,724 

4,405 

ROP  Notional 

4,983 

9,054 

Preprint  Notional . 

1,585 

1,775 

Classified... 

30.108 

26.921 

Total . 

87,100 

4,740 

87,433 

4,531 

Post  Dispotch-S 

ROP  Notionol 

ROP  Local . 

.  51,583* 

40,194* 

Preprint  Notionol 

Preprint  Local . 

40,544 

30,389 

Classified 

ROP  Notional . 

3,451* 

3,048* 

Preprint  Notionol . . 

8,441 

7,479 

Classified . 

.  42.147 

28.842 

Spokesmon-RevM 

Totol . 

....  144.388* 

109.952* 

ROP  Locol . 

GRAND  TOTAL . 

...  250,375 

27,383  221,275 

28  387  Preprim  Locol . 

NOTE:  Includes  Roto,  Comics  &  TV  Mog. 


SAN  URNAROINO,  CAIIP. 


Times-Dispotch-S 

ROPLocol .  37,989  5,177  31,887 

Preprint  Local  37,708  12,711  24,944 

ROP  Notionol  2,572  1,942 

Preprint  Notional .  4,022  4,512 

Classified...  27.881  47  19.413 

Totol .  112,172  11225  82  720 

GRAND  TOTAL .  303,718  27,227  272,187 

NOTE:  Comics  odvertising  excluded 


Press-Enterprise-mS* 


ROP  Local . 

73,905 

41,824 

Preprint  Local . 

54,740 

45,277 

ROP  Notionol . 

7,758 

9,515 

Preprint  Notionol . 

10,112 

5,455 

Clossified  &  Legal . 

...  40.440 

_ 24,22 

GRAND  TOTAL . 

...  184,955 

159,210 

SANTA  BARBARA,  CALIF. 

News  Press-e 

ROP  Locol . 

....  57,544 

3,747 

55,533 

Preprint  Local . 

14,011 

11,008 

ROP  Notionol . 

4,907 

5,459 

Preprint  Notional . 

1,934 

1,448 

....  46.392 

43712 

Total . 

....  124,810 

3,747 

117,380 

News-Press-S 

ROP  Local . 

....  24,141 

5,355 

19,581 

Preprint  Locol . 

9,107 

8,894 

ROP  Notionol . 

1,730 

2,247 

Preprint  Notionol . 

4,423 

2,234 

21.762 

17.996 

Total . 

43.343 

5.355 

_ 52,214 

GRAND  TOTAL . 

188,173 

9,122 

148,354 

SEATTLE, 

WASH. 

Times-e 

ROP  Local . 

..  74,005 

77,943 

ROP  Notionol .  2,513 

Preprint  Notionol .  1,514 

Classified .  22.340 

Total .  51  221 

GRAND  TOTAL . .  222,449 


ROP  Locol . 

80,423 

34.201 

87.035 

Preprint  Locol . 

..  M,105 

40.230 

25,110 

ROP  Notional . 

7,421 

100 

8,825 

Preprint  Notionol . 

2,700 

270 

1,943 

Clossified . 

.  51.570 

20.948 

_ 52,258 

Totol .  172,419  97,749 

5,728  Tribune-S 


2,91 7  Preprint  Locol . 

4,082  SOP  Notionol . 

231  Preprint  Notionol.. 
Clossified. 

_  Totol . 


_Z2i!2 _ ZiiQl 

144,917  39,718  172,427 


ROP  Locol . 

...  80,243 

14,412 

44,279 

Preprint  Locol . 

...  94,022 

75,582 

ROP  Notional . 

8,193 

8,738 

Preprint  Notionol . 

...  12,442 

7,194 

..  76.762 

164 

66  884 

GRAND  TOTAL . 

.  273.882 

14,776 

222,477 

Post-Intelligencer-m 

ROPLocol .  29,793  30,954 

Preprint  Locol .  14,794 

ROP  Notionol .  14,331  15,491 

Clossified.  39  897 _  40  442 

Totol .  84,021  14,794  87,109 


GRAND  TOTAL .  273,882  14,774  222,477  12,749 

NOTE:  All  figures  in  SAU  inches,  except  9-column  page  classified  inches. 


ROCHESTER,  N.Y. 


Democrot  &  Chronicle-r 


ROP  Locol . 

.  44,721 

47,045 

Preprint  Locol . 

4,477 

3,554 

5,148 

ROP  Notional . 

4,543 

4,513 

Preprint  Notional . 

1,903 

482 

40  699 

38.257 

Total . 

98,343 

3,554 

95,445 

Times-Union-e 

ROP  Local . 

.  38,188 

38,519 

Preprint  Locol . 

4,477 

5,927 

5,147 

ROP  Notional . 

4,434 

4,402 

Preprint  Notional . 

1,903 

482 

29.096 

26.109 

Total . 

80,098 

5,927 

74,859 

Democrot  &  Chronicle-S 

ROP  Local . 

....  23,720 

25,074 

Preprint  Local . 

....  15,101 

12,530 

13,013 

ROP  Notionol . 

3,219 

3,547 

Preprint  Notional . 

8,902 

8 

5,781 

23.61 1 

21.958 

Total . 

74.553 

12.530 

_ 4£2Z3 

GRAND  TOTAL . 

....  253,014 

22,011 

239,497 

ST.  LOUIS,  MO. 

Post*Dispatch-m 

ROP  Local . 

..  40,573 

24,413 

48,845 

Preprint  Locol . 

8,907 

11,871 

ROP  Notional . 

5,331 

970 

4,398 

Times/Post-Intelligencer-S 

ROP  Locol . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notional . 

Classified. 

Totol . 

GRAND  TOTAL . 


24,932  19,545 

24,401  5,049  19,844 

7,407  5,341 

8,283  4,229 

-iiiia _ 2i3Z2 

112.334  5.049  87359 

343,274  59,543  344,895 


Times-m,S 
ROP  Local 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol.. 
Classified. 

Total . 

Joumol-e 
ROP  Locol 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notional... 
Classified.. 

Totol . 

GRAND  TOTAL  .. 


SHREVEPORT,  LA. 


49,290 

31,419  18,101 


Preprint  Notionol.. 
Classified . 


49.004  _ 

103,987  27,383 


SpoLesmon-Review-m 
ROP  Locol 
Preprint  Local 

ROP  Notionol . 

Preprint  Notional . 

Clossified.. 

Total . 

Chronicle-e 

ROP  Local . 

Preprint  Local . 


148,291  18,101  155,440 


24,127  20,927 

11,880  3,475  14,580 

3,074  2,824 

1,544  514 

39.451  _  38.382 

..  82.098  3.475  77.227 

.  250,389  21,574  232,447 

SPOKANE,  WASH. 


ROP  Locol . 

.  43,249 

32,835 

1  Preprint  Locol . 

32,400 

32,940 

ROP  Notional . 

5,351 

3,978 

.  Preprint  Notionol . 

8,474 

4,533 

1  Clossified . 

.  39.249 

1^,923 

GRAND  TOTAL . 

301,342  97,749 

283,115 

-  NOTE;  Comics  odvertising  excluded. 

TOLEDO,  OHIO 

8lade-e 

,  ROPLocol . 

.  44,373 

52,787 

i  Preprint  Laol . 

7,920 

12,408 

ROP  Notionol . 

4,948 

5,247 

Preprint  Notionol . 

2,374 

2,904 

Clouified . 

.  23.499 

_ zizsa 

Total . 

85,314 

97,048 

8lode-S 

ROP  Locol . 

.  30,951 

25,014 

Preprint  Local . 

38,544 

27,852 

ROP  National 

4,849 

2,418 

Preprint  Notional . 

9,748 

7,788 

Clossified . 

15.428 

_ 122S 

Totol . 

.  99.540 

_ ziiia 

GRAND  TOTAL . 

.  184,874 

172,548 

TOPEKA,  KAN. 

Copitol-Joumol-m 

ROP  Locol . 

.  47,445 

45,414 

Preprint  Loco) . 

19,995  37,310 

12,128 

ROP  Notionol . 

3,924 

4,334 

Preprint  Notional . 

143  7,774 

Clossified . 

.  26  660 

GRAND  TOTAL . 

.  98,189  45,084 

90,155 

TOftONTO,  ONT. 

Stor-a/d,S* 

GRAND  TOTAL . 

.  5,784,595 

5,472,134 

TOBONTO,  ONT. 

Sun-m 

ROP  Local 

103.144 

107,243 

Preprint  Local . 

7,757 

8,320 

ROP  Notional . 

12,935 

13,187 

Preprint  Notionol . 

3.537 

100 

Classified 

43.702 

_ aaa 

GRAND  TOTAL . 

....  191,077 

182,492 

TORKANCE,  CALIF. 

Doiiv  Breeze-e 

ROP  Locol . 

49,570 

44,923 

Preprint  Locol . 

57,154 

53,091 

ROP  Notionol . 

7,855 

8,182 

Preprint  Notional . 

....  13,154 

9,444 

Classified . 

....  85.448 

81.553 

GRAND  TOTAL . 

233,403 

219,413 

TULSA,  OKLA. 

World-m 

ROP  Local . 

..  44,078  3,097 

71,285 

Preprint  Locol . 

4,400  1,741 

3,185 

ROP  Notional . 

4,010 

5,743 

Preprint  Notionol . 

666  116 

959 

Clouified. 

47.070 

_ SUifi 

122,224  4,974  132,338 


Tribune-e 

ROPLocol .  40,989  3,097  70,077 

Preprint  Local .  4,270  1,741  3,185 

_ (Continued  on  page  60) 
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SU9PLIED  BY  PUBLISHER 


1965  1984 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ROPNofioiiol .  3.849  5,652 

Praprint  Notional .  666  116  959 

Clossifwl .  45.923  _  50.811  _ 

Tolol .  117,697  4,974  130,684  6,515 

World-S 

ROP  Local .  31,948  27,025 

Prtprint  Locol .  12,006  7,858 

ROP  Notional  4,092  4.147 

Prtprint  Notnnol .  2,476  2,163 

ChBiiliid. .  28.392  28.319 

Totol.... .  78.916  _  69.512  _ 

GRAND  TOTAL .  318.837  9,948  332,498  13.207 

VnSTCHISTIR  tOCKlANO,  N.Y. 

Reporttr-Dispotch,*  _  _ 

Totol .  87,882  75,732 

Rcponer-Dispotch-S  _  _ 

Totol .  71.396  63.679 

GRAND  TOTAL .  159,278  139.411 


NOTi;  Includes  Pttprints 


WIST  rAUW  SIACH,  TLA. 

Post-m 


ROR  Locol . 

...  92,861 

31.608 

96.744 

22,173 

Preprint  Local . 

39,660 

32,965 

ROP  Notional . 

4,736 

10 

5,662 

40 

Preprint  Notionol . 

1,885 

1.886 

Classified . 

69.228 

_ 252 

_ ^1.955 

_ L555 

Total. 

208,370 

32,377 

201,123 

24,776 

Tim«s-« 

ROR  Local . 

....  77,886 

1,462 

81,705 

933 

Preprint  Locol . 

...  39,660 

32,425 

ROP  Nottonol . 

4,653 

5,572 

Preprint  Notional . 

1,885 

1.886 

...  46.710 

244 

44.751 

397 

Totol . 

....  170,794 

1,706 

166,339 

1,330 

Rost-5 

ROR  Locol . 

.  59,406 

13,419 

51,633 

11,773 

Preprint  Local . 

.  52,720 

40.382 

ROP  Notionol . 

3,255 

49 

3,693 

100 

Preprint  Notionol . 

6,639 

5,143 

Clossifiod. . 

■■  26.493 

43S 

20143 

597 

Totol . 

.  148,513 

13,903 

120.994 

_ !i4Z2 

GRAND  TOTAL . 

527.677 

47,986 

488,456 

38,576 

WIIKIS-IAKRI,  PINN. 


Times-Leoder-m 


ROR  Local . 

....  37,618 

37,867 

Rreprint  Local . 

17,085 

13,260 

7,395 

16,679 

ROR  Notional 

3,530 

4,743 

Preprint  Notionol . 

2.550 

1,785 

29893 

24650 

GRAND  TOTAL . 

...  90,676 

13.260 

74,655 

18,464 

WIUMINOTON,  ML. 

News- Journal 


ROR  Locol . 

.  49,511 

55,146 

Preprint  Locol . 

.  50,635 

52.260 

ROP  Notionol _ 

3,913 

5,339 

Preprint  Notionol . 

2,093 

2,949 

Cloisifiod . 

.  60.468 

_ SU45 

Totol . 

.  166,620 

167,839 

NMS-Jountol-S 

ROR  Locol . 

.  24,799 

15,797 

Preprint  Locol . 

76,440 

55,120 

ROP  Nottonol . 

2,170 

1,520 

Preprint  Notionol . 

6,932 

4.424 

Clossrfied . 

18.031 

_ ILfifiS 

Totol. 

128372 

_ SL244 

Grand  Total . 

.  294,992 

255,785 

WILMINGTON, 

N.C. 

Stor-m 

ROR  Local . 

.  33,104 

31,330 

ROP  Notionol . 

2.701 

2,531 

Ckissified . 

28.182 

_ 7&m 

Total . 

.  63,987 

62.655 

Star-News-S 

ROR  Locol . 

.  17,342 

14,208 

ROP  NotKinot . 

28 

89 

Ckissified . 

14.335 

_ !M4 

Total 

.  31.705 

_ 2iUl 

GRAND  TOTAL  .  .. 

95,692 

87,766 

1985  1984 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 


WINDSOR,  ONT. 

Store 

ROP  Locol .  81,693  78,644 

Preprint  Local  65,635  59,062 

ROP  Notional  17,174  17.800 

Preprint  Notionol .  3.790  3,639 

Ckissified .  37.060  36.395 

GRAND  TOTAL .  205,352  195,560 

WINSTON-SALIM,  N.C. 

Joumol-m 

ROP  Locol .  50,709  10,440  51,143  2,754 

Preprint  Locol  2,232  21,222  3,097  22,098 

ROP  Notionol  6,057  5,177 

Preprint  Notional .  1,760  1,874 

Ckissified .  34.741  _  27.472  _ 

Total .  95,499  31,662  88,763  14,852 

Joumol-S 

ROP  Local .  24,562  19,603 

Preprint  Local .  7,737  17,066  5,853  10,596 

ROP  Notional  1,809  1,043 

Preprint  Notional .  7,525  4,662 

Classified .  13.489  8.065  _ 

Totol .  55.122  17.066  39.226  10.596 

GRAND  TOTAL .  150,621  48,728  127,989  25,448 

NOTE:  Comics  advertising  excluded. 

WORCISTiR,  IWASS. 

Telegrom-m 

ROP  locol .  66.212  68  868 

Total .  66,212  68,868 

Gozette-e 

ROP  Local .  66.329  66.929 

Totol .  66,329  66,929 

Telegrom-S 

ROP  Local .  110.069  78.912 

Totol .  110.069  78.912 

GRAND  TOTAL .  242,610  214,709 


Kroc  buys  ads  to 
protest  arms  race 

Joan  Kroc,  owner  of  the  San  Diego 
Padres  and  head  of  McDonald’s, 
purchased  ads  condemning  the  arms 
race  in  94  newspapers. 

The  ads,  which  urged  an  end  to  nuc¬ 
lear  weapons  testing,  are  part  of  a 
peace  campaign  Kroc  is  leading. 

The  ads  contained  a  graphic  de¬ 
monstrating  the  enormous  growth  of 
nuclear  arsenals  since  the  end  of 
World  War  II  along  with  pre¬ 
addressed  coupons  to  send  to  Presi¬ 
dent  Reagan  and  Soviet  leader 
Mikhail  Gorbachev. 

Kroc  said  she  spent  $750,000  to 
purchase  the  ads  in  the  94  papers  with 
a  combined  circulation  of  25  million. 

On  Memorial  Day  Kroc  paid 
$400,000  to  place  peace  ads  in  23 
newspapers. 

More  grants  from 
Gannett  Foundation 

The  Gannett  Foundation  has 
approved  142  new  grants  totaling 
$557,790  in  35  areas  served  by  the 
Gannett  Co. 

To  date,  the  Foundation  has  autho¬ 
rized  grants  of  more  than  $7.5  million. 

In  1984,  the  Gannett  Foundation 
approved  2,014  grants  totaling  over 
$14.3  million. 


AIM  offshoot  to 
monitor  ciasses 

Accuracy  in  Academia,  a  conserva¬ 
tive  watchdog  group  started  by 
Accuracy  in  Media  founder  Reed 
Irvine,  plans  to  enlist  students  to 
monitor  political  science  classes  at 
the  University  of  Maryland  and  else¬ 
where  to  challenge  professors  who 
teach  “disinformation  and  misin¬ 
formation.’’ 

“I  have  a  growing  conviction  that 
the  problems  with  the  liberal  media 
comes  from  their  training,’’  said 
Irvine.  “Journalists  are  fed  misin¬ 
formation  while  in  college  and  con¬ 
tinue  on  a  somewhat  questionable 
court  after  they  get  out.’’ 

AIM  intends  to  enlist  student 
volunteers  who  will  note  any  factual 
inaccuracies  in  what  professors 
teach.  The  program  will  start  in 
September  with  about  $4,000  in  con¬ 
tributions. 

“We  would  not  find  it  necessary  to 
act  on  his  findings  one  way  or  the 
other,’’  said  John  B.  Slaughter,  chan¬ 
cellor  of  the  university’s  College  Park 
campus. 

Cap  Cities  asks 
for  rules  waiver 

Capital  Cities  Communications  has 
formally  asked  the  Federal  Com¬ 
munications  Commission  to  approve 
its  merger  with  ABC  and  for  a  waiver 
of  its  signal  overlap  rules  to  allow  the 
company  to  keep  its  Philadelphia  tele¬ 
vision  station. 

The  FCC  has  never  granted  such  a 
waiver  of  its  rules  prohibiting  a  com¬ 
pany  from  owning  two  stations  serv¬ 
ing  the  same  area.  The  signals  of 
ABC’s  New  York  station,  WABC-tv, 
and  Capital  Cities’  WPVI-tv  overlap 
in  central  New  Jersey. 

Capital  Cities  contends  that  the  two 
stations  operate  in  separate  markets. 

CBS  has  a  similar  overlap  of  its 
New  York  and  Philadelphia  stations, 
but  it  has  been  allowed  to  keep  the 
two  stations  because  it  owned  them 
before  the  rule  was  adopted. 

Capital  Cities  told  the  FCC  that  if 
the  waiver  is  granted,  it  will  open  tv 
studios  or  news  bureaus  in  Harris¬ 
burg,  Pa.;  Dover,  Del.;  and  Atlantic 
City,  N.J.  The  company  also  said  it 
would  expand  its  Trenton  facilities 
and  open  an  ABC  News  bureau  in 
Philadelphia. 

Delaware  is  the  only  state  without  a 
commercial  VHF  television  station, 
and  New  Jersey’s  only  tv  station  is 
licensed  in  Secaucus  in  the  northern 
part  of  the  state. 


60 


EDITOR  &  PUBLISHER  for  August  3,  1985 


Ad  Bureau  shows  professionals  how  to  advertise 

Offers  booklets  to  doctors,  dentists,  lawyers  and  accountants 
detailing  how  to  best  use  newspapers  to  reach  ciients,  patients 


The  Newspaper  Advertising 
Bureau  has  ready  for  mailing  four,  12- 
page  booklets  aimed  at  professional 
advertising  for  doctors,  dentists, 
lawyers  and  accountants. 

“All  the  major  professional  asso¬ 
ciations  —  American  Bar  Associa¬ 
tion,  American  Dental  Association, 
American  Medical  Association  and 
American  Institute  of  Certified  Public 
Accountants  —  have  passed  legisla¬ 
tion  specifically  allowing  their  mem¬ 
bers  to  advertise,”  said  NAB  presi¬ 
dent  Craig  Standen.  “And  all  offer 
advertising  guidelines  which  define 
what  kind  of  advertising  is  considered 
acceptable.” 

Standen  said  the  new  booklets  are 
designed  to  help  professionals  do 


Sears  ads 

(Continued  from  page  24) 


promotional  .  .  .  projecting  the 
personality  of  the  Store  of  the  Fu¬ 
ture  and  the  current  company 
theme,  ‘There’s  More  for  Your  Life 
at  Sears.’  ” 

Byrne  said  that  by  the  end  of  the 
year,  200  of  Sears’  largest  stores  will 
have  been  remodeled. 

Sears’  new  catalog,  he  declared,  re¬ 
flects  the  direction  of  its  advertising. 

“It  is  merchandise-driven,’’  he 
noted.  “It  shows  our  products  and 
their  in-store  environment  because  it 
is  those  things — not  merely  a  slo¬ 
gan — which  cause  people  to  buy  from 


NEW  FROM  UFS 


advertising  that  not  only  attracts  busi¬ 
ness,  but  enhances  their  reputations 
as  professionals  and  to  show  them 
“why  newspapers  are  the  best 
medium  for  their  advertising.” 

In  the  physician’s  guide,  the  book¬ 
let  advises  that,  “Advertising  gives 
you  the  opportunity,  in  an  increasing¬ 
ly  crowded  marketplace,  to  reach  pa¬ 
tients  with  your  health  care  (dental 
health,  etc.)  message.” 

Each  guide  summarizes  the  need 
for  professional  advertising  in  a  com¬ 
petitive  market,  listing  the  advertising 
guidelines  set  out  by  the  professional 
association.  It  covers  the  most  impor¬ 
tant  factors  in  creating  effective 
advertising,  including  the  information 


it  .  .  .  It  has  a  contemporary,  confi¬ 
dent,  action-oriented  flavor:  a  sense 
of  attack.  We’ve  got  a  lot  to  talk  about 
and  we’re  not  going  to  hide  it.” 

Byrne  informed  ad  managers  they 
will  see  less  black  and  white  Sears 
advertising. 

“Our  competitors  are  using  more 
and  more  color  photography,  and  we 
must  also,”  he  explained.  He  added 
that  Sears’  first  four-color  efforts 
were  mailed  to  credit  customers  and 
that  a  “dramatic  increase”  in  four- 
color  newspaper  inserts  is  on  the  way. 

Byrne  revealed  that  the  new  ad 
campaign  was  based  on  market  re¬ 
search,  including  surveying  custom¬ 
ers  as  they  were  entering  or  leaving 
Sears  stores. 


that  readers  want  most,  ad  writing  and 
designing  rules,  and,  four  sample  ads 
illustrating  sound  advertising  prac¬ 
tice.  Each  guide  concludes  with  a  sec¬ 
tion  on  media  selection. 

Meanwhile,  Chief  Justice  Warren 
Burger,  long  an  opponent  of  advertis¬ 
ing  by  lawyers,  told  the  American  Bar 
Association  commission  July  7  that 
some  of  the  ads  are  “sheer  shyster- 
ism.”  Burger  said  if  he  were  still  in 
private  practice,  he  would  “dig  ditch¬ 
es”  before  resorting  to  such  prac¬ 
tices. 

“My  advice  to  the  public  is  never, 
never,  under  any  circumstances,  en¬ 
gage  the  services  of  a  lawyer  who 
advertises,”  Burger  told  the  ABA 
commission  on  professionalism. 


Taking  into  consideration  both  the 
positive  and  negative  imput  of  the 
survey,  Byrne  said.  Sears  advertis¬ 
ing — and  its  stores — will  be  “fun  as 
well  as  serious;  fulfilling  of  desires  as 
well  as  needs;  and  warm  and  sensitive 
as  well  as  technical  and  efficient.” 

Sears  ads,  he  went  on,  will  “estab¬ 
lish  our  personality  fifty-two  weeks  a 
year.” 

Critical  to  the  success  of  the  ad 
campaign,  he  contended,  are  place, 
merchandise  and  price. 

“Each  must  be  supported  by  adver¬ 
tising,”  he  said.  “A  successful  strat¬ 
egy  will  elicit  a  customer  response 
that  says  ‘Sears  is  a  great  place  to 
shop  for  really  good  merchandise  at  a 
great  price.’  ” 


by  Scott  Stantis 

He's  no  bear  scout, 
but  he  merits  your  attention. 

For  more  information  call 
Brad  Bushell  at  1-800-221-4816 
(in  New  York  state.  212-692-3700) 
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Her  feature  provides  a  decorum  forum 

Wss  Manners’  columnist  Judith  Martin  uses  humorous  prose 
to  offer  readers  serious  advice  about  all  kinds  of  etiquette 


By  David  Astor 

Some  people  might  think  that  only 
affluent  older  women  are  concerned 
with  etiquette,  but  columnist  Judith 
Martin  could  give  you  250  pieces  of 
evidence  a  week  to  prove  otherwise. 

That  is  the  approximate  number  of 
letters  “Miss  Manners”  receives  ev¬ 
ery  seven  days  from  readers  with  eti¬ 
quette  questions.  Yes,  some  of  the 
mail  is  from  affluent  older  women ,  but 
about  half  the  letter- writers  are  male, 
many  are  middle-class,  and  a  goodly 
number  are  in  their  20s. 

Many  of  these  young  adults,  said 
Martin,  grew  up  during  a  time  when 
etiquette  was  not  considered  espe¬ 
cially  important.  Now — as  they  fall  in 
love,  enter  the  job  world,  and  face 
other  things — they  are  not  always 
sure  how  to  act. 

Whether  they  are  young  or  old, 
many  people  who  write  Miss  Manners 
say  they  are  “tired  of  rudeness”  and 
want  to  know  what  to  do  about  it.  The 
columnist  offers  readers  various  “po¬ 
lite”  ways  to  deal  with  abrasive  be¬ 
havior,  but  never  suggests  fighting 
rudeness  with  rudeness.  That,  she 
said,  often  results  in  the  originally 
rude  person  getting  even  ruder! 

Whatever  the  question.  Miss  Man¬ 
ners  often  answers  it  in  a  funny  way — 
with  the  light  touch  used  to  make  her 
etiquette  advice  more  palatable,  not 
as  a  tool  to  ridicule  etiquette. 

Much  of  Martin’s  humor  ties  in  the 
way  she  combines  a  Victorian  voice 
with  a  very  contemporary  one — 
which  sort  of  symbolizes  the  col¬ 
umnist's  belief  that  etiquette  consists 
of  basic  rules  of  human  behavior  that 
never  really  go  out  of  style;  they  just 
require  updating  as  society  evolves. 

As  the  United  Feature  Syndicate- 
distributed  Martin  noted  in  a  recent 
column:  “Miss  Manners  has  a  diffi¬ 
cult  time  believing  that  anyone  could 
be  so  naive  as  to  believe  either  that 
manners  never  change  or  that  human 
behavior  changes  so  completely  over 
time  that  the  very  premise  of  manners 
are  subject  to  revision.” 

And  when  Martin  talks  about  man¬ 
ners,  she  is  discussing  more  than 


Judith  Martin 


where  dinner  hosts  should  place  their 
silverware  on  the  table  (although  she 
covers  things  like  that,  too).  The  col¬ 
umnist  said  etiquette  touches  on 
numerous  aspects  of  life,  including 
the  two-job  home,  unmarried  cou¬ 
ples,  and  smoking  in  public — 
although  it  usually  boils  down  to  how 
people  treat  each  other.  Following  are 
examples  of  some  of  the  subjects  Miss 
Manners  has  commented  upon: 

•  “By  condemning  ‘call  waiting’  as 
inherently  rude.  Miss  Manners  man¬ 
aged  to  antagonize  everyone  who  en¬ 
thusiastically  endorses  the  new  tele¬ 
phone  technology.  It  was  hard  work 
to  insult  that  many  people  all  at  once. 

“But  now  that  she  is  rested  from 
that  endeavor.  Miss  Manners  will 
attempt  to  finish  the  job  by  alienating 
those  who  sided  with  her.  She  will  do 
this  by  endorsing  the  technology  of 
answering  machines. 

“To  offset  the  danger  of  winning 
back  the  adherence  of  the  owners  of 
such  equipment,  she  will  condemn 
them,  too,  for  misusing  their 
machines  with  their  silly  recordings.” 

•  “While  we  are  at  it,  where  is  the 
salad  knife?  Evil  people  are  forever 
putting  lettuce  wedges  and  other 
booby  traps  into  salads  and  then  de¬ 
manding  that  they  be  eaten  with  the 
unaided  fork.  Is  it  all  that  funny  to 
watch  people  squirt  salad  dressing  in 
their  eyes? 


“Another  common  but  dirty  trick  is 
to  issue  teaspoons  to  do  jobs  too  big  or 
too  small  for  them.  You  can  easily 
start  the  day  by  forcing  a  teaspoon, 
instead  of  a  small  egg  spoon,  into  a 
boiled  egg  and  watching  it  go  off  like  a 
bomb,  fallout  dribbling  down  the  side 
of  the  eggcup  .  .  .  .” 

•  “Gentle  Reader — You  have  dis¬ 
covered  both  the  advantage  and  dis¬ 
advantage  of  being  related  to  your 
boss  in  your  office.  Miss  Manners 
hopes  you  accept  the  fact  that  co¬ 
workers  will  never  overlook  your 
connection  to  management;  she 
gathers  you  wouldn’t  be  there  if  you 
didn’t  have  it. 

“Nevertheless,  she  is  sympatheti¬ 
cally  appreciative  of  your  desire  to 
keep  yourself  from  being  an 
annoyance,  either  by  inhibiting  con¬ 
versation  or  by  seeming  aloof.  The 
best  way  is  to  initiate  conversations 
about  the  work  itself,  making  it  clear 
that  you  are  uncritically  admiring  of 
their  skills,  and  eager  to  learn  some 
yourself.  Some  idiot  will  think  you  are 
after  her  job,  but  in  business,  as  your 
father  will  tell  you,  you  can’t  make 
everyone  love  you.” 

The  last  excerpt  was  in  answer  to  a 
reader  question,  while  the  other  two 
were  taken  from  essays  that  open  the 
first  of  Martin’s  three  columns  each 
week.  This  Sunday  column  ends  in  a 
question-and-answer  format,  with  the 
Tuesday  and  Thursday  “Miss  Man¬ 
ners”  installments  exclusively  Q&A. 

Martin  writes  her  three  columns  ev¬ 
ery  Friday  after  perusing  reader  let¬ 
ters  throughout  the  week.  She  works 
on  an  IBM  computer  in  a  town  house- 
based  office  a  couple  of  miles  from  her 
Washington,  D.C.,  home. 

The  46-year-old  columnist  was 
born  in  D.C.,  and  has  lived  and 
worked  there  most  of  her  life.  Martin 
joined  the  Washington  Post  on  a 
part-time  basis  in  1958,  and  then 
became  a  full-time  staffer  after 
receiving  her  B.A.  in  English  from 
Wellesley  College  the  following  year. 

Martin  worked  as  a  copy  girl,  re¬ 
porter  covering  the  White  House  and 
Embassy  Row  social  circuit,  feature 
writer  (“I  specialized  in  the  sex  life  of 
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pandas”),  and  reviewer  of  plays  rnd 
movies  before  leaving  the  paper  in 
1983. 

One  of  Martin's  more  interesting 
experiences  during  her  25-year  Post 
career  was  being  banned  from  cover¬ 
ing  Tricia  Nixon's  nuptials  after  she 
snuck  in  to  report  on  Julie  Nixon's 
wedding  reception.  Martin  explained 
that  journalists  were  originally  told 
they  could  attend  the  reception,  but 
then  were  forced  to  stay  outside  and 
rely  on  briefings — with  the  White 
House  insisting  that  they  write  their 
stories  as  if  they  were  actually  at  the 
reception.  The  columnist  said  that  if 
Julie  Nixon's  wedding  had  just  been 


made  private  in  the  first  place,  she 
would  have  been  happy  to  stay  away 
from  it. 

Martin  started  the  “Miss  Man¬ 
ners”  feature  in  the  Post  in  early  1978 
(she  had  previously  done  two  other 
columns  for  the  paper),  and  was 
signed  later  that  year  by  United  Fea¬ 
ture.  Her  subscriber  list  grew  steadi¬ 
ly,  and  then  made  a  big  jump  when 
Martin  became  the  subject  of  a  Time 
magazine  cover  story  in  the  fall  of 
1984. 

“The  success  of  the  column  was  a 
great  surprise  to  me,”  said  Martin, 
who  now  appears  in  over  200  news¬ 
papers. 


Steve  Jehorek  starts  a  syndicate 


Former  News  America  Syndicate 
president  and  chief  executive  officer 
Steven  Jehorek  has  started  a  new 
syndicate  called  Summit  Media  Ser¬ 
vices. 

He  said  Summit  is  seeking  new 
properties  for  both  domestic  and  in¬ 
ternational  syndication,  and  is  repre¬ 
senting  Singer  Communications — 
which  already  distributes  various  fea¬ 
tures — in  North  America. 


Jehorek,  who  is  president  of  Sum¬ 
mit,  has  been  in  the  syndication  busi¬ 
ness  for  over  15  years.  He  served  as 
head  of  NAS  (formerly  Field  News¬ 
paper  Syndicate)  from  June  1981  to 
December  1984  after  holding  various 
other  positions  there. 

Summit  is  based  at  3146  Redhill 
Ave.,  Suite  200,  Costa  Mesa,  Calif. 
92626. 


Two  Atheneum-published  books 
on  etiquette  have  also  done  extremely 
well.  Miss  Manners’  Guide  to  Excru¬ 
ciatingly  Correct  Behavior  (1982)  and 
Miss  Manners’  Guide  to  Rearing  Per¬ 
fect  Children  (1984)  both  hit  the  best¬ 
seller  list,  with  the  latter  volume 
slated  to  come  out  in  paperback  this 
fall. 

Also  scheduled  for  fall  release  is 
Common  Courtesy,  which  is  based  on 
a  speech  Martin  gave  at  Harvard  ab¬ 
out  etiquette  and  the  division  (or  lack 
of)  between  peoples'  personal  and 
professional  lives.  And  Martin  is 
working  on  a  novel  called  Style  and 
Substance  that  is  due  out  next  year. 
Her  first  novel,  Gilbert,  was  pub¬ 
lished  by  Atheneum  in  1982. 

Besides  writing  her  column  and 
books,  Martin  also  lectures  and 
makes  radio  and  television  appear¬ 
ances.  And  she  will  be  starring  in  a 
syndicated  Miss  Manners  tv  show  be¬ 
ginning  next  month. 

Martin  also  spends  time  reading — 
with  much  of  her  favorite  fare  from 
the  Victorian  era.  She  likes  Jane  Au¬ 
sten,  George  Eliot,  Henry  James, 
Marcel  Proust,  Anthony  Trollope, 
and  Edith  Wharton,  among  others. 

The  columnist  enjoys  perusing  old 
etiquette  books,  too.  “They're  a 
(Continued  on  page  64) 


Now  in:  The  Boston  Globe  •  Los  Angeles  Times  •Dallas  Times  Herald  •  Detroit  Free  Press 
The  Milwaukee  Journal  •  The  Memphis  Commercial  Appeal  •Minneapolis  Star  and  Tribune 
Colorado  Springs  Sun  •  The  Mobile  Press  Register  •The  Jackson  Clarion  Ledger 
Palo  Alto,  (Ca.)  Times-Tribune  •Austin  American-Statesman  •The  Lakeland  Ledger  •  Joliet  Herald  News 
Jonesboro  (Ga.)  Clayton  News/Daily  •  Central  Maine  Morning  Sentinel  •and  hundreds  ofNEA  client  newspapers 


The  '60s  never  died.  They  just  grew  up. 
ARLO  &  JAMS  By  Jimmy  Johnson 


ITXLrr  RU^CONOniONING 
RIHSE  FOR  DRV  HAIR,  LIGHT 
BULBS,  RAZOR  BUDES, 


RCAI£MBERV«CNVCWERC 
GOING  TD  MOVE  TD-iC 
COUNTRY  AND  GROW  EVERV- 
THING  WE  NEED? 


For  more  information,  call  Brad  Bushell,  Vice  President  and  Sales  Manager, 
at  1-800-221-4816  (in  New  York  state,  212-692-3700). 
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Shop  Talk 

(Continued  from  page  76) 


The  trouble  with  the  recently  re¬ 
leased,  “A  Flash  of  Green,”  is  there 
is  no  comic  relief,  none  of  the  joshing 
or  even  sick  humor  that  creeps  into  a 
real  newsroom. 

Ed  Harris  as  James  Winger  works 
in  a  two-man  newsroom  at  the  Palm 
City  (Fla.)  Record-Journal.  His  co¬ 
reporter  is  an  aging  alcoholic  who 
panics  at  such  things  as  drowned  chil¬ 
dren. 

Harris,  as  a  reporter  content  with 
surfing  through  life  at  low  tide,  has  no 
problems  with  witnessing  death  or  re¬ 
lating  to  over  ambitious  politicians.  A 
town  commissioner,  played  by 
Richard  Jordan,  believes  that  the  sce¬ 
nic  back  bay  of  the  town  will  eventual¬ 
ly  be  filled  in  by  somebody  for  real 
estate  development,  and  decides  to 
get  in  on  the  big  profits  and  to  orches¬ 
trate  the  development  himself. 

He  needs  to  run  a  few  ecologists  out 
of  town,  and  experienced  reporter 
Harris  can  get  a  little  extra  useful  in¬ 
formation  for  him,  as  Harris  goes  ab¬ 
out  his  regular  interviewing.  But  then 
things  get  mean  and  people  get  hurt, 
what  does  the  reporter  with  a  slow- 
starting  conscience  do? 

The  second  half  of  the  movie  bogs 
down  with  Harris  struggling  with  his 
conscience  at  last  as  he  tries  to  keep 
his  girl  friend  (Blair  Brown)  who’s 
heavy  into  the  environment  protec¬ 
tion  movement. 

The  ‘‘flash  of  green”  refers  to  the 
sudden  flash  of  green  that  comes  in 
nature  at  sunset — also  perhaps  refers 
to  the  flash  of  green  money  that  is 
waved  across  a  table  at  Harris  early  in 
the  movie. 

Perhaps  the  best  of  the  current  jour¬ 
nalistic  movies,  at  least  in  terms  of 
entertainment,  are  ‘‘Fletch”  and 
‘‘Perfect.”  They  are  the  most  fun, 
although  you  can’t  ignore  ‘‘Not  for 
Publication,”  which  is  strictly  a  kind 
of  Mad  Magazine  approach  to  the  tab¬ 
loids. 

‘‘Fletch”  (Chevy  Chase),  an  ace  re¬ 
porter  for  a  Los  Angeles  daily,  is  busy 
working  on  a  beach  on  a  drug  series. 
Suddenly  he  gets  the  bizarre  invita¬ 
tion  from  a  rich  entrepreneur  to  come 
to  his  home  two  days  later  and  kill  him 
for  a  tidy  sum.  Fletch  decides  to 
check  the  guy  out  —  from  his  medical 
records  (the  man  said  he  was  dying  of 
cancer)  to  real  estate  and  employment 
records. 

What  is  fun  is  to  watch  Fletch’s 
high-handed  approach  to  getting  at 
restricted  information.  He  puts  on 
disguises,  calls  himself  some  out¬ 
rageous  names  —  Harry  S.  Truman, 
Gordon  Liddy,  Igor  Stravinsky,  Don 


Corleone  etc.  —  and  people  take  him 
in. 

The  other  fun  current  journalism 
movie,  “Perfect,”  tries  to  mix  in  a 
heavy  primer  on  ethics  with  its  basic 
humorous  and  upbeat  formula. 

Travolta  as  a  Rolling  Stone  writer  is 
working  two  stories:  the  upcoming 
trial  of  a  man  accused  of  narcotics 
dealings  and  an  expose  of  health  spas 
as  the  new  single  bars.  At  issue  in  both 
efforts  is  confidentiality. 

Travolta  refuses  to  divulge  his 
tapes  in  the  trial,  and  he  tries  to  pre¬ 
serve  the  trust  promised  to  a  young 
aerobics  instructor,  Jamie  Lee  Curtis, 
with  whom  he  is  cavorting.  The  two 
stories  play  against  each  other  in 
counterpoint  —  emphasizing  the  ne¬ 
cessity  of  trust  in  all  relationships. 

Travolta  in  “Perfect”  is  not  an 
objective  reporter  —  he  even  sleeps 
with  his  source  as  Sally  Field  did  as  a 
reporter  in  “Absence  of  Malice.” 

But  the  title  of  “Perfect”  —  which 
really  refers  to  perfect  bodies  —  sug¬ 
gests  another  area  of  discussion 
which  the  movie  does  address:  A  re¬ 
porter  can  be  perfect  and  unyielding 
in  a  sense  of  holding  to  certain  abso¬ 
lutes  such  as  confidentiality  of 
sources  and  unyieldingly  perfect  in 
commitment  to  matters  of  human 


Bright  Future 

(Continued  from  page  19) 


have  “a  big  virtue  in  keeping  at  least 
a  semblance  of  (editorial)  indepen¬ 
dence  between  two  titles.” 

However,  Rosse  claimed  the 
Newspaper  Preservation  Act  has  not 
provided  quicker  relief  for  failing 
metro  newspapers,  adding,  “The  law 
winds  up  behaving  very  much  as  it 
would  without  the  act.” 

Another  speaker  at  the  three-day 
seminar,  Wellesley  College  president 
Nannerl  Keohane  warned  that  com¬ 
puters  and  a  “deliberately  know- 
nothing  populace”  may  provide  a  se¬ 
rious  future  challenge  for  journalists. 

“The  professionalism  of  the  press 
may  [well]  be  diluted  by  the  easy  ac¬ 
cess  to  communication  and  messages 
that  computer  work  stations  provide 
within  a  business  or  institution  or 
even  a  neighborhood,”  she  said. 

Besides  the  dangers  these  pose  to 
freedom,  she  continued,  “the  threats 
from  the  other  side — from  the  habits 
of  your  readers  and  the  kind  of  jour¬ 
nalism  they  are  willing  to  support — 
are  very  real  as  well.  A  deliberately 
know-nothing  populace,  content  with 
canned  versions  of  information  that 
do  not  rock  the  boat,  can  be  as  grave  a 
threat  as  an  aggrandizing  govern¬ 
ment.” 

Keohane  said  the  press’  role  is 


more  important  in  upholding  the  val¬ 
ue  of  a  free  republic  “in  an  age  when 
civics  courses  have  fallen  into  disuse 
in  many  of  our  schools.” 

“The  press  is  not  just  a  neutral 
source  of  information  but  an  impor¬ 
tant  source  of  opinion  and  a  profound 
force  for  education,”  she  remarked. 

Gainesville,  Ga. 
now  has  2  dailies 

On  July  2  the  Gainesville  (Ga.) 
Morning  Tribune  converted  from 
weekly  to  daily  publication  and  made 
Gainesville  the  only  city  in  the  state 
with  competing  daily  newspapers. 

The  Tribune  is  going  head  to  head 
with  the  evening  Gainesville  Times, 
owned  by  Gannett  Co. 

Publisher  Don  Palmer  said  the  26- 
year-old  Tribune  went  daily  because 
Hall  County’s  82,000  residents  are 
capable  of  supporting  two  news¬ 
papers. 

“Residents  are  demanding  more 
local  news  because  their  county  will 
be  the  next  boom  area  like  the  sub¬ 
urban  Atlanta  counties  of  Cobb  and 
Gwinnett,”  he  said. 

The  new  daily  is  expected  to  grow 
in  circulation  to  about  12,500,  up  from 
its  9,000  weekly  circulation. 

The  Times’  daily  circulation  is  ab¬ 
out  22,000. 


READERS 

LOVE 

25(1:  MOVIES 


:5« 


The  silver  screen  is  pure  gold  when  it 
comes  to  readership.  Our  14-karat 
movie  package  includes  David 
Elliott's  film  reviews,  video  reviews, 
celebrity  interviews,  plus  Hollywood 
gossip  and  goings-on. 

Call  toll-free  800445-4555  for  a 
sample  movie  mini  package.  Alaska, 
California,  Hawaii  and  Canada,  call 
collect  (619)  293-1818.  Get  the  pack¬ 
age  that  ties  up  readership  and 
revenues. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


AWARD-WINNING  ANIMAL  COLUMN. 
Excellent  reader  response.  Free  six  col¬ 
umns;  EARTHLINGS-  Bennett.  513 
Lake  St., Crystal  Lake,  IL  60014.  (815) 
455-4999. 


BOXING -Established  weekly  column  of 
boxing  commentary.  Well  written,  pro¬ 
vocative.  Excellent  offbeat  sports  fea¬ 
ture  about  controversial,  high  interest 
subjectoften  underestimated  by  editors. 
Will  cultivate  new  readership.  Won't  cost 
much  in  space/money  for  trial .  Samples. 
Jon  Piper,  Sports  News  Service,  44  Luf¬ 
kin  Point  Rd..  Essex,  MA  01929.  (617) 
768-7165. _ 

_ CARTOONS _ 

AWARD-WINNING  CARTOONS,  carica¬ 
tures,  news  art,  and  illustration  to  fit  the 
needs  of  YOUR  newspaer  or  publication. 
Strips,  panels  and  editorials.  Member 
NCS.  Bruce  Higdon,  Route  11,  315B, 
Murfreesboro,  TN  37130. 


EDITORIAL  CARTOONS  and  comment. 
Church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword  puz¬ 
zles,  humorous  cartoons,  other  quality 
features  for  the  weekly  editor  (offset). 
Mark  Morgan,  Inc.  PO  Box  995,  Newnan 
GA  30264;  (404)  253-5355. 

_ CONTEST _ 

CONTEST 

$500  to  first  person  that  solves  logic 
puzzle.  For  information  send  self- 
addressed  stamped  envelope  to  Scot 
Co..  Box  102EPA,  Lake  City,  PA  16423. 

ENTERTAINMENT 

CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  "Around  Entertainment”  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 

- 1 

_ EDUCATION _ 

TOO  MUCH  HOMEWORK.  Kids  can't 
read  DEAR  TEACHER  gives  parents 
advice  on  educational  problems.  Box 
395,  Carmel  IN  46032.  (317)  844- 
9601,  844-1188. 


"THESE  ARE  VERY  GOOD  COL¬ 
UMNS...”  wrote  the  vice  president  of  a 
New  York  newspaper  feature  syndicate 
about  "That's  Rich,”  a  humor  column 
feature  by  Rich  Sanderson.  And  New 
York  veeps  are  never  wrong,  or  they're 
exiled  to  Los  Angeles.  Column  is  ideal  for 
attracting  new  advertising  clients  and 
improving  circulation;  and  for  swatting 
slow  flies.  For  sample  columns,  rates, 
and  an  unautographed  photoof  that  veep 
on  the  bus  for  L.A.,  contact:  That's  Rich 
Associates.  Suite  222,  900  Mt.  Royal 
Blvd,  Pittsburgh,  PA  15223;  (412) 
486-3886. 

_ UFESTYLES _ 

"ON  MY  OWN”  -  Proven  weekly  column 
on  the  satisfactions  and  stresses  of  sing¬ 
le  parenting/single  life  today.  General  in¬ 
terest,  award  winning. 

Pat  Kite,  Box  8318,  Fremont,  CA 
94537. 


"MORE  FOR  YOUR  MONEY”— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
S  13th,  Temple  TX  76501. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  11th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

PROFESSIONAL  500  WORD  REVIEWS 
for  less  than  a  movie  ticket-as  needed  or 
by  subscription.  Perfect  for  small  pap¬ 
ers.  Samples/information:  REVIEWS  ON 
REQUEST,  PO  Box  20267,  London  Ter¬ 
race  Station,  New  York,  NY  10011. 
(212)  989-6612. 


pniinATinu  “TWENTY-FIRST  CENTURY  HOMES” 

_ ^  different  home  plan  featured  each 

TOO  MUCH  HOMEWORK.  Kids  can't  week,  decribirig  the  design,  complete 
read  DEAR  TEACHER  gives  parents  and  one  or  more 

advice  on  educational  problems.  Box  archit^tural  renderings  in  easy  to  repro- 
395,  Carmel  IN  46032.  (317)  844-  duce  lmeillustration.  All  plans  designed 
9601  844-1188  byAIAor  AIBD  designers,  and  are  avail- 

'  able  to  readers.  Columns  now  appearing 

uPAiTu  in  15  metro  daily  newspapers,  often  as 

ncMuin _  Sunday  feature,  with  growing  user  list. 

"SENIOR  CLINIC”.  An  experienced 

practicing  specialist  writes  America's  "Jnr 

only  health  column  specifically  addres-  S  ^ 

sing  the  medical  probtems  of  past  mid- 

die  life.  The  nation's  26  million  seniors! 

now  exceed  the  teen  age  population.!  'and,  OR  97232.  or  call  toll  free,  (800) 
Senior  Clinic  caters  exclusively  to  this! 

ever  increasing  segment  of  your  read-  OPAL  PST  ATP 

ership.  "Warm  witty  authoritative-  -  - 

excellent  reader  response”  (Rochester.  HOUSE  CALLS-Sun-Times,  Houston 
NY  Democrat  &  Chronicle).  Weekly  6001  Post,  The  Register,  Miami  Herald,  90 
words.  Now  in  5th  year.  Samples,  rates,;  others.  Lively,  lucid.  800-word  Q&A 
Dr  MacInniS'  PO  Box  307'  Edmonton,  weekly  on  real  estate.  10th  year,  8 
Alberta,  Canada,  T5J  2J7,  (403)  973-  national  awards.  Box  18447,  Rochester, 
2361. _ !  nY  14618;  (716)  473-4973. 


_ PUZZLES _  _ VIDEO _ 

DAILY  CROSSWORD  PUZZLES  by  Fran-  ^  ,,  WHAT'S  NEW  ON  VIDEO 
cis  Burton.  15  square  X  15  sqaure  of  Well-r^eived  weekly  column  spotlight- 
approximatley62-81  words.  For  sample,  [PS  whats  available  on  vid^a^tte. 
rates.  PO  Box  997,  St.  Joseph.  MO  7 

64502  Utica  St.,  Quincy,  MA  02169. 


BUSINESS  OPPORTUNITIES 


NEWSPAPER  PRINTING  PLANT  8  un¬ 
its,  2  folders  $125,000.  Will  split.  Mr. 
Sellentin,  (516)  537-3200. 

SUBURBAN  HOUSTON  AREA 
Quick  Print  Shop  with  in  house  typeset¬ 
ting.  Established.  Gross  $11(1,000 
annually  with  no  outside  sales  force. 
Owners  want  to  retire.  Box  9047,  Editor 
&  Publisher. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and  per¬ 
sonal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. 

NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
Box  249,  Bay  Point,  Panama  City.  FL 
32407 

(904)  234  3307  ext  3408 

ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  bui^ers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion.  of  course. 

Brokers*Consultants*Appraisers 
Daily  and  Weekly  Newspapers 
JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 
SERVING  THE  USA 


CONFIDENTIAL  PROFESSIONAL  SER¬ 
VICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. 

EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
Box  637,  Goochland,  VA  23063 
Ed  0.  Meyer  (804)  266-1522 
Robin  R.  Lind  (804)  784-3713 


Fournier  Media  Service  Inc. 
Appraisal'BrokerageKlonsulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend.  OR  97708 
Office  (503)  389-3277 


NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSIFIEDS 
GET  THEM 
THE  BUSINESS! 


I  NEWSPAPER  BROKERS 


I  JAMES  W.  HALL.  JR. 

Newspaper 

I  Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy.  AL  36081 

I  (205)  566-7198 

!  J.F.  HICKS  MEDIA  SERVICE 
I  31  N.  Wyoming,  Buffalo,  WY  82834 
i  Jim  Hicks  (307)  684-5750 

I  CRIBB  MEDIA  SERVICE 
j  Box  1220,  Townsend,  MT  59644 
I  John  T.  Cribb  (406)  266-4223 

I  SalesOonsulting'Appraising 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  451-8260 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


NEWSPAPER  BROKERS 
Over  300  Newspapers  Sold 
25  Years  of  Service 
W.  B.  GRIMES  &  CO. 
1511  K  Street,  N.W. 
Washington,  D.  C.  20005 
(2(32)  628-1133 


Pacific  NW  Newspaper  Associates 
I  Rod  Whitesmith.  (206)  892-7196 
I  Box  4487,  Vancouver.  WA  98662 


;  SOUTHWESTERN  U.S.  NEWSPAPERS. 
!  $35Kto$1.7  million.  Free  information. 
Bill  or  Ed  Berger,  ATN  Inc.,  1801  Ex¬ 
position  Blvd.,  Austin,  TX  78703,  (512) 
476-3950. 

TO  BUY  OR  SELL 
A  MIDWEST  NEWSPAPER 
i  you  need 

I  ROY  HOLDING  &  ASSOCIATES 
I  ‘Brokers  ‘Appraisers 

PO  Box  212,  Galva,  IL  61434 
i  Office  Phone  309-932-2270 
Dave  Kramer  217-784-4736 
Roy  Holding  305-335-9082 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 

NEWSPAPERS  FOR  SALE 

ARIZONA  WEEKLY  community  tabloid, 
two  years  old,  circulation  25K,  sunny, 
!  booming  Phoenix  area.  Total  price 
I  $25,000.  (602)  938-2742.  PO  Box 
:  6034,  Glendale.  AZ  85312. 


MONTHLY  AGRICULTURAL- 

newspaper  located  in  Reno  area. 
Established  1970.  Serving  8 
western  states.  Gross  $62,000  in 
1984.  Unlimited  growth  potential. 
Call  or  write:  Jay  Publishing,  PO 
Box  1465,  Sparks,  NV  89432. 
(702)  358-2681. 
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NEWSPAPERS  FOR  SALE 


AWARD  WINNING  county  seat  weekly 
with  no  competition  (Zone  7).  4200  cir¬ 
culation.  $60,(X)0  down.  C^sh  flow  can 
pay  out  in  10  years. 

TWO  IDAHO  WEEKLIES  in  neighboring 
towns.  Absentee  owners  anxious  to  sell. 
$30,000  down  to  qualified  buyer. 
COUNTY  SEAT  WEEKLY.  Great  poten¬ 
tial  for  husband-wife  team.  $65,000 
with  $15,(X)0  down.  Zone  7. 

For  information  write  or  call: 

Jim  Hicks 

Hicks  Media  Service 
31  N.  Wyoming  Ave.,  Buffalo,  WY 
82834 

(307)  684-5750 


COLORADO  ROCKIES  SKI  RESORT 
.Award  winning  weekly  with  diverse, 
educated  readership  in  colorful  growing 
community.  Year-round  recreation  in 
beautiful  setting.  Great  investment, 

great  style  of  life.  Minimum  $100,000 
own.  Send  professional  and  financial 
qualifications.  Suite  359,  8ox  9002, 
Boulder  CO  80301. 


CALIFORNIA  WEEKLY,  great  farm  town 
near  coast,  $175,000.  Call  Bruce 
Wright,  (916)  988-5990. 


CENTRAL  TE)(AS  weekly  tab  in  Dallas- 
San  Antonio  high  growth  area.  Growing 
publication  with  solid  base  ready  for  ex¬ 
perienced  pubiisher  to  take  it  and  run. 
Owners  with  other  interest  ready  to  seli. 
Here  is  your  chance  to  get  into  the  boom¬ 
ing  Centrai  Texas  ma^et  at  a  bargain. 
Box  9080,  Editor  &  Publisher. 


COLORADO  COUNTY  SEAT  unopposed 
weekly,  gross  $228,000,  proritable. 
$300,000  includes  $60,000  building. 
Terms. 

WASHINGTON  COASTAL  unopposed 
weekly-shopper,  gross  projects 
$340,000  '85.  High  growth. 
$320, ()00,  $90,000  down,  15  year 
payout. 

MISSOURI  DAILY,  SHOPPERS,  exclu¬ 
sive.  Gross  $1,145,000.  Growth  city, 
$2  million  on  terms. 

EAST  ZONE  7  SHOPPER,  gross  pro¬ 
jected  $690,000  this  fiscal,  $150,000 
net.  Priced  $320,000.  Terms. 

INDIANA  DAILY,  companion  papers,  fuli 
web  plant,  unopposed.  $1.1  million 
gross.  Negotiable,  terms. 

SOUTHEAST  MICHIGAN  exclusive 
weekiy-shopper,  gross  $600,000,  fuli 
piant,  web  press.  $625,000,  25% 
down,  10  years,  10%  interest. 

EAST  NEBRASKA  exclusive  weekly 
town,  2300  population.  Priced  at  gross: 
$100,000,  $25,000  down,  10  years, 
11%  interest. 

UPPER  MIDWEST  RESORT  weeklies, 
fast  growth.  Web  plant,  gross 
$758,000.  Negotiable,  terms. 

For  full  information,  write: 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission 
Kansas  66207 


SHOPPERS  FOR  SALE 


MONTANA 
COLORADO 
NORTH  DAKOTA 
SOUTH  DAKOTA 
NORTH  CAROLINA 
WYOMING 
NORTH  DAKOTA 
MASSACHUSETTS 


$100,000 

$100,000 

$200,000 

$385,000 

$500,000 

$600,000 

$950,000 

$1,850,000 


Each  of  these  businesses  is  being 
offered  with  a  down  payment  of  20-30% 
ad  seller  financing  at  10%  interest  over 

OlirB^MEDIA  SERVICE,  John  T.  Cribb, 

Box  1 220,Townsend,  MT  59644,  (406) 

266-4223. 

TRADE  PUBLICATION  serving  the  ^P^ND" 
police  and  security  markets,  regional/  GROU 
national,  unlimited  potential,  terms  weeklies\A 
available,  under  $60,000.  Brewer  Com-  tion.  We  i 
munications,  Inc.,  PO  Box  780,  Milford, 

DE  19963,  (302)  422-2772.  8826,  Ed 
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NEWSPAPERS  FOR  SALE 


EASTERN  OREGON  WEEKLY 
$195,000,  $50,000  down  includes 
building-profitable-owner  moving. 
WESTERN  WASHINGTON  WEEKLY 
$300,000,  25%  down-growing  long 
established  publication. 

FOURNIER  MEDIA  SERVICES 
PO  Box  5789 
Bend,  OR  97708 
(503)  389-3277 


LONG  ESTABLISHED  WEEKLY  GROUP 
WITH  STATE  OF  ART  COMMERCIAL 
PLANT.  $3  million  gross.  Valuable  real 
estate.  One-third  cash  and  take-back 
note. 

SEVEN  CAROLINA  WEEKLIES  PLUS 
WEBB  OFFSET  PLANT  AND  REAL 
ESTATE.  $2  million  gross. 

CAROLINA  BEACH  AREA  PAPERS.  Re¬ 
tirement-age  publishers  offering  at  less 
than  gross. 

Complete  information  to  financially 
qualified  buyers. 

EDWIN  0.  MEYER  ASSOCIATES  INC. 
P.O.  Box  637,  Goochland,  VA  23063 
Ed.  0.  Meyer  (804)  266-1522 
Robin  R.  Lind  (804)  784-3713 


LONG  ESTABLISHED,  PROFITABLE 
weekly  cable  and  TV  program  guide  serv¬ 
ing  important  eastern  market.  Asking 
price  of  $80,000  well  below  annual 
volume.  Terms  available.  W.B.  Grimes  & 
Co.,  1511  K.  Street,  N.W.,  Washington, 
DC  20005. 

MiSSOURI  exciusive  countyseat  weekiy. 
Profitable.  Well  equipped.  Job  printing 
plant.  Recreation  iake  nearby.  Priced 
less  than  gross.  20%  down.  Owner  to 
retire.  Contact  Jim  Boan,  Box  L,  Bloom¬ 
field,  MO  63825. 

PROFITABLE  NORTHWEST  TEXAS 
WEEKLY,  near  metro  area.  Priced  at 
$70K,  inciudes  buiiding,  owner  financ¬ 
ing.  Owners  moved  must  seli.  $17,500 
down.  Cash  flow  to  new  owner  could 
approach  $30,000.  ATN,  Inc.,  Bill  or  Ed 
Berger,  1801  Exposition  Blvd.,  Austin, 
TX,  (512)  476-3950. 

QUICK  SALE  DESIRED.  Profitable  grow¬ 
ing  weekiy  on  north  California  coast. 
1985  gross  approximately  $235,000. 
Serious  inquiries  only.  $180,000.  Send 
professional  and  financial  qualifications 
to  Publisher,  PO  Box  8424,  Santa  Cruz, 
CA  95061. _ 

WESTERN  WASHINGTON 
79  year  old  weekly,  located  in  one  of  the 
ten  most  desirable  places  to  live  and 
retire  in  the  U.S.A.  (as  described  in 
many  national  magazines).  Over 
$50(3,000  gross  with  $510,000  totai 
price. 

Pacific  NW  Newspaper  Associates 

Rod  Whitesmith,  (206)  892-7196 

Box  4487,  Vancouver,  WA  98662 


ZONE  6  weekly  suburban  and  shopper. 
Both  well  established  in  growing  metro 
market.  Excellent  retail  prospects.  Send 
inquiries  to  Box  9065,  Editor  &  Pub¬ 
lisher. 

ZONE  7  TURNAROUND  OPPORTUNITY 
for  sales  producers.  County  seat  weekly. 
Well  equipped  printing  plant.  $250,000 
minimum  cash  reqiured.  Bob  Houk 
(602)  398-9112. 

NEWSPAPERS  WANTED 

CASH  PAID  for  profitable  weeklies  gros¬ 
sing  over  $200,000.  Reply  in  confi¬ 
dence.  Box  9119,  Editor  &  Publisher. 

EXPANDING  COMMUNITY  NEWSPAP- 
ER  GROUP  seeks  to  purchase  exclusive 
weeklies  with  5000  or  more  paid  circula¬ 
tion.  We  can  act  quickly  and  will  hold 
your  reolies  confidential.  Write  Box 
8826,  Editor  &  Publisher. 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


NEWSPAPER  PROFESSIONAL  with 
over  10  years  experience  wants  to  buy 
under  1(5,000  circulation  daily  or  large 
weekly  or  group  of  weeklies.  Any  loca¬ 
tion.  Write  to  Box  9084,  Editor  &  Pub¬ 
lisher. 

PROFITABLE  NEWSPAPERS  WANTED 
Must  be  $3  to  $10  million  gross.  Must 
have  growth  potential.  Management 
must  remain.  Will  pay  your  down  if  you 
will  accept  our  terms.  West  or  Southwest 
okay.  Box  9043,  Editor  &  Publisher. 

PROFITABLE  NEWSPAPERS  WANTED. 
Over  $300,00  gross.  All  replies  con¬ 
fidential.  Box  9118,  Editor  &  Publisher. 


PUBUCATIONS  FOR  SALE 

COLORADO  MONTHLY  MAGAZINE, 
established,  quality  publication  in  high- 
growth  area,  seller  may  carry  back.  Box 
9102,  Editor  &  Publisher. 


MAGAZINES  FOR  SALES 

ESTABLISHED  MAGAZINE  in  the  Lower 
Rio  Grande  Valley  Metroplex  area  of 
South  Texas,  including  South  Padre  Is¬ 
land,  one  of  the  fastest  growing  areas  in 
the  nation.  9,000  circulation.  Grossing 
$150K.  Unlimited  potential.  15  years 
old-same  owners  who  will  help  with 
transition.  $150.00.  No  machinery.  Will 
sell  without  office/home.  Please  indicate 
your  financial  ability  with  first  inquiry. 
Box  9115,  Editor  &  Publisher. 

PUBUCATIONS  AVAILABLE 

AMATEUR  sports  tabloid,  7  years  old, 
exclusive  in  field,  international  in  scope. 
Will  sell  for  $15,000,  less  than  two- 
thirds  of  gross.  Buy  now  and  go  to  Seoul 
in  1988.  Box9101,  Editor  &  Publisher. 

SHOULD  YOU  OWN  a  weekly?  Read 
"Howto  Purchase  a  Newspaper  and  Suc¬ 
ceed”  by  editor— publisher — broker  Jay 
Brodell.  $22.50  to  Mountain  West  Pub 
Co.,  Box  1841,  Grand  Junction,  Colo. 
81502. 

_ REAL  ESTATE _ 

GOVERNMENT  HOMES  from  $1  (U  re¬ 
pair).  Also  delinquent  tax  property.  Call 
(805)  687-6000.  Ext.  GH-4261  for  in¬ 
formation. 

SHOPPING  GUIDES 

SURVIVAL  KIT  FOR  FREE  PAPERS 
Bright  ideas  to  fight  off  competition  and 
help  keep  your  paper  healthy  through  the 
1980’s.  Ways  to  combat  TMC  and 
broaden  your  display  and  classified 
base.  Plus,  new  ways  to  extract  revenue 
from  readers.  Publishers  call  or  write- 
Estil  Cradick,  Consit.  to  Publishers,  950 
Parkwood  Dr.,  Dunedin,  FL  33528, 
(813)  733-1678. 

INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and  in¬ 
ternational  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 
Circulation  Consultant  for  newspapers. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 


INDUSTRY  SERVICES 


CONSULTANTS 


S&M  CANADIAN  WEB  CONSULTANTS 
LTD.  Professionals  in  Web  pressroom 
equipment  and  personnel  evaluation. 
Maintenance  and  training  program,  in¬ 
stallations  and  repairs.  20  years  experi¬ 
ence.  Phone  (705)  673-66(37. 


EQUIPMENT 
&  SUPPLIES 

CAMERA  A  DARKROOM 

FOR  SALE:  DS-450-E  Horizontal  pro¬ 
cess  camera  complete  including  in¬ 
stallation  out  of  color  separation  shop. 
40x50  copyboard.  Wholesale  price  for 
cash.  (602)  274-3247. 


!  SQUeeze  Lenses  for  SAU/TAB,  fixed  low 
I  %  shrink  or  2  to  25%  computer-aided 
'  variable  for  quick  and  easy  dimension 
control.  Also  REPAIRING  and  OPTIMIZ¬ 
ING  of  process  camera  lenses.  Herb 
I  Carlbom  at  CK  Optical,  PO  Box  1067, 
Redondo  Beach,  (3A  90278.  (213)  372- 
i  0372 


I  CIRCULATION  SOFTWARE 

I  CIRCULATION  $1395.  Address  labels. 

:  subscription  postcard  billing,  PO  statis- 
Itics;  paid/free/total-market/ 
[combinations.  IBM  compatible; 
1TRS80III,  4.  4P.  Demo  disk  $50- 
refundable.  Free  brochure.  BURCO  Sys¬ 
tems,  Inc.,  PO  Box  68,  Gridley,  CA 
]  95948.  (916)  846-3661. 

I  COMPUTER  SOFTWARE 

j  DISPLAY/390 

I  Ad  scheduling,  billing  and  sales  report- 
i  ing  for  weeklies  and  small  dailies.  De- 
I  signed  for  publishers  who  seek  the  com- 
I  petitive  edge.  Runs  on  IBM  PC-XT  and 
compatibles,  TeleVideo  multi-user  sys¬ 
tem  and  others.  Free  brochuresand  sam¬ 
ple  reports.  Pacific  Sun  Computer  Sys¬ 
tems,  Box  5553,  Mill  Valley,  CA  94942; 
(415)  383-4500. 

NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
i  accounting  systems  for  small-to- 
medium  size  newspapers.  Includes 
advertising  accounts  receivable  and  bill¬ 
ing,  accounts  payable  and  payroll,  each 
fully  interfaced  to  general  ledger.  Turn¬ 
key  system  including  newspaper 
accounting  systems,  NCR  Tower  compu¬ 
ter,  2  terminals,  printer  and  operator 
I  training  for  only  $29,982.  Call  Fred 
!  McDaniel,  Tamarix  Systems,  (505) 326- 
I  7143  or  write  to  101  E.  3(3thSt.,  Farm- 
I  ington,  NM  87401. 

TSS/80 

I  Typesetting  Front  End  System 

!  •Powerful,  easy  to  use  Text  Editor 
i  •Flexible,  user-definable  typesetter 
code  system 

•Supports  multiple  typesetters 
I  •Wire  capture  -  stories  accessible  by 
!  priority,  categoty,  key-word 
i  •Classified  Advertising 
;  •Remote  bureau  support 
I  •TSS/SO  is  available  for  most  CP/M 
I  and  MS-DOS  computer  systems 
I  •TSS/SO  is  available  on  a  fault-tolerant 
I  multi-user,  multiprocessor  shared-file 

I  system  supporting  up  to  50  users  and 
I  8  typesetters 
j  •TSS/SO  Bureau  System 

I  Electric  Knowledge,  Inc. 
i  PO  Box  9033 

Charlottesville,  VA  22906-9033 
(804)  971-9741 


EQUIPMENT  &  SUPPLIES 


COMPUTER  SOFTWARE 


PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This  in¬ 
cludes  the  computer,  printer  and  billing 
software  for  up  to  400  customers.  Call  or 
write  to  Jim  Sutton  or  Steve  Kuckuk, 
Publisher  Control  Systems,  223  W  5th, 
Shawano  Wl  54166;  (715)  526-6547. 


COMPUTERS 


FOR  SALE 

New  twin  star  washout  unit  NAPP  system 
fortwin  star  plate  processor.  Never  used. 
For  more  details  calls  Best  Publishing 
Co., (213)  548-4545. 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  Nolan  Channel  Flex  con¬ 
veyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler-Hammer,  I,  II,  III  stackers 
Baldwin  Count-0- Veyors  106’s 
Truck  Loaders 
Sheridan  48P 
45°  and  90°  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
5  feeder  heads  and  one  main 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 


Muller  227  inserters,  231  stackers 
Muller  259  counter/stackers 
Muller  288  counter/stacker 
Ferag  HS-80  counter/stackers 
Signode  MLW  2EE  strapper 
I  DAB  bottom  wraps 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 


MULLER  MODEL  231  Center  Stacker, 
remanufactured  with  one-year  parts  war¬ 
ranty.  Available  immdeiately.  Reply  to: 
GRAPHIC  MANAGEMENT 
ASSOCIATES,  INC. 

1 1  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 


•  24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed  pro¬ 
duction;  refurbished  and  installed  in 
your  plant;  training  program  included. 

•  FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•  WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


TELESCOPIC  TRUCK  LOADER  CON¬ 
VEYORS. 

High  output— safety  oriented  units  for 
new  and  replacement  installations. 
Modern,  low  maintainance  design  with 
headlamps  for  truck  illumination. 

Call  Richard  Parett 
EAC  Engineering 
88-36  77  Avenue 
Glendale.  NY  11385 
(718)  896-5333. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


EQUIPMENT  &  SUPPLIES 


MISCELLANEOUS 


3REAT  BUY.  Brand  new  GE  proof 
copiers.  PC1824.  $5,000  each.  Heavy 
duty.  At  less  than  half  price  of  new  units. 
Contact: 

HGO  America  Incorporated 
(717)  843-1519 


PHOTOTYPESETTING 


AM.  CG  TYPESETTERS:  Buy,  Sell,  Rent 
$150  month  and  up.  Brokerage  10%. 
30  day  warranty.  Weber  (216)  729- 
2858. 


ADVANTAGE  II,  $12,500; 
ADVANTAGE  I.  5  Va  Floppy  I/O. 
$10,000; 

EDIT  2750,  REV  D.  $3000; 
UNISETTER  HR,  Parts  Kits.  $5750; 
Bob  Weber  (216)  831-0480 


CG  7200,  GC  with  30  strips,  etc.,  also: 
COMPUWRITER.  GC,  strips,  etc.  Both 
negotiable.  (919)  368-2222. 


CompuWriters:  Juniors,  48,  88,  IV-B. 
Reconditioned  and  Warranted.  Call  toll- 
free  1-800-255-6746.  Inland  Printing 
Equipment.  Your  Quality  Dealer  for  fif¬ 
teen  years. 


TAQu  cnp 

MARK  I.  IV.  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


COLOR  SCANNER  FOR  SALE  -  DS  SG 
1000.  Ideal  for  newspaper.  Produces 
high  reality  scans  easily  and  economi¬ 
cally.  Easy  set-up  and  training.  Excellent 
condition.  $16,500  or  best  offer.  Call 
Jim  Of  Jon  at  (412)  652-2237. 


COMPUWRITER  IV's  HR  or  LR.  Recon¬ 
ditioned.  30  day  parts  warranty.  Font 
Library.  $6850.  GSE  (716)  385-3027. 
CHESHIRE  for  newspapers.  IDAB  CS 
202.  Curtis  (703)  521-1089. 


COMP  IV  B  HR.  $4850; 

COMP  IV  B  HR.  (Model  88),  $4250; 
COMP  IV  B  HR  (Model  48),  $3500; 
BOB  WEBER  (216)  831-0480 


CG  MCS  10  8400,  2 Term.,  3  Floppies, 
512k,  Preview,  ACI,  Ruling,  Back-up 
Controller,  42  Fonts,  LQ  Printer,  Low 
use.  PMA,  $36,000. 

BOB  WEBER  (216)  831-0480 


COMFEDIT  5900,  150  LPM,  Extended 
Memeory,  PMA,  $8900; 

COMPEDIT  5810,  Preview,  PMA, 
$12,500; 

COMPEDIT  5810,  $9750; 

BOB  WEBER  (216)  831-0480 


CG  SELECTLINE  PERMAKWIK  RC  PRO¬ 
CESSOR  With  Dryer,  Same  as  2400  Z) 
New  in  factory  carton,  $2650; 

CG  SELECTLINE  (Compukwik  I),  NEW 
in  factory  Carton,  $1050 
BOB  WEBER  (216)  831-0480. 


CHEMCO  SPARTAN  III  CAMERA,  7 
years,  $28,000; 

CHEMCO  ENLARGER,  4  years, 
$27,000; 

ITEK  2024  MEGALITH  PLATEMAKER, 
$7500. 

BOB  WEBER  (216)  831-0480 

HARRIS  TXTs,  keyboards,  fonts,  bar¬ 
gain.  Parts  for  CG  9,000:  Font  Library 
console  keyboards;  new  readers.  Model 
7200,  fonts.  Curtis  (703)  521-1089. 


2  HarrisT)(T,  under  service  contract,  lots 
of  typefaces  and  spare  parts.  AKI  6  level 
paper  tape  key  boards.  ECRM  5200 
scanner,  under  srvice  contract.  Best 
offer,  (201)  647-1180,  ask  for  Jim 
Kelly. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


EditWriters  7500,  7700  and  7700  Re¬ 
conditioned  and  Warranted.  Available 
Immediately.  New  Low  Prices  includes 
delivery!  (;all  toll-free  1-800-255- 
6746.  Inland  Printing  Equipment.  Your 
Quality  Dealer  for  fifteen  years. 


EDIT  7500  II  LR,  Rev.  Lead,  Ruling, 
$8250; 

EDIT  7700  HR,  $7750; 

EDIT  7500  HR,  1st  Main  Interface  2 
Strips,  $6000; 

EDIT  1750,  REV  C.  3  years,  $2250 
BOB  WEBER  (216)  831-0480 


HARRIS  2220  COMPOSITION  TER¬ 
MINAL,  $5000; 

MICROSTOR  1256,  1  Meg  Drive, 
$6500; 

HARRIS  1420  TERMINAL.  $2750; 
BOB  WEBER  (216)  831-0480 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 

Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least" 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


ONE  System  1/10,  8400,  Terminals, 
Software,  System  in  use  tor  less  than  1 
year.  Serious  inquiries  concidered.  Call 
or  write  GRAPH-X,  INC.,  1106  Hanover 
Avenue,  Allentown,  PA  18103.  (215) 
439-1942. 


Replace  your  aging  MDT-350  Terminals 
with  new  MDC-350’s;  Now  comparably 
priced!  Call  Inland  today.  1-800-255- 
6746. 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber.  (216)  831-0480 


UNISETTERS,  HR  or  LR  reconditioned. 
Font  Library.  Warranty.  $7995.  GSE 
(716)  385-3027. 


VARISYSTEMS  VCIA  FRONT  END  SYS¬ 
TEM,  Dual  Disk,  Paper  Tape  Reader  & 
Punch,  Powerful  Driver  for  Many  Type¬ 
setters.  $5500. 

BOB  WEBER  (216)  831-0480 


METRO-SETS 

2  in  excellent  operating  condition 
completewith  an  extensive  inventory 
of  working  spare  parts. 

COMPLETE  PACKAGE 
2  Metro-sets 
4  Disc  Drives 
1  New  unused  camera 
4  High  voltage  power  supplies 
Additional  parts  list  on  request. 
$45,000.  U.S.  complete 
London,  Ontario,  Canada 
_ (519)  667-4503 _ 

LINOTRON  202,  $17,500; 

LINOTRON  202,  700  LPM,  32K  Ram  & 
Pgrm.  Memory,  5  years,  $20,000; 
LINOSCREEN,  With  Tablet  Option, 
$6000. 

BOB  WEBER  (216)  831-0480 


MDT-  350's  reconditioned  with  Com¬ 
munications  or  Format  option.  $3150. 
Warranty.  GSE  (716)  385-3027. 


3  Metrosets  with  Lmo  units,  29  fonts, 
and  spare  parts.  2  Tal-Star  Front  Ends 
with  wire  collection.  Contact  Ernie  Foito, 
(203)  333-0161  Ext.  245. 


MODEL  7500  Compugraphic  fonts.  33 
film  strips  with  width  cards.  132  total. 
Call  (419)  524-4312  Ext.  21. 

EDITOR 


EQUIPMENT  &  SUPPLIES 


PRESSES 


FOR  SALE 

3  Complete  9  Unit  Harris  Spiral  Brush 
Dampeners  (plus  spare  parts). 

Contact  Gary  Butler  (612)  372-4078 
Mpis.  Star  &  Tribune  (MN)  55488 


GOSS  COMMUNITY  UNITS 

2- units  1977 

3- unils  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity,  20 
and  25  HP 

Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES.  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


Goss  Metro,  4  units,  half  deck 
Urbanite  1,000,  9  units 
Urbanite  1,000,  5  units,  3  color 
Urbanite,  7  units 
Urbanite  22”  cutoff,  7  units 
Urbanite  unit,  3  colors,  folders 
SSC  Community,  4  units 
SSC  21  Vz",  4  High.  Heatset 
SC  Community,  10  units  (2  stacked) 
SC  Community,  9  units  UOP,  1975 
SC  Community,  7  units,  1971 
SC  Community,  6  units,  1973 
SC  Communi^  units  and  folders 
Suburban  15(J0,  7  units 
HARRIS  1650,  5  units 
845,  12  units  1979 
845,  5  units  1979 
V25,  8  units  JF25.  heatset 
V25,  8  units  JF25,  1973-79 
V15D,  8  units  JF25,  1983 
V15C,  6  units  1978 
V15A,  2  units  JF7.  tall  former 
COLOR  KING,  4  units,  KJ6,  1981 
News,  6  units,  KJ6,  1972-79 

ONE  CORPORATION/Atlanta,  GA 
(404)  458-9351  Telex  700563 


GOSS  SSC  3  units  21-1  /  2”  cutoff  end 
folder  and  drive.  New  1983. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary’s 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands,  drives 

and  accessories 

Harris  1650  Add-on  unit 

Harris  1650  5  unit  press 

Harris  845  8  units,  2  folders,  ovens 

Harris  V-25  8  units  1982 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives. 

Harris  V25  upper  balloon  former 

KING 

I  Colorking  unit  1969 
KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialties  3  Web  Angle  Bar  Nest 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(3 1 2)  459-9700  Telex  206766 


GOSS  COMMUNITY  4  units  grease  side- 
lay.  Suburban  and  Community  folder. 
(312)  459-9700. 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


Harris  6  unit  V-15-A  completely  refur¬ 
bished 

Harris  4  unit  V-15-A  completely  refur¬ 
bished 

104  Count-O-Veyors  completely  rebuilt 
Harris  V-15-A  add  on  units 
6-position  stacked  roll  stand  with  rewin¬ 
der  and  self  contained  hoist  for  Harris 
V-15-A  press 

Harris  V-15-A  parts  in  stock 
Paper  dollies  for  Goss  presses 
MIRACLE  INDUSTRIES  INC. 

(203)  264-1802  Telex  140186 

Goss  2  Unit  Signature  -  22-V4"  C.O.  - 
narrow  Gap-half,  quarter,  cross  perf., 
double  parallel  folder  •  10’  Offen  2  web 
dryer  with  2  pass  chill  -  2  Butler  B-7()0 
splicers  -  Available  January  1986. 

Goss  SSC  4  HI  -  21-V4”  C.O.  -  Vertical 
oven  and  chills. 

Suburban  900  series  Units  -  floor/ 
stacked. 

Suburban  900  series  quarter  folder  for 
exchange. 

Urbanite  900  series  quarter  folder. 

4  Urbanite  Units  and  SU  Folder.  ‘ 
Scott  ■  3  units  and  3:2  folder  (1960) 
with  Goss  MKI  Headliner  unit  (1968) 
with  color  hump  -  22-y4"  C.O.  55"  Web 
3  Rollstands  •  1  Goss  reel  and  tension  - 
Cutler  Hammer  conveyor  -  Available 
September  1985. 

ATF  -  4/5  Units  and  Folders  with  heat 
equipment. 

Color  King  -  8  units  2  KJ8  Folders  - 
Available  January  1986. 

VI 5A  Units -Three 

CONTACT 

E.  Buck  &  Sons  Company 
(312)  586-9194 

In  joint  venture  with: 

International  Press  Services 
(404)  451-8852 


EQUIPMENT  &  SUPPLIES 


MUST  SELL 

-4  unit  Goss  Headliner,  2  color 
cylinders,  4  reels. 

-D  unit  Hoe  printmaster,  2  folders. 

-4  Cline  reels. 

-2  Community  press  units,  1  folder. 
Call  Mike  Allen  (201)  759-7222 


NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 
GOSS  COMMUNITY 
Complete  presses  or  individual  compo¬ 
nents 

HARRIS  COTTRELL 
8-V25  press  heatset,  2  pass  tec  hot  air 
dryer  with  chills,  combination  ^/z-Va 
D.P.JFl  folder,  press  new  197^79  2 
butler  splicers. 

8-V25  1973-79  JFI  2:1  folder,  2  but¬ 
lers,  2  manual  roll  stands. 
ACCESSORIES 

VI 5A  upper  former,  1977  complete,  ex¬ 
cellent  condition 
2-Martin  splicers  1200  FPM 
Custom-built  rotary  trimmer 
Ribbon  deck-1  Webb-3-ribbon 
WANTED  TO  BUY 

Goss-Harris-King  presses  and  acces¬ 
sories. 

(Call  us  before  you  trade!) 

Call  for  installation  prices. 

OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


HARRIS  Heatset  N40  (845)  6  units,  22 
V4”  cutoff,  2  folders,  tec  oven  with  chill 
rolls,  Martin  Infeeds,  3  former  rollers,  3 
flying  caster  recently  rebuilt. 

IPEC  INCORPORATED 
97  Marquardt  Dr.,  Wheeling,  IL  6009C 
(312)  459-9700  Telex  206766 


EQUIPMENT  t  SUPPLIES 


HARRIS  V-15A,  recently  rebuilt,  4  un¬ 
its.  JF-7  folder,  ink  agitators,  manual  roll 
stands,  Baldwin  water  system.  Like  new. 
$135,000.  EX-SITE.  BELL-CAMP, 
INC.,  (201)  796-8442. 


FOR  SALE 

7  unit  Suburban  S-986 
Available  end  of  1985 

5  -  Suburban  units  w/o  sidelay 
floor  mounted 

1  •  Suburban  stacked  unit  w/o 
sidelay 

1  •  Suburban  stacked  unit  w/ 
sidelay 

1  -  Va  and  Va  page  folder  S-933 

1  -  50  HP  motor  and  controller 

1  -  six  position  roll  stand 
Ancillary  equipment; 

Plate  bender 
Wash-up  devices 
Paper  roll  shafts 
Water  system 
All  rubber  rollers 
AS  IS,  WHERE  IS 
$145,000 

Currently  printing  6  day  daily 
Contact:  Gregg  Knowles 
(916)  885-5656 


EQUIPMENT  li  SUPPLIES 


PRESSES 


AVAILABLE  1986 

71  Goss  Headliner  (Mark  Two) 
on  production.  Het  Parool  Am¬ 
sterdam,  Holland 
8  units  color  humps  2  to  8 
8  sets  of  angle  bar  assemblies 
Balloon  formers 
3/2  Imperial  Folder 
8  Goss  digital  autopasters. 
TURNKEY  offered  on  this  first 
class  condition  double  width 
rotary  press. 

UPDATE  HEADLINERS 
Add-on  units  21  Vi”  22  ¥4" 

23  9/16” 

New  color  humps  80”  82”  88” 
New  half  decks  80"  82"  88" 
New  P.P.S  auto  pasters 
New  precision  skip  slitters 
Parts  manufactured  as  required 
with  guarantee.  We  buy  news¬ 
paper  presses.  We  commission, 
install,  convert  overhaul,  heated 
storage  and  transportation. 
PRINTING  PRESS  SERVICES 

Call  U.S.A  (216)  883-8724 
England  0772-797050 
Experienced  Pressmen 
At  Your  Service 


Milthorp 


Offer  "EXCLUSIVELY"  A  Unique  Opportunity 

FOR  SALE 


1981 

(Installed  April  1984) 


Six  Mono  Units — ^Three  Half  Decks 
One  Multi-Web  Broadsheet/Tabloid  Folder 
2T  Cut-Off,  59"  Web  Width,  60,000  C.P.H. 

Six  Goss  Autopasters — Four  Angle  Bar  Levels 
Can  Be  Seen  in  Operation — Immediately  Available 
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EQUIPMENT  &  SUPPLIES 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

6  units  Daily  Kins  with  KJ6  folder 
Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22 
Complete  6  units  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  V4  cutoff 

Goss  Skip  Slitter 

^rtable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
us^ 

3oss  Urbanite  quarter  folder 
Hoe  balloons 
i^per  roll  dollies 

We  have  or  can  get  what  yqu  need 
for  your  pressroom  or  mailroom 
We  do  machine^  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 

UAPPIQ  I 

845,  4-8  units,  1973,  1979. 

V-22,  4  units,  1970. 

V-15A,  4  units,  1972. 

GOSS 

URBANITE,  1200  series,  9  units  pas¬ 
ters. 

URBANITE,  1000  series,  8  units,  pas¬ 
ters. 

KING 

Newsking,  6  units,  KJ8  folder 
BELL-CAMP  INCORPORATED 
465  Blvd.  -  PO  Box  97 
Elmwood  Park,  NJ  07407 
201-796-8442  Telex:  130326 


OOSS  METRO 
UNITS 

•22  y4”  Cutoff 
•55”  or  56”  web  width 
•Pump  and  rail  inking  system 
•Arranged  for  60,000  P.P.H. 
•Folder,  double  2:1,  22  y»” 
cutoff 

•Detailed  Specifications  avail¬ 
able 

All  equipment  in  storage 
and  priced  for  immediate 
sale,  delivery  and  installa¬ 
tion. 

Contact:  Ken  Kniceley 
Charleston  WV  Newspapers 
(304)  348-5118 


IT’S  A  CLASSIFIED 
SECRET! 

We'll  never  reveal  the  identity  of  an 
E&P  bok  holder.  However,  if  you 
don't  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal 
your  reply  in  an  envelope 
addressed  to  the  box  holder.  Attach 
a  note  listing  newspapers,  groups 
or  companies  you  don't  want  the 
reply  to  reach;  put  the  reply  and 
note  in  an  envelope  addressed  to 
E&P  Classifieds.  If  the  Box  Number 
you're  answering  is  on  your  list, 
we'll  discard  your  reply. 


EQUIPMENT  &  SUPPLIES 


PRESS  EQUIPMENT 

4  Unit  News  King  with  KJ4  or 
KJ6  folder  -  excellent  condition  and 
can  be  installed 
on  an  "as  is"  basis. 

3  Unit  Harris  V-15A  with  JF7  - 
outstanding  press,  see  to  appreciate. 

4  Unit  Harris  V-15A,  JF7  folder  Mfg. 
1968 

4  Unit  SC  Community  -  available 
immediately 

4  Unit  Community  with  Community 
folder  Mfg.  1974 

5  Unit  Community,  Community  folder, 
Mfg.  1972 

8  Unit  Urbanite:  7  mono;  1  tri-color, 

V%  page  folder;  22.80  cutoff  on  RTP's. 
Available  August. 

4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder, 
can  be  used  for  newspaper  and/or 
commercial  applications. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 

URBANITE  1000  series,  8  units,  22 

Vx",  with  or  without  automatic  pasters,  1 

or  2  folders,  good  mechanical  order.  | 

BELL-CAMP  INC  (201)  796-8442. 


2  Urbanite  units 

4  units  Goss  Suburban 
9  units  2  folder  Suburban 

3  units  VI 5A 

4  units  Color  King 

2  Color  King  units 

3  units  ATF  (no  heat) 

Margin  reel  38" 

Wood  3  arm  reel 
Cascade  paper  clamp 
Lincoln  ink  pumps 

Installation  work  available 
WESCO  GRAPHICS  INC. 
(408)  289-1400 
Telex  172644 


HOE  COLORMATIC  -  22  %"  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
HOE  COLORMATIC  -  22  %"  cutoff 
8  -units 

1  -  double  3:2  folder 

5  -  color  cylinders 
1  -  color  halfdeck 

8  -  fully  automatic  reels 
G.E.  motors  and  drive  -  3  years  old 
GOSS  MARK  I  -  22  V4"  cutoff  (storage) 

6  -  units 

1  -  double  folder 

1  -  halfdeck  (extra  halfdecks 

available) 

6  -  Goss  reels 
MISC.  EQUIPMENT 

Goss  angle  bars  -  A80  and  A82 
Goss  color  halfdecks  -  A80 
5  Goss  digital  reels 
4  Goss  Mark  II  color  cylinders 
1  Goss  double  3:2  folder  (23  9/16" 
cutoff) 

1  Goss  Cosmo  unit 
Goss  double  portable  ink  fountains 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 

COMPOSING  ROOM 

VIDEOSETTER  UNIVERSAL  many  grids 
RevLead,  RevVideo,  PMA.  Ooer/ 
Graphics,  (617)682-1139. 

WANTED  TO  BUY 

HARRIS  JF4  or  JFIO  Folder.  Immediate 
Need.  Contact: 

John  Quirk 

MPG  Communications 
PO  Box  959 
Plymouth,  MA  02360 
(617)  746-5555 


CLASSIFIED  ADVERTISING  RATES 


Effective  January  1,  1985 
line  ads  positions  wanted 

1  week  — $4.95  per  line  1  week  —$3.30  per  line 

2  weeks— $4  45  per  Ime.  per  issue  2  weeks— $2  75  per  line,  per  issue 

3  weeks— $3.75  per  line,  per  issue  3  weeks— $2  40  per  line,  per  issue 

4  weeks— $3  00  per  line,  per  issue  4  weeks— $2  20  per  line,  per  issue 

Add  $5  00  per  insertion  for  box  service.  Add  $3  50  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy  count  as  an  additional  line  in  copy 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 


DEADLINE:  Every  Tuesday,  2  pm  (ET) 
for  Saturday's  Issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19th  Street.  NY.  NY  10011.  (212)  675-4380. 


EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


WANTED  TO  BUY 

Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation. 
Must  be  in  good  operating  condi¬ 
tion.  Reply  Box  8280,  Editor  & 
Publisher. 


HELP 

WANTED 


BROADCASTING  INSTRUCTOR-  ! 
ASSISTANT  PROFESSOR-  Active  ' 
School  of  Journalism  has  opening  begin-  : 
ning  September  1,  1985.  Responsibili-  j 
ties  include:  Teaching  intro,  broadcast  ' 
news  writing,  all  aspects  of  limited  news  | 
production  including  directing,  audio, 
switching  and  ENG/video  tape  editing, 
and  student  advisement.  Qualifications: 
Master's  degree  required,  professional 
and  teaching  experience  helpful.  Salary 
competitive.  Contact:  Dean,  School  of 
Journalism,  Troy  State  University,  Ala¬ 
bama  36082.  Include  resume  and  refer-  i 
ences.  Deadline forapplications- August  : 
15,  1985.  TSU  is  an  AA/EO  Employer,  j 

UNIVERSITY  OF  GEORGIA  School  of  ] 
Journalism  and  Mass  Communication  | 
desires  to  hire  assistant  professor  to  I 
teach  editing,  production  and  writing  ! 
courses  in  magazine  and  newspaper  ! 
areas.  Ph.D  preferred.  Several  years'  i 
professional  media  experience  neces-  ! 
sary.  Duties:  Two-thirds  teaching  and  | 
one-third  research  or  public  service.  Sal-  i 
ary  commensurate  with  qualifications,  i 
Contact:  Dr.  John  English,  head,  News- 
Editorial  Search  Committee,  Henry  W. 
Grady  School  of  Journalism  and  Mass 
Communication,  Univ.  of  Ga.,  Athens, 
GA  30602.  Application  deadline:  Oct. 
1,  1985.  ! 


ROLL 

THE 

PRESSES! 

If  you  have  a  used  press 
(or  other  newspaper 
equipment)  standing 
idly  by,  put  it  back  Into 
production!  Perhaps 
you  can’t  use  that  par¬ 
ticular  equipment— but 
we’ll  bet  you  could  sure 
use  the  space  it  occu- 
pies.  Conider  the 
dozens,  perhaps  hun¬ 
dreds  of  square  feet 
being  lost  in  storage  of 
unused  equipment.  Now 
look  at  the  space  occu¬ 
pied  by  each  single 
piece  of  equipment  on 
this  page!  Space  is 
money — hundreds  of 
dollars  worth  of  your 
space  can  be  opened  up 
for  as  little  as  $3.00  a  line 
of  our  space!  We’ll  put 
that  equipment  back 
into  production  for  you 
in  someone  else’s 
plant— and  produce  a 
profit  for  you  to  boot! 

E&P 

CLASSIFIEDS 

We  move  machinery! 

(212)  675-4380 
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HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

ADMINISTRATIVE 

ADMINISTRATIVE  j 

ADVERTISING 

ADVERTISING 

EXECUTIVE  MANAGER  of  North  Dakota 
Newspaper  Association  wanted.  Busi¬ 
ness  and  organization  management 
skills  needed;  newspaper  background 
highly  desirable.  Excellent  salary.  Send 
application  to  North  Dakota  Newspaper 
Association,  Box  8137,  University  Sta¬ 
tion,  Grand  Forks,  ND  58202. 


SUBSTANTIAL  WEEKLY  has  meaning¬ 
ful  opportunity  for  advertising  manager 
with  assistant  general  manager  poten¬ 
tial.  Marketing  and  sales  backpound 
essential.  Profit  sharing  plus  all  be¬ 
nefits.  Write  for  particulars  to;  Jules 
Jacobsen,  Publisher,  The  Suburbanite 
Newspapers,  50  Piermont  Rd.,  Cress- 
kill,  NJ  07626. 

WHY  VACATION  IN  MAINE  WHEN  YOU 
COULD  LIVE  HERE? 

The  Kennebec  Journal,  Maine's  oldest 
daily  newspaper,  is  seeking  a  marketing- 
oriented  manager  with  strong  lead¬ 
ership,  sales  and  administrative  skills. 
The  Kennebec  Journal,  located  in  the 
capital  city  of  Augusta,  has  a  morning 
circulation  of  18,500  and  a  weekly  TMC 
product. 

The  ideal  candidate  is  currently  the  2 
person  at  a  medium  to  large-sized  daily. 
This  is  an  opportunity  to  learn  the  total 
newspaper  business  and  work  with  a 
well-organized  team  of  managers. 

Send  resume  and  letter  of  introduction 
to:  Vicki  J.  Foster,  Personnel  Manager, 
Kennebec  Journal,  274  Western  Ave., 
Augusta,  Maine  04330. 

Division  of  Guy  Gannett  Publishing  Com¬ 
pany. 

An  equal  opportunity  employer 


WE  ARE  AN  EXPANDING  COMMUNITY 
NEWSPAPER  AND  SHOPPER  pub¬ 
lishing  company  with  locations  in  both 
the  midwest  and  California.  At  serveral 
of  these,  we  have  immediate  openings  at 
the  general  manager  level.  If  you  are  cur¬ 
rently  a  general  manager  or  experienced 
department  manager,  we  may  have  an 
opportunity  for  you.  In  complete  confi¬ 
dence,  please  send  resume  including 
pay  history  and  references  to  General 
Manager,  Brehm  Communications,  Inc., 
PO  Box  28869,  San  Diego.  CA  92128. 

EDITOR  &  PUBLISHER 
CLASSIFIED 
ADVERTISING 

ADMINISTRATIVE 


GROWING  AREA  9  daily  needs  press  j 
room  supervisor  for  double  wide  offset 
press.  Must  have  organized  work  habits 
with  high  marks  in  personnel  &  manage¬ 
ment.  Increasing  color  needs  dictate 
quality  from  top  down.  Will  supen/ise  & 
work  with  two  crews  &  set  up  mainte¬ 
nance  shift.  Answer  direct  to  publisher. 
Resume  to  Box  9116,  Editor  &  Publiser. 


ARTIGRAPHICS 

ART  DIRECTOR 

The  Quad-City  Times  is  looking  for  an  art 
director  who  will  continue  a  fine  tradition 
of  sparkling  graphics.  The  Times  is  an 
all-day  publication,  with  a  circulation  of 
85,000  Sundaysand  61 ,000  weekdays, 
in  a  highly  competitive  market. 

The  art  director  supervises  the  graphics 
and  photo  departments  and  does  hands- 
on  work  in  designing  and  building  pages 
and  preparing  illustrations,  drawings, 
cartoons,  graphs  and  maps.  The  art 
director  also  advises  news  editors  on 
selection,  display  and  cropping  of  local 
and  wire  photos.  We're  looking  for  a  crea¬ 
tive  person,  one  who  can  generate  ideas 
that  will  make  our  newspaper  both 
visually  attractive  and  highly  informa¬ 
tive,  and  who  can  do  so  with  speed  on 
deadline. 

Five  years  as  a  newspaper  graphics  artist 
prefen’ed,  and  managerial  experience  a 
definate  plus.  Must  be  capable  of  work¬ 
ing  effectively  with  all  newsroom  depart¬ 
ments  and  with  promotions  director. 
Send  cover  letter,  resume,  salary  history, 
references  and  tearsheets  or  slides  to: 
DANIEL  J.  FOLEY 
Managing  Editor 
QUAD-CITY  TIMES 
124  E.  2nd  Street 
Davenport,  lA  52801 
An  Equal  Opportunity  Employer  M/F 


_ ADVERTISING _ 

ADVERTISING  SALES  MANAGER 
National  sports  newspaper  needs  strong 
management  skilled  salesperson.  Send 
resume  to  USA  Sporting  Spirit,  12071 
Jefferson  Blvd.,  Culver  City,  CA  90230. 

ADVERTISING  MANAGER  -  Six  day 
afternoon  and  Sunday,  with  TMC  in  Zone 
5,  excellent  fringe  benefits.  Send  re¬ 
sume  to  Box  9082,  Editor  &  Publisher. 


ADMINISTRATIVE 


NCR  Seeks  Publisher 


Tbe  National  Catholic  Reporter  Publishing  Co.,  the  lay-njn  Catholic  corporation 
that  produces  the  National  Catfiotic  Reporter  newspaper;  Celebration,  a  wor¬ 
ship  service:  Credence  cassettes;  Sheed  ft  Ward  books  and  other  publications, 
is  seeking  a  publisher/chief  executive  officer. 

This  position  would  appeal  to  a  person  who: 

—  is  a  practicing  Catholic: 

—  has  a  great  love  of  and  appreciation  for  the  post-Vatican  II 
Catholic  church: 

—  has  a  proven  record  in  publishing/business; 

—  has  evident  leadership  qualities:  A  person  who  will  come  to 
learn  atxl  to  listen  as  well  as  lead. 

The  salary  is  negotiable. 

The  NCR  board  has  established  a  searx;h  committee  comprised  of  both  board 
members  and  employees.  Interested  applicants  should  send  a  resume  and 
salary  requirements,  along  with  a  cover  letter  that  discusses  the  above-men¬ 
tioned  qualifications,  to: 

The  Search  Committee 

National  Catholic  Raportar  Publlahing  Co. 

Box  281,  Kanaaa  CKy,  MO  64141. 

All  correspondertce  will  be  treated  in  the  strictest  confidence.  The  NCR  is  an 
Equal  Opixirtunlty  Employer.  No  telephone  calls,  please. 
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AD  SALES  MANAGER 
Use  your  retail  newspaper  supervi^ 
abilities  at  a  1  metro  daily  in  exciting 
Zone  5  Midwest  market.  Immediate 
opening  due  to  expansion.  Send  resume 
in  confidence  to  Box  9004,  Editor  & 
Publisher. 

ADVERTISING  DIRECTOR/ 
RETAIL  MANAGER 

In  Zone  5  with  37,500  circulation,  6- 
day  PM  newspaper  in  a  major  metropoli¬ 
tan  market  offers  unusual  growth  oppor¬ 
tunity  for  the  right  person.  Central  loca¬ 
tion,  member  of  expanding  suburban 
newspaper  group.  Send  resume  and  re¬ 
ferences  to  Box  9114,  Editor  &  Pub¬ 
lisher. 


AD  DIRECTOR 

In  Southwest  Florida  needed  for  multi¬ 
zone  newspaper  and  shopper.  Lead  staff 
of  9  outside  sales.  Only  the  best  apply. 
Call  Bob  Johnson  (813)  262-7601. 

AD  SPACE 
SALES  MANAGER 
$60,000-1- 

A  250,000  circulation  group  of  shop¬ 
pers  is  seeking  a  goal  oriented  manager 
to  develop,  tram  and  motivate  its  display 
sales  force. 

This  successful  candidate  will  have  de¬ 
monstrated  a  strong  track  record  in  sales 
and  sales  management. 

Compensation  will  consist  of  an  excel¬ 
lent  base  salary  and  overrides  and  will 
realistically  produce  $60,000  in  your 
first  year. 

Company  located  in  Zone  2. 

Please  send  resume  to: 

Box  9095,  Editor  &  Publisher 

ADVERTISI NG  Dl  RECTOR  -  We  are  sear- 
ching  for  an  individual  with  solid  know¬ 
ledge  of  retailing,  strong  advertising 
sales  experience,  good  copy  and  layout 
skills  with  ability  to  direct  and  motivate 
ad  staff  of  six.  Should  enjoy  being  on  the 
street  working  with  customers  and  mak¬ 
ing  sales  presentations  to  regional  retail¬ 
ers.  Compensation  to  $30M  for  right  per¬ 
son.  North  Carolina  9,000  daily  news¬ 
paper.  Send  complete  resume  to  Box 
9085,  Editor  &  Publisher. 

ADVERTISING  SALES  MANAGER  Im- 
mediate  opening  for  proven  newspaper 
salesperson  who  wants  to  move  into 
management  at  the  46,000  circlation 
York  Sunday  News  in  York,  PA.  Plenty  of 
room  for  advancement  with  parent  com¬ 
pany  which  also  publishes  dailies,  week¬ 
lies  and  TMC  products.  Applicant  must 
have  a  strong  sensitivity  to  customer 
needs,  a  positive  attitude  and  the  ability 
to  lead  by  example.  Excellent  salary  plus 
commission  and  bonus.  Exceptional  be¬ 
nefit  package.  Send  resume  to  Advertis¬ 
ing  Director,  Lancaster  Newspapers,  Box 
1328,  Lancaster,  PA  17603. 


CLASSIFIED  DISPLAY  SALES  MGR. 
Our  rapidly-expanding  newspaper  group. 
The  Princeton  Packet  Inc.,  has  a  solid 
sales  career  opening  in  our  classified  de¬ 
partment.  This  new  sales  position  will 
require  an  experienced  newspaper  sales¬ 
person  with  the  ability  to  sell,  service 
and  develop  the  outside  sales  efforts  for 
our  Real  Estate,  Automotive  and  Help 
Wanted  advertising.  This  person  must  be 
able  to  interface  with  other  sales  mana¬ 
gers  and  departments  plus  supervise  one 
salesperson  in  Real  Estate.  This  is  an 
excellent  opportunity  to  join  a  fast- 
moving  newspaper  group  with  the  poten¬ 
tial  of  an  unlimited  future.  Please  send 
cover  letter  and  resume  with  salary  his¬ 
tory  to  John  O'Rourke,  The  Princeton 
Packet  Inc.,  PO  Box  350,  Princeton,  NJ 
08542.  An  Equal  Opportunity  Em¬ 
ployer. 


!  CLASSIFIED  ADVERTISING  MANAGER 
I  Leading  suburban  daily  and  Sunday 
I  newspaper  located  in  New  England's 
I  "hottest  market"  has  an  opening  for  an 
I  experienced  classified  advertising  man- 
I  ager  with  3  to  5  years  managerial  experi- 
I  ence.  If  you  are  highly  motivated  with 
I  strong  leadership  abilities,  communi- 
,  cate  well  with  others  and  are  able  to  train 
j  and  motivate  a  staff  of  14,  we  want  to 
I  talk  to  you.  Salary  and  benefit  package 
I  commensurate  with  experience.  All  re- 
I  plies  held  in  strict  confidence.  Send  re- 
I  sume  to  William  A.  Taylor,  Advertising 
!  Director,  The  Sun/Sunday  Sun,  PO  Box 
I  1477,  Lowell,  MA  01851. 

'  CO-OP  MANAGER  one  of  New  England's 
I  fastest  growing  dailies  is  seeking  an 
:  aggresive  manager  to  develop  our  co-op 
.department.  Applicants  must  have  a 
i  good  knowledge  of  co-op  advertising,  be 
I  a  top-notch  salesperson,  have  a  strong 
'  presentation  bacl^^ound,  and  have  the 
,  ability  to  work  with  and  motivate  people. 

I  Send  resume  and  salary  history  to 
Nashua  Telegraph,  PO  Box  1008, 

;  Nashua  NH  03061,  Attn:  Bruce  Hart- 
I  mann. 

j  EDITOR  &  PUBLISHER  is  seeking  an 
I  advertising  representative  for  its  New 
:  York  office.  Knowledge  of  and  respect  for 
;  the  newspaper  indust^  desired.  Salary 
I  ind  comission  contingent  on  back- 
I  ground.  Interesting,  challenging  work 
.  with  considerable  travel  required.  Write 
I  to  D.L.  Parvin,  Advertising  Manager, 
Editor  &  Publisher,  11  West  19  St.,  NY, 

I  NY  10011. 

i  EXPERIENCED  CLASSIFIED 
;  MANAGER 

!  We  are  seeking  an  experienced  profes- 
I  sional  with  a  strong  record  of  achieve- 
I  ment  to  lead,  motivate  and  train  a  veter- 
‘  an  classified  sales  staff,  as  well  as  plan 
i  and  implement  special  promotions,  aid 
I  in  budgeting  and  aggressively  persue 
I  new  business.  We  offer  an  excellent 
!  compensation  package  and  company  be- 
i  nefits.  Our  paper  is  a  growing  43, (XX) 
!  circulation  daily  and  Sunday  located  in 
beautiful  SW  Virginia  and  Upper  E  Ten¬ 
nessee.  Send  resume  and  letter  outlin¬ 
ing  salary  history  and  personal  goals  to: 
Lee  Owens,  Advertising  Director,  The 
Bristol  Herald  Courier,  PO  Box  609, 
Bristol,  VA  24203. 


ADVERTISING 
DIRECTOR 
CITY  BUSINESS 
NEWS  WEEKLY 

The  Philadelphia  Business  Jour¬ 
nal  needs  an  advertising  director 
who  believes  in  team  building, 
staff  development  and  client 
oriented  selling.  The  reward  is  a 
strong  compensation  package 
that  includes  base  salary,  per¬ 
sonal  commission,  a  bonus  sys¬ 
tem,  incentives  in  a  valued  posi¬ 
tion  with  a  fast  growing  company. 
The  Philadelphia  newspaper  has 
sister  publications  in  Baltimore, 
Pittsburgh,  St.  Louis,  Indianapo¬ 
lis,  Cincinnati,  and  Dallas.  If  you 
see  this  as  a  career  opportunity, 
not  just  a  job,  send  us  a  resume 
that  will  really  sell  you  to  us.  Send 
resume  to  David  Hall,  Publisher, 
Philadelphia  Business  Journal, 
2401  Walnut,  Philadelphia,  PA 
19103. 


HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

ADVERTISING 

ADVERTISING 

ADVERTISING 

CIRCULATION 

ADVERTISING 
DIRECTOR 
Observer  and  Eooentrio 
Newspapers,  one  of  the  na¬ 
tion’s  finest  suburban 
groups,  is  seeking  an  experi¬ 
enced  advertising  director 
and  nuurketing  manager  for 
our  twice-weekly,  160,000 
circulation  Southeastern 
Michigan  operation.  Appli¬ 
cant  should  thrive  in  a  com¬ 
petitive  enviroiunent,  work¬ 
ing  smoothly  with  a  profes¬ 
sional  management  team  in 
an  atmosphere  of  challenge 
and  growth.  Obviously,  the 
position  requires  a  person 
who  can  manage,  lead,  moti¬ 
vate  and  train  an  entire  staff, 
including  retail  and  classi¬ 
fied  inside  and  outside  sales 
personnel.  Equally  impor¬ 
tant,  the  position  involves  not 
Just  selling  but  also  market¬ 
ing:  positioning,  rate  analy¬ 
sis,  coverage,  research,  new 
product  development.  The 
ideal  candidate  wUl  be  com¬ 
petitive,  entrepreneurial,  im¬ 
aginative,  results  oriented, 
with  excellent  people  skills 
both  internally  and  external¬ 
ly.  We  offer  a  competitive  sal¬ 
ary  and  bonus  structure, 
together  with  full  benefits 
package.  Send  resume  and 
salary  history  to  Richard 
Isham,  Vice  President/ 
General  Idanager,  Observer 
A  Eccentric  Newspapers, 
36251  Schoolcraft,  Livonia, 
MI  48150. 

EQUAL  OPPORTUNITY 
EMPLOYER 


GENERAL  MANAGER  OR  SALES  MAN¬ 
AGER  for  Midwest  Shopper  Company. 
Must  have  shopper  experience.  Shirt¬ 
sleeve  sales  oriented  operator.  Oppor¬ 
tunity  for  advancement  within  a  growing 
newspaper  and  shopper  group.  Good  be¬ 
nefits.  Please  send  resume  and  letter 
with  references  and  salary  history. 
General  Manager,  Brehm  Communica¬ 
tions,  Inc.,  PO  Box  28869,  San  Diego, 
CA  92128. 

KEY  ACCOUNT  SALES 
Major  market  suburban  weekly  group  is 
seeking  an  experienced  account  execu¬ 
tive  to  call  on  major  accounts  in  a  com¬ 
petitive  market.  Execellent  compensa¬ 
tion  package.  Resume  to  Sean  McNa¬ 
mara,  Townsend  Communcations,  Inc., 
7007  Northeast  Parvin  Rd.,  Kansas 
City,  MO  64117  or  call  (816)  454- 
9660. 

SALES  MANAGER 

The  Times  News,  a  22,000  7-day  daily 
in  southern  Idaho  is  seeking  a  highly 
motivated  experienced  management 
person  to  direct  a  staff  of  10  sales  peo¬ 
ple.  This  person  needs  to  have  strong 
people  skills  and  the  ability  to  lead  and 
motivate.  In  addition,  this  position  re¬ 
quires  a  solid  background  in  display 
advertising,  budgeting,  sales  training, 
management,  organization  and  market¬ 
ing.  Ifyou  are  an  energetic,  performance 
orientM  individual  looking  for  a  chal¬ 
lenging  position  and  the  opportuniW  for 
further  advancement  in  an  excellent 
company,  this  job  is  for  you. 

This  is  a  salary  plus  commission  posi¬ 
tion,  high  $20's  with  excellent  benefits. 
Send  letter,  resume  and  references  to 
Bill  Blake,  Advertising  Director,  The 
Times  News,  PO  Box  538,  Twin  Falls,  ID 
83303.  Applications  close  August  9, 
1985. 

OUR  COMPANY  IS  GROWING! 

With  new  acquisitions,  we  need  advertis¬ 
ing  sales  people  and  advertising  depart¬ 
ment  managers.  We  have  excellent  com¬ 
pensation  and  company  benefits.  If  you 
are  interested  in  a  challenging  opportun¬ 
ity  in  some  of  the  most  iaeaf  suntelt  or 
midwest  living  areas,  send  your  resume 
to  Hal  J.  Paradis,  PO  Box  880,  Yucca 
Valley,  CA  92284,  a  division  of  Brehm 
Communications. 


SALES  DIRECTOR  experienced  person 
with  background  in  display,  classified 
and  circulation  sales  sought  by  long 
established.  Weekly  newspaper  located 
in  metropolitan  New  York  area.  Send  re¬ 
sume  including  salary  requirements  to 
Box  9094,  Editor  &  Publisher. 

NEW  ENGLAND  NEWSPAPERS  often 
seek  qualified  personnel  in  all  depart¬ 
ments.  The  New  England  Newspaper 
Association  maintains  a  personnel  refer¬ 
ral  service  to  assist  our  newspapers. 
Send  us  your  resume  and  we  will  use  it  to 
fulfill  inquiries  from  newspapers  in  the 
market.  Anyone  may  participate  but  dis¬ 
tance  is  often  a  factor  in  placement.  New 
England  Newspaper  Association,  Per¬ 
sonnel  Referral  Service,  70  Washington 
Street,  Salem,  MA  01970. 


RETAIL  ADVERTISING 
ACCOUNT  EXECUTIVE 
100,000  daily  in  competitive  market 
has  an  immediate  opportunity  for  an  ex¬ 
perienced  newspaper  sales  representa¬ 
tive.  Salary,  expense  allowance  plus 
commission.  Excellent  fringe  benefits. 
Send  resume  to  Personnel  Manager,  Las 
Vegas  Review-Journal,  PO  Box  70,  Las 
Vegas,  NV89125.  An  Equal  Opportunity 
Employer. 


Our  fast-growing  newspaper  group,  located  in  a  highly 
competitive  New  England  market,  is  searching  for  two 
experienced,  dynamic  advertising  managers  for  our  daily  and 
weekly  sales  staffs. 

Successful  candidates  will  have  proven  records  in  sales  and  three 
to  five  years  sales  maitagement  experience.  We  are  looking  for 
creative,  high-energy  achievers  with  strong  motivational  skills  to 
u-ork  with  our  Advertising  E>irector  in  ntanaging  and  teaching  our 
aggressive  sales  staffs.  These  are  key  positions  with  excellent 
growth  potential. 

Send  resumes  and  salary  history  in  confidence  to: 

Box  9120 
Editor  &  Publisher 
11  West  19  Street 
New  York,  NY  10011 


_ CIRCULATION _ 

CIRCULATION  DEVELOPMENT 
A  national  publication  distribution  firm 
located  in  Washington  DC  seeks  self- 
motivated  individual  with  proven  record 
in  retail  and  wholesale  publication  sales, 
to  develop,  direct,  and  expand  national 
circulation  network  for  daily  and  weekly 
international  publications.  Minimum  of 
three  years  experience  required  for 
someone  who  enjoys  travel.  Respond 
with  resume,  references,  and  salary  his¬ 
tory  to.  Box  9068,  Editor  &  Publisher. 

CIRCULATION  MANAGER 
Southeast  46,000  daily  circulation  AM 
is  seeking  a  highly  motivated  well  orga¬ 
nized  individual  to  manage  district  man¬ 
agers  and  an  all  adult  carrier  force.  Suc¬ 
cessful  applicant  will  havea  minimum  of 
4  years  circulation  management  experi¬ 
ence,  strong  people  skills,  and  a  strong 
knowledge  of  rural  delivery.  Knowledge 
of  single  copy  helpful.  We  offer  a  com¬ 
petitive  salary,  good  benefits,  and  a  good 
climate  in  which  to  live.  If  you  have  the 
leadership  ability  that  we  are  looking  for 
and  can  get  things  done,  respond  to 
Anderson  Independent-Mail,  PO  Box 
2507,  Anderson,  SC  29622.  Attention 
Dennis  E.  Francis,  Circlation  Director. 

CIRCULATION  MANAGER 
7,000  5-day  with  35,000  TMC  located 
on  Texas  Gulf  Coast.  Outstanding  growth 
potential  for  highly  motivated  circulator. 
Send  full  resume  and  cover  letter  outlin¬ 
ing  experience  and  salary  requirements 
to  Publisher,  The  Citizen,  PO  Box 
57907,  Webster,  TX  77598. 

CIRCULATION  MANAGER 
Middle  Tennessee  area.  Newspaper  cir¬ 
culating  16,500.  Market  is  the  5th  fas¬ 
test  growing  county  in  US  and  needs 
aggressive,  experienced  Circulation 
Manager  with  five  years  marketing  back- 

f round  to  take  daily  paper  past  25,000. 
end  resume  and  salary  history  to: 

Pete  Bennett 
The  Daily  News  Journal 
PO  Box  68 

Murfreesboro,  TN  37133-0068 

CIRCULATION  SALES  MANAGER 
The  Marin  Independent  Journal  is  look¬ 
ing  for  a  division  manager  to  direct  the 
sales,  service  and  collection  for  our  cir¬ 
culation  department.  Responsiblities  in¬ 
clude  hiring,  training  and  supervising 
district  sales  managers.  Candidate  must 
possess  excellent  communication  skills 
and  have  a  minimum  of  2  years  manage¬ 
ment  experience  within  a  circulation  de¬ 
partment.  Send  resume  and  salary  his¬ 
tory  tO; 

The  Marin  Independent  Journal 
PO  Box  330 
San  Rafael,  CA  94915 
ATTN  Personnel 


CIRCULATION  DIRECTOR  for  12,000 
Zone  4  daily.  Must  be  versed  in  all  areas 
of  circulation  including  ABC  and  VAC. 
Personality  and  appearance  are  impor¬ 
tant  along  with  being  "prople  oriented" 
in  dealing  with  staff,  carriers  and  public. 
Excellent  area  in  which  to  reside.  Send 
resume,  salary  requirements  to  Box 
9112,  Editor  &  Publisher. 

IMMEDIATE  OPENING  for  Circulation 
Manager.  20,000  evening  Monday- 
Saturday,  Midwest.  Must  be  energetic, 
self-starter  with  good  people  skills.  Inde¬ 
pendent  operation.  Promotion  experi¬ 
ence  helpful.  Send  resume  to  Box  906 1 , 

I  Editor  &  Publisher. 

jciRCUUTION  MANAGER  for  fast  grow- 
iing  suburban  weekly  in  Michigan.  Pre- 
Isently  with  mail  circulation  and  looking 
Ito  increase.  Box  9111,  Editor  &  Pub- 
i  lisher. 


ASSISTANT  MANAGING  EDITOR 
Need  aggressive  journalist  with  solid  re- 


EAP  CLASSIFIEDS 

(212)  675-4380 


cial  projects  for  Zone  4  statewide  news¬ 
paper.  10  years  experience  minimum. 
Send  resume  and  salary  requirements  to 
Box  9060,  Editor  &  Publisher. 

AWARD  WINNING  Louisiana  paper 

-  needs  experienced  reporter  for  bureau 
coverage.  Circulation  13,300  and  rapid- 

j  ly  growing.  Call  or  write  Managing  Editor, 
Daily  Star,  PO  Box  1 149,  Hammond,  LA 

i  (504)  345-2333. _ 

:  A  NEWSLETTER  needs  top  news  and 
analysis  skills:  Heavy  phones,  light 
'  travel,  tight  writing,  nonsmoker.  Prefer 
!  knowledge  of  entertainment  or  consum¬ 
er  electronics.  Publisher,  Box  85486, 
Los  Angeles,  CA  90072. 

'  ASSISTANT  NEWS  EDITOR-  Experi- 
,  enced  journalist  with  sense  for  well- 
edited  copy  and  grasp  of  graphics.  Head¬ 
line,  layout  skills  a  must.  For  competi¬ 
tive  Zone  2  early  PM  paper  which  uses 
local  copy  and  8  wire  services  to  put 
emphasis  on  "news"  to  keep  readers  in¬ 
formed.  Not  for  beginners.  Send  re¬ 
sume,  layout/editing  samples,  cover  let¬ 
ter  detailing  experience  to  William  M. 

.  Dowd,  Managing  Editor,  The  Knicker- 
,  bocker  News,  Box  15000,  Albany,  NY 
;  12212.  No  phone  calls  please. 

AWARD-WINNING,  respected,  progres- 
’  sive  mid-size  daily  (Sunday  circulation 
30,000)  seeks  creative  lifestyle  editor. 
Understanding  of  4-color  process,  com- 
!  position  and  graphic  design  a  must. 

'  Talented  editor  who  can  create  exciting 
section  covers  that  realizes  need  for 
community  coverage.  Some  daily  experi¬ 
ence,  ability  to  supervise  others  neces¬ 
sary.  Salary  negotiable.  Excellent  bonus, 
benefits,  work  environment.  Resume, 
page  design  samples,  salary  range  to  Jim 
Servatius,  Editor,  Midland  (TX)  Repor- 
ter-Telegram,  Box  1650,  79702. 

EDITOR  needed  for  weekly  community 
newspaper  on  the  beautiful  Colorado 
River.  Applicant  must  be  knowledgeable 
in  layout,  photography  and  solid  home¬ 
town  journalism.  Good  situation,  great 
opportunity.  Send  resume  and  refer¬ 
ences  to  PO  Box  N,  Parker,  AZ  85344. 

EDITORIAL  WRITER 
Zone  2  AM  daily  (43,000)  in  a  prosper¬ 
ous  and  growing  market  must  replace  a 
veteran  editorial  writer  who  is  retiring. 
Long  tradition  of  supporting  Democratic 
{  candidates  and  liberal  causes  in  a  heavi¬ 
ly  conservative  area.  Emphasis  on  state 
and  local  issues.  Requires  a  deft  touch  in 
writing,  good  sense  of  humor,  tolerance, 

-  maturity  and  assorted  other  attributes. 
Please  tell  us  in  first  letter  how  you  would 
approach  this  challenge.  Send  resume 
and  salary  requirements  to  Box  9091, 
Editor  &  Publisher. 

&  PUBLISHER  for  August  3,  1985 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


BUSINESS  REPORTER 
Florida  daily  seeks  versatile,  enereetic 
reporter  to  fill  position  on  5-person  busi¬ 
ness-reporting  team.  Both  AM  and  PM 
writing  required,  with  ample  opportunity 
to  showcase  major  pieces  in  Sunday 
pages.  Prefer  3  years  experience  in  busi¬ 
ness  reporting.  Send  resume,  refer¬ 
ences,  salary  requirements  and  10  ex¬ 
amples  of  your  best  business  reporting 
by  August  7,  to  Karen  Brune  Mathis, 
Business  Editor,  The  Florida  Times- 
Union/Jacksonville  Journal,  PO  Box 
1949  F,  Jacksonville,  FL  32231. 


CORRESPONDENT 

The  China-Western  Business  Journal  is 
accepting  resumes  for  contract  corres¬ 
pondents  located  throughout  the  United 
States.  Minimum  three  years  reporting 
experience.  International  reporting  help¬ 
ful.  Applicants  should  have  a  solidKnow- 
ledge  of  China,  its  economic  develop¬ 
ment  and  informational  needs.  Send  re¬ 
sumes,  clips  to  Bob  Webster,  Managing 
Editor,  The  China-Western  Business 
Journal,  530  Howard  St.,  4th  Floor,  San 
Francisco,  CA  94105. 


COPY  EDITOR 

Major  New  Jersey  daily  newspaper  has 
an  opening  for  a  copy  editor  with  two  or 
more  years  of  newspaper  experience  to 
work  full  time,  five  nights  a  week.  Flex¬ 
ibility  required  as  to  days  and  hours.  Ex¬ 
cellent  salary  and  benefits.  Please  sub¬ 
mit  resume  with  salary  requirements  (no 
calls  please)  to  Helen  Moore,  The  Record 
150  River  St.,  Hackensack,  NJ  07602. 
An  Equal  Opportunity  Employer  M/F. 


COPY  EDITORS 

The  Albuquerque  Tribune  is  looking  for 
experienced  copy  editors  and  a  lifestyle 
editor  to  join  a  motivated,  professional 
staff.  The  Trib  is  a  growing  afternoon 
daily  in  a  competitive  2  newspaper  cify. 
Successful  applicants  for  the  copy  edit¬ 
ing  positions  will  have  at  least  2  years 
daily  experience  and  skills  in  layout, 
headline-writing  and  editing.  Candi¬ 
dates  for  lifestyle  editoralso  should  have 
managerial  experience.  Send  resume, 
references  and  examples  of  your  work  to: 
Jack  McElroy,  Assistant  Managing  Edi¬ 
tor,  The  Albuquerque  Tribune,  PO  Draw¬ 
er  T,  Albuquerque,  NM  871()3. 


EDITOR/REPORTER 
Self-starting  religion  editor/reporter 
sought  by  the  Bakersfield  Californian. 
Qualifications:  experience  in  religion  re¬ 
porting  preferred.  Headline  and  layout 
ability  a  must,  as  is  the  ability  to  handle 
general  assignments  features  one  day  a 
week  and  in  emergencies.  Paper  de¬ 
veloping  its  religion  coverage.  Applica¬ 
tions  should  be  be  sent  to  Jim  varley. 
Assistant  Managing  Editor/News,  PO 
Box  440,  Bakersfield,  CA  93302.  No 
phone  calls.  EOE. 


EXPERIENCED  COPY  EDITOR  needed 
for  night  news  desk  of  100,000  daily. 
Send  resume  to  Lee  Spaulding,  Assis¬ 
tant  Managing  Editor/News,  Gazette 
Telegraph,  30  Prospect  St.,  Colorado 

Springs,  CO  80901. _ 

EDITORIAL  PAGE  WRITER  needed  at 
Las  Vegas  Review- Journal.  Must  have 
previous  editorial  writing  and  page  lay¬ 
out  experience.  Writer  is  responsible  for 
editorials  and  2  daily  opinion  pages. 
Send  resume  and  clips  to  Mary  Hausch, 
Managing  Editor,  Review-Journal,  PO 
Box  70,  Las  Vegas,  NV  89125.  An  Equal 

Opportunity  Employer. _ 

REPORTER  WANTED  for  nation's 
largest  gay  newsmagazine.  Solid  report- 
in^writing  experience  required.  Know¬ 
ledge  of  gay/lesbian  community  highly 
desirablebut  not  a  must.  Position  avail¬ 
able  immediately  in  either  SF  or  LA. 
$25,000/yr.  Send  resume  and  clippings 
to:  Lenny  Giteck,  Editor,  The  Advocate, 
1800  North  Highland  Ave.,  200,  Los 
Angeles,  CA  90028. 


FEATURES  WRITER 
BUSINESS  WRITER 
Experienced  journalist  skills  in  layout 
and  editing,  with  strong  management 
ability,  needed  to  edit  Living,  Food  and 
Entertainment  sections  on  a  40,000  AM 
one  hour  north  of  Baltimore. 

Proven  writer  with  thorough  knowledge 
of  business  will  cover  diverse  industrial, 
retail  and  financial  institutions  in  a  grow¬ 
ing  metropolitan  area  of  380,000. 

Send  resume,  clips  and  cover  letter  to: 
Sam  Fosdick,  Executive  Editor;  York 
Daily  Record,  1750  Industrial  Highway, 
York,  PA  17402. 


FEATURES  EDITOR 
This  award  winning  70-M  central  Califor¬ 
nia  AM  wants  a  features  editor  who  is 
people  oriented  and  a  leader,  innovator 
and  motivator  to  produce,  with  talented 
staff  of  10,  a  daily  lifestyle  section  plus 
weekly  religion,  home  and  garden,  tv, 
food  sections  and  other  features.  Staff 
supervision  experience  plus  sharp  edit¬ 
ing,  creative  writing  and  design  skills 
r^uired  for  this  department  head  posi¬ 
tion.  Spanish  fluency  desirable,  excel¬ 
lent  company  benefits,  competitive  sal¬ 
ary,  DOE.  Submit  application  with  work 
samples  and  three  professional  refer¬ 
ences  ^  August  1 2  to  Personnel  Depart¬ 
ment,  The  Modesto  Bee,  PO  Box  3928, 
Modesto,  CA  95352.  EOE/Women  and 
minorities  encouraged  to  apply. 


FEATURES  EDITOR  50,000  circulation 
daily  in  northern  New  England  is  looking 
for  a  lifestyles  editor  who^s  strengths  are 
creative  ideas,  organization,  and  work¬ 
ing  with  reporters  on  story  development 
and  writing  techniques.  Background  in 
arts  and  entertainment  a  plus.  Send  re¬ 
sume  and  samples  to  Box  9088,  Editor& 
Publisher. 


Farm  Worker  Movement  needs  MANAG¬ 
ING  EDITOR.  Bilingual  preferred.  Live/ 
work  at  UFW  national  headquarters  in 
California.  Contact  David  Martinez,  La 
Paz,  CA  93570.  (805)  822-5571,  Ext. 
224. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  985(33. 


HIGHER  EDUCATION  REPORTER  with 
investigative,  research  interview  and 
technical  writing  skills  to  cover  all  facets 
of  sixth  largest  university  in  U.S.  for  Ari¬ 
zona's  best  small  daily.  Guts  enough  to 
confront  bureaucrats  and  get  sound  stor¬ 
ies.  Only  good  writers  with  clips  to  prove 
it  need  apply  to  The  Tempe  Daily  News, 
PO  Box  3099,  Tempe,  AZ  85282.  EOE 
M/F. 


IMMEDIATE  OPPORTUNITIES 
FOR  THE  BEST 

JOURNALISTIC  PROFESSIONALS 
We  are  in  immediate  need  of  aggressive 
journalistic  professionals.  For  thousands 
of  journalistic  professionals,  1985  will 
be  the  best  year  ever  for  the  industry, 
b^ause  this  year  is  the  year  for  the  job 
market  where  the  markets  are  wide  open 
from  coast  to  coast  from  every  aspect  of 
the  industry. 

Most  important  to  you  is  to  find  the  best 
job  in  the  market  and  win  it  hands  down! 
...here  at  Media  Talent  Network  Man¬ 
agement  Consultants,  we  stand  pre¬ 
pared  and  ready  to  do  what  it  takes  to  win 
that  job  for  you.  We  have  an  excellent 
reputation  and  are  a  national  marketing 
consulting  firm  in  the  industry  catering 
to  the  broadcast,  literary,  and  entertain¬ 
ment  professionals  from  coast  to  coast. 
For  career  marketing  informaion  on 
available  journalistic  careers  write  or  call 
Media  Talent  Network  Management 
(Consultants,  24C0  Merchant  Dr.,  NW, 
Suite  200,  Knoxville,  TN  37912,  (615) 
522-7900.  All  inquiries  held  in  strictest 
confidence. 


EDITOR  &  PUBLISHER  for  August  3,  1985 


FEATURES,  LIFESTYLE  reporter 
needed  for  large  Arizona  weekly  locate 
in  the  beautiful  Gila  Valley.  Good  oppor¬ 
tunity  for  J-school  graduate  to  grow  with 
a  solid  newspaper  group.  Send  resume 
and  references  to  Drawer  N,  Safford,  AZ 
85546. 

MANAGING  EDITOR  for  mid-sized  daily 
in  upstate  New  York.  Must  be  excellent 
at  organization  and  planning,  people 
management  and  editorial  writing,  ^nd 
resume  with  detailed  management  ex¬ 
perience  samples  and  salary  require¬ 
ments  to  Box  9086,  Editor  &  Publisher. 

INVESTIGATIVE  REPORTER-  100,000- 
circulation,  coastal  Virginia  newspapers 
seek  a  tenacious,  enterprising  reporter 
with  superb  writing  ability  to  complete  a 

3  person  special  projects  team.  4  years 
hard  news  experience  a  must.  Box  9059, 
Editor  &  Publisher. 

MIDWEST  PUBLICATION  for  readers 
pursuing  excellence  in  active  lifestyle 
from  marathoning,  biking  and  sailing  to 
computers  and  classic  auto  restoration. 
Need  editor  with  eye  fortrends,  skilled  in 
color,  design  and  ability  to  manage  pro¬ 
fessional  freelance  writers,  photo¬ 
graphers.  Five  years  experience  prefer¬ 
red.  Send  resume  and  clips  to  Dick 
Isham,  Suburban  Communications 
Corp.,  36251  Schoolcraft,  Livonia,  Ml 
48150. 

LIBRARIAN  -  Number  One  position  in 
our  Information  Services  department  at 
a  fast-growing  Zone  2  daily.  Step  into  a 
brand  new  facility  where  you  will  be 
working  on  development  of  an  electronic 
library.  Qualifications:  Thorough  work¬ 
ing  knowledge  of  newspaper  libraries  a 
must  with  at  least  four  years  library  ex¬ 
perience,  preferably  two  years  in  super¬ 
visory  role.  Must  be  able  to  motivate  and 
organize  small  staff.  Must  be  service- 
oriented.  Should  be familiarwith outside 
reference  sources.  Send  resume,  salary 
history  and  salary  requirement  to  Box 
9083,  Editor  &  Publisher. 

MANAGING  EDITOR  for  award-winning 
small  West  Texas  daily.  If  experienced 
and  ready  to  take  charge,  send  resume, 
salary  history,  layout  samples  and  refer¬ 
ences  to  Larry  Jackson,  TO  Box  2057, 
Pecos,  TX  79772. 

MANAGING  EDITOR 

Strong  leadership  for  staff  of  40  repor¬ 
ters,  editors;  morning,  evening  dailies. 

At  least  5-7  years  daily  experience  re¬ 
porting,  editing,  newsroom  manage¬ 
ment,  budgeting.  Innovative  ideas  in  lay¬ 
out,  design.  Send  resume  (be  specific 
about  management,  budget  experience) 
to  Frederick  News-Post,  PO  Box  578, 
Frederick,  MD  21701.  Att:  Personnel 
Director.  No  phone  calls. 

MANAGING  EDITOR 

Weekly  suburban  Zone  5  group  seeking 
an  experienced,  hands-on  Managing 
Editor  with  creativity,  vision,  enthu¬ 
siasm  and  the  ability  to  grow  with  a 
rapidly  expanding  newspaper/printing 
company. 

Our  newspapers  are  long  established, 
well  read  and  dominant  in  our  market  but 
fesh  ideas  are  essential  to  staying  that 
way. 

We're  looking  for  someone  who  can  man¬ 
age  people  and  work  with  our  manage¬ 
ment  team  to  improve  efficiency  of  the 
entire  business  while  maintaining  our 
tradition  of  publishing  first  rate,  well 
read  newspapers. 

Send  resume  and  salan  requirements  in 
confidence  to  Box  9054,  Editor  &  Pub¬ 
lisher. 

NATIONAL  BOATING  NEWSPAPER  re¬ 
newing  search  for  desk  editor.  Interest¬ 
ing,  demanding  position  for  experienced, 
versatile  person  with  strong  editing 
skills,  flair  for  headlines;  some  boating 
knowledge/experience.  Work  with  excel¬ 
lent  staff  in  very  pleasant  surroundings. 
Send  resume  and  clips  to  Editor,  Sound¬ 
ings,  Essex,  CT  06426. 

NEWS  EDITOR- 12,000  PM  in  beautiful 
Northwest  New  Mexico  seeks  person  to 
manage  copy  desk  with  two  editions  dai¬ 
ly.  Strong  headline  writing  skills  a  must, 
(jood  salary  and  benefits.  Gallup  Inde¬ 
pendent,  Box  1210,  Gallup,  NM 
87301. 

MANAGING  EDITOR 

The  title  says  it  al  1 :  managing  and  ed  iting 
skills  are  equally  important  to  Ohio's  top 
award-winning  non-daily.  Fast  growing 
organization  in  upscale  suburban  mar¬ 
ket.  Resume,  cover  letter  includingearn- 
ing  requirements  to:  TIMES,  Attention 
Ken  Lynam,  3484  Far  Hills,  Kettering, 
OH  45429. 

PART  TIME  FINANCIAL  REPORTER 
ZONE  2 

Wanted;  financial  reporter  to  cover  fixed- 
income  market.  New  York  City.  Good 
hourly.  Send  resume  to  Box  9044,  Edi¬ 
tor  &  Publisher. 

PHOTOGRAPHER 

We  have  a  great  opportunity  for  a  photo- 
journalist  in  beautiful  western  Connecti¬ 
cut.  You'll  work  on  two  weekly  papers 
with  an  energetic  staff,  and  competent 
editors.  You'll  also  work  with  a  publisher 
who  was  graphic  arts  director  of  the 
Miami  Herald.  Come  grow  with  us.  Send 
resume  to;  Art  Cummings,  The  New  Mil¬ 
ford  Times,  PO  Box  1139,  New  Milford, 

CT  06776. 

MID-SIZED  ZONE  5  DAILY  needs  self¬ 
starter  to  fill  important  regional  staff 
vacancy.  This  individual  will  man  1- 
person  bureau  in  rural  community  of 
6,000.  Responsibilities  include  feature 
writing,  coordinating  agricultural  cover¬ 
age,  developing  network  of  free-lance 
writers  and  functioning  as  regional  editor 
in  that  supervisors  absence.  Box  9041, 
Editor  &  Publisher. 

PHOTO  DIRECTOR 

Take  charge  of  a  combined  AM-PM 
photo  department,  guide  it  to  excell¬ 
ence,  and  reap  the  rewards.  Exceptional 
opportunity  for  strong  manager  who  can 
encourage  photographers  to  produce 
and  editors  to  display  quality  photo¬ 
graphs  daily.  Box  9100,  Editor  &  Pub¬ 
lisher. 

MAGAZINE  EDITOR 

The  Casper,  Wyoming  Star-Tribune 
seeks  an  editor  for  its  growing  monthly 
magazine,  Wyoming  Horizons. 

Horizons  draws  from  a  diverse  group  of 
freelancers  scattered  throughout  one  of 
the  West's  most  interesting  and  beauti¬ 
ful  states.  It  needs  an  editor  who  is  a 
good  writer  and  values  the  work  of 
others,  who  is  sensitive  to  the  place  and 
its  people,  who  likes  independence,  and 
who  has  the  creativity  and  knowledge  to 
get  the  job  done. 

The  37,000  daily  Star-Tribune  is  Wyom- 
ings  largest  paper.  It  was  a  Pulitzer  Jury 
nominee  for  the  Public  Service  Gold 
Medal  in  1985. 

If  you  are  an  editor  who  cares  about  qual¬ 
ity  and  feels  comfortable  on  the  frontier, 
send  your  resume,  references,  clips,  lay¬ 
out  and  editing  samples  to:  Paul  Richert- 
Boe,  PO  Box  80,  Casper,  WY  82602. 

METRO  EDITOR 

Sarasota  Herald  Tribune 

Will  supervise  laying  out  and 
editing  of  5  local  editions.  Editor 
must  be  world-class — or  getting 
close.  A  New  York  Times  paper. 
Write  Bill  Mcliwain,  PO  Box 
1719,  Sarasota,  FL  33578. 
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HELP  WANTED 


NEWS  EDITOR 

One  of  New  England's  leading  weekly 
newspapers  in  scenic  NH  area  seeks  an 
experienced  person  to  become  news  edi¬ 
tor.  Requires  staff  news  assignment  and 
follow  through  plus  covering  a  beat. 
Want  stability,  offering  $16-$18.000 
plus  excellent  quality  of  life.  Send  re¬ 
sume  and  clips  to  Box  9075,  Editor  & 
Publisher. 

NEWS,  LAYOUT  AND  COPY  EDITOR 
New  business  monthly  magazine  needs 
journalist  who  can  edit,  write  headlines 
and  lay  out  pages.  Willing  to  relocate  to 
Southeast.  Indude  resume  and  tell  all, 
including  salary  history,  in  first  letter. 
Write  to  Box  9081,  Editor  &  Publisher. 

NEW  YORK  AREA  DAILY  seeks  aggres¬ 
sive  reporter  with  2  years  experience 
minimum  for  hectic,  hard  news  beat. 
Ability  in  Spanish  a  plus.  Box  91 17,  Edi¬ 
tor  &  Publisher. 

STATEHOUSE  REPORTER 
Looking  for  a  hustler  who  can  get  behind 
the  scenes  in  state  government  to  pro¬ 
duce  in  depth  stories  about  gaming  reg¬ 
ulation,  utility  regulaton,  executive 
branch,  the  Supreme  Court  and  the 
legislature.  Must  be  a  self-starter  and 
good  clear  writer.  Previous  statehouse 
reporting  experience  preferred  but  will 
consider  applicants  with  strong  local 
government  or  political  reporting  back¬ 
ground.  Three  to  five  years  experience. 
I^ition  based  in  Carson  City,  Nevada. 
Send  resume  and  clips  to  Barbara  Henry, 
Executive  Editor,  Reno  Gazette- Journal, 
PO  Box  22000,  Reno,  NV  89520. 

SELF-STARTER  NEWS  EDITOR  needed 
for  Zone  2  tri-weekly.  Strong  news  sense, 
layout  and  editing  skills  r^uired.  Salary 
commensurate  with  experience,  abilities 
and  people  skills.  Benefits  package. 
Small  town  environment  but  close  to 
metro  area.  Position  open  in  Fall  1985. 
Box  9062,  Editor  &  Publisher. 

SPORTS  EDITOR  who  doesn't  just  tell 
how  the  points  were  scored  for  5200  five 
day  PM  in  Colorado  Mountains.  Layout 
and  photo  skills  helpful.  Prep  and  re¬ 
creation  sports  our  main  focus,  ^end  re¬ 
sume,  clips,  cover  letter  to  Ray  Sullivan, 
Managing  Editor,  Glenwood  Post,  PO 
Box  550,  Glenvrood  Springs,  CO  81602. 
No  calls  please. 


HELP  WANTED 


!  EDITORIAL 


STAFF  WRITERS 

We  are  in  need  of  staff  writers.  Minimunr 
1  year  professional  newspaper  reporting 
experience  required.  Must  have  a  strong 
interest  in  community  news.  These  are 
regular  full  time  positions  in  our  sub¬ 
urban  offices.  Excellent  benefits  includ¬ 
ing  dental  plus  a  competitive  starting 
salary.  If  interested  please  send  resume 
including  recent  clips  and  salary  history 
to  Lawrence  Setnicar,  Pioneer  Press, 
1232  Central  Avenue,  Wilmette,  IL 
60091.  Equal  Opportunity  Employer  M/ 

r _ 

THE  TIMES-PICAYUNE/THE  STATES- 
ITEM  of  New  Orleans  is  seeking  a 
Makeup  Editor  to  oversee  main  nev/s 
makeup  and  page  flow  for  out  multi¬ 
edition,  multi-zone  metro  AM  with  pre¬ 
cise  makeup  and  design  rules  and  tight 
deadlines. 

Good  news  judgment  is  required,  as  well 
as  the  ability  to  vrork  with  news  editors 
I  and  printers. 

Our  Makeup  Editor  is  a  copy  editor  in  the 
composing  room .  so  applicant  must  be  a 
skilled  copy  editor.  We  are  looking  for  a 
person  with  at  least  2  years  of  copy  desk 
experience  inc'uding  editing,  makeup 
and  some  layout.  Candidates  must 
undergo  a  tryout  period  which  will  in¬ 
clude  work  both  on  the  copy  desk  and  in 
composing. 

Send  resume  and  samples  of  work  to: 
The  Times  Picayune  Pub.  Corp.,  Person¬ 
nel  Dept.  ATTN:  Copy  Editor,  3800  Ho¬ 
ward  Ave.,  New  Orleans,  LA  70140.  An 
Equal  Opportunity  Employer  M/F. 

THE  CHINA-WESTERN  BUSINESS 
JOURNAL  is  accepting  resumes  from  ex¬ 
perienced  editors  with  a  solid  back¬ 
ground  in  international  business.  Qual¬ 
ified  candidates  should  have  a  proven 
track  record  of  editorial  excellence,  in¬ 
tegrity  and  cross-cultural  understanding 
of  China  and  its  role  in  Asian  economic 
development.  Fluency  in  Chinese  prefer¬ 
red.  Send  resumes,  salary  history  tc 
Madelon  Holland,  Publisher,  China- 
Western  Business  Journal,  530  Howard 
St.,  4th  Floor,  San  Francisco,  CA 
94105. 

SPORTS  REPORTER 
Who  builds  a  foundation  for  skillful  writ¬ 
ing  with  solid  reporting  sought  by  AM 
daily  with  a  committment  to  excellence. 
Send  resume,  clips  to  Managing  Editor, 
Jim  Willis,  Birmingham  Post-Herald,  PO 
I  Box  2553,  Birmingham,  AL  35202. 


PUBLIC  RELATIONS 
WRITER 

Multi-state  communications  company  offers  ex¬ 
cellent  opportunity  for  experienced  writer-editor. 
Prefer  degree  in  journalism  or  related  field.  News¬ 
paper  experience  a  plus.  This  management  posi¬ 
tion  requires  demonstrated  ability  to  handle  di¬ 
verse  writing  assignments.  Salary  in  excess  of 
$25,000  annually.  Excellent  benefits  and  prom¬ 
otional  opportunities.  Initial  assignment  in  major 
Texas  city  with  subsequent  transfers  based  on 
career  development.  Send  resume  and  copies  of 
best  writing  samples,  which  will  not  be  returned, 
to: 

Box  9104 
Editor  &  Publisher 
1 1  West  1 9  Street 
New  York,  NY  10011 

An  Equal  Opportunity  Employer 


HELP  WANTED 


EDITORIAL 


THE  AMERICAN  LAWYER,  a  National  1 
Magazine  Award-winning  monthly,  | 
seeks  experienced  reporters  who  have  | 
covered  law  or  business.  We  are  looking  \ 
for  prople  who  are  adept  at  generating 
story  ideas  and  who  are  capable  of  writ¬ 
ing  sophisticated,  indepth  features. 
Send  resume  and  clips  to  Editorial  Per¬ 
sonnel,  The  American  Lawyer,  205  Lex¬ 
ington  Ave.,  New  York,  NY  10016.  No 
phone  calls. 

TOP-NOTCH  GROUP  of  Massachusetts  j 
weeklies  seeks  pro  reporter  ready  to  | 
move  up  to  editor.  Must  have  creative  i 
interest  in  community  news,  be  willing  to  i 
live  in  upscale  towns  this  newspaper 
senros.  If  you  can  handle  hard  news,  fea¬ 
tures  and  photos,  send  clips  and  resume 
to  Selma  Williams,  Editor-in-Chief, 
North  Shore  Weeklies,  Box  192,  : 
Ipswich,  MA  01938.  | 

WIRE  EDITOR  -  Knowledgable,  aggres-  { 
sive  wire  editor  sought  for  medium-  i 
sized,  morning  daily.  Looking  for  a  lead-  i 
er  who  has  good  news  judgement  and  I 
layout  skills.  Successful  track  record  in  \ 
management  necessary.  Send  work  sam-  I 
pies  and  resume  to  Box  9077,  Editor  & 
Publisher. 

WASHINGTON  CORRESPONDENT 
LArge  newspaper  group  has  opening  for 
regional  reporter  to  cover  congess,  feder¬ 
al  agencies.  Applicants  need  high  ener¬ 
gy,  three  years  hard  news  experience, 
top  reporting  skills.  Wire  sen/ice  experi¬ 
ence  a  plus.  Resume  and  clips  to:  Editor, 
PO  Box  7608,  Washington  DC  20044. 

WHY  NOT  HELP  YOURSELF.  Consider 
buying  your  own  newspaper  and  enjoy 
the  benefits  of  your  work  and  talent. 
Qualified  buyers  can  purchase  for  as  lit¬ 
tle  as  $15,000  down.  Contact  Jim 
Hicks,  Hicks  Media  Service,  31  N. 
Wyoming  Avenue,  Buffalo,  WY  82834. 
(307)  684-5750. 

_ FREELANCE _ 

PERSONAL  FINANCE  WRITERS-lf  per-  j 
sonal  finance  is  your  beat,  and  you  write  j 
about  it  with  clarity  and  enthusiasm,  we 
may  have  an  assignment  for  you.  Send 
samples  to  Greg  Daugherty,  Managing 
Editor,  Sylvia  Porter's  Personal  Finance 
Magazine,  380  Lexington  Ave.,  New  ! 
York.  NY  10017.  ; 

_ JOB  LEADS _ I 

GOVERNMENT  JOBS.  $15,000  i 
$50,000/yr.  possible.  All  occupations.  . 
Call  (805)  687-6000  Ext.  R-4261  to 
find  out  hnw 

MARKETING  RESEARCH 

NEWSPAPER  RESEARCH  SPECIAL- 1 
ISTS  with  some  general  media  research 
experience  sought  by  leading  market  re¬ 
search  firm  in  New  York  metropolitan 
area.  Senior  level  position  with  mini¬ 
mum  4-5  years  experience.  Junior  level 
position  with  2-3  years  experience.  Sal- : 
aiy  and  bonus  program  commensurate  i 
with  experience.  Contact  Box  9070,  Edi- ! 
tor  &  Publisher.  ! 


_ PRODUCTION _  I 

PRODUCTION  MANAGER  wanted  for  j 
suburban  Philadelphia  weekly  newspap-  { 
er  operation.  We  publish  seven  publica¬ 
tions  with  a  circlation  of  120,000.  In  ! 
addition,  we  have  two  special  mail  prog-  1 
rams  plus  a  variety  of  commercial  work,  i 
This  person  will  be  responsible  for  com-  i 
posing  and  our  mailroom  operatons.  If  { 
you  are  not  afraid  of  hard  work,  a  chal¬ 
lenge,  and  a  compensation  package 
commensurate  with  experience,  send  ! 
complete  resume  and  availability  today  j 
to  Box  9076,  Editor  &  Publisher. 

EDITOR 


HELP  WANTED 


PRODUCTION 


j  COMPUTER  SYSTEM 

PROFESSIONAL 

I  Group  of  weekly  papers  in  beautiful 
i  South  Florida  needs  a  computer  pro. 
We've  ordered  a  system,  and  need  some¬ 
one  IMMEDIATELY  to  help  us  to  get  it 
running  and  keep  it  running!  Hastech 
HS-52  experience  preferred,  but  will 
train  good  candidate.  Must  also  act  as 
consultant  for  site  preparation,  installa¬ 
tion,  training,  etc.  Input  on  purchase 
and  interface  of  business  system  and 
j  remote  facilities.  Send  resume  with  re- 
I  ferences  and  salary  history  to:  Boca 
I  Raton  Publishing  Co.,  662(j  E.  Rogers 
Circle,  Boca  Raton,  FL  33431,  ATTN: 
Nancy  Conway. 

ELECTRONICS  SYSTEMS  MANAGER 
This  position  will  be  reponsible  for  coor- 
I  dinating  and  assisting  user  departments 
with  the  Atex  Publishing  System.  Prior 
I  programming  experience  and  problem 
I  solving  skills  r^uired.  We  are  major  dai- 
!  ly  newspaper  in  ’’uerto  Rico  area.  Send 
I  resume  to:  Personnel  Department,  PO 
j  Box  297,  San  Juan,  PR  (00902). 

“FAST  TRACK”  CAREER 
OPPORTUNITY 

A  growth/quality  oriented  daily  newspap¬ 
er  in  Zone  9  is  seeking  an  individual  to 
'lead  its  production  departments.  Candi¬ 
date  must  have  successful  record  as  an 
production  manager  or  comparable  ex¬ 
perience  level.  Candidate  must  possess 
managerial/people  skills,  5  years  mini¬ 
mum  line  experience,  working  know¬ 
ledge  of  offset,  pre-press  and  post-press 
systems,  effective  communication 
skills,  and  a  minimum  of  AA  degree  or 
equivalent  graphic  arts/business  related 
major.  This  progressive  organization 
offers  excel  lent  growth  potential  for  right 
individual.  Also  excellent  compensation/ 
benefit  program.  EOE.  Please  send  re¬ 
sume  to  Box  9087,  Editor  &  Publisher. 

OPERATIONS  MANAGER 
A  growing,  500,000  circulation,  group 
of  shoppers  is  seeking  a  key  manager  to 
{  assume  responsibility  for  all  facets  of  the 
I  production  end  of  the  business.  Know- 
I  ledge  of  art-production-print-computers 
and  work  flow  is  essential.  Salary  com¬ 
mensurate  with  experience-Zone  2- 
Write  President.  Box  9095,  Editor  & 
Publisher. 


E&P  CU^SSIFIEDS 
COMMUNICATE  WITH 
iHE  COMMUNICATORS! 


PRESS  OPERATOR 

DiLitho  or  Offset  experience  required. 
Graphic  arts  and  or  mechanical  back¬ 
ground  very  helpful.  The  Obsen/er  Re¬ 
porter,  122  South  Main  St.,  Washing¬ 
ton,  PA  15301.  (412)  222-2200. 

PRODUCTION  DIRECTOR 
Professional  production  executive  is 
needed  in  Zone  5  daily  (200,000)  and 
Sunday  operation  (260,000).  A  parti¬ 
cipative,  people  oriented  priority  setting 
leader  is  essential.  Technical  knowledge 
should  include  front  end,  pressroom  and 
mailroom.  State  of  the  art  facilities.  Ex¬ 
perience  with  formalized  labor  is  impor¬ 
tant. 

Excellent  opportunity,  salary  and  be¬ 
nefits  package.  For  immediate  conf  iden- 
.tial  consideration,  forward  resume  in¬ 
cluding  salary  history  to  Box  9093,  Edi¬ 
tor  &  Publisher.  An  Equal  Opportunity 
Employer  M/F/H. 

SOUTHERN  CALIFORNIA  commercial 
printer  has  immediate  opening  for  a 
pressroom  foreman.  Experience  with 
Harris  V25  open  web.  Aggressive  with 
strong  organizational,  communication 
and  managerial  skills.  Excellent  salary 
and  benefits.  Send  resume  to  Box  9092, 
Editor  &  Publisher. 
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_ HELP  WANTED _ 

_ PRODUCTION _ 

SMALL  ZONE  5  group  with  dailies, 
weeklies  and  shoppers  is  seeking  a  pro¬ 
duction  coordinator  to  consolidate,  orga¬ 
nize  and  manage  its  production  func¬ 
tions  in  our  central  plants.  Management 
and  computer  experience  a  plus.  Be¬ 
nefits  include  medical  and  three  weeks 
vacation.  Send  resume,  references,  sal¬ 
ary  r^uirements  to  Box  9099,  Editor  & 
Publisher. 


PHOTOGRAPHER 

MOREHEAD  STATE  UNIVERSITY 
OFFICE  OF  PUBLIC  INFORMATION 
PHOTOGRAPHY  OPENINGS 
Morehead  State  University  is  seeking 
highly  qualified  applicants  for  the  posi¬ 
tions  of  Chief  Photographer  and  Photo¬ 
graphic  Technician  in  the  office  of  Pub¬ 
lic  Information. 

CHIEF  PHOTOGRAPHER:  Produces 
photographs  for  news  media,  official 
publications  and  other  University  activi¬ 
ties.  Supervises  preperation  of  10  cards. 
Maintains  photographic  services.  Must 
have  Bachelors  degree  in  Photo  Journal¬ 
ism  or  related  field.  Excellent  photo¬ 
graphic  skills  and  creativity  are  desired. 
Must  be  able  to  meet  deadlines,  work 
harmoniously  with  others  and  supervise 
other  staff  and  students.  Portfolio  of 
typical  work,  interview  and  skills  test  will 
be  required  of  finalist. 
PHOTOGRAPHIC  TECHNICIAN:  Per¬ 
forms  photographic  laboratory  func¬ 
tions,  including  developing  film  and  pro¬ 
ducing  quality  prints  on  a  high  volume 
basis.  Assists  in  production  of  photo¬ 
graphs.  Assists  in  maintaining  photo¬ 
graphic  negatives  file,  stock  of  photo 
supplies  and  supervision  and  training  of 
student  staff.  Must  have  Associate  de¬ 
gree  in  Photography  or  related  field  or 
equivalent  training.  Ability  to  meet 
deadlines  and  turnout  high  volume  of 


will  be  required  to  demonstrate  required 
laboratory  skills  as  part  of  the  interview 
process. 

Please  send  resume  and  references  no 
later  than  August  16,  1985  to: 

Office  of  Personnel  Services 
MOREHEAD  STATE  UNIVERSITY 
HM  101 

Morehead,  Kentucky  40351 
MSU  is  an  EEO/AA  employer 


_ HELP  WANTED _ 

PHOTOGRAPHER 

PHOTOJOURNALIST 
Full  time  general  assignment  photojour¬ 
nalist  needed  for  leading  northern  NJ 
newspaper.  Daily  newspaper  experience 
a  must  plus  strong  knowledge  of 
Ektachrome.  Position  requires  imagina¬ 
tive  photographer  in  areas  of  news,  lifes¬ 
tyles,  and  sports.  Will  be  working  with 
top  professionals  with  state-of-tne  art 
equipment  and  environment.  Excellent 
salary  and  benefits.  Send  resume  with 
salary  requirements,  and  portfolio  to: 

The  Record 
ATTN  Helen  Moore 

150  River  St.,  Hackensack,  NJ  07602 
An  Equal  Opportunity  Employer  M/F 


_ PRESSROOM _ 

COMMERCIAL  PRINTER  in  Sunny  Tam- 
pa-St.  Petersburg  seeking  experienced 
Community-V-15A  operators.  Call  John 
Terlin  (813)  576-0370. 


NEED  IMMEDIATELY  pressroom  mana¬ 
ger  to  take  control  of  all  pressroom  op¬ 
erations  of  small  daily  newspaper  on 
Texas  gulf  coast.  Salary  open.  Send  in¬ 
quiries  to  Box  9113,  Editor  &  Publisher. 

PRESSROOM  MANAGER 
Have  extensive  press  experience?  Read 
on.  It’s  not  necessary  that  you’re  pre¬ 
sently  number  1,  but  it’s  necessary  that 
you  have:  dedication  to  quality  and 
maintenance;  leadership,  enthusiasm, 
ability  to  learn  quickly  and  adjust  to 
change.  We’re  a  progressive  award¬ 
winning  small  to  medium  size  daily.  We 
want  to  be  the  best  there  is.  Goss  Urba¬ 
nite,  Zone  1.  Equal  Opportunity  Em¬ 
ployer.  Replies  held  in  strict  confidence. 
Box  9079,  Editor  &  Publisher. 

PRESSMAN/OFFSET 


like  to  join  a  progressive  family  owned 
newspaper  group  in  a  very  nice  location 
to  live  and  work?  We  offer  excellent  work¬ 
ing  conditions,  pay,  benefits  and  growth 
opportunities.  Experience  on  a  Goss 
Community  Press  a  plus.  Call  Doris 
Dragert,  at  (609)  924-3244  or  send  re¬ 
sume  to  The  Princeton  Packet,  PO  Box 
350,  Princeton,  NJ  08542.  Attn  Mrs. 
Dragert.  EOE. 


OFFSET 

PRESSMAN 

The  Chicago  Tribune  is  a  nationally  respected  newspaper 
with  one  of  the  largest  and  most  technically  advanced  facili¬ 
ties  in  the  industry.  We  are  currently  seeking  men  and 
women  in  the  newspaper  or  commercial  printing  field  who 
are  interested  in  challenging  pressroom  positions.  We  have 
immediate  openings  for  a  pressman  for  a  regular  and  super¬ 
visory  position. 

Qualified  candidates  must  have  experience  in  web  offset 
either  in  cold  web  or  heat-set  printing.  Double  width  press 
experience  is  preferred  but  not  mandatory. 

Contact  Kevin  Dansart,  Chicago  Tribune,  435  N.  Michigan, 
Room  640,  Chicago,  IL  6061 1 .  (31 2)  222-4569  or  222-4573. 

CHICAGO  TRIBUNE 

An  Equal  Opportunity  Employer  M/F 


STRIKE  CONDITIONS  EXIST 


POSITIONS 

WANTED 


_ ADVERTISING _ 

ADVERTISING  EXECUTIVE  with  23 
years  newspaper  experience  seeks 
change  to  Washington,  Oregon  or  Idaho. 

Box  9097,  Editor  &  Publisher. _ 

ELEVEN  YEARS  as  ADVERTISING 
DIRECTOR  in  50,000  plus  circulation 
markets  desires  change  to  small, 
medium,  or  large  market.  Outstanding 
track  record  of  people  management  and 
linage/dollar  growth.  Excellent  health, 
high  energy  level,  experience  in  family 
owned  property,  as  well  as  1 1  years  as 
AD  with  major  chain.  Desire  to  put  down 
roots  and  stay  in  community.  Fully  qual¬ 
ified  in  all  areas  of  sales,  staff  manage¬ 
ment,  and  budgeting.  Box  9096,  Editor 
&  Publisher. 

_ CIRCULATION _ 

EMPLOYED  CIRCULATION  DIRECTOR 
Promotion  pro  with  excellent  people  and 
organizational  skills.  In  depth  experi¬ 
ence  from  lOM  to 400M  circulation.  Ex¬ 
cellent  references.  Strong  in  marketing 
with  results,  CIS,  TMC,  ABC.  A  federal 
court  once  said  it  all... “a  circulation  ex¬ 
pert”.  Considering  making  a  change. 
Would  consider  Consulting  as  I  thrive  on 
providing  quick,  effective  solutions  to 
marketing  and  operational  challenges. 
Write  to  box  9105,  Editor  &  Publisher. 

DATA  PROCESSING 

D.P.  MANAGER  -  hard  working  indi¬ 
vidual  with  14  years  newspaper  experi¬ 
ence  in  D.P.  area,  managing  and  prog¬ 
ramming  experience  in  all  areas.  Com¬ 
plete  understanding  of  accounting, 
advertising,  and  production  systems.  Ex¬ 
perience  installingclassified  systems  for 
large,  medium,  and  newspaper  chains. 
Box  9048,  Editor  &  Publisher. 

PRESSROOM 


TOP  NOTCH  HEADPRESSMAN  1 1  years 
experience  on  metro  and  metroliner.  2 
years  management  .  Strong  mainte¬ 
nance  background.  Please  contact  Marc 
D.  (317)  886-5193. 


SPORTS  WRITER,  seven  years  daily  ex¬ 
perience,  seeks  collegiate  beat  with 
medium-sized  daily.  Have  covered 
men’s  and  women’s  collegiate  and  prep 
sports  intensely.  Talented  columnist,  fe¬ 
ature  writer.  Box  9107,  Editor  &  Pub¬ 
lisher. 


i  POSITIONS  WANTED 
I  _ EDITORIAL _ 

I  COMMUNITY-MINDED  awara-winning 
!  managing  editor  of  rural  weekly  seeks 
j  similar  news  management  position  with 
,1  suburban  non-daily.  Nearly  13  years  of 
i  daily,  weekly  experience  in  all  phases  of 
I  editorial  journalism.  Box  9109,  Editor  & 

I  Publisher. 

REPORTER.  General  assignments  repor¬ 
ter  at  top  weekly  seeks  challenging  job 
on  a  daily  in  Zones  3  and  4.  Weekly,  daily 
and  videotex  experience.  Box  9074,  Edi- 
I  tor  &  Publisher. 

I  RELIGION  EDITOR/editorial  writer.  I 
I  work  for  major  book  publisher  supervis- 
j  ing  $1,000,000  projects.  Strong  refer- 
!  ences,  conservative  religiously,  some- 
I  what  liberal  politically.  MA  in  journal¬ 
ism,  experience  on  weekly  magazine  and 
some  newspaper  experience.  Profound 
knowledge  of  American  religious  scene. 
(615)  883-8574. 

REPORTER,  11  years  experience,  now 
with  large  metro,  seeks  general  assign- 
I  ment  or  beat.  Excellent  references, 
awards.  Box  9108,  Editor  &  Publisher. 

SPORTS  WRITER/COPY  EDITOR  I’ve 
been  shifted  out  of  sports  to  help  shore 
up  news  staff  on  17,0(X)  AM.  Working 
general  assignment  and  weekend  cops, 
but  I  want  to  move  back.  I’ve  covered  the 
gamut  of  high  school  sports,  plus  JUCO 
!  hoops,  boxing,  NBA,  Mex.  baseball. 

I  Strong  at  la^t,  too.  Seek  intermediate 
size  AM  or  PM.  No  problem  relocating. 
(512)  724-1222. 

STAR  REPORTER  SEEKS  NEW  START 
Ten  years  ago  I  gave  a  dead  communist  a 
break  and  have  lived  to  regret  it.  I  have 
since  stopped  drinking.  I  have  also  stop¬ 
ped  spitting  where  I  hang  around.  In 
short,  I  have  learned  a  hard  lesson  and 
all  kidding  aside  I  really  am  a  solid  pro 
who  will  add  quality  to  your  outfit.  An 
Equal  Opportunity  Employer  a  must.  Box 

9103,  Editor  &  Publisher. _ 

ADD  SPARKLE  to  your  news  package 
with  prolific,  provocative,  poignant,  peo¬ 
ple-oriented  (com)passionate  col¬ 
umnist-essayist-editorialist.  Box  9089, 
Editor  &  Publisher. 


AWARD-WINNING  small  market  sports 
editor,  7  years  experience  looking  to  re¬ 
locate  in  larger  market  as  sports  writer/ 
columnist.  Self-starter,  high  energy, 
quality  work,  good  references.  Box 
9106,  Editor  &  Publisher. _ 

_ PRODUCTION _ 

FOREMAN  PRODUCTION  MANAGER, 
25  years  experience  hot  type  to  VDT 
I  composition.  Letterpress  to  offset, 

I  sheetfed  and  small  webs.  Commercial, 

{ newspaper.  Presently  employed.  Will  re¬ 
locate.  Box  9098,  Editor  &  Publisher. 
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SHOP  TALK  AT  THIRTY 


Journalism  films  —  pretentious,  but  heavy  with  message 


By  Hiley  H.  Ward 

Journalism  films  seem  to  be  coming 
out  as  fast  as  sequels  of  “Friday  the 
13th.” 

However,  the  journalism  genre  is  as 
pretentious  as  any.  The  new  crop  of 
journalism  films  —  most  of  them  ab¬ 
out  news  reporters  —  are  all  trying  to 
say  something.  They  are  as  heavy 
with  message  as  a  law  and  ethics  class 
in  a  university  or  a  Bible  course  in  a 
seminary: 

•  “The  Killing  Fields”  has  a  New 
York  Times  war  correspondent  ago¬ 
nizing  over  how  far  do  you  go  in  en¬ 
dangering  the  life  of  another  in  order 
to  get  a  story. 

•  “The  Mean  Season”  asks  how  far 
do  you  go  in  letting  yourself  become  a 
part  of  the  story,  as  a  Miami  repor¬ 
ter’s  phone  becomes  the  sole  point  of 
contact  for  a  serial  killer. 

•  “Fletch,”  afun  movie,  has  inves¬ 
tigative  reporter  Chevy  Chase  posing 
as  many  persons  to  get  informaton. 

•  “And  Nothing  But  the  Truth”  is 
worried  about  how  television  editors 
manipulate  the  news  and  the  repor¬ 
ters,  even  canceling  stories  for  poli¬ 
tical  reasons. 

•  “The  Year  of  Living  Dangerous¬ 
ly”  deals  with  using  personal  sources 
and  obligations  in  getting  the  news 
and  whether  the  rightness  of  a  cause 
should  involve  the  reporter. 

•  “Perfect,”  on  the  light  side, 
addresses  itself  to  the  absoluteness  of 
confidentiality. 

•  “Under  Fire”  has  a  photo  jour¬ 
nalist  faced  with  weighing  the  impact 
of  his  photos  on  lives  threatened  in 
Central  America. 

•  “Not  for  Publication”  highlights 
sensationalism  in  its  spoof  of  the  tab¬ 
loids  and  evolves  around  a  sting  op¬ 
eration  played  by  a  woman  reporter 
on  the  Iwss. 

•  “A  Flash  of  Green,”  centering  on 
a  small-town  Florida  reporter,  deals 
with  the  propriety  of  taking  a  little 
“expense  money”  for  some  question¬ 
able  outside  “work.” 

All  of  these  movies  about  journal¬ 
ists  have  been  making  the  rounds  in 
the  past  year,  “A  Flash  of  Green”  the 
latest. 

Cable,  of  course,  keeps  the  news¬ 
paper  ethics  lessons  before  studious 
viewers.  Among  vintage  newspaper 
“ethics”  movies  are  “Absence  of 
Malice,”  which  deals  with  the  fallout 
of  an  unethical  and  very  sloppy  repor¬ 
ter  played  by  Sally  Field.  Then,  of 
course,  in  recent  memory  there  is 
“All  the  President’s  Men,”  with  the 


effective  and  sometimes  questionable 
techniques  of  Woodward  and  Bern¬ 
stein. 

In  the  old  days,  the  ethical  quan- 
dries  were  there,  but  there  were  more 
entertainment  values,  more  story  — 
the  tough  guy  reporter  battling  vil¬ 
lains,  pursuing  romance,  and  of 
course,  exposes.  Reporters  have 
been  played  by  most  of  the  great  male 
leads  —  Tyrone  Power,  Clark  Gable, 
Gary  Cooper,  James  Stewart,  Hum¬ 
phrey  Bogart,  John  Wayne,  Kirk 
Douglas,  etc. 

In  the  old  films,  the  reporters  were 
tough,  macho  guys  —  Lee  Tracy,  a 
tiger  of  a  reporter,  rescues  Diana  Gib¬ 
son  from  a  gang  of  gold  thieves  in  a 
cave  in  “Behind  the  Headlines” 
(1937);  John  Wayne  is  dashing  in  “1 
Cover  the  War”  (1937);  Clark  Gable 
does  not  hesitate  to  tell  his  bosses  off 
in  “It  Happened  One  Night”  (1934). 
(However,  management  gets  some 
harder  knocks  in  the  modern  movies; 
John  Travolta  in  “Perfect”  comes  at 
his  boss  on  Rolling  Stone  with  a  base¬ 
ball  bat;  Ed  Harris  in  “A  Flash  of 
Green”  punches  out  his  boss  and  ties 
him  up  in  an  alley.) 

The  old  movies  were  great  on  hero 
reporters  and  exposes  —  Humphrey 
Bogart  as  a  managing  editor  in  “Dead¬ 
line  U.S.A.”  hammers  away  on  an 
expose  of  a  king-pin  in  a  crime  syndi¬ 
cate.  Sometimes  the  protagonist  him¬ 
self  is  a  monster  of  corruption ,  as  Kirk 
Douglas’  lying,  double-dealing  repor¬ 
ter  in  “Ace  in  the  Hole”  (1951). 

The  excesses  of  sensationalism 
gained  billing  in  “Five  Star  Final” 
(1931)  with  Edward  G.  Robinson  as 
editor  of  a  muck-raking  tabloid;  “No¬ 
thing  Sacred,”  written  by  Ben  Hecht 
(former  sensational  newsman  in  Chi¬ 
cago)  with  Carole  Lombard  and  Fred- 
ric  March  tells  of  a  reporter  exploiting 


a  girl  who  was  supposed  to  have  a 
fatal  condition. 

In  “Mr.  Deeds  Goes  to  Town,” 
Gary  Cooper,  as  an  eccentric  poet, 
inherits  $20  million  and  Jean  Arthur  as 
a  reporter  exploits  him  in  her  stories 
of  the  “Cinderella  Man.” 

Farce  also  reigned  in  the  earlier, 
entertainment-minded  journalism 
flicks.  In  “Love  Is  News”  (1937), 
with  Tyrone  Power  and  Loretta 
Young,  an  heiress  and  a  newsman  are 
matched  up.  In  “Libeled  Lady” 
(1936),  Jean  Harlow  as  the  wealthy 
Connie  Allenbury  files  a  $5-million 
libel  suit  against  the  Evening  Star  for 
confusing  her  with  a  notorious  hus¬ 
band  stealer.  Spencer  Tracy  plays  the 
managing  editor. 

In  “The  Philadelphia  Story” 
(1940),  James  Stewart  as  a  reporter 
falls  in  love  with  a  society  woman, 
Katharine  Hepburn,  whose  ex  is  Cary 
Grant  (later  remade  as  a  musical, 
“High  Society”  with  Bing  Crosby, 
Grace  Kelly,  Frank  Sinatra,  1956). 

In  “While  the  City  Sleeps”  (1956), 
Dana  Andrews  as  the  hotshot  Pulitzer 
Prize-winning  reporter  pursues  his 
girl,  Sally  Forrest,  with  Ida  Lupino  as 
a  staff  sob  sister. 

Among  the  funnier  romps  in  the 
pressroom  is  the  classic,  “The  Front 
Page,”  based  on  Ben  Hecht  and 
Charles  MacArthur’s  play,  with  Pat 
O’Brien  as  the  irascrible  and  irre¬ 
pressible  Hildy  Johnson  (later  remade 
with  Jack  Lemmon  as  Johnson,  1974). 

Comedy  in  newspaper  films  nowa¬ 
days  —  if  it  exists  at  all  —  comes  as  a 
spoof  (“Fletch,”  to  some  extent 
“Perfect,”  “Not  for  Publication”). 

(Continued  on  page  65) 

KEEP  YOURSELF  UP-TO-DATE 

WITHWHATISQOINQONIN 
AUSTRALIA  BY  SUBSCRIBING  TO 


(publishwl  tvery  Mcond  Friday),  tlw  oldoit  «tabliih«d 
and  livtliMt  nowspaptr  covering  tho  odvortising  and 
communications  industry  in  tho  vtry  octivo  ond  grovring 
Australian  market. 
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Reflections 

on  the  anniversary  of  a  significant  press  event 

The  mind  of  mankind  was  made  free  two  hundred  and  fifty  years  ago.  John  Peter 
Zenger  won  his  battle  for  free  expression  after  they  tried  to  close  his  little  “Weekly 
Journal”  for  criticizing  the  Governor  of  New  York.  This  was  a  basic  turning  point  in 
our  history. 

Great  men,  be  they  priests,  scientists,  or  journalists,  had  been  made  to  conform  to 
rigid  rules — so  that  before  Zenger  it  could  not  be  said  that  the  mind  of  man  was  ever 
free. 

Today,  in  a  world  beyond  imagining,  the  earth  is  circled  by  our  own  satellite  stars, 
and  the  golden  flow  of  knowledge  comes  down  to  us  from  the  heavens  as  never  before. 
Creative  science,  looking  always  to  the  future,  consolidating  only  the  meaningful  from 
yesterday,  is  in  the  process  of  begetting  a  new  civilization,  a  new  consciousness  for 
mankind.  Religious  leaders  are  now  uniting  with  the  great  men  of  science  to  recognize 
that  atomic  particles  are  part  of  the  same  force  that  brought  a  star  over  Bethlehem  one 
night  long  ago. 

It  is  from  the  concept  of  man’s  first  step  into  space — man  himself  projecting  his  own 
being  out  into  the  heavens — that  we  can  no  longer  view  the  scientiflc  man  as  a  mere 
spectator  who  studies  the  forces  of  gravity,  electromagnetism  and  the  mystery  of  strong 
and  weak  interactions  of  atomic  particles. 

When  a  civilization  is  tuned  to  a  deeper  meaning,  inspired  by  new  opportunity 
flashing  across  the  wave-train  of  the  generations,  suddenly  there  is  bom  a  Culture — a 
way  of  doing — which  does  possess  its  own  distinct  identity. 

We  at  Scripps  League  Newspapers  thrill  in  playing  an  active  role,  taking  our  part  of 
the  vast  storehouse  of  knowledge  now  recorded  and  usable,  sifting  through  the  works  of 
the  great  creative  geniuses  of  our  time.  It  can  be  said  with  assurance  that  no  longer  can 
we  view  our  Western  Civilization  in  the  sense  of  which  Oswald  Spengler  has  spoken: 
“.  .  .  .  the  coming  millennium  ...  in  and  around  us  .  .  .  (as  being)  The  Decline  of 
the  West.” — But  instead,  in  view  of  what  is  happening  at  the  end  of  this  century,  there  is 
no  evidence  of  “Decline.”  All  outward  signs  point  towards  a  new  and  more  vigorously 
creative  future  in  the  vast  unexplored  areas  of  the  universe. 

We  dedicate  ourselves  to  write  for  you,  as  best  we  can,  a  true  history  of  NOW. 

E.W.  Scripps 
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IMAGnSIE 
WHAT  HAPPENED 
TO  THE  FIREMAN. 
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Less  than  a  year  ago,  if  you  were 
to  go  to  work  for  the  Rttsburgh 
Fire  Department,  you'd  be  playing 
with  fire 

And,  chances  are,  you'd  get 
burned 

Because,  as  Andy  Schneider  of 
The  Pittsburgh  Press  reported,  fire¬ 
fighters  in  that  city  were  being 
injured  at  a  rate  four  times  greater 
than  the  national  average.  And 
those  injuries  were  blamed  directly 
on  the  absence  and  misuse  of 
proper  equipment. 

fifty  percent  of  the  city's  978 
firefighters  wore  rubber  coats  that 
burned  or  melted  in  high  temper¬ 
atures.  Hundreds  wore  rubber 
gloves  that  caused  severe  steam 
burns.  And  more  than  ninety  per¬ 
cent  had  no  face  shields  on  their 
helmets. 

Immediately  following  Schneider's 
story  Pittsburgh's  mayor  conducted 
a  full-scale  investigation  and,  within 
a  week,  issued  orders  for  new  safety 
regulations^  new  safety  equipment, 
and  the  establishment  of  an  execu¬ 
tive  safety  committee  to  restmcture 
and  modernize  the  department. 

And,  today  because  Andy 
Schneider  did  his  job  Rttsburgh's 
firefighters  will  be  safer  doing  theirs 
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